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Rochester  Paper  Fights  Stores’  Boycott 
Aimed  to  Dictate  Its  Maximum  Rates 

Merchants’  Effort  to  Set  Maximum  Milline  Rate  at  $1.25  Presents  Non-Debatable  Issue,  Times-Union 
Declares — Circulation  Held  Only  Partial  Basis  of  Rate  Schedule 


A  BATTLE  between  a  newspaper  and  '  ' 

its  local  department  store  advertisers  &  Pl'bushkr  by  an  official  of  the  news- 
is  being  fought  in  Rochester,  N.  Y..  the  paper. 

outcome  of  which  the  newspaper  pro-  C)n  Thursday  this  week  the  boycott  was 


we  believe  would  only  be  temporary. 
“\o  advertiser  or  group  of  advertisers 


to  cltarge  in  Rochester  a  full  page  in 
the  Times-Union  costs  a  merchant  only 
about  three  mills  per  reader.  That  in¬ 


will  ever  dictate  to  the  Times-Union  no  cost  at  all  for  the  reader  con- 

what  advertising  rate  we  will  charge  nor  t'dence  that  has  been  built  up  over  the 


minimum  amount  of  contract  space  from  rate  for  so  intangible  a  thing  as  news 
The  newspaper  involved  is  the  Roches-  300,000  to  700,000  lines,  which  has  the 
ter  Thfies-Union.  one  of  the  Gannett  effect  of  reducing  the  minimum  rate  | 

Newspapers.  The  fight  got  under  way  aRam  from  WA  to  10^*..  The  latter 
when  the  Times-Union  issued  a  new  rate  fate  is  still  half  a  cent  a  line  above  the 
card  Feb.  1  of  this  vear  with  a  minimum  previous  rate.  This  makes  the  milline 

rate  of  11 54  cents  a  line,  compared  with  rate  $1.31,  six  cents  above  tbe  stores 

the  last  previous  rate  card  dated  March  . 

10  1926  of  1054  cents.  This  boost  in  ad-  The  Times-Lnion  expects  the  mer- 
ve'rtising  of  UA  cents  a  line  was  sufficient  chants  will  accept  these  terms,  and,  if 
to  bring  about  a  special  meeting  of  the  they  do,  will  claim  a  newspaper  victory 
Rochester  Retail  Merchants’  Association,  by  its  refusal  to  allow  any  advertiser  to 
composed  of  14  big  retail  advertisers,  who  set  a  maximum  rate,  estab  ishing  thereby 

set  up  as  “fair  and  just”  a  maximum  mil-  ^  precedent  which  might  have  had 

line  rate  for  local  display  of  $1.25,  a  ^angerou^s  echc^s  all  over  the  country, 
figure  considerably  lower  than  the  Times-  ^he  Times-Union  insists  its  raise  in 
Union  cared  to  charge.  The  rate  pro-  was  justified  R.  H.  ]SIckmney  of 


taffonist  believes  should  be  of  vital  inter-  still  in  effect.  While  maintaining  that  what  advertising  rate  we  will  charge  nor  hdence  that  has  been  built  up  over  the 
cst  to  every  publisher  in  the  United  it  would  never  allow  any  advertiser  to  will  they  tell  us  how  to  charge  it.  No  for  the  benefit  of  those  who  place 

States  since  it  concerns  the  question:  set  a  maximum  milline  rate,  the  Times-  force  of  boycott  will  ever  make  us  adopt  advertising  with  us.  There  is  no  cheaper 

“Can  an  advertiser  set  a  maximum  mil-  Union  has  granted  the  advertisers  a  con-  a  maximum  basic  rate.  advertising  vehicle  than  the  daily  press 

line  rate  and  bulldoze  a  publisher  by  boy-  cession  to  the  extent  of  increasing  its  “Establishment  of  an  arbitrary  basic  an>^here.  u'  u  •  u 

cott  into  accepting  it?”  minimum  amount  of  contract  space  from  rate  for  so  intangible  a  thing  as  news-  Advertisers  must  think  in  other  terms 

Th.  npv...n;,™.r  involv«l  is  the  Roches-  300.000  to  700,000  lines,  which  has  the  _  than  circulation  only  when  the  question 

of  advertising  rates  is  up  for  considera¬ 
tion.  In  Rochester  we  have  asked  the 
merchants  to  remember  the  rigorous 
censorship  we  have  maintained  over  our 
advertising  columns.  VVe  have  turned 
away  thousands  of  dollars  of  business 
yearly,  because  we  wanted  to  maintain 
the  confidence  our  public  has  in  our  ad¬ 
vertising.  To  protect  our  local  merchants 
we  have  turned  down  advertisements  mail 
order  houses  have  sought  to  place  with 
us.  It  was  not  long  ago  that  the  Times- 
Union  was  forced  to  go  to  court  to  fight 
an  injunction  a  furniture  house  sought 
to  obtain  to  force  us  to  carry  their  ad¬ 
vertising.  We  were  successful. 

“The  merchants  of  every  town  must 
remember  such  facts  as  these  if  the  health 
and  prosperity  of  their  communities  are 
to  be  preserved.  ‘Show  me  a  good  news¬ 
paper  and  I  will  show  you  a  good  town’ 
is  a  truism  that  should  enter  into  all 
rate  disputes.  The  newspaper  that  is 
valuable  to  its  community  and  therefore 
valuable  to  its  advertisers,  is  one  that 
does  not  habitually  think  in  terms  of  the 
cash  register,  a  newspaper  that  is  strong 

form  of  a  “Declaration  of  Principles.’’  “The  Times-T’nion  average  for  the  12  enough  to  have  ideals  and  stick  to  them. 

As  adopte<l  Feb.  4.  the  declaration  con-  months  ending  March  31,  1927,  was  Roy  Kates  believe  we  can  truthfully  say  in 

tains  four  clauses  as  follows ;  71,005.  For  the  past  10  months  the  Rochester  that  we  have  just  presented 

“1.  .\ny  change  in  display  advertising  Times-Union  has  been  averaging  over  paper  advertising  is  a  fallacy.  We  have  *be  rnerchants  of  our  city  with  $1,000,000. 

rates  made  by  any  Rochester  paper  should  82.000  net  paid,  hence  the  increase  in  not,  nor  will  we  debate  this  point  with  *'  ^  uo  not  offer  this  as  the  basis  of  our 

he  based  nn  the  latest  R.  G.  .audit  of  rate  established  Feb.  1  was  fullv  iustified.  the  Rochester  merchants.  We  have  in-  proposed  rate  increase.  In  telling  about 


posed  by  the  Times-Union  figures  to  a 
milline  rate  of  $1.40. 

“We'll  fight  that  principle  until  hell 
freezes  over,”  Roy  Kates,  business  man- 


J.  P.  McKinney  &  Son.  national  repre¬ 
sentatives,  declared  to  Editor  &  Pi  b- 
lisher: 

“The  previous  rate  card,  dated  March, 
1926,  was  based  on  the  net  paid  average 


ager  of  the  Times-Union.  bedded,  and 


his  decision  eventuated  into  a  boycott  by 
the  merchants  who  have  kept  their  adver- 


to  March  31,  1926.  On  March  31,  1926, 
the  circulation  of  the  Times-Union  had 


tising  ^t  of  the  Gannett  paper  since  attained  70.988.  It  had  been  constantly 


March  6. 

The  Retail  Merchants’  .Association  de 


livered  a  very  formal  ultimatum  in  the  at  that  time 


increasing,  and  with  the  prospect  of  con¬ 
tinual  growth  the  rates  were  advanced 


“The  Times-Union  average  for  the  12 
months  ending  March  31,  1927,  was  Roy  Kates 

71,005.  For  the  past  10  months  the 

Times-Union  has  been  averaging  over  paper  advertising  is  a  fallacy. 


rates  made  by  any  Rochester  paper  should  82.000  net  paid,  hence  the  increase  in  not,  nor  will  we  debate  this  point  with 
be  based  on  the  latest  A.  B.  C.  audit  of  rate  established  Feb.  1  was  fully  justified,  the  Rochester  merchants.  We  have  in- 


and  just  maximum  milline  rate  for  maxi¬ 
mum  l(Kal  display  linage,  with  rates  of 


simply  on  the  basis  of  total  circulation  formed  them  flatly  that  we  will  never  I  building  of 

“2.  .After  a  most  careful  study  of  ad-  increase,  without  regard  to  the  quality  consent  to  their  suggested  $1.25  maxi-  |^be  Times-Union,  whick  will  be  ready  in 
vertising  rates,  we  accept  $1.25  as  a  fair  and  concentration  of  this  additional  dis-  mum  milline  rate.  ci^Yionon  bas  cost  the  paper 

and  just  maximum  milline  rate  for  maxi-  tribution.”  “It  is  our  contention,  and  we  hope  the  $l.t^,0TO  to  erect. 

mum  l(Kal  display  linage,  with  rates  of  Dealings  with  the  Rochester  mer-  outcome  of  this  fight  will  bring  it  home  e  had  outgrown  our  old  plant.  Our 


Hitcome  of  this  fight  will  bring  it  home 


other  linage  volume  on  a  proportionate  chants  were  all  handled  by  Mr.  Kates,  with  force  to  all  our  advertisers,  that  a  press  equipment  was  inadequate  to  pro¬ 
basis.  but  J.  P.  McKinney,  the  national  repre-  newspaper  advertising  rate  can  never  be  ^be  increased  number  of  readers 

“3.  No  increase  should  be  made  in  the  sentative,  sat  in  on  all  conferences  held  based  upon  circulation  alone.  The  rate  bad  gather^  together.  Under  ar- 
local  display  advertising  milline  rate  basis  in  Roche.ster  and,  returning  to  New  York,  a  newspaper  charges  its  advertisers  is  rangements  in  the  old  pressroom  it  w'as 

herein  set  forth  without  proportionate  in-  discussed  conditions  at  the  scene  of  action  based  upon  services  rendered  to  the  ad-  necessary  to  out  a  lot  of  our  cir- 

crea.ses  in  the  bases  which  determine  the  with  an  Editor  &  Pi'blisher  reporter,  vertiser  and  to  the  community.  If  the  culation  at  1 :30  in  the  aftermxin.  We 

rates  for  other  forms  of  newspaper  “We  are  convinced  that  we  can  im-  rate  were  based  on  circulation  alone,  the  "ant  all  our  readers  to  get  a  4:30  paper, 
revenue. 


press  upon  the  merchants  of  Rochester  lOO.CKH)  circulation 


a  paper  with  all  the  latest  news,  the 


“4.  \Ve  declare  for  the  principle  of  the  folly  of  their  suggestion  that  a  news-  journal  would  be  worth  as  much  as  stf’ck  exchange  quotations,  the  latest 

the  two  per  cent  cash  discount.”  paper  would  ever  consent  to  accepting  100,000  circulation  of  a  daily  paper  with  scores  We  will  be  able  to  do 

The  Times-Union  refused  to  accept  the  a  maximum  milline  rate  set  bv  an  ad-  established  prestige  and  reader-confidence  *bis  in  the  new  plant. 

^  _ I  _ \f-  ?  f ..I/*: _ _ _ It  is  such  service  as  this  that 


priiKiples  as  a  whole  and  on  the  day 


McKinney  said.  “Such  in  its  territory. 


following  their  presentation  formally  an  acceptance  by  a  newspaper  would  set  “Our  raise  in  rates,  and  usually  any 


wrote  Gilbert  J.  C.  McCurdy,  chairman 
of  the  merchants’  association,  stating  that 


precedent  which  retail  associations  raise  in  newspaper  rates,  is  justified  by 


“It  is  such  service  as  this  that  enters 
inta  a  rate  charged  by  a  newspaper.” 
Mr.  McKinney  reported  that  the 


would  broadcast  all  over  the  country  and  far  more  than  an  increase  in  circulation.  Times-I  nion  had  made  no  effort  tq 


the  Times-Union  was  unable  to  agree  to  which  would  start  advertising  civil  wars  The  editors  and  managers  of  the  Times-  business  from  small  stores. 


articles  1,  2  and  3.  but  would  accept  the 
fourth,  relating  to  cash  discount. 


in  many  cities. 


Union  have  been  constantly  raising  the  .  tnernbers  of  the  retail  association. 


“W’e  are  strong  enough  to  suffer  the  standards  of  the  news  columns.  It  has  during  the  present  dispute. 


-Article  1,  it  was  further  explained,  loss  the  boycott  is  causing  us.  National  co«t  us  money.  Editors  and  writing  men  “The  Times-Union  doesn’t  do  business 
dealing  with  .A.  B.  C.  circulation,  was  advertising  is  liolding  up  well.  W'e  have  can  be  engaged  at  small  salary.  But  it  that  way,”  he  said.  “W'e  sell  advertising 

acceptable  to  the  Times-Union,  provided  explained  our  stand  to  the  agents  and  costs  money  to  engage  fearless  editorship  only  cm  the  basis  that  it  will  help  the 

that  it  was  not  identified  with  article  two  they  are  with  us  all  the  way.  and  brilliant  writing.  And  it  is  fearless-  advertiser  progress.  \Ve  don’t  think  the 


and  three. 


“While  we  are  not  receiving  the  local  ness  and  brilliance  that  builds  up  the  big  merchants  will  continue  their  bny- 


“That  is.  we  are  quite  willing  to  have  newspaper  support  we  feel  we  are  en-  reader  body  for  a  paper  which  is  valu-  cott  long.  The  small  advertisers  could 


wr  circulation  statements  based  on 
A.  R.  C.  audits,  but  we  reserve  the  right 


titled  to  in  view  of  the  principle  at  stake,  able  to  an  advertiser. 


not  in  a  short  time  take  tway  suflficient 


we  are  not  afraid  of  any  slight  advan-  “Even  so,  newspaper  advertising  is  the  business  from  the  bigger  stores  to  make 


to  establish  the  rate  for  the  circulation  tage  any  competitor  might  obtain  while  cheapest  form  of  advertising  available  to  a  quick  noisy  campaign,  which  we  might 
as  shown,’’  it  was  explained  to  Editor  the  boycott  continues.  Such  advantage  any  advertiser.  .At  the  rate  we  propose  sell  with  profit  to  us  and  to  them.” 


Editor  &  Publisher  and  The  Fourth  Estate  for  March 


AUDIT  BUREAU  MEMBERS  TO  VOTE  ON 
NEW  A.M.-P.M.  FORMULA 


Solution  of  Controversy  Believed  Near  as  Directors  Draw  Up 
Resolution  for  Submission  to  Membership — Pub¬ 
lication  Hours  to  Be  Stated 


A  SOLUTION  is  in  sight  for  the 
long  vexing  controversy  over  the 
classification  of  morning  and  evening 
newspapers  in  the 
Audit  Bureau 
of  Circulatiijns. 
Meeting  in  Chi¬ 
cago  last  Friday, 
March  16,  the 
Bureau’s  board 
passed  a  resolu¬ 
tion  on  the  ques¬ 
tion,  which,  sub¬ 
ject  to  revision, 
will  be  submitted 
in  a  short  time  to 
the  membership 
for  mail  vote. 

Because  of  the 
fact  that  some  re¬ 
vision  in  the  reso¬ 
lution  will  be  necessary  before  it  can  be 
accurately  judged  by  Bureau  members, 
details  of  the  formula  were  withheld  from 
publication  at  this  time. 

Editor  &  Pubusher,  however,  can  say 
that  specific  hours  of  publication  have 
been  determined  upon  to  define  morning 
and  evening  papers.  Under  the  formula 
the  publisher  reserves  the  right  to  call 
his  paper  whatever  he  chooses,  either 
morning  or  evening.  But  in  a  prominent 
position  on  the  audit  report  the  hours  of 
publication  will  be  displayed,  and  the 
advertiser  will  thus  be  duly  informed 
whether  he  is  placing  his  business  in  a 
morning  or  evening  publication. 

William  B.  Bryant,  publisher  of  the 
Paterson  (N.  J.)  Press-Gtiardian  and  a 
newspaper  member  of  the  board,  informed 
Editor  &  Publisher  that  the  formula  is 
so  phrased  that  it  affects  only  12  or  15  of 
the  900  newspaper  members  of  the  bu¬ 
reau. 

“The  new  resolution,  if  adopted,  will 
not  disturb  98  per  cent  of  the  news¬ 
papers  of  the  country,’’  Mr.  Bryant  said. 
“It  is  designed  to  solve  controversies  that 
have  arisen  in  cities  where  pre-date  edi¬ 
tions  are  issued  and  advertisers  are  de¬ 
ceived  by  all-day  circulation  figures.” 

Philip  L.  Thomson,  publicity  director 
of  the  Western  Electric  Company  and 
president  of  the  A.  B.  C.,  confirmed  adop¬ 
tion  of  the  resolution  and  added  that  he 
was  sure  that  in  its  revised  form  it  would 
be  welcomed  as  a  successful  solution  of 
the  problem. 

In  Chicago,  Mr.  Harn  told  the  Editor 
&  Publisher  representative  that  action 
ending  in  adoption  of  the  formula  on 
which  to  base  a  rule  handling  the  morn¬ 
ing-evening  newspaper  controversy  was 
taken  after  discussion  of  the  problem  at 
three  previous  meetings  of  the  board. 

“The  rule.”  he  said,  “will  endeavor  to 
accomplish  three  things.  First,  it  will 
disturb  traditional  procedure  as  little  as 
possible  so  far  as  the  vast  majority  of 
newspapers  are  concerned.  Second,  it 
will  avoid  designating  as  morning  papers 
those  publications  whose  publishers  con¬ 
sider  them  in  the  evening  field,  and  vice 
versa.  Third,  it  will  set  up  facts  regard¬ 
ing  the  time  of  issue  of  all  editions,  so 
that  the  advertiser  may  judge  for  him¬ 
self,  whether  he  would  consider  a  paper 
morning,  evening  or  all-day. 

The  board  at  this  Chicago  meeting  also 
passed  an  amendment  to  the  by-laws 
creating  a  miscellaneous  class  of  mem¬ 
bership  to  accommodate  certain  occasional 
users  of  circulation  data  who  are  neither 
publishers,  advertisers  nor  advertising 
agents.  Such  concerns  or  individuals  as 
special  representatives,  agents  for  groups 
of  publications,  associations,  “circulation 
engineers,”  etc.,  are  examples  of  this  mis¬ 
cellaneous  class.  It  has  heretofore  been 
difficult  to  assign  such  memliers  to  their 
proper  classification  and  in  some  cases 
applicants  have  been  denied  election  to 
membership  solely  because  on  a  strict 
reading  of  the  present  by-laws  they 
seemed  ineligible.  The  amendment,  if  ap¬ 


proved  by  the  convention  next  fall,  will 
clear  up  this  difficulty. 

new  tentative  revised  form  for  mak¬ 
ing  magazine  circulation  audit  returns 
was  submitted  to  the  board  and  referred 
to  the  management  for  a  study  of  its 
possibilities.  The  management  will  report 
back  to  the  board  on  this  matter  at  its 
April  meeting.  When  the  magazine  form 
has  been  simplified  by  revision,  it  is  ex¬ 
pected  a  simplification  of  the  farm  and 
business  paper  forms  will  be  speedily 
accomplished.  Then  the  committee  on  re¬ 
vision  of  forms  will  tackle  the  news¬ 
paper  side  of  the  story. 

Frederick  Davis,  of  the  General  Elec¬ 
tric  Company,  is  chairman  of  the  com¬ 
mittee  in  charge  of  his  matter,  assisted 
by  Ralph  Starr  Butler,  Postum  Com¬ 
pany  ;  Mason  Britton,  McGraw-Hill  Com¬ 
pany;  W.  B.  Bryant,  Paterson  (N.  J.) 
Press-Guardian;  Marco  Morrow,  Capper 
Publications ;  and  F.  W.  Stone,  Review 
of  Reviews. 

L.  A.  McQueen,  advertising  director  of 
the  Goodrich  Tire  &  Rubber  Company, 
attended  his  first  meeting  of  the  board. 
J.  F'.  Bresnahan,  business  manager  of  the 
Nezo  York  World,  elected  to  succeed 
James  C.  Dayton,  former  publisher  of  the 
New  York  Evening  Journal,  was  unable 
to  be  present. 

The  following  advertisers  and  advertis¬ 
ing  agents  were  elected  to  membership; 
Quaker  Oats  Company,  Chicago,  Ill. ; 
Odorono  Company,  Cincinnati,  O. ;  Stan- 
co,  Inc.,  New  York;  Frigidaire  Corpora¬ 
tion,  Dayton,  O. ;  National  Builders  Bank, 
Chicago.  Ill.;  and  Lewis  11.  Mertz  & 
Sons,  Chicago  advertising  agency. 

The  following  newspapers  were  elected  : 
Santa  Crus  (Cal.)  News  and  Watsonznlle 
(Cal.)  Register;  and  these  magazines; 
the  Literary  Digest,  McClures,  and  Cine- 
landia,  the  latter  of  Los  Angeles,  Cal. 

Applications  from  the  following  pub¬ 
lications  were  accepted  and  they  will  be¬ 
come  members  upon  release  of  audit  re¬ 
ports ;  Chicago  (Ill.)  Journal;  Los 
Angeles  (Cal.)  La  Opinion;  Oakland 
(Cal.)  Times;  Detroit  Motor  Nezos; 
ll’ater  Works,  (Thicago,  Ill.;  Brass 
ll’orld.  New  York. 

The  board,  before  adjourning  its  March 
meeting,  also  gave  final  approval  to  a 
plan  whereby  two  A.  B.  C.  emblems  are 


EDITOR  &  PUBLISHER 
CALENDAR 

"Vf  .ARCH  27 — Philadelphia  Public 
Ledger,  luncheon,  Roosevelt 
Hotel,  New  York. 

March  29 — Florida  Circulation 
Managers’  .Assn.,  annual  meeting, 
Jacksonville,  Fla. 

April  10 — Quarter  Century  Assn., 
New  A’ork  World,  annual  meeting. 
New  York. 

.April  11 — Alabama  Press  .Assn., 
meets  at  Dothan,  .Ala.,  to  start  10- 
day  outing  to  Cuba. 

April  11-14 — National  Negro 
Press  Assn.,  Louisville,  Ky. 

April  14— Associated  Dailies  of 
Florida,  quarterly  meeting,  Mirasol 
Hotel,  Tampa. 

April  17-18 — New  York  State 
Circulation  Managers’  Assn.,  meet¬ 
ing,  Hotel  Rochester,  Rochester, 
N.  Y. 

.April  20-21 — .American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention,  Washington,  D.  C. 

April  20-21 — South  Texas  Press 
.Assn.,  annual  meeting,  San  .Antonio, 
Tex. 

April  20-21 — Iowa  College  Press 
Assn.,  12th  annual  meeting.  Uni¬ 
versity  of  Iowa,  Iowa  City,  la. 

April  20-21 — Panhandle  Press 
Assn.,  annual  meeting,  Childress, 
Tex. 


to  be  used.  One  is  the  official  trademark 
or  insignia  of  the  bureau  to  be  used  only- 
on  official  documents  and  reports.  The 
other  is  a  membership  insignia,  to  be 
used  by  members  to  indicate  affiliation 
with  the  organization.  The  latter  con- 
consists  of  the  words  “Member  Audit 
Bureau  of  Circulations,”  with  the  initials 
-A.  B.  C.  being  comparatively  large  and 
heavy  and  so  grouped  as  to  form  an 
attractive  monogram.  The  traditional 
hexagon  outline  appears,  although  not  en¬ 
tirely  enclosing  the  letters.  The  official 
design  is  plainer  and  follows  the  lines  of 
an  official  seal. 

Mr.  Harn  was  planning  to  leave  Chi¬ 
cago  Saturday  of  this  week  on  an  ex¬ 
tended  business  trip  to  the  Pacific  Coast. 


APPOINTS  KLAPP  COMPANY 

Following  the  recent  purchase  by  the 
Clinton  (la.)  Herald,  of  the  Clinton 
(Ta.)  Advertiser,  the  Allen  Klapp  Com¬ 
pany  has  been  appointed  to  represent  the 
new  consolidated  paper  nationally,  both 
east  and  west. 
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24,  1928 

PATTERSON  DENIES 
SALE  REPORT 


New  York  Telegraph  Published  Story 
Cyrus  H.  K.  Curtis  Was  Negotiating 
for  Purchase  of  Baltimore  Sun 
Papers — No  Basis  for  Report 


Following  publication  of  a  report  in  I 
the  New  York  Morning  Telegraph  to  the  I 
effect  that  Cyrus  II.  K.  Curtis  was  I 
negotiating  for  the  purchase  of  the  Balii.  " 
more  Sun  papers,  Paul  Patterson,  presi-  ' 
dent  of  the  company  wliich  publishes  the  ' 
papers,  asked  a  retraction  of  the  Tele¬ 
graph  and  wired  an  empliatic  denial  to 
Editor  &  Publisher. 

“My  attention  has  just  been  called  to 
a  story  published  in  the  Morning  Tele-  i 
graph  stating  that  Cyrus  H.  K.  (  urtis 
was  negotiating  for  the  purchase  of  the 
Baltimore  Sun  papers  and  is  expecting  to 
acquire  them  within  a  month.”  Mr.  Pat¬ 
terson’s  wire  to  the  Telegraph  said. 
“There  is  no  basis  for  this  report.  There 
have  been  no  negotiations  for  purchase  of 
the  Sun,  and  controlling  stockholders  are 
not  in  the  slightest  degree  interested  in 
disposing  of  their  holdings.  This  rumor 
has  been  in  circulation  for  some  time. 
Heretofore  we  have  paid  no  attention  to 
it.  In  view  of  its  publication  in  the 
Morning  Telegraph,  however,  we  feel  we 
are  justified  in  calling  upon  you  for  a 
denial  of  the  statements  published  in  Sun¬ 
day’s  issue.” 

Mr.  Patterson  added  in  his  statement  to 
FIditor  &  Publisher  that  “I  cannot  make 
too  emphatic  the  denial  of  this  rumor. 
There  is  no  basis  for  such  a  report.” 


DES  MOINES  TO  HAVE 
NEW  DAILY  MAY  1 


C.  D.  Hellen,  Former  Owner  Dc* 
Moines  Tribune,  to  Issue  Des  Moines 
Herald,  Evening  Paper — Has 
$250,000  Capital 


.A  new’  evening  newspaper,  the  Des 
Moines  Herald,  will  begin  publication 
May  1,  according  to  an  announcement 
made  this  week  by  C.  D.  Hellen,  former 
owner  of  the  Des  Moines  Tribune.  The 
paper  will  be  Republican  and  will  be 
issued  six  days  a  w'eek.  It  will  have 
complete  new  mechanical  equipment.  The  S 
company  will  start  with  $250,000  stock  ? 
completely  paid  up,  Mr.  Hellen  told  F.m-  V 
TOR  &  Publisher. 

Since  the  merger  of  the  Des  Moines  | 
Capital  with  the  Des  Moines  Tribune-  ■ 
News  in  February,  1927,  there  has  been  I 
only  one  evening  paper  and  one  morning  I 
paper  in  the  city,  which  has  more  than  f 
130,()00  population.  Both  the  Des  Moines 
Register,  the  morning  paper,  and  the 
Tribune-Capital  are  published  by  Gard¬ 
ner  Cowles. 

The  Tribune-Capital  represents  three 
publishing  ventures— the  Tribune,  the 
Capital,  w’hich  .was  published  for  many 
years  by  the  late  Senator  I^fayette 
Young,  and  the  News,  a  Scripps- Howard 
paper.  The  Tribune  purchas^  the  News 
in  November,  1924. 

Mr.  Hellen  is  now  an  insurance  man.  I 
.Associated  with  him  in  launching  the 
new  publication  will  be  F.  G.  Nichols,  i  S 
Des  Moines  advertising  man,  as  secre-  I 
tary  of  the  company.  I 


OCHS  GIVEN  TROPHY 


Chattanooga  Kiwanis  Club  Honors  Him 
as  Most  Valuable  Citizen 

-Adolph  S.  Ochs,  publi.sher  of  the  Nrei 
J  ork  Times  and  the  Chattanooga  Times, 
was  awarded  the  Chattanooga  Citizenship 
Trophy,  given  annually  by  the  Kiwanis 
Club  to  the  Chattanooga  citizen  judged 
to  have  contributed  most  to  the  city’s 
progress  during  the  year,  March  JO. 
The  trophy  was  a  gold  desk  fountain  pen, 
mounted  and  inscribed  with  date,  purpose 
of  the  award,  and  the  names  of  recipient 
and  donor. 

With  the  award  goes  life  membership 
in  the  Chattanooga  Kiwanis  Club. 
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new  canton  plant  is  memorial  to  mellett 


$500,000  Building  of  Daily  News  Officially  Dedicated  When  Coolidge  Starts  Presses  March  17 
Mellett  Portrait  and  Pulitzer  Prize  Certificate  Hang  In  Lobby 


By  HERVE  W.  MINER 

Managing  Editor,  Canton  Daily  New* 


Rear  of  lobby  showing  portrait  of  Don  Mellett  and  opposite  it  tbe  framed 
Pulitzer  award  certificate. 
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solid  and  square,  with  windows  and  The  designs  are  small  and  numerous, 
doors  protected  by  heavy  wrought  iron  The  high  ceiling  is  embellished  with  sym- 
gratings.  On  either  side  of  the  ponder-  metrical  figures,  portraying  only  a  spirit 
ous  doors  stand  massive  stone  pillars,  of  beauty  and  merriment  in  figure.  Tlie 
supporting  the  combing.  Above  these  boxed  beams  and  ceiling  drop  carry  fan- 
pillars  are  the  stone  replicas,  three  feet  tastic  allegorical  figures  of  winged  horses, 
high,  of  the  Pulitzer  prize  medal.  sea  monsters  and  gaily  colored  birds. 

The  topographical  layout  permitted  a  The  foyer,  a  thing  of  beauty,  is  entirely 
high  two-story  front,  which  graduates  to  Florentine  from  its  colored  ceiling  and 
the  rear  of  the  building  into  three  stories  travertine  walls  to  its  flame  colored  bulbs, 
above  ground  and  two  below  ground  level.  It  is  reminiscent  of  the  huge  rooms  of 
From  the  second  of  these  the  circulation  medieval  castles. 

trucks  load  at  the  docks.  A  little  balcony,  just  five  steps  high. 

The  facade,  66  feet  long  facing  Marxet  of  marble,  leads  to  the  inner  offices  of 
avenue  is  of  Bedford  limestone  and  gran-  the  plant,  on  the  mezzanine.  One  mounts 
ite,  while  the  200-foot  side  of  the  building  this  reminder  of  Roman  splendor  and 
facing  Fifth  street  is  of  gray  brick.  Re-  here  finds  himself  under  low  vaulted 

ceilings,  finished  to 

- ■  j  give  the  effect  of 

(papyrus,  on  which 
the  ancients  chroni- 
cle4  their  annals. 

marble 

rr^  — i  ^  ~  these  ceilings. 
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{Continued  on 
page  39) 


View  of  beautiful  lobbv  of  new  Canton  News  plant  showing  elaborate  chan¬ 
deliers  and  ceiling  murals.  The  marble  steps  lead  to  inner  offices  of  the 

newspaper. 
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Exterior  view  of  new  Canton  News  plant,  which  wUl  stand  as  a  nsonunsent  te  Editor  Don  Mdlett,  slain  as  a  result  of 

his  campaign  against  vice  carried  on  in  the  News. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  24,  1928 


MRS.  JAMES  G.  SCRIPPS  STARTS  SUIT 
AGAINST  R.  P.  SCRIPPS  IN  U.  S.  COURT 


Alleges  Her  Late  Husband  Had  Partnership  Agreement  with 
His  Father,  but  Received  No  Payment  After  1916 — 

R.  P.  Scripps  Denies  Partnership  Existed 


(Sf'ecial  to  Editor  &  Publisher) 

■'RIAL  was  begun  in  Cincinnati  Federal  moneys  alleged  to  be  due  Mrs.  Josephine 
court  Tuesday,  of  the  suit  of  Mrs.  Jo-  Scripps  under  a  partnership  agreement 


sephine  S.  Scripps  of  Miramar,  Cal., 
against  Robert  P.  Scripps  as  executor  of 
the  estate  of  E.  W.  Scripps.  Mrs. 
Scripps  is  asking  for  an  accounting  al¬ 
leged  to  have  been  due  her  husband 
James  G.  Scripps,  who  died  in  1921. 

A  considerable  audience  was  drawn  by 
the  presence  among  counsel  of  Charles  E. 
Hughes,  former  Secretary  of  State,  rep¬ 
resenting  Mrs.  Scripps,  and  Newton  D. 
Baker,  of  Cleveland,  former  Secretary 
of  War,  representing  Robert  P.  Scripps. 

James  G.  Scripps  and  Robert  P.  Scripps 
were  brothers,  sons  of  the  late  E.  W. 
Scripps,  founder  of  the  Scripps-Howard 
newspapers.  There  was  a  third  brother, 
John  P.  Scripps,  who  died  in  1913.  It  is 
alleged  by  Mrs.  Josephine  Scripps  that 
in  1908,  the  late  E.  W.  Scripps,  desiring 


was  made  until  1926,  five  years  after  her 
husband’s  death  and  10  years  after  the 
last  gift  was  made  to  her  husband. 

Closing  case  for  the  plaintiff  the  at¬ 
torney  developed  interesting  data  from 
files  of  E.  W.  Scripps  introduced  in  testi¬ 
mony  of  Jay  W.  Curts,  former  general 
counsel  for  Scripps  interests  and  J.  C. 
Harper,  attorney  of  the  deceased  pub¬ 
lisher  at  Cincinnati.  The  success  of  the 
policies  of  the  Scripps-Howard  News¬ 
papers  was  pictured  in  figures  offered  in 
this  testimony.  Serving  the  public  faith¬ 
fully,  these  newspapers  have  been  re¬ 
warded  by  the  public.  As  these  figures 
showed  the  public  in  general  rewarded 
them  with  greatly  increasing  circulations 
while  business  men  came  to  their  support 
with  advertising  so  that  according  to 


JOHN  C.  MARTIN  C.ARRIES 
HIGHEST  INSURANCE 
JOHN  C.  MARTIN,  vice  presi- 
d  dent  of  the  Curtis-Martin  News¬ 
papers,  Inc.,  is  the  most  heavily 
insured  person  in  the  world,  it  was 
stated  at  a  meeting  of  the  Tristate 
Life  Insurance  Congress  at  Phila¬ 
delphia.  March  17. 

During  the  past  month,  it  was 
said,  Mr.  Martin's  insurance  was 
increased  by  $3,000,000,  bringing 
the  total  to  $6,500,000,  underwritten 
by  23  companies  in  the  United 
States  and  two  in  Canada.  The 
majority  of  the  policies  are  of  the 
ordinary  life  class,  payable  at 
death. 


to  relinquish  the  active  management  of  testimony  given  Thursday  in  the  year 
his  newspapers,  engaged  with  his  two  1908,  the  receipts  from  circulation  and 


new'spapers 
sons,  John  P.  and  James  G.  Scripps,  to 
undertake  and  carry  on  the  managempt 
and  control  of  his  newspaper  properties. 
She  contends  it  was  agre^  between  E. 
W.  Scripps  and  his  sons  that  he  was  to 
receive  one-half  of  the  increased  profits 
and  increment  of  the  Scripps  newspapers, 
and  that  the  two  sons  were  to  receive 
jointly  the  other  half.  They  were  to 
divide  their  half  in  accordance  with  what¬ 
ever  contribution  each  made  to  the  busi¬ 
ness  in  the  way  of  labor  and  ability. 

After  John  P.  Scripps’  death  in  1913, 
Mrs.  Scripps  says  her  husband  James  G. 
Scripps  took  over  the  management  of 
the  properties  under  the  same  arrange¬ 
ment  as  prevailed  when  his  brother  was 
living.  He  was  to  get  half  of  all  the 
increase  in  profits  and  increment  while 
his  father  was  to  get  the  other  half. 

Her  claim  is  that  there  was  a  partner¬ 
ship  between  her  husband  and  his  father 
and  that  in  pursuance  of  this  alleged  part¬ 
nership  agreement  there  was  paid  out  to 
her  husband  from  1911  to  1916  various 
sums,  but  that  from  1916  to  1921,  the 
year  of  his  death,  there  were  no  payments 
made. 

She  is  suing  for  an  accounting  for 
sums  alleged  to  have  been  due  her  hus¬ 
band  for  the  five-year  period  ending  with 
his  death.  She  sets  forth  that  in  Nov., 
1922,  the  late  E.  W.  Scripps  transferred 
to  Robert  Scripps,  his  remaining  son,  as 
trustee,  all  of  his  newspaper  interests.  It 
is  for  that  reason  that  she  is  suing 
Robert  P.  Scripps. 

For  answer,  Robert  P.  Scripps  denies 
there  was  any  partnership  agreement  be¬ 
tween  his  father  and  his  brother.  He 
denies  his  father  ever  relinquished  con¬ 
trol  of  the  newspapers  but  merely  “sought 
by  the  assistance  of  his  sons  to  secure 
such  relief  from  business  cares  as  might 
be  secured  from  them  through  their  in¬ 
terest  and  concern.” 

He  says  that  James  G.  Scripps  was 
employed  for  a  stipulated  salary  and  that 
his  authority  was  specified  and  limited  by 
certain  powers  of  attorney. 

He  asserts  that  the  relationship  be¬ 
tween  his  father  and  his  brother  was  not 
that  of  partners,  but  that  of  principal  and 
agent. 

He  declares  that  the  moneys  paid  to 
the  late  James  G.  Scripps  by  his  father 
were  not  in  fulfillment  of  any  contract, 
but  only  gifts  and  there  was  understand¬ 
ing  that  they  were  not  to  be  regarded  as 
precedents  or  promises  as  to  any  future 
transfers. 

At  certain  times,  he  says,  certain  of 
the  powers  of  attorney  held  by  James  G. 
Scripps  were  withdrawn,  but  that  on  tliose 
occasions  his  brother  did  not  claim  or  pre¬ 
tend  to  claim  any  partnership  or  other 
contractual  right.  He  admits  his  father 
made  him  trustee  of  his  newspaper  prop¬ 
erties  and  that  in  time  Mrs.  Scripps  was 
notified  of  this. 

He  finally  declares  that  no  claim  for 


advertising  of  all  the  Scripps  papers 
were  $3,400,000  and  in  1920  they  were 
$16,700,000.  In  1908,  the  operating  cash 
profit  was  $351,000.  In  1920  it  was  $1,- 
269,000;  of  the  increased  profits  during 
the  12  years,  the  share  of  E.  W.  Scripps 
was  $1,784,000.  The  increment  on  the 
value  of  the  properties  during  that  period 
was  $13,258,000.  In  E.  \V.  Scripps’  share 
there  was  included  also  an  increase  of 
profits  in  his  holdings  in  the  Omaha 
News  and  the  Detroit  News  which  were 
not  part  of  the  organization.  The  plain¬ 
tiff’s  side  of  this  case  completed  the  in¬ 
troduction  of  its  testimony  late  Thursday. 

Thereupon  the  defense  began  to  pre¬ 
sent  its  evidence.  The  defense  answered 
that  James  G.  Scripps  functioned  under 
a  power  of  attorney  and  from  time  to 
time  was  given  compensation  in  the  way 
of  distributions,  but  that  he  was  not  a 
partner.  The  figures  were  presented  to 
the  court  through  the  testimony  of  Jay 
W.  Curts,  who  is  now  counsel  for  the 
independent  newspaper  interests  of  Mrs. 
Scripps. 

Following  Curts,  J.  C.  Harper,  form¬ 
erly  associated  with  Curts  in  the  law 
business  in  Cincinnati,  took  the  stand. 
He  was  the  personal  attorney  for  E.  W. 
Scripps.  Through  him  the  defense 
brought  out  that  there  was  a  power  of 
attorney  arrangement  between  James  G. 
Scripps  and  his  father  and  that  prior  to 
the  placing  of  James  G.  Scripps  in  that 
capacity,  L.  T.  Atwood  of  Cincinnati 
had  it.  The  plaintiff’s  side  has  pointed 
out  that  the  success  of  these  new’spapers 
during  the  12  years  was  achieved  under 
James  Scripps’  direction.  Now  Harper 
was  asked  if  there  was  any  difference 
in  E.  \V.  Scripps’  activities  after  his  son 
came  into  the  business.  “None,”  he 
answered.  “He  would  drop  out  for  a 
considerable  time  and  come  back.  He 
had  dropped  out  at  times  even  before 
his  son  came  in,  but  always  returned. 
None  of  us  ever  knew  when  he  would 
reappear.” 

Harper  was  asked  about  the  contract 
which  at  one  time  was  proposed  to 
James  G.  Scripps.  The  plaintiff’s  side 
says  there  was  a  partnership. 

“Jim  said  he  did  not  like  the  plan,” 
Harper  answered,  “and  was  not  willing 
then  to  sign  it.  It  left  the  matter  open 
for  discussion  at  a  later  time.  There  was 
a  later  discussion.  He  said  he  would  not 
sign  it.  He  thought  it  was  a  bad  propo¬ 
sition.  He  thought  it  would  be  very 
much  better  that  he  should  go  to  his 
father  from  time  to  time  and  ask  for 
a  distribution.  He  did  not  desire  a  con¬ 
tract.” 

There  came  a  time  when  there  were 
differences  in  the  relations  between 
James  Scripps  and  his  father  according 
to  letters  introduced  in  evidence  Thurs¬ 
day.  This  dispute  between  him  and  his 
son  grievously  wounded  E.  W.  Scripps, 
according  to  diary  notes  presented  in 


court.  James  Scripps  died  in  1921  and 
five  days  later  E.  W.  Scripps  had  a  talk 
with  his  son’s  widow,  who  is  the  plain¬ 
tiff  in  this  suit.  This  conversation  is  the 
subject  of  the  diary  notes.  He  told  •>{ 
the  trip  East  that  he  had  taken  a  few 
months  before.  He  was  vastly  impressed 
by  what  he  saw  on  his  visit  to  the  vari¬ 
ous  newspaper  plants — the  excellent  or¬ 
ganization,  the  spirit  of  enterprise.  -All 
of  this  served  further  to  convince  him 
that  his  son  was  a  most  capable  execu¬ 
tive  but  “I  felt  oppressed  because  I  was 
going  alone”  he  wrote.  He  would  have 
desired  that  his  son  James  be  at  his  side 
so  that  he  might  pat  him  on  the  back  in 
commendation.  “I  would  have  liked  to 
praise  him,”  he  said. 

He  wrote  that  he  was  desolated  by 
the  spirit  of  conflict  that  had  arisen. 
He  was  torn  between  pride  of  his  son 
and  a  determination  to  bring  about  a 
reconciliation  and  yet,  though  he  felt  sad 
that  this  difference  had  arisen  between 
them,  he  felt  proud  that  his  son  was 
standing  firmly  for  what  he  believed  to 
be  right. 

“My  feelings  would  have  been  wounded 
if  my  son  had  been  a  ‘papa’s  boy’  and 
conceded  even  to  me  what  he  considered 
to  be  right,”  he  wrote. 

E.  \V.  Scripps  traveled  extensively 
during  the  last  six  years  of  his  life, 
testimony  of  Harry  L.  Smithton,  personal 
representative  and  private  secretary, 
showed.  .According  to  Smithton,  Mr. 
.Scripps  made  two  world  tours  on  his 
yacht.  He  died  off  Liberia  March  12, 
1926,  aboard  his  yacht  “Ohio.” 

Before  resting  the  plaintiff’s  case,  coun¬ 
sel  again  read  a  series  of  letters  ex¬ 
changed  between  E.  VV.  Scripps  and  the 
plaintiff  following  her  husband’s  death. 
In  one  Mr.  Scripps  told  of  establishing  a 
trust  fund  with  .Robert  P.  Scripps  as 
trustep.  In  it  he  declared  “he  saw  no 
reason  for  making  a  provision  for  chil¬ 
dren  of  his  deceased  sons  for  reasons  of 
which  you  are  aware.” 

A  letter  of  the  widow  expressing  sur¬ 
prise  at  the  elder  Scripps’  action  then 
was  read.  In  it  she  recalled  that  E.  W. 
Scripps  had  only  recently  enjoyed  a  visit 
with  the  children  and  had  insisted  on 
visiting  them  frequently.  She  said  she 
had  reared  her  children  to  be  proud  of 
the  Scripps  family  and  could  not  under¬ 
stand  his  attitude.  More  of  the  philos¬ 
ophy  of  E.  W.  Scripps  on  bringing  up 
children  was  offered  to  the  court  by 
Newton  D.  Baker  when  he  started  pres¬ 
entation  of  testiAiony  on  behalf  of  the 
defense.  He  read  a  letter  that  Scripps 
wrote  to  his  partner,  M.  A.  McRae.  30 
years  ago.  In  this  he  said  that  he  desired 
to  bring  up  his  children  in  the  country, 
preferring  country  life  to  city  life.  He 
wanted  them  educated  by  private  instruc¬ 
tors,  but  desired  that  they  know  some¬ 
thing  of  school  life  as  well.  It  was  his 
thought  that  they  should  care  more  for 
sports  than  for  the  teachings  of  these 
institutions.  He  was  of  the  idea  that  his 
sons  should  not  adopt  a  calling  till  they 
were  past  20.  He  expressed  the  wish 
that  one  of  his  sons  would  grow  up  to  in¬ 
herit  his  newspapers  and  control  them 
with  due  regard  for  the  interest  of  his 
brothers  and  sisters  but  he  added  it  was 
better  that  his  newspapers  pass  from  his 
family  than  that  they  should  fall  Into  the 
hands  of  an  heir  unworthy  to  direct  them. 


HARDING  ESTATE  HAD 
NO  SINCLAIR  BONDS 

Correspondent  of  St.  Louis  Post  Dii.  | 
patch  Permitted  to  Investigate  Late  ^ 
President’s  Properties — Star  L 

Sale  Free  of  Oil  Taint  I 


-An  inspection  of  the  records  of  the  * 
estate  of  the  late  President  Harding,  ’’ 
which  William  F.  Allen,  correspondent  jl 
of  the  St.  Louis  Post  Dispatch  was  per-  I 
mitted  to  make  this  week,  established  I 
that  he  possessed  none  of  the  Continental  " 
Trading  Company’s  Liberty  bonds,  with 
some  of  which  Harry  h'.  Sinclair  accom- 1 
plished  his  lease  of  the  Teapot  Dome  oil  ■ 
reserve.  Senator  Nye,  Chairman  of  the 
Senate  Teapot  Dome  Committee,  an¬ 
nounced  in  Washington  Monday  that  the 
committee  would  search  for  CoLtinental 
bonds  in  the  estate  of  the  late  President 

Ledgers  kept  by  C.  D.  Schaffner,  e.xec- 
utor  of  the  estates  of  both  President  and 
Mrs.  Harding,  show  that  President 
Harding  possessed  $182,750  worth  of 
Liberty  Bonds,  and  that  Mrs.  Harding 
possessed  $65,300  worth  of  Liberty 
bonds,”  Mr.  Allen’s  story  said.  ■ 

“The  bonds  bought  by  the  Continental  I 
Company,  in  the  promotion  of  the  Tea-  I 
pot  Dome  deal,  were  of  the  first  Liberty  I 
bonds,  issued  in  1917,  and  were  all  of  I 
$1,000  denomination. 

“President  Harding  possessed  $41,000 
worth  of  the  first  loan  bonds,  but  none 
were  of  a  $1,000  denomination  and  their 
serial  numbers  did  not  correspond  wi4  > 
the  serial  numbers  of  any  of  the  Con¬ 
tinental  bonds  for  which  the  Senate 
committee  is  searching.  Two  of  Mr. 
Harding’s  first  loan  bonds  were  for  $501) 
each,  six  w'ere  for  $5,000  each  and  one  ' 
was  for  $10,000.  ^ 

“The  total  of  bonds  in  President  Hard-  | 
ing’s  estate  was  approximately  ^50,000.  » 
The  difference  between  that  sum  and  the  | 
$182,750  of  Liberty  Bonds  was  chiefly  !» 
in  other  Federal  Government  bonds  and  •' 
in  War  Savings  certificates. 

“Nearly  the  whole  of  Mrs.  Harding's 
$800,000  estate  was  in  bonds.  Those  not  ; 
in  Liberty  bonds  were  chiefly  municipal  y 
bonds  of  Marion  and  surrounding  Ohio  t 
cities.  .* 

“Nor  does  it  appear  that  the  Senatt 
Committee,  if  it  chooses  now  to  pursue 
its  search  for  bonds  in  the  sale  by  Pres¬ 
ident  Harding  of  the  Marion  Star  in 
1923,  would  be  any  more  successful  in 
finding  any  Sinclair  connection  than  it 
would  be  in  the  personal  estate  of  Hard¬ 
ing.  Chairman  Nye  has  announced  that 
the  committee  would  inquire  into  that 
transaction. 

“The  records  of  the  sale  of  the  new- 
paper  are  quite  as  clear  as  those  of  the 
personal  Harding  estate.  The  price  paid 
by  the  Brush-Moore  syndicate  was  ap¬ 
proximately  $480,000. 

“The  ownership  of  605  of  the  800 
shares  of  the  stock  of  the  paper  brought 
Mr.  Harding  $163,000  in  cash,  $100,000 
of  6  per  cent  preferred  stock  and  a  ten- 
year  contract  for  his  editorial  services, 
amounting  to  $100,000.  Mr.  Harding  - 
received  $50,000  cash  as  a  down  pay-  V 
nient.  He  deposited  the  money  to  l«s  4 
personal  account  and  immediately  ' 
checked  on  it  for  the  purchase  of  a  $50,- 
000  bond  of  the  fourth  Liberty  Loan, 
which  he  later  bequeathed  to  his  father. 

“The  only  other  lx)nds  involved  in  the 
sale  of  the  Marion  Star  constituted  a  !- 
surplus  of  $160,000  accumulated  over  a  ■ 
period  of  years  from  profits  and  whid  i 
Mr.  Harding  expected  to  use  in  budding  | 
a  new  plant  for  his  newspaper."  i 


NEW  PENSACOLA  EDITOR 

Leland  G.  Swarts,  former  managing 
editor  of  Memphis  Press  and  Mcmjftis 
Press-Scimitar,  and  recently  city  editor 
of  Memphis  Evening  Appeal,  has  resigned  : 
from  the  latter  paper  and  now  is  editor  of 
the  Pensacola  (Fla.)  Journal  and  Newt- 

AD  IDEAS  FOR  RETAILERS  | 

A  book,  called  “Advertising  ideas  and 
Selling  Plans”  has  been  published  by  the 
Dry  Goods  Economist,  New  York.  _  !• 
contains  ideas  for  retail  store  advertising 
in  newspapers. 
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JOURNALISM  MOURNS  DEATH  OF  ERIE  HOPWOOD 

Editor  of  Clevel2aid  Plain  Dealer  and  President  American  Society  of  Editors  Succumbs  to  Heart 
Attack — Upheld  High  Professional  Standards — Many  Pay  Tribute 


■VTEWSPAPER  men  all  over  the 
country  this  week  joined  their  col- 
league>  in  Cleveland  in  tribute  to  the 
memory  of  Erie  C.  Hopwood,  editor  of 
the  Cfnchind  Plain  Dealer  and  for  the 
past  two  years  president  of  the  the  Ameri¬ 
can  Society  of  Newspaper  Editors.  Mr. 
Hopwood,  who  was  51  years  old,  died 
suddenly  at  his  home  March  18,  following 
a  heart  attack.  He  liad  never  been 
seriously  ill,  but  for  two  weeks  prior  to 
his  death  had  been  undergoing  treatment 
for  rheumatism.  His  death  came  as  a 
shock  to  his  associates  on  the  Plain 
Dealer,  his  many  friends  in  the  ranks  of 
the  Editors’  Society  and  to  the  leaders  of 
Cleveland  business  and  civic  affairs  with 
wliom  he  had  many  close  contracts. 

Although  all  of  his  newspaper  work 
had  ^en  done  in  Cleveland,  and  26  years 
had  seen  him  rise  from  cub  reporter  to 
editor  of  the  Plain  Dealer,  his  work  as 
an  officer  of  the  Editors’  Society  since  its 
foundation  in  1922  and  his  ability  as  a 
public  speaker  had  given  him  a  nation¬ 
wide  acquaintance  among  newspaper  men. 
He  was  known  to  them  for  the  high  re¬ 
spect  in  which  he  held  his  chosen  profes¬ 
sion  and  for  his  clear  thought  on  the  ethics 
which  he  held  indispensable  to  journalism. 
Seventeen  days  before  his  death  he  had 
been  elected  an  honorary  member  of  Sig¬ 
ma  Delta  Chi,  the  journalistic  fraternity 
which  was  then  meeting  at  Columbus,  O. 
Mr.  Hopwood  was  ill  and  his  colleagues 
in  the  office  advised  him  not  to  attend 
the  fraternity  meeting.  He  insisted  upon 
going,  however,  telling  his  advisers  that 
“that  fraternity  has  some  pretty  fine  ideals 
about  this  newspaper  business.” 

That  is  the  thought  which  has  domi¬ 
nated  the  tributes  received  by  Eoitor  & 
Publisher  from  men  who  had  been 
closely  allied  with  Mr.  Hopwood  in  the 
American  Society.  He  had  been  one  of 
the  prime  movers  in  its  organization  and 
by  his  untiring  efforts  as  secretary  was 
given  credit  more  than  any  other  factor 
for  holding  the  group  of  highly  indi¬ 
vidualistic  editors  together  during  the 
first  critical  three  years.  For  his  en¬ 
deavors  the  Society  in  1926  rewarded  him 
by  electing  him  president  to  succeed 
Casper  S.  Yost,  the  Society’s  first  head, 
and  reelecting  him  last  year. 

As  a  newspaper  man,  reporter,  city 
editor,  managing  editor,  and  editor,  Mr. 
Hopwood  followed  the  highest  code  of  the 
profession.  He  had  acted  as  college  cor¬ 
respondent  of  the  old  Recorder  and  the 
old  World  of  Qeveland,  and  after  being 
graduated  with  a  Phi  Beta  Kappa  key 
from  the  Adelbert  College  of  Western  Re¬ 
serve  University  in  1901,  he  joined  the 
Plain  Dealer  in  1902.  He  worked  his  way 
through  college,  and  in  addition  to  gaining 
the  highest  academic  honors,  had  used  his 
magnificent  physique  to  win  distinction  in 
athletics. 

Never  a  brilliant  genius,  Mr.  Hop- 
wood  put  into  the  police  reporter’s  job 
the  same  zeal  and  ambition  to  accom¬ 
plish  worth  while  deeds  that  later  marked 
his  career  as  an  editor  and  as  an  offi¬ 
cer  of  the  professional  body.  He  put  in 
long  hours  and  hard  work,  studying  the 
small  details  as  well  as  the  great  prin¬ 
ciples  of  newspaper  work,  and  four  years 
after  joining  the  staff,  he  was  made  as¬ 
sistant  city  editor  of  the  Plain  Dealer. 
Promotion  to  city  editor  quickly  followed, 
and  a  year  later,  in  1907  he  was  appointed 
night  editor.  In  1912,  10  years  from  cub- 
dom,  he  had  attained  the  highest  post  on 
the  staff,  with  the  title  of  managing  edi¬ 
tor.  In  1920,  his  title  was  changed  to  edi¬ 
tor  and  Paul  Bellamy,  son  of  the  Edward 
Bellamy,  who  had  gained  fame  twenty 
years  earlier  by  writing  “Looking  Back¬ 
ward,”  was  made  managing  editor.  Mr. 
Hopwood  also  had  been  a  director  of  the 
Plain  Dealer  Publishing  Company  for 
several  years. 

He  was  considered  the  “perfect  boss”  by 
hts  subordinates.  Even-tempered,  with  a 
keen  sense  of  true  news  values  and  an  un- 


ERIE  C.  HOPWOOD 


ending  demand  for  “justice  in  the  news 


I  received  this  note :  ‘I  give  up.  I 
would  rather  give  you  everything  you 
ask  for  than  write  another  poem. — 

E.  C.  H.’  ” 

Walker  S.  Buell,  Washington  corres¬ 
pondent  of  the  Plain  Dealer,  all  of  whose 
training  was  under  Mr.  Hopwood.  re¬ 
called  that  not  only  unwavering  devotion 
that,  but  unchanpng  loyalty  and  respect 
were  paid  the  editor,  because  every  mem¬ 
ber  of  the  staff,  in  whatever  capacity, 
knew  the  “Boss”  could  have  occupied  any 
particular  place  in  the  organization  more 
capably  than  the  incumbent. 

“He  was  the  complete  newspaper  man,” 
said  Buell.  “No  order  of  his  ever  was 
taken  lightly  because  the  recipient  of  the 
order,  whether  reporter,  city  editor, 
Washington  correspondent  or  desk  man, 
knew  that  it  came  from  a  better  reporter, 
a  better  city  editor,  a  better  W'ashington 
correspondent  atnl  a  better  desk  man  than 
the  one  receiving  the  instruction. 

“His  position  in  supreme  command  of 
all  the  editorial  and  news  departments  of 
the  newspaper  gave  him  infrequent  occa¬ 
sion  to  write ;  yet  he  was  always  and  to  a 
superlative  degree  the  best  of  all  mem¬ 
bers  of  a  newspaper  organization — a  good 
reporter.  When  occasion  arose  for  him 
to  write,  he  set  a  pace  for  every  member 
of  his  staff  to  admire  and  emulate.  This 
was  notably  true  at  national  political 
conventions,  when  he  liked  to  take  the 
descriptive  end  of  the  story.  .And  wrote 
the_  human  and  picture  side  in  a  manner 
which  attracted  widespread  attention, 
dividing  the  first  page  with  the  strictly 
political  leads  handled  by  his  staff. 

“He  was  indispensable  on  election 
nights.  He  had  developed  almost  an 
intuition,  an  extra  sense,  on  election 
trends.  While  a  distracted  staff  in  the 
throes  of  election  night  organization  tried 
to  make  something  of  a  handful  of 
precincts  for  a  ‘bulldog’  extra,  and  with 
thousands  of  horn-blowing  election  cele¬ 
brants  surging  through  the  streets  to 
read  the  stereopticon  returns,  Mr.  Hop- 
*WOOD  wood  sat  at  his  desk  like  a  great  com- 

, ,  ,  ,  ,  .  •  .  1,  j  Porting  rock  against  which  all  the  sound 

Members  of  the  staff  this  week  recalled  and  confusion  broke  in  vain,  figuring  with 


columns,”  Mr.  Hopwood  knew  how  to  get  many  small  but  illuminating  contacts  with  jicncil  and  pad,  deciding  that  the  precincts 
his  men  to  translate  his  ideals  and  theirs  Mr.  Hopwood.  on  hand  established  a  trend,  and  steady- 

into  printed  words  and  action.  He  liked  Fred  Charles,  leading  feature  writer,  ing  the  entire  staff. 


the  companionship  of  the  Plain  Dealer  said:  u...  ..  i  t  r 

staff  members,  many  of  whom  w'ere  his  "When  I  joined  the  staff  I  was  nervous  r  i,  aftor 

closest  friends  after,  as  well  as  during,  about  whether  I  could  make  the  grade.  T  V,  ^ 

the  day’s  work.  He  kept  in  intimate  touch  1  was  assigned  to  the  copy  desk.  .After  xt 

with  the  progress  of  reporters  and  sub-  I  had  been  around  for  a  few  days,  Mr.  .  .  .•  "u 

ordinate  editors  and  through  them  with  Hopwood  called  me  into  his  office  and  t  ^  ,4^  . 

the  life  of  the  city,  and  a  piece  of  asked  me  a  lot  of  questions  about  the  ^ 

newspaper  work  was  usually  followed  by  paper,  how  I  liked  it,  my  work.  etc.  A  ^  Z’ 

quick  commendation.  In  receir  years,  his  few  days  later  I  made  a  glaring  error  in  n#*vplanfl  went  to 

administrative  duties  kept  him  from  writ-  writing  a  headline  and  when  I  got  to  the  ir  ”  'ruig 

ing  extensively,  except  when  a  national  office  I  was  called  to  the  front  room.  I  rn!  "*^,1 


ruiywcHHi  caiieii  me  mio  nis  onice  aiiu  _ i  x  c.  S  ^ 

asked  me  a  lot  of  questions  about  the 
paper,  how  I  liked  it.  my  work.  etc.  A 

few  days  later  I  made  a  glaring  error  in  n(*velanfl  went  to 

writing  a  headline  and  when  I  got  to  the  I?”- 


my  golf  sticks,  and  we  played  his  course 
at  Canterbury  Club.  I  recall  as  one  ot 


political  convention  or  other  great  news  was  sure  I  had  lost  my  chance,  but  he  _ _ _ •  -j  .  ' 

event  tempted  him  to  return  to  the  never  mentioned  the  headline  in  talking  to  an  ft  ^ 

benches  of  the  working  press.  me.  I  was  almost  taken  off  my  feet^  •  .k 

As  a  reporter  he  had  been  one  of  the  One  department  editor  remarked :  “I  i 

most  devoted  admirers  of  Mayor  Tom  L.  have  been  with  the  paper  more  than  10  l  n  r___  ^  i- 

Johnson,  Cleveland’s  reform  executive  of  years  and  never  had  a  cross  word  from  ..  ^ 

20  years  ago.  and  he  had  ..ften  been  him.  nor  a  call  down.  He  let  me  run  my  * 

asked  for  help  and  advice  by  Johnson’s  department  without  interference,  just  as  ,  .  ^  ^  ^ 

successors.  City  Manager  William  R.  he  let  other  department  men  run  theirs.  ,  .  Straightening  _  himself  and  swinging 
Hopkins,  one  of  his  closest  friends,  said  I  have  been  in  the  game  38  years  and  putter  menacingly,  he  looked^  at  me 
^  ...  ..  ...  ..  solemnly  and  said;  ‘Do  you  realize  men 


after  learning  of  Mr.  Hopwood’s  death,  never  worked  for  a  squarer  man.”  solen 

“To  those  of  us  who  knew  him  well  “Ted”  Robinson,  conductor  of  the  Plain 
the  loss  is  irreparable.  To  Cleveland  it  Dealer’s  “Philosophy  of  Folly”  column, 


“Ted”  Robinson,  conductor  of  the  Plain  lucrative  positions  for  less  than 

_ _ u..  i7_ii..» _ 1 _  that? 


is  the  kind  of  loss  than  even  big  cities  said : 
cannot  afford.  He  earned  bv  tremendous  “I  : 


“Take  him  on  any  side  of  his  char¬ 
acter,  he  was  a  wonderful  man  and  a 


cannot  afford.  He  earned  by  tremendous  “I  am  hard  pressed  to  choose  any  char-  ^cter,  he  was  a  wondertul  man  and  a 
effort  and  diligence  a  position  w'hich  gave  acteristic  anecdote  of  an  association  of  Those  who_  worked  with  hnn 

him  extraordinary  opportunity  to  serve  18  years’  duration.  But  there  comes  jeel  for  all  their  lives  the  ennobling 

his  city.  This  he  used  with  remarkable  vividly  to  mind  the  last  occasion  on  which  inspiring^  influence  of  their  years  of 

power  to  help  everything  that  promised  I  felt  moved  to  intimate  that  a  substantial  association  wuth  him.  ’ 
benefit  and  oppose  everything  that  threat-  boost  in  my  salary  would  be  acceptable.  I  Love,  writer  of  the  “By- 

ened  injury  to  the  city.  He  was  in  our  took  two  days’  time  to  compose  my  plea  Product  column,  said ;  “In  Mr.  Hop- 
day  the  embodiment  of  the  finest  qualities  in  the  form  of  verse,  using  a  rather  com-  woo<ls  last  few  days  of  health  he  was 
and  capacities  which  have  distinguished  plicated  stanza  and  rhyme-scheme.  Two  •riuoh  concern^  over  the  rapiditv  w  th 
Western  Reserve,  which  produced  him.”  days  after  mailing  this  poetical  petition,  which  mechanical  changes  were  affecting 
For*  nearly  20  years  Mr.  Hopwood  I  received  an  answer  from  Mr.  Hopwood  whole  problem  of  living.  In  con- 
remained  at  his  desk  until  10  p.  m.  or  in  poetry.  He  had  used  my  meter  and  versations  with  several  members  of  his 
later  and  it  was  only  after  Mr.  Bellamy  technique,  which  he  handled  like  a  vet-  expressed  the  belief  that  most  of 

was  made  managing  editor  that  the  eran,  and  in  which  he  advanced  counter-  ,  ®  unemployment  in  this  country  was 


“Chief”  confined  his  daily  work  to  day-  arguments  to  my  plea.  I  rebutted  ‘labor  saving’  machinery  which 


light  hours. 


promptly,  and  in  kind.  On  the  next  day 


(Continaed  on  page  34) 
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McDermott  story  a 

“PLANT,”  PAPER  SAYS 

Youngstown  Telegram  Sees  Confession 
Obtained  by  Vindicator  as  Effort 
to  Help  Rudner  to  Escape 
Sentence 


'J'he  Youngstomi  (0.)  Telegram, 
Scripps-Howard  newspaper,  last  week 
attacked  the  confession  of  Pat  McDer¬ 
mott.  obtained  by  Mrs.  Ella  K.  Resch  of 
the  Youngstoim  Vindicator. 

In  a  statement  to  Editor  &  Publisher 
this  week,  b'.  F.  Brunner,  editor  of  the 
Telegram,  explained  that  the  validity  of 
the  confession  as  emanating  from  !McDer- 
mott  was  not  in  question,  but  that  the 
'J'elegram  had  questioned  its  niptives. 
Following  is  Mr.  Brunner’s  statement: 

“Pat  McDermott  undoubtedly  signed 
the  confession  as  published  in  the 
Youngstown  Vindicator.  The  Youngs¬ 
town  Telegram  contends  that  the  confes¬ 
sion  was  obtained  as  a  part  of  the  plan 
of  Ben  Rudner,  Massillon  gangster,  to 
obtain  his  release  from  the  Ohio  State 
Prison,  where  he  is  serving  a  sentence 
in  connection  with  the  killing  of  Don 

R.  Mellett.  Rudner,  whose  family  is 
possessed  of  considerable  wealth,  has  re¬ 
tained  K.  H.  Powell,  attorney  and  for¬ 
mer  Youngstown  chief  of  police,  to  lead 
his  fight  for  freedom.  Powell  inter¬ 
viewed  McDermott  at  the  prison  twice 
before  the  confession  was  printed.  On 
lx>th  occasions  he  was  accompanied  by  a 
court  stenographer  from  Youngstown. 
The  McDermott  confession  contained  lit¬ 
tle  that  had  not  previously  been  given  to 
the  authorities  except  his  amplification  of 
his  contention  that  Rudner  had  no  con¬ 
nection  with  the  killing. 

“As  a  further  indication  that  the 
McDermott  confession  was  eirgineeretl 
by  Powell  as  Rudner’s  attorney,  is  the 
statement  of  Floyd  Streitenberger,  former 
canton  policeman,  serving  a  life  sentence 
for  the  murder.  Streitenberger  says 
Powell  came  to  him  before  he  went  to 
McDermott.  Me  says  that  Powell  pre¬ 
sented  a  proposed  ‘confession’  favorable 
to  Rudner  and  that  he  refused  to  sign  it. 

“He  says  further  that  a  reporter 
waited  outside  while  he  talked  to  Powell 
and  also  while  McDermott  talked  to 
Powell. 

“Powell  was  one  of  the  attorneys  for 

S.  I^ngel.  who  was  acquitted  when 
Streitenberger  refused  to  testify  against 
him.  Immediately  after  the  acquittal, 
Powell  went  to  Canton,  where  he  made 
arrangements  with  Rudner’s  family  to 
handle  his  case.  Canton  officials  support 
the  theory  that  the  confession  was  ob¬ 
tained  as  a  part  of  a  plan  to  free  Rudner 
through  executive  clemency. 

“Prosecutor  Henry  W.  Harter  said 
‘McDermott’s  confession  is  really  the 
story  of  Ben  Rudner  planted  at  an  op¬ 
portune  time,  just  as  Rudner  is  plan¬ 
ning  his  attempt  to  escape  from  his  sen- 
tenc-  in  the  Ohio  Penitentiary.’ 

‘  rmer  Prosecuting  Attorney  C.  B. 
7  ( linlock,  who  led  the  fight  to  send 

Mcllett's  slayers  to  prison,  said:  ‘In  my 
jr.-.'iriTient,  the  confession  is  just  part  of 
a  scheme  to  free  Rudner.’  ’’ 

Mrs.  Resch  made  the  following  state¬ 
ment  to  Editor  &  Publisheti: 

“McDermott’s  confession  was  given  to 
me  in  the  presence  of  Warden  Thomas 
a  week  ago  Sunday,  and  the  following 
Thursday  in  the  presence  of  a  court 
stenographer.  If  you  doubt  this,  wire 
Warden  Thomas.” 


NELSON  FUND  INCOME  $599,000 


Employe-Owners  of  K.  C.  Star  Paid 
$423,000  in  1927,  Report  Shows 

The  gross  income  of  the  trust  fund 
established  by  William  Rockhill  Nelson, 
founder  of  the  Kansas  City  Star,  for  1927 
was  $599,193.02,  according  to  the  annual 
audit  made  of  the  trust  by  Fraser,  Dell 
&  Co. 

Of  this,  a  total  of  $432,482.71  was 
added  to  the  funds  available  for  the  pur¬ 
chase  of  objects  of  art  for  Kansas  City. 

The  report  stated  that  the  mortgage 
of  the  Kansas  City  Star  company,  valued 
at  $8,014,264.97,  had  been  reduced  $423,- 


235.03.  This  payment  was  in  addition  to 
interest  paid,  and,  according  to  the  re¬ 
port,  was  in  excess  of  payment  required 
by  the  mortgage. 


DREIER  TO  ST.  LOUIS 

Oklahoma  City  Man  Joining  Times 
April  1  as  Business  Manager 


NEW  ZEALAND  PRESS  MEETS 

The  annual  meeting  of  the  Newspaper 
Proprietors’  Association  of  New  Zealand 
was  held  Feb.  23  in  Wellington.  C.  W. 
Earle  was  re-elected  president. 


ENTERTAIN  TRADER  HORN 


Many  Newspaper  Executives  Meet 
Writer  at  Elser  Party 

Ma.ximilian  Elser,  general  manager  of 
the  Metropolitan  Newspaper  Service  and 
Mrs.  Elser  were  hosts  at  a  party  given 
in  honor  of  Trader  Horn  at  their  home 
in  New  York,  March  18. 

.\mong  those  present  were: 

Col.  Fran’ic  Knox,  general  manager  of 
the  Hearst  newspapers;  Victor  H. 
Polachek,  Hearst  newspapers,  and  Mrs. 
Polachek ;  Karl  Bickel,  president.  United 
Press,  and  Mrs.  Bickel ;  Percy  Shaw, 
Hearst  newspapers,  and  Mrs.  Shaw;  Lee 
Ettleson,  managing  editor.  New  York 
American,  and  Mrs.  Ettleson;  Armistead 
Holcombe,  managing  editor.  New  York 
Herald  Tribune,  .and  Mrs.  Holcombe; 
Ralph  E.  Renaud,  managing  editor,  Neio 
York  Evening  P,'<st,  and  Mrs.  Renaud; 
Hugh  O’Donnell,  New  York  Times; 
Marc  Rose,  International  News 

Service,  and  Mrs.  Rose;  Fred  A.  Walker, 
chairman  of  the  board.  New  York  Sun, 
and  Mrs.  Walker;  F.  J.  Connolly,  King 
I'eatures  Syndicate,  and  Mrs.  Connolly; 
Geoffrey  Parsons,  New  York  Herald 
Tribune,  ard  Miss  Parsons;  Earl  J. 
Hadley,  Metropolitan  Newspaper  Service, 
and  Mrs.  Hadley.  * 

On  Tuesday  Trader  Horn  was  the 
guest  of  honor  and  spoke  at  a  luncheon 
of  the  Dutch  Treat  Qub  attended  by 
many  newspaper  men. 

Wednesday  evening  he  was  entertained 
at  a  dinner  at  Moneta's  on  Mulberry 
street,  .\mong  those  at  the  dinner  were 
II  Progresso,  Ralph  Pulitzer  of  the  Neiv 
York  World;  Karl  Kitchen,  special 
writer  for  the  World;  Franklin  P. 
.-\danis.  World  columnist ;  Paul  Palmer, 
Sunday  editor  of  the  World ;  Andrew 
Dakers,  Trader  Horn’s  English  agent, 
and  M.  Lincoln  Schuster  and  Richard 
Simon,  his  .\mcrican  publishers. 

For  Friday  night  'Trader  Horn  was 
invited  to  the  Newspaper  Women's  Bali 
at  the  Ritz. 

PLANS  COLOGNE  EXHIBIT 

The  Chicago  Tribune  will  have  an  ex¬ 
hibit  at  the  exposition  of  the  world  press 
in  Cologne  which  opiens  in  May  and 
closes  in  October. 


H  F.  Dreier,  for  the  past  12  years 
advertising  manager  of  the  Oklahoma 
City  Oklahoman  and  Times,  has  resigned 
effective  April  1, 
to  become  busi¬ 
ness  manager  of 
the  St.  Louis 
Times.  He  takes 
a  newly  created 
position  caused  by 
an  enlargement  of 
the  executive  staff 
of  the  Times. 

Mr.  Dreier 
joined  the  Okla¬ 
homan  and  Times 
shortly  after  it 
was  acquired  by 
the  O  k  1  a  - 
homa  Publishing 
Company.  Previ¬ 
ous  to  that  time  he  had  been  with  the  ad¬ 
vertising  staff  of  the  Dazenport  (la.) 
Times. 


H.  E.  DsEtER 


Edgar  T.  Bell,  general  manager  of 
the  Oklahoma  and  Times  said  a  successor 
to  Mr.  Dreier  will  be  named  at  a  later 
date. 


SALE  IN  BAKERSHELD 


Morning  Echo  Bought  by  Californian 
and  Renamed  Courier 

The  Bakersfield  (Cal.)  Morning  Echo 
has  been  purchased  from  George  H. 
Swindell  by  .Alfred  Harrell,  owner  of 
the  Bakersfield  Californian,  afternoon 
daily. 

The  Echo  has  been  renamed  the 
Courier  and  the  first  issue  was  dated 
March  20.  The  Courier  was  the  original 
name  of  the  Californian  and  was  the 
first  newspaper  published  in  Kem  county. 

The  entire  editorial  staff  of  the  Echo 
has  lieen  re-employed  by  Harrell  for 
editing  the  Courier.  The  two  staffs  will 
function  separately  and  compete  in  news 
gathering. 

Swindell  acquired  the  Echo  four  years 
ago.  It  was  formerly  owned  by  the 
•Albert  W.  Smith  Estate-Harold  J.  .Ashe. 


HITCHCOCK  BUYS  JAYNES  STOCK 

Frank  H.  Hitchcock,  a  stockholder  in 
the  Tueson  (Ariz.)  Citicen,  has  bought 
the  stock  of  Mrs.  Allan  B.  Jaynes, 
widow  of  the  late  general  manager  and 
chief  stockholder  of  the  Citizen.  Newly 
assfxriated  with  Mr.  Hitchcock  on  the 
Citizen  directorate  are  Ralph  Bilby.  F.  A. 
Nathan  and  Hi  Corbett.  -A.  K.  Parker 
remains  as  editor. 


Richard  T.  Gillespie,  publisher  of  the  Stamford  (Conn.)  Advocate,  and  Mrs. 
Gillespie  photographed  on  board  the  S.  S.  Veendam  at  the  start  of  their 
cruise  of  the  West  Indies. 


BROOKLYN  EAGLE  FACES 
THREE  UBEL  SUITS 


Skillman,  Political  Jokester,  Asks  $109,. 

000 — Carr  and  Callaghan  Seek 
$100,000  Each — Dismiital 
Motions  Denied 

Three  suits  for  libel  are  pending  against 
the  Brooklyn  Daily  Eagle,  the  first  for 
$109, (X)0,  started  by  William  E.  Skillman, 
insurgent  candidate  for  the  State  Assem¬ 
bly,  the  other  two  for  $100,000  each, 
brought  by  .Albert  G.  Carr  and  John  F. 
Callaghan. 

The  first  suit  is  based  on  a  story  in 
the  Eagle  mentioning  an  indictment  which 
had  been  found  against  Skillman.  The 
story,  however,  failed  to  contain  the  fact 
that  Skillman  had  been  acquitted,  and 
the  libel  action  resulted.  The  indictment 
brought  against  Skillman  had  been  caused 
by  a  fake  telegram  which  he  had  sent  to 
the  I'iagle,  signed  with  the  name  of  a 
prominent  Republican  politician.  The 
Eagle  brought  action  against  him  under 
the  state  law,  which  makes  it  a  mis¬ 
demeanor  to  give  misinformation  to  the 
press.  Skillman  admitted  that  he  sent 
the  telegram,  but  claimed  he  had  done  it 
for  a  joke.  In  spite  of  this  admission, 
the  court  acquitted  him.  Following  this 
action,  the  Eagle  published  the  story 
which  resulted  in  the  libel  suit. 

Motions  were  made  by  the  Eagle’s  at¬ 
torney  to  dismiss  all  three  cases,  but  the 
motions  were  denied.  The  cases  will  be 
appealed  in  the  .Appellate  Division  of  the 
Kings  County  Supreme  Court. 

The  other  two  cases  rise  out  of  the 
Eagle’s  campaigns  against  “ambulance 
chasers”  and  professional  bondsmen.  In 
denying  the  motion  to  dismiss  the  Carr 
case,  the  court  held  that  to  charge  the 
plaintiff  with  receiving  the  “high  jegal 
premium  or  more”  for  bail  bonds,  is  to 
charge  him  with  violatiim  of  Section  554 
of  the  Code  of  Criminal  Procedure. 


CHANGES  IN  WORCESTER 


Powers  Succeeds  Franklin  as  Post 
Advertising  Director 

Clifford  G.  Franklin,  for  the  past  two 
years  advertising  director  Worcester 
(Mass.)  Evening  Post,  has  resigned  and 
Joseph  H.  Powers  has  been  promoted  to 
fill  the  position.  John  Miller  has  also 
resigned  from  the  display  staff. 

Ernest  I.aBranche.  formerly  with  the 
Holyoke  (Mass.)  Telegram-Transcript, 
and  M.  Frank  Dunbar,  have  joined  the 
display  advertising  staff.  Gerald  Fitz¬ 
gerald  has  joined  the  creative  advertis¬ 
ing  department. 


QUITS  SPOT  NEWS 


Universal  Service  to  Concentrate  on 
Feature  Service 

Universal  Service  this  week  notified 
clients  that  after  March  26  it  will  dis¬ 
continue  carrying  spot  news  on  its  wires 
and  concentrate  on  “exclusive  high  class 
features.” 

William  P.  Flythe,  Washington  cor¬ 
respondent  for  International  News  and 
Univer.sal  Services  since  1917,  has  been 
appointed  manager  of  the  VV’ashington 
Bureau  of  Universal  Service,  according 
to  James  R.  Nourse,  general  manager  of 
the  service.  He  succeeds  Mr.  Nourse 
who  has  come  to  New  York  as  general 
manager.  Prior  to  working  in  Washing¬ 
ton.  Mr.  Flythe  was  with  the  Pittsburgh 
Gaaette-Times  and  Atlanta  Georgian. 

It  was  also  announced  this  week  that 
“Tex”  Edwards  of  the  Washington 
Bureau  of  Universal  Service  has  been 
transferred  to  the  New  York  headquar¬ 
ters  to  write  political  news  for  the  New 
York  American.  He  replaces  Qiarles 
Hand,  who  is  now  secretary  to  Mayor 
Walker  of  New  York. 

Although  Edwards  will  write  primarily 
for  the  American,  any  of  his  articles 
which  contain  a  national  interest  will 
be  used  in  Hearst  newspapers  throughout 
the  country.  He  was  formerly  secretary 
to  Senator  Culberson  of  Texas. 
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HOW  CORRESPONDENTS  ARE  BEING  INSTRUCTED 

Training  Beginners  What  to  Send  and  When  Presents  Problem  Newspapers  Are  Meeting  in  Various 
Ways — Some  Dailies  Put  Representatives  to  Work  as  Ad  Solicitors 


Getting  the  news,  of  course,  comes 
first  in  tlie  list  of  duties  assumed  by 
the  country  correspondent  of  a  news¬ 
paper.  but  the  efficient  paper  stirs  its 
representatives  in  the  field  to  activity 
that  means  direct  returns  to  other  de¬ 
partments  as  well. 


By  PHILIP  SCHUYLER  a  spot  story  is  telephoned  in  or  tele- 

This  is  the  last  of  an  Editor  &  Pubusher  series  urnder  the  general  heading:  sraphed.  Claries  A.  Stauffer,  general 

‘■The  Newspaper  and  the  Correspondent."  manager  of  the  Republican  is  careful  to 

_  see  that  correspondents  of  his  papers  are 

,  ,  .  ,  ,  j  .  . .  „  ,  1  ..L-  instructed  on  the  fundamentals  of  the 

spoiKlents  interested  is  a  big  one,  James  ami  the  territory  contiguous  to  this  town,  craft 

C.  Hanrahan,  of  these  Des  Moines  and  ..Qn  the  nne.tinn  of  libel  similar 


“On  the  question  of  libel  and  similar 


‘^Conspicuous  among  papers  with  effi-  toW  t-“TOR  &  Publisher.  A  Whereas,  the  work  of  gathering  and  problems,  the  nearby  correspondents  are 

cient  domestic  correspo^nt  corps  are  correspondent  may  work  two  hours  for  preparing  news  for  a  metro^l.tan  news-  thought  in  for  regular  conference  ses- 

the  Des  Moines  Reguter  and  Tribune-  ^  f  P^P"’  as  the  Sioux  City  Tribune,  with  the  news  editors  at  stated 

ulc  ^  nnd  he  nrnhahlv  a  nprfprt  riffht  tn  reniiire^  an  alert  mind  and  rnnctantlv  _ •*  /-.•  «  •  .  . 


City  (la.)  Tribune. 


they  detail  regarding  libel  and  other  instnic- 


papers  i„, hi.  K'dr^a^Pd  'I'l' 


1  1*-*:^^  u  .  iciicis  lu  iiiuiviuuctib.  i:.acii  iiiumii  cam 

particular  listing,  which  does  not  by  any  aUn  rereivPQ  a  mnv  nf 

means  claim  to  be  complete,  is  doubtless  house^organ  The  Correspo,uie^l" 
due  to  the  state  s  geography  and  the  r  tb,. 


Austin  E.  McCollough, 


™les  lor  the  handlmg  of  news  by  us  cor-  ^  jVra.s  Journal,  personally 


fact  that  it  is  a  leading  agriculture  MoLs^Tg^ster^^iS^^Arun^^^^^^^^^  STdSs^  TheTet^^ 

Skh'^trex^tend^  Us^  ckculation  “"unHke  publishing  a  map  in  The  Corre-  “Resolve,  that  I  will,  to  the  very  best  nrobablv^a.  nftPn  p,,  Inr  tim^; 

Hip  where  laree  cities  overlan  In  spo'ident  showing  the  ratings  of  the  of  my  ability,  serve  as  such  correspond- 
f  o  .wactinrin  iVa  v’HaI  bi-naH-  'arious  corrcspondcnts  during  the  month,  ent,  regarding  myself  as  much  an  em- 


the  same  probably  as  often  as  four  times 
a  year.  Then  if  the  correspondents  miss 


answering  a  questionnaire  widely  broad-  corresponuems  ouring  me  muiiui.  e  u,  regarumg  myse.i  as  rauen  an  em-  a„,.thing  they  are  immediately  called  on 

wst  by  Editor  &  Publisher  these  papers  Such  good  results  were  obtained  by  this  pffi^  of  the  paper  as  though  employed  telephone  and  asked  why.  This 

listed  evidenced  more  than  average  enter-  f expedient  that  it  is  being  con-  in  t  e  o  ce,  and  I  paper  also  has  printed  instructions  which 

prize  in  their  management  of  the  country  ^  it  bwni.bA^  t.  ba^innln^  AA.rA=.y.nyiAnic 

correspondent  problem. 


prize  in  their  management  of  the  country  *  ’  r  *1,  *  ^  •  v  'a  a  ‘  ¥  t  *k  tVi  ♦  t  'ii  ^  furnishes  to  beginning  correspondents. 

?orresmndent  problem.  ^  the  state  is  divided  into  Tribune  ;  that  I  will  be  constant  m  my  ^he  state  editor  and  the  ci^ulation 

The  Register  and  Tribune-Capital  counties,  and  each  county  is  rated  ac-  efforts  to  obtain  and  send  promptly  all  manager  of  the  Harf/'ord  (Conn.)  Times 
1  lie  u  y  Cording  to  the  amount  and  quality  of  of  the  news  ot  my  territory,  of  the  class  i..„_  ' .wu  tu 

maintains  a  corps  of  more  than  ^  co^  precedi^  month,  desired  by  the  Tdbune;  th^t  I  will  not  w  tbA  'V 

respondents  to  cover  e  news  o  c  As  in  school,  A  means  the  correspondent  act  intermittently,  just  as  ‘the  spirit  f  i  j  ^  AnrrPsnnnH  wJtb 

Af  i  in  a  county  seat  is  doing  well;  B  means  moves  me’  or  when  I  have  something  I  ;n  ^rb  ^bb 


.  ,  .  .I.  *  .  A.  A  A.  £  111  a  LUUiiLV  sccti  Id  uuiiiK  well  •  u  iiieaiid  iiu 

by  this  paper  as  the  important  duty  of  a  ,  ,  (■  ■  ’  ^  j’U 

unsatisfactory.  _  so 


Gazette-Republican,  of  which  E.  C.  Hoyt  j  , 

is  the  state  editor,  gives  its  correspond- 

ents  opportunity  to  earn  more  money 

than  is  possible  from  just  the  submission  •  ' 

of  news  stories,  and  benefits  by  this  • 

policy  Itself.  _  .  .  .  ,-orresno 


ves  11.C  ui  wiicii  1  iMve  somci  ling  1  circulation  in  each  communitv  with 

I  nr?  Tblr  "t  ''■“I’  bbb  u  due  regard  to  other  factors,  sGch  as 
J  in?"  J  Competition  in  the  territory,  ’campaigns 


In  a  statement  accompanying  the  Jan-  from  publication,  for  any  reason,  matter  .  AirAnintino  in  'L  norfi^nifir 

uarv  rating,  the  correspondents  were  that  I  know  or  have  reason  to  believe  anH  thp  initiativA  anH  inSnetrv  nt 

advised:  would  be  wanted  by  the  Tribune  and  ^ 

“It  is  possible  for  a  correspondent  who  Tribune  readers,  and  I  still  further  Careful  Rewriting  of  stories  for  best 


°  r  b  Aif  ’  ^  is  normally  good  to  get  a  C.  but  no  good  “Resolve  that  it  shall  be  my  constant  ^ 

'r  ft  R  ni  blVan  r  Anti  aH  Correspondent  will  ever  get  a  D,  unless  effort  to  get  the  news  to  the  Tribune  w  ^  ^  mnrA  HAtailc  wbenAVAr  tbprp 

The  Gazette-Republican  recently  ad-  ^  gout  Ind  tonsilitis  at  before  any  other  newspaper  has  it.  and  bintpH  ^ 

vised  Its  correspondents  that  they  could  ^  ^^at  I  will,  to  the  be^of  my  ability.  ^  lAtlrl  M  nr??A  bpn 

earn  extra  money  m  their  communities  a  D  rating  for  follow  the  rules  laid  down  in  this  in^  a 

by  soliciting  advertising.  J.  S.  Yo^  ^  December  and  jLuary.”  struction  booklet  and  any  other  instruc-  “  consti^ctive  criticism  whw- 

the  papers  advertising  manager,  realized  p  f-  rjn.  Unitor  of  the  tinn  th;,t  mav  tv  crivAn  mP  fmm  tin,P  tn  ever_ possible  are  the  principal  methods 


oy  soiiciuiig  auvci  using,  j.  xuui.g,  ^  December  and  January.”  struction  booklet  and  any  other  instruc-  “  “.‘.7  v.  .1.1.  s... 

the  taper  s  advertising  manager  realized  ^  ^  .j.^  managing  editor  of  the  tion  that  may  be  given  me  from  time  to  ^  ^  principal  methods 

that  these  new^  writers  could  not  become  gj  ^ity  (la.)  Tribune  gets  out  an  time.”  the  Hartford  Times  employs  to  keep  up 

rsAxf^TUe^rtcr  cniinfrtrc  nvtsrntcrhf  .  .  ^  ,  .  .  enthusiasiTi  aiTiong  corrcspondents. 


trained  advertising  solictors  overnight,  containing  instructions  to  As  a  means  of  instructing  the  corre-  V 

but  he  also  knew  that  he  newspaper  was  correspondents.  This  teoklet  tells  the  spondents  of  the  Elmira  (N.  Y.)  Star- 

missing  some  potential  advertising  con-  a  review  of  the  month’s  work  U 

tracts  becau^  no  one  was  on  the  job  ,vhat  to  telephone  and  what  to  send  in  by  -is  sent  out  each  month  with  comments  ;.?.fp/ h^llp^n 

when  the  ne^  for  newspaper  space  de-  j,  General  instructions  are  furnished  on  various  stories  that  have  been 


.V„n  lllUllUl  WUIl  LU1U111C1119  J*.  •  I.  11  A*  1.  A.\^  •*.t_ 

stnri'ps  that  have  hppn  editor,  issues  bulletins  each  month  with 

In  the  comntttnifie,  covered  by  ^  heTr^nraS  STen  “  sVrU^^  Sktorf.  givinfrtnt'tj?  of  ^  the  check,  calling  attention  ,0  outstapd- 
the  correspondents.  _  _  cnPAjfip  ad^tAA  tc  thp  v„;:t;n.r  ,nnnHpnt  ^thpr  favnrahlp  rn^mpnt  work  _done  by  Correspondents.  _  Fre- 


inc  corresixjiiueius.  j  ;  j  ^  spondent  and  other  favorable  comment.  vurrcspu.Mc.us  x-rc- 

Mr.  \oung.  therefore,  sent  one  of  his  of  marriages,  deaths  and  improvements  “This  letter  also  contains  general  letter  contains  notice  of 

assistants  into  the  field  prepared  to  m-  q  criticisms  of  the  work  that  have  de-  purpose  of  stimii- 

struct  the  corres^ndents  in  the  business  ^  „  j  .j.  ^^yy^y  atmg  interest.  In  the  sent 

of  advertising  salesmanship  graphs,  e.xplLing  what  kind  of  pictures  manager,  explained.  “The  letter  is  pre- 

ens^ged  m  this  mission  thr^ghout  the  ^^e  wanted  to  illustrate  news  and  feature  pared  by  our  state  editor  and  is  okayed  f 

entire  territorv  served  bv  the  Gazette-  »  i:_,.  .r  _ *  _ 4  >»  C.  _ „..4.  ixr.  structions  to  check  each  storv  carefully 


entire  territory  served  by  the  Gazette- 
Republican.  He  is  showing  them  how 


A  list  of  “what  not  to  send,”  by  me  before  it  is  sent  out.  We  believe 


rve^iDiican.  ne  is  snowing  mem  now  suggestiye  hints,  a  few  paragraphs  we  have  a  verv  good  set  of  correspond-  and  maintain  constant 

to  locate  prospects,  determine  the  size  of  h,a  ■‘PrPAc.,t;«n->  fhU  PntQ  nnH  thpxy  Upp^  in  rln«.  Pnnt:.Pt  with  vigilance  _  _agamst  _  misinformation  and 


.,  -  J  r  *1.  4  „  under  the  heading  “Precaution”  and  this  ents  and  they  keep  in  close  contact  with 

the  space  and  the  cost  of  the  advertising  booklet  closes  with  a  correspondents’  the  office.” 

how  to  prepare  the  copy  for  t  resolution,  which  reads  as  follows:  Every  Thursday  the  Phoenix  (Ariz.) 

°  ~f’  r-  t)  ur  •  “Whereas,  the  Sioux  Citv  Tribune,  a  Republican 

The  Gazette-Republican  issues  a  _ ’ _ _ .  1 _ ,  _ • _ _ 


Gazette-Republican 


“Whereas,  the  Sioux  City  Tribune,  a  Republican  publishes  a  two-day  corn- 
daily  newspaper,  published  both  morning  munity  spre^.  News  and  features  for 


.til  t  ‘a.  .a  Udiiy  iicwbyauci.  uuuiimicu  uuiii  iiiuiiiiiiK  iiiuiiiiv  9ui%;au.  ctnu  icdiuica  xui 


"  4  ^  xv,  V.  4-  '’“W  ♦  A4  posed  a  trust  in  me.  that  of  being  its  correspondents  who  are  paid  10  cents  an 

Pairpo?  Alf^Eastern^^Iow^a,”''that  the  correspondent  for  my  home  town  inch.  An  extra  dollar  is  paid  whenever 


correspondents  add  to  the  check  paid 
them  monthly  for  news  stories  by  solicit¬ 
ing  advertisements  for  the  classified 
page.  To  every  approved  correspondent 
sending  in  a  cash  in  advance  advertise¬ 
ment.  the  paper  allows  a  commission  of 
15  per  cent.  Correspondents  can  also  be 
used  with  good  effect  to  solicit  subscrip¬ 
tions. 

On  top  of  suggestions  for  extra-news 
^tivities.  the  correspondent  must  be  con¬ 
tinually  instructed  on  the  fundamentals 
of  news  gathering  and  feature  writing. 
He  must  be  told  when  to  wire  and  when 
to  send  his  stories  in  by  mail.  He  must 
be  made  picture-wise,  and  also  feature- 
wise. 

The  Register  and  Evening  Tribune- 
Capital  pays  its  state  correspondents  IS 
cents  an  inch  for  stories  published  and 
does  not  pay  anything  for  items  that  do 
not  appear  in  print.  The  auditing  de¬ 
partment  measures  every  story  sent  in 
by  a  state  correspondent,  adds  the 
number  of  inches  at  the  end  of  the  month 
Md  sends  the  correspondent  a  check. 
The  books  close  the  20th  of  each  month. 

“The  problem  of  keeping  the  corre- 
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Map  of  Iowa  showing  rating  of  correspondents  by  counties  used  by  Des  Moines 
Register  to  stimulate  interest  of  their  out-of-town  men. 


errors  which  might  result  in  damage 
suits. 

CONVICTED  OF  PERJURY 

But  Sentence  Is  Suspended  in  Case  of 
“Diploma  Mill”  Head 

Otis  Briggs,  whose  alleged  “dijdoma 
mill”  was  exposed  last  summer  by  Walter 
A.  Shead,  reporter  of  the  Indianapolis 
.^eu’s,  was  found  guilty  of  suborning  per¬ 
jury  in  the  Criminal  court  at  Indianapolis 
last  Saturday.  On  account  of  his  family, 
which  includes  two  small  children,  sen¬ 
tence  was  suspended  during  good  be¬ 
havior. 

Briggs  was  president  of  the  College  of 
Dnigless  Physicians.  Shead  registered 
in  the  college  and  u^n  payment  of  $125 
was  awarded  a  “diploma.”  The  News 
made  a  big  feature  play  of  the  story  and 
Briggs  was  at  once  arrested  and  indicted. 
Shead  was  awarded  the  $500  William  E. 
English  prize  recently  for  exposing  the 
diploma  mill. 

WINS  UBEL  SUIT 

A  libel  suit  resulting  from  a  vice 
crusade  was  won  this  week  by  the 
Albany  (N.  Y.)  Sunday  Telegram  when 
a  motion  that  the  plaintiff’s  complaint  be 
dismissed  for  insufficiency  in  that  it 
failed  to  show  definite  connection  be¬ 
tween  the  plaintiff  and  the  house  alleged 
by  the  newspaper  to  be  a  resort 
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MIDWEST  EDITORS  END 
VISIT  TO  MEXICO 


HIGH  SPOTS  OF  EDITORS’  MEXICAN  VISIT 


MAKE  READY  TO  SELL 
FLUSHING  JOURNAL 


Group  Received  by  Callet  and  Morrow 
— Visit  Newspaper  Plants  and 
Tomb  of  First  Printer  in 
America 


Members  of  the  Midwest  Good-will 
Editorial  Mission  to  Mexico,  who  ended 
their  visit  to  the  Southern  republic  last 
week,  saw  a  bull  fight,  visited  the  tomb 
of  the  first  printer  in  America,  and  were 
received  by  various  public  officials  and 
functionaries,  including  President  Calles, 
during  their  brief  stay. 

On  their  first  day  in  Mexico  City,  the 
visitors  were  guests  of  the  National 
Charro  Association,  viewing  the  precari¬ 
ous  equestrian  sports  of  the  club,  and  in 
the  afternoon  many  of  the  members  at¬ 
tended  the  bull  fight.  The  excursionists 
went  to  Vera  Cruz  the  next  morning. 
Before  visiting  the  city  they  saw  the 
Aztec  ruins  of  San  Juan  Teotihuacan. 

Returning  to  Mexico  City,  the  visitors 
attended  a  reception  given  by  Ambassa¬ 
dor  Dwight  Morrow  at  the  American 
Embassy.  They  were  received  by  Presi¬ 
dent  Calles  on  the  following  day.  They 
were  also  received  by  General  Alvaro 
Obregon,  ex-president  of  the  republic, 
and  unopposed  candidate  for  the  office  at 
the  elections  next  July. 

Victor  Murdock  of  the  IVichita 
(Kan.)  Eagle,  and  James  Wright 
Brown,  publisher  of  Editor  &  Pub¬ 
lisher,  expressed  to  General  Obregon 
the  thanks  of  the  party  for  the  greeting 
they  had  received  in  Mexico.  The  ex¬ 
cursionists  afterward  visited  the  plants 
of  Excelsior  and  El  Universal. 

Other  places  of  interest  visited  by  the 
editors  were  the  Bank  of  Mexico,  the 
National  Museum,  the  National  Cathe¬ 
dral,  and  various  government  offices  and 
factories. 

A  floral  piece  was  left  on  a  tablet 
marking  the  house  in  which,  in  1536, 
Juan  Pablos  edited  and  printed  La 
Gazeta  de  Mexico,  the  first  newspaper  in 
the  Americas. 


KEEN  FOLLOW-UP  WON 
FALL  EL  PASO  STORY 


Evening  Post  Man  Got  Tip  of  Ex- 
Secretary’s  Desire  to  Testify 
from  Morning  Paper 
Story 


(By  Telegraph  to  Editos  &  Publisher) 

El  Paso,  Tex.,  Mar.  22. — Careful  fol¬ 
lowing  up  of  a  story  in  the  morning 
opposition  enabled  the  El  Paso  Evening 
Post  to  obtain  the  A.  B.  Fall  interview 
of  March  21  in  which  the  former  Secre¬ 
tary  of  the  Interior  announced  that  he 
would  tell  the  “whole  story”  of  the  Tea¬ 
pot  Dome  if  asked  for  his  deposition. 

Late  in  the  afternoon  of  March  20  wire 
services  carried  a  story  from  Washing¬ 
ton  saying  that  Fall  had  been  examined 
two  days  earlier  by  doctors  at  the  re¬ 
quest  of  government  counsel  in  the  Dome 
case.  That  night  the  El  Paso  morning 
paper  interviewed  former  Secretary  Fall 
on  his  physical  condition  and  plans.  Deep 
in  the  story,  however,  was  the  quotation 
“I  am  not  only  willing  but  anxious  to 
testify  at  the  trial.” 

This  sentence  took  the  eye  of  (Thester 
Chope,  Post  reporter  when  assigned  to 
do  what  he  could  with  the  story  next 
day  by  Tom  Mahoney,  city  editor.  He 
verified  the  former  Secretary’s  condition 
from  his  physician  and  then  called  the 
Fall  home  to  ask  if  the  statement  about 
the  trial  was  correctly  printed.  A  mem¬ 
ber  of  the  family  told  him  that  he  had 
better  come  out  and  see  the  Senator  about 
it.  He  went  and  got  the  story. 

Chope  is  a  veteran  newspaper  man. 
He  was  born  in  Macon,  Mo.,  and  did  his 
first  work  there  and  at  Kirksville.  He 
later  worked  in  Chicago,  then  at  Wichita 
Falls,  Tex.,  Silver  City,  N.  M.,  and  El 
Paso.  He  was  city  editor  of  the  El  Paso 
Times  three  years  prior  to  its  consolida¬ 
tion  with  the  Herald. 


Midwest  Good-will  Editorial  excursionists  meeting  General  Alvaro  Obregon 
in  Mexico  City.  Left  to  right:  Harry  Denman,  president,  Missouri  Press 
Association;  E.  H.  McReynolds,  Missouri  Pacific  Lines;  Senor  Julio  Trens, 
Trens  News  Agency;  Victor  Murdock,  Wichita  Eagle;  General  Obregon;  James 
W.  Brown,  publisher,  EDITOR  &  PUBLISHER. 


Court  Sets  Aside  Provision  of  Late 

Publisher’s  Will  as  Illegal  in  New 
York  and  Trustees  Appraise 
Property  at  $65  a  Share 

Trustees  of  the  Flushing  (N.  Y.) 
Evening  Journal  are  making  ready  to  sell 
the  controlling  interest  in  the  property 
as  soon  as  possible,  following  a  decision 
handed  down  Monday  this  week  by 
Surrogate  Noble  setting  aside  a  provision 
of  the  will  of  the  late  John  H.  Ridenour, 
owner  of  the  paper. 

Mr.  Ridenour  who  died  last  Jan.  6  had 
in  his  will  expressed  the  wish  that  four 
trustees  named.  Starling  H.  Busscr, 
William  H.  Johnson,  Joseph  R.  Hemler 
and  William  Bischofberger  continue  pub¬ 
lication  of  the  paper  if  possible  for  at 
least  five  years.  This  clause  in  the  will 
which  was  drawn  up  in  Urbana,  O.,  is 
contrary  to  New  York  law,  according  to 
C.  Walter  Randall,  attorney  for  the 
trustees.  In  this  State  the  law  provides 
that  the  length  of  any  trusteeship  must 
be  determined  by  the  lives  of  two  men 
“in  being”  at  the  time  the  trusteeship 
begins. 

Mr.  Johnson,  formerly  head  of  John¬ 
son  Features  Service,  Inc.,  recently  sold 
to  Central  Press  Association,  who  has 
been  supervising  the  Journal  since  his 
uncle,  Mr.  Ridenour,  first  became  ill  last 
December,  said  that  he  had  received  50 
inquiries  regarding  purchase  of  the 
Journal  since  the  surrogate’s  decision. 

There  are  2,400  shares  of  the  news¬ 
paper  property  outstanding.  According 
to  the  will  as  now  construed  1,700  of 
these  shares  must  be  sold. 


Midwest  editorial  excursionists  with  President  Plutareo  Elias  Calles  and  .Am¬ 
bassador  Dwight  Morrow  in  Mexico  City. 


American  editorial  group  photographed  at  American  Embassy  Mexico  City. 


INTERSTATE  GROUP 
ELECTS  AMBROSE 


Circulator*  Celebrate  10th  Anniver- 
•ary — A.  E.  MacKinnon,  First  Presi¬ 
dent,  Recalls  Progress  of  Body — 
Charter  Members  Present 


A.  V.  Ambrose,  circulation  manager  * 
of  the  Trenton  (N.  J.)  Titnes- Advertiser, 
was  elected  president  of  the  Interstate 
Circulation  Managers’  Association  at  the 
group’s  10th  anniversary  meeting  at  Lan¬ 
caster,  Pa.,  on  Monday  and  Tuesday 
this  week. 

A.  E.  MacKinnon  of  New  York,  was 
guest  of  honor  at  the  meeting.  He  was 
first  president  of  the  organization  when 
it  was  founded  in  1918.  He  was  then 
circulation  manager  of  the  Philadelphia 
North  American.  Mr.  MacKinnon  in  an 
address  commented  on  the  growth  of  the 
association  from  20  members  of  10  years 
ago  to  127  papers  of  today. 

Other  charter  members  attending  the 
meeting  were;  E.  S.  Dobson,  Brooklyn 
Times,  Henry  C.  Carpenter,  Lancaster 
(Pa.)  Intelligencer;  Charles  T.  Buck, 
Scranton  (Pa.)  Republican;  and  Charles 
K.  Blasser,  York  (Pa.)  Dispatch. 

Other  officers  elected  were  Harry  W. 
Cullis,  Chester  Times,  first  vice-presi¬ 
dent;  W.  D.  Miller,  IVashington  (D.  C.) 
Post,  second  vice-president :  and  John 
H.  J.  Kuntz,  Lancaster  (Pa.)  Intelli¬ 
gencer  and  News-Journal,  secretary. 


FENTON  IN  KENTUCKY 


Transferred  to  Louisville  Herald-Post 
from  Rochester 

H._  Fenton,  for  the  last  two  years  cir¬ 
culation  promotion  manager  of  the 
Rochester  (N.  Y.)  Times-Union  has 
assumed  new  duties  as  circulation  man¬ 
ager  of  the  Louisville  (Ky.)  Herald- 
Post.  There  will  be  no  successor  in 
Rochester. 

Prior  to  becoming  connected  with  the 
Times-Union,  Mr.  Fenton  was  assistant 
circulation  manager  of  the  New  York 
Evening  Graphic  and  before  that  time 
served  as  circulation  manager  of  the 
Omaha  (Neb.)  News-Bee.  He  has  also 
been  circulation  manager  of  the  Wichita 
(Kan.)  Beacon  and  the  Detroit  Times. 


Ts  in  Five  Key  Cities  and  Acquire  Others  in  Adjacent  Towns — Viewed  as 


Will  Establish  Evening  Papei 

Challenge  to  Berrys — $15,000,000  Stock  Issue  Heavily  Oversubscribed 


i;>ual  way.  Two  media  will  grew  where 
Hilly  one  bloomed  before.  Chain  owner- 
>hip  in  (ireat  Britain  has  already  been 
largely  influential  in  wiping  out  31)0  pro- 
\  inciai  dailies  and  weeklies  in  seven  years. 


PON  the  result  of  a  struggle  between 
the  newspaixT  enterprises  of  Lord 
thermere  and  those  of  Sir  William 
■rv  and  his  brother.  Sir  Comer  Berry, 
nreoaration  for  which  Lord  Rother- 


By  PHIL  D.  STONG 


The  Rothermere  stock  offering  was  men¬ 
tioned  in  the  financial  columns  of  the 
Telegraph,  and  also  in  a  three-column 
advertisement. 

In  succeeding  issues  of  the  Daily  Mail, 
the  sale  of  shares  totalling  $15,000,000 
was  promoted  from  day  to  day,  until  the 
day  of  offering.  Feb.  23.  .-Xt  that  time, 
approximately  $125,000,000  had  been  ap¬ 
plied  for  immediately  by  24,066  persons, 

. . .  were  allowed  to 

erage  of  about  $700 

Even  after  the  announcement  that  the 
issue  was  exhausted  had  been  published  in 
the  Rothermere  newspapers,  subscriptions 
came  in,  and  on  March  2,  the  British 
esting  public  had  attempterl  to  force 
£25,874,627  upon  the  publisher. 

The  response  of  British  advertisers 
aried  between  two  extremes. 

If  Lord  Rothermere’s  proposed  papers 
force  out  the  weaker  papers  in  the 
provinces,  their  establishment  will  mean 
about  the  .same  thing  to  the  British  ad¬ 
vertiser  that  Frank  A.  Munsey’s  projects 
meant  to  New  York  advertisers  a  few 
years  ago.  Advertisers  do  not  fear  a 
monopoly,  so  long  as  Lord  Rothermere’s 
plans  center  about  Berry  towns,  princi¬ 
pally. 


which  he  will  create;  the  pictures  of  the  .  .  . 

Daily  Mirror  and  features  from  his  pres-  o*  wliom  about  20,000 
ent  enterprises  will  furnish  the  substance  purchase  stock,  an  av 
around  which  independent  organizations  per  person, 
in  each  city  will  build  a  necessary  frame 
of  local  news. 

As  a  final  industrial  touch.  Lord 
Rothermere’s  announcement  advertises  for 
personnel  to  man  his  newspaper  factories. 

Calling  attention  to  the  fact  that 
healthy  competition  is  necessary  to  the 
progress  of  a  newspaper,  Lord  Rother-  ' 
mere  disavows  any  intention  to  create  a 
newspaper  monopoly. 

“Sir  William  Berry  and  his  brother 
will  be,  I  am  sure,  the  first  to  admit  the 
undesirability  of  any  form  of  press 
monopoly,  and  to  welcome  experienced 
and  powerful  competition  in  the  industry 
to  which  they  have  devoted  their  en¬ 
ergies,”  he  stated  recently. 

If  the  Berrys  felt  such  an  impulse  to  If  Lord  Rothermere’s  papers  are  un¬ 
welcome  “experienced  and  powerful  com-  able  to  crush  the  independents,  it  will 
petition”  they  restrained  it  admirably,  complicate  the  advertising  situation  in  the 


Invt^ntSi 


Sir  William  Berry 


Lord  Rothermere 

mere  has  just  borrowed  $15,000,000  from 
an  eager  British  investing  public,  may 
hang  not  only  the  fate  of  independent 
provincial  journalism  in  Great  Britain, 
but  a  forecast  of  future  journalism  in  all 
countries.  Rothermere’s  declaration  of 
war,  based  apparently  only  upon  the  prin¬ 
ciples  of  modern  group  industrial  methods, 
group  economics,  and  group  capacities, 
ignored  every  definition  of  journalism 
except  the  industrial. 

The  Berrys  have  been  chosen  by  Lord 
Rothermere,  apparently  deliberately,  as 
the  protagonists  of  a  differing  viewpoint, 
that  journalism  is  primarily  a  business, 
but  not  essentially  an  industry,  and  the 
provincial  editors’  only  salvation,  in  the 
face  of  the  industrial  and  financial  re¬ 
sources  between  which  they  will  be 
ground,  lies  in  the  possibility  that  news- 
papering  is  fundamentally  a  profession. 

The  newspapers  whose  resources  will 
be  massed  in  the  Berry-Rothermere  battle 
include  in  London,  the  Daily  Mail,  Eve¬ 
ning  News,  Weekly  Dispatch  —  a  Sunday 
paper  —  and  Daily  Mirror,  the  principal 
Rothermere  papers,  aggregating  nearly 
4,000,000  daily  circulation,  with  748,500 
Sunday.  The  Berry’s  can  muster  the 
Daily  Telegraph  as  their  principal  organ 
in  London,  the  Sunday  Times — which  has 
no  connection  with  the  Daily  Times — con¬ 
trol  of  iht  Daily  Sketch  &  Graphic,  and 
10  provincial  dailies  and  four  provincial 
Simdays,  including  the  Manchester  Eve¬ 
ning  Chronicle,  Glasgow  Evening  News, 
Newcastle  Evening  Chronicle,  North- 
Eastern  Daily  Gazette,  published  at 
Middlesbrough,  Yorkshire  Telegraph  & 
Star  and  Sheffield  Daily  Telegraph,  pub¬ 
lished  at  Sheffield,  Lancashire  Daily  Post, 
published  at  Preston,  and  the  South 
Wales  Evening  Express  and  Western 
MmI,  published  at  Cardiff. 

“To  those  with  technical  knowledge  of 
journalism,”  Lord  Rothermere’s  decla- 
^tion  of  war,  displayed  in  his  London 
Daily  Mail  of  Feb.  13,  said,  “it  has  for 
some  time  been  apparent  that  the  one  sec- 
of  our  national  press  which  still  lags 
behind  the  rest  in  enterprise  and  develop¬ 
ment  IS  that  of  the  provincial  evening 
,  newspaj^r.  Very  few  of  the  existing 
^  publications  of  this  class  are  equipped 
I  with  the  large  resources  required.  They 
I  are  isolated  economic  units.” 
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The  British  advertiser  took  his  choice. 
Bernhard  Baron,  of  Carreras,  tobacconist, 
sent  Lord  Rothermere  a  note  of  con¬ 
gratulation  and  guaranteed  him  a  quarter 
of  a  million  dollars  in  advertising,  for  no 
set  period. 

Lord  Rothermere’s  precise  plans  seem 
to  be  too  pointed  to  be  wholly  accidental. 
.■\t  present,  he  plans  only  evening  papers. 
He  hopes  to  establish  five  ganglia  in 
Glasgow,  Newcastle,  Manchester,  Birm¬ 
ingham  and  Bristol.  In  each  of  these 
towns  a  Northcliffe  House  will  be  estab¬ 
lished,  according  to  Lord  Rothermere’s 
plans,  in  large,  centrally  located  buildings. 

In  Glasgow,  the  Berrys  own  the  Eve¬ 
ning  News;  in  Newcastle,  the  Evening 
Chronicle,  and  in  Manchester  three  pa¬ 
pers,  including  the  Evening  Chronicle. 

Ixird  Rothermere  plans  to  continue  his 
chain  with  papers  in  Aberdeen,  Edin¬ 
burgh,  Hull,  Liverpool,  Wolverhampton, 
Cardiff,  Leicester,  Nottingham  and  Shef¬ 
field.  In  the  majority  of  these  towns, 
the  Berrys  own  papers.  To  accomplish 
this  expansion.  Lord  Rothermere  tenta¬ 
tively  plans  a  further  stock  issue  of  $37,- 
500,000. 

Lord  Rothermere’s  decision  to  enter  the 
evening  newspaper  field  principally,  proba¬ 
bly  rests  upon  his  observation  of  Ameri¬ 
can  journalistic  developments,  as  the 
American  tabloid  rests  upon  American 
observation  of  the  Mirror  enterprise  of 
Northcliffe  and  Rothermere. 

In  England,  the  dignified  papers  are 
principally  morning  issues;  for  the  most 
part  the  evenings  are  sketchy  resumes  of 
the  day’s  news  with  heavy  emphasis  on 
football  and  horses.  Lord  Rothermere’s 
new  adventure  will  undoubtedly  include 
the  Americanization  of  the  English  evening 
paper,  the  production  of  a  housewife’s 
paper,  exploiting  local  advertising. 

“Little  politics  and  no  party  politics,” 
Lord  Rothermere  has  promised  for  the 
new  chain,  and  this  suits  well  the  notion 
of  popularized,  housewifely  journals,  for 
Lord  Rothermere  has  always  been  inter¬ 
ested  in  politics,  as  a  Conservative, 
though  his  daily  doctrines  have  frequently 
been  somewhat  heterodox. 

That  there  is  sincerity  in  his  promise 
not  to  create  a  monopoly,  no  one  can 
doubt  who  looks  at  the  balance  sheet  of 
(Continued  on  page  45) 
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Map  of  Lord  Rothermere’s  campaign.  The  towns  shown  with  “Northcliffe 
Houses”  will  he  the  first  battlegrounds;  towns  underlined  are  prospective 
fronts.  The  figures  of  population  given  are  estimates  including  the  immediate 
vicinity  of  each  center. 


Romances  of  American  J ournalism 

Stories  of  Success  Won  By  Leaders  of  the  Press 


CYRACUSE,  N.  Y.,  is  just  :;ow  ex- 
periencing  a  building  boom  and  there¬ 
by  hangs  a  newspaper  tale.  For  the 
divinity  that  shapes  the  architectural  evo¬ 
lution  of  cities,  whoever  he  or  she  may 
be,  ordained  that  the  Syracuse  Herald 
must  shift  from  its  long  familiar  anchor¬ 
age  in  South  Warren  street  and  occupy  ^ 

a  brand-new  and  spacious  habitat  over 
on  the  city’s  north  side,  not  far  from  the 
site  of  the  ancient  salt  lands  that  hrst 
made  Syracuse  famous. 

When  the  curtain  lifted  on  the  new 
stage  setting  of  the  Herald,  the  proudest  ^KaB^k 
man  in  Syracuse  was  its  publisher, 

Edward  H.  O’Hara.  Nor  can  it  be 
doubted  that  his  pride  had  many  neigh- 
borhood  sharers.  I  say  this  in  the  belief 
that  no  newspaper  man  m  this  broad 
Republic  can  overmatch  “Ed”  O’Hara  in  .  , 

the  range  of  his  personal  friendships  and  ■[?»  - 

acquaintances  in  the  home  field.  Three  ^  v  •  ^ 

years  hence  he  will  observe  the  fiftieth 
anniversary  of  his  association  with  the  Y 

Herald.  He  made  his  Herald  advent  in  , 

1881  in  the  role  of  a  reporter  and  general  ^ 

utility  man,  in  a  city  which  had  then 
barely  passed  the  population  mark  of 
50,000.  In  a  community  of  that  modest 
size  this  daily  contact  with  men  and  af- 
fairs  yielded  him  a  foundation  of  personal 
intimacies  on  which  he  has  since  steadily 
built.  Today  the  circle  of  his  local 
friendships  is  nothing  short  of  phe- 
nomenal,  and  through  it  has  run  a  cur- 
rent  of  sympathetic  satisfaction  as  he 
entered  his  new  dominion. 

Some  20  miles  west  of  Syracuse  lies 
Skaneateless  Lake,  the  easternmost  of  9 

the  famous  chain  of  Finger  Lakes.  At  3 

its  northern  extreme  nestles  the  village  ol  a 

Skaneateles  and  two  miles  to  the  north  1 

lies  the  hamlet  of  Mottville,  where  Mr.  T 

O’Hara  was  born  on  Dec.  27,  1853.  Ex-  a!  ’ 

perienced  travelers  have  compared  the 
lake  and  its  environs  to  the  more  pre- 
tentious  gems  of  Switzerland  and  Italy. 

But  let  me  classify  it  here  as  the  heart 
of  the  teasel  country.  The  teasel  may 
be  identified  as  a  cultivated  thistle, 
marketed  as  nature’s  agency  for  putting 
the  nap  on  broadcloth  and  other  textile 
products. 

I  mention  this  fact  for  two  reasons. 

Ed  O’Hara  was  only  a  farm  stripling 
when  he  executed  his  first  big  deal — the 
sale  of  his  father’s  entire  teasel  crop  on 
advantageous  terms,  in  the  face  of  a  de¬ 
pressed  market — and  realized  enough  to 
lift  the  mortgage  on  the  farm.  Again, 
the  youthful  granger’s  experience  in 
handling  teasels  was  a  prophetic  one  to 
his  later  success  in  mastering  the  thistles 
and  brambles  that  beset  every  newspaper 
path. 

The  Mottville  lad’s  book  education  was 
confined  to  the  rudiments  of  the  little 
village  school,  but  at  16  he  started  a 

congenial  apprenticeship  at  the  “case”  Specially  drawn  for  Editor  &  Publisher  by  Seymour  Marcus.  ‘ 
of  the  Skaneateles  weekly  paper,  the  c"  i  j  u  run 

Democrat.  Betimes,  he  picked  up  items  Edward  H.  O  Kara 

of  local  gossip  for  his  paper,  and  in  the 

last  year  of  his  apprenticeship  he  bios-  friends.  Perhaps  their  strongest  tie  was  prospective,  of  about  $500.  But  the  ven-  _ _ _ 

somed  out  as  the  paper’s  village  editor  a  mutual  ambition  to  branch  out  in  an  ture  was  vetoed  by  a  local  epidemic  of  Central  New  York  constituency, 
on  the  side.  But  the  country  wages  independent  newspaper  venture.  small-pox.  While  their  plans  were  thus  while,  Mr.  O’Hara,  by  virtue 

were  small,  and  he  left  for  wider  fields.  This  was  the  Daring  Idea,  and  it  plague-ridden,  the  younger  of  the  pair  spread  of  his  personal  intimacies 
First  in  Syracuse,  and  later  in  Oswego  fructified — but  not  in  Syracuse  alone.  It  resumed  his  labors  at  the  “case”  in  influence  wielded  by  his  paper, 
and  Utica,  he  plied  his  printer’s  trade,  explains  an  important  and  rather  con-  Utica,  pending  the  final  fumigation  of  quired  exceptional  prominence  ai 
returning  to  Skaneateles  for  a  spell,  and  tagious  development  in  the  newspaper  Syracuse.  Other  causes  of  delay  next  leader  and  man  of  affairs.  His 
finally  anchoring  in  Syracuse  in  1879.  history  of  up-state  New  York.  In  a  intervened,  including  Jenkins’  promotion  tions  as  a  newspaper  publish< 
At  the  first  stand  in  his  circuit  as  a  period  that  may  be  roughly  described  as  to  an  editorial  position  on  the  Journal,  director  and  trustee  of  one  of 
working  printer,  Mr.  O’Hara  in  1873  the  late  seventies  and  early  eighties,  or-  But,  finally  Jenkins  took  his  long  medi-  partments  of  Syracuse  Universit> 
formed  a  friendship  that  exerted  a  de-  ganic  journalism  of  the  tight-laced  par-  tated  leap,  with  the  result  that  the  first  of  New  York  State  College  of 
cisive  influence  on  his  future  career.  At  tisan  kind  was  losing  its  grip.  The  two  copies  of  the  Herald  issued  from  its  — these  are  but  typical  of  his 
that  time  Arthur  Jenkins  was  a  com-  young  friends,  Jenkins  and  O’Hara,  were  primitive  press  on  Jan.  15,  1877,  to  the  ment  in  public  favor  and  respo 
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law,  Thomas  A.  Power,  to  posts  of 
authority  in  the  establishment. 

The  subsequent  career  of  the  Herald 
has  been  one  of  uninterrupted  prosperity 
and  wholesome  development ;  and 
through  it  all  it  has  been  Mr.  O’Hara's 
paramount  concern  to  keep  the  paper  true 
to  the  ideals  of  independent  joumalism 
and  community  service  which  its  founder 
and  himself  had  visioned  in  their  youth- 
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A  Contented  Detroiter 


E  HAS  his  copy  of  the  Detroit  News.  If 
he  wants  to  know  what’s  on  the  air  The 
News  will  tell  him.  If  he’s  interested  in  Oska- 
loosa  Can  preferred  The  News  will  give 
him  the  closing  quotation  six  hours  before  any  other 
Detroit  paper.  The  standing  of  his  favorite  hockey 
team  is  in  The  News  as  well  as  gossip  of  the  base  ball 
camps.  And  when  it  comes  to  the  pageant  of  news 
events  he  couldn’t  think  of  being  without  The  News, 
for  it  is  the  only  evening  newspaper  in  Detroit  having 
Associated  Press  service  and  the  only  Detroit  news¬ 
paper  to  have  its  own  correspondents  in  New  York, 
Washington,  London  and  Paris.  Small  wonder  that 
four  out  of  every'  five  Detroit  householders  taking  any 
English  newspaper  sit  down  before  their  hearths  every 
evening  with  a  copy  of 


The  Detroit  News 


370,000  Sunday 
CIRCULATION 

New  York  Office : 

I.  A.  KLEIN,  50  E.  42nd  St. 


The  HOME  newspaper 


350,000  Weekday 
•  CIRCULATION 

Chicago  Office: 

J.  E.  LUTZ,  6  North  Michigan 
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SUBSTITUTING  BUSINESS  FOR  EMOTIONALISM 


Pension  Plan  Declared  Sound  Practice  by  Publisher  Worried  by  Present  Unscientific  Lack  of  System 

— How  Chicago  Tribune  Provides  for  Workers 


By  PHILIP  SCHUYLER 

This  is  fourth  of  a  series  of  Editor  &  Publisher  articles  under  the  general  heading: 
“Providing  Rewards  for  Faithful  H'orkcrs" 


over  newspaper  pension  plans  with  a 
good  source  of  information,  a  publisher 
who  is  worried  by  his  own  lack  of  sys¬ 
tem  for  providing  rewards  for  faithful 
workers. 

The  prominent  publisher  I  refer  to  is 
known  nationally  as  an  efficient  organ¬ 
izer  and  shrewd  business  man.  A  very 
wealthy  man,  owns  and  edits  the  metro¬ 
politan  daily  of  which  he  is  publisher  and 
allows  sentiment  rather  than  horse-sense 
to  govern  him  in  regard  to  sick  benefits 
and  pension  awards. 

“I  know  that  we  have  spent  a  great 
deal  more  because  of  our  haphazard  lack 
of  method  than  it  could  ever  possibly 
have  cost  us  to  set  up  and  operate  a 
pension  plan,”  the  publisher  said.  Our 
present  lack  of  arrangement  is  emotional¬ 
ism,  not  business. 

“Fortunately  we  can  afford  it,  but  I 
cannot  understand  why  the  majority  of 
papers  are  content  to  run  along  on  a 
similar  unscientific  basis  as  far  as  pen¬ 
sions  are  concerned.  I  have  been  consid¬ 
ering  adopting  a  pension  plan  for  some 
time  because  I  believe  it  is  good  business.” 

The  main  trouble,  standing  like  a  dark 
shadow  behind  the  lazy  contentment  of 
most  publishers  who  foster  the  sentimental 
theory  that  they  will  take  good  care  of 
those  faithful  men  and  women  as  emer¬ 
gencies  arise,  is  that  no  one  can  forsee 
the  extent  of  the  liability  which  is  being 
thus  so  cheerfully  assumed.  The  pub¬ 
lisher  I  was  talking  to  on  the  train  ride 
has  quite  a  number  of  pensioners  on  his 
payroll.  He  could  recall  a  half  dozen 
with  none  of  his  books  with  him.  Each 
one  is  receiving  more  than  is  customary 
under  most  pension  plans. 

To  one  pensioner  alone  of  this  paper 
$26,000  has  been  paid,  including  payments 
to  his  widow,  over  a  period  of  20  years. 
He  was  editor  of  the  weekly  country 
edition  this  paper  used  to  publish  which 
w'as  discontinued  20  years  ago.  He  was 
an  elderly  man  then  and  was  pensioned 
$25  a  week.  When  he  died,  the  paper 
continued  to  send  the  same  amount 
weekly  to  his  widow,  who  is  still  living. 

Most  pension  and  sick  benefit  plans  set 
a  limit  for  payments  of  salary  in  the 
event  of  sickness.  Some  pay  full  pay 
for  six  weeks  and  half  pay  for  six  weeks. 
Others  as  high  as  full  pay  for  26  weeks 
and  half  pay  for  26  weeks.  The  paper 
under  discussion  which  has  no  plan  has 
been  paying  one  man  ill  at  home  full  pay 
for  more  than  18  weeks,  and  is  planning 
now  to  reduce  it  to  half  pay  to  continue 
until  he  is  well. 

Thus,  besides  being  good  philanthnjpy, 
a  pension  and  sick  benefit  fund  is  a  pro¬ 
tection  to  the  publisher. 

Of  the  several  efficient  plans  in  opera¬ 
tion  mention  has  not  yet  been  made  in 
this  series  to  that  of  the  Chicago  Tribune. 
The  Tribune’s  plan  was  adopted  in  1919. 
It  includes  sickness  and  accident  disability 
benefits ;  dental  service  for  employes, 
death  benefits,  pensions,  wedding  gifts, 
and  a  building  and  loan  association. 

To  operate  the  sick  benefit  plan,  all  em¬ 
ployes  of  the  company  are  examined  phys- 
Kally  and  if  they  pass  are  classified  into 
five  groups,  according  to  their  length  of 
service,  as  follows: 

Class  — Those  in  the  employ  of  the 
company  ten  years  or  more;  class  B — 
those  in  employ  five  to  ten  years ;  class 
C — those  in  employ  one  to  five  years ; 
Class  D — those  in  employ  less  than  a 
year;  and  class  E — those  who  have  not 
elected  to  come  under  the  benefit  plan  or 
who  have  been  rejected,  or  declined  to 
abide  by  the  rules. 

Payments  under  the  plan  are  allowed : 

Class  A — Full  pay  26  weeks,  half  pay 
26  weeks. 

Oass  B— Full  pay  13  weeks,  half  pay  13 
weeks. 

Qass  C — Full  pay  six  weeks;  half 
pay  six  weeks. 


Class  D — No  payments,  or  payments  at 
the  company’s  discretion,  in  accordance 
with  individual  merits  and  the  recom¬ 
mendation  of  the  department  head. 

The  allowances  of  time  are  accumu¬ 
lated  during  a  year.  Successive  periods 
of  sickness  within  any  one  year  are 
counted  together  as  one  period,  unless  the 
employe  works  for  a  consecutive  period 
of  26  weeks  or  more  between  any  two 
periods  of  disability  within  a  year.  Acci¬ 
dents  suffered  outside  the  performance 
of  duty  are  considered  as  sickness  in 
computing  allowances. 

In  the  event  of  disability,  either  total 
or  partial,  due  to  injury  suffered  in  the 
course  of  employment,  the  Tribune  pays 
its  employes  full  pay,  not  including  over¬ 
time,  for  the  entire  period  of  disability, 
with  a  maximum  limit  equal  to  the  death 
benefit  paid.  In  cases  of  partial  dis¬ 
ability,  an  employe  must  place  his  serv¬ 
ices  at  the  disposal  of  the  company  when 
the  medical  examiner  declares  he  is  ready 
to  return  to  work,  in  order  to  receive 
the  benefits  {wovided. 

The  Tribune’s  pension  plan  was  estab¬ 
lished  in  1919  as  “an  evidence  of  its  ap¬ 
preciation  of  the  fidelity,  efficiency  and 
loyalty  of  the  employes.”  It  is  admin¬ 
istered  by  a  pension  board  appointed  an¬ 
nually  by  the  newspaper’s  board  of 
directors  and  consists  of  one  director,  one 
employe  and  the  chairman  of  the  board. 

All  employes  who  have  reached  the 
age  of  55  years  and  have  been  15  or 
more  years  in  the  service  may,  at  the 
discretion  of  the  pension  board,  be  re¬ 
tired  from  active  service  and  become 
eligible  to  a  pension.  All  employes  who 
have  been  20  or  more  years  in  the  service 
may,  at  their  own  request,  be  retired  at 
the  age  of  60,  unless,  at  the  discretion 
of  the  pension  board,  some  later  date 
may  be  fixed  for  retirement.  All  em¬ 
ployes  who  have  been  in  the  Tribune’s 
employ  for  30  years  are  retired  upon  a 
pension,  irrespective  of  their  age  at  the 
time  of  retirement. 

If  a  person  is  re-employed  after 
voluntarily  leaving  the  service  of  the 
paper,  he  is  considered  as  a  new  em- 
paper,  he  is  considered  a  new  employe. 

Sums  which  the  pension  board  may 
authorize  to  be  paid  monthly  to  em¬ 
ployes  retired  at  the  age  limit  are  as 
follows ;  For  each  year  of  active  serv¬ 
ice  an  allowance  of  two  per  cent  of  the 
average  annual  pay  during  the  10  years 
next  preceding  retirement.  No  pension 
is  to  exceed  $100  a  month,  nor  be  less 
than  $18  a  month. 

The  amount  of  pension  granted  is  com¬ 
puted  for  example,  thus:  If  the  average 
pay  for  the  last  10  years  of  service  equals 
$1,200  and  if  the  service  has  been  con¬ 
tinuous  for  25  years,  the  pension  would 
be_  50  per  cent  of  $1 ,200  or  $600  a  year  or 
$50  a  month. 

In  special  cases,  where  the  term  of 
service  is  less  than  20  years,  the  pension 
is  determined  solely  at  the  discretion  of 
the  pension  board.  The  board  reserves 
the  right  to  suspend  or  terminate  pension 
allowances  in  cases  of  gp'oss  misconduct, 
or  of  any  violation  of  the  rules,  or,  at  its 
discretion,  the  money  may  be  paid  to  a 
member  of  the  pensioner’s  family.  .Al¬ 
lowances  may  also  be  continued  “for  a 
limited  period”  to  the  widow’  and  orphans 
of  a  pensioner. 

In  addition  to  this  pension  plan,  the 
Tribune,  at  its  own  expense,  insures  the 
life  of  each  employe  upon  the  comple¬ 
tion  of  five  years’  continuous  service 
with  the  company  for  an  amount  equal 
to  the  salary  or  wages  paid  during  the 
12  months  immediately  prior  to  the  end 
of  such  period,  with  a  fixed  maximum  of 
$1,000. 

This  newspaper  has  also  made  a  prac¬ 


tice  of  affording  to  any  employe  who  has 
been  continuously  in  the  service  of  the 
company  for  one  year  or  more  prior  to 
his  or  her  marriage,  the  opportunity  to 
choose  between: 

.\n  additional  two  weeks’  vacation  with 
pay,  or  a  wedding  gift  of  a  case  of  fiat 
sterling  silver  to  be  selected  or  paid  for 
by  the  company. 

Women  who  resign  to  get  married 
may  choose  either  of  these  options  within 
30  days  after  leavng  the  service,  pro¬ 
vided  they  do  not  accept  any  other  job  in 
the  interim. 

Because  of  these  wedding  gifts,  and 
also  floral  offerings  made  in  the  event 
of  deaths,  the  Tribune  suggests  to  its 
employes  that  the  circulation  of  sub¬ 
scription  lists  and  the  solicitation  of 
funds  for  any  purpose  whatsoever  among 
employes  is  “unnecessary,  unwise,  and 
embarrassing  to  many  individuals,”  and 
“violates  in  spirit  the  purpose  of  the  com¬ 
pany  to  provide  for  every  contingency  of 
its  staff.” 

The  Tribune  does  not  determine  the 
amount  of  contribution  necessary  to  keep 
the  pension  fund  in  good  order,  because 


no  money  is  set  aside  for  this  purpo* 
Pensions  paid  each  month  are  chargij 
to  operating  costs.  At  the  present  tim 
there  are  24  Tribune  pensioners. 


BUFFALO  SALE  REVOKED 

Court  proceedings  have  resulted  in  n 
order  setting  aside  sale  of  the  plant  aoe 
equipment  of  the  Buffalo  Telegram  con. 
pany  in  Buffalo,  as  demanded  by  m«t 
than  400  minority  stockholders.  J.  $ 
Kaszubowski,  Buffalo  attorney,  whe 
brought  the  stockholders’  action,  an¬ 
nounced  that  as  soon  as  the  machinci} 
had  been  restored  publication  of  a  nn 
Polish  Democratic  daily  would  be  startal 
by  the  minority  stockholders. 


CHANGES  TO  TABLOID  MAGAZINE 

The  Philadelphia  Record  discontinued 
its  Sunday  color  ma^zine  section,  Mard 
11.  In  its  place  will  appear  a  Sunday 
tabloid  magazine  section.  The  page  sis 
of  the  new  section  is  9H  inches  widt 
and  I4}i  inches  deep. 


“GAIN”  NOT  “LOSS” 

Through  a  typographical  error  in  last 
week’s  tabulation  of  February  advertising 
linage,  the  Milwaukee  Wisconsin  Nem 
was  said  to  have  had  a  loss  of  102,753 
lines.  The  word  “loss”  should  read  “gain" 


15j  million  lines 

of  advertising 
in  1927 

THE  TOLEDO  BLADE 

as  usual  ranks  first 
in  every  classification 

LED— 

2nd  paper  by  5,913,058  lines 
3rd  paper  by  7,495,327  lines 

CIRCULATION— 

During  January,  1928,  the  BLADE  aver¬ 
aged  128,000  net  paid  daily,  leading  the 
second  newspaper  by  35;000  copies.  This 
is  the  largest  net  paid  circulation  in  the 
history  of  the  Paper  and  the  greatest  leader¬ 
ship  over  the  second  paper  in  Toledo. 

In  Toledo  alone,  the  BLADE  sells 
over  69,000  copies  per  day — one  copy 
for  every  home. 


Boston 

Detroit 


New  York 
Chicago 


Philadelphia 
San  Francisco 
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JJurk  Sitne^s 

jia9azinp 


SUNDAY.  MABCH  tt.  IMA. 


STRIVING  TO  KEEP  WAR  AT  BAY 

Reason  Seeks  Ways  to  Prevent  Armed  Conflict  Utterly.  Whereas  Sentiment.  With  Its  Plant  for 
‘Humanizing”  Warfare.  Offers  a  Palliative  Only,  Not  a  Cure,  for  theJVprld's  Worst  Evil 


Direct 

Traceable 

Results 

r 

^^VER  700  subscrip¬ 
tions  from  one 
advertisement  in  The 
New  York  Times 
Magazine. 


'^HE  MAGAZINE,  as  a  part  of  the  Sunday  edition  of  The  New  York 
Times,  has  a  net  paid  sale  of  over  700,000  copies.  Printed  in 
beautiful  black  and  white  rotogravure.  All  advertising  subject  to  The 
Times  careful  censorship. 


(Blft  Nrm  fork  ®tmra 
MAGAZINE 
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BABY  CHICK,  FLOWER  AND  REAL  ESTATE 
COPY  HERALDS  SPRING  IN  DAILIES 


New  York  World  Runs  10-Page  Farm  and  Garden  Section — 
200  Classified  Chick  Ads  in  St.  Louis — 16-Page  Home 
Builders’  Section  in  Milwaukee 


arrival  of  spring  was  heralded  in 
the  Sunday  editions  of  newspapers 
throughout  the  country  this  week  by  the 
appearance  of  a  flood  of  real  estate, 
building  supply,  farm  and  garden  imple¬ 
ment,  poultry  feed,  and  flower  seed  ad¬ 
vertising.  Much  editorial  space  was  given 
over  to  gardening  hints,  flower  show 
news,  and  home  builders’  information. 

Poultry  and  poultry  feed  advertising, 
which  had  previously  appeared  almost  ex¬ 
clusively  in  farm  papers,  made  up  a  great 
part  of  the  additional  spring  linage  in  the 
newspapers  this  year. 

The  New  York  IVorld  accomplished 
what  is  probably  a  record  for  farm  adver¬ 
tising  in  daily  newspapers  by  publishing 
a  10-page  garden,  farm  and  poultry  sec¬ 
tion  with  the  March  18  edition.  This  sec¬ 
tion  was  devoted  entirely  to  gardening 
and  farming  information  and  hints  on  the 
raising  of  poultry.  Advertising  of  flower 
seed  firms  and  poultry  feed  manufacturers 
in  this  edition  amounted  to  16,036  lines. 
The  annual  Flower  Show  is  being  held 
in  New  York  this  week,  and  accordingly 
the  mr.'jrity  of  the  advertising  in  the 
World’s  special  edition  was  from  the  seed 
houses.  The  issue  also  carried  the  adver¬ 
tising  of  a  firm  selling  lumber  for  chicken 
coops.  The  \\'orld  is  promoting  a  better 
lawns  and  gardens  contest,  which  is  be¬ 
lieved  to  be  the  first  of  its  kind  conducted 
Iw  a  metropolitan  newspaper. 

In  Milwaukee,  a  home  show  gave  the 
Milwaukee  Journal  an  opportunity  to 
print  a  sixteen  page  home  builders’  edi¬ 
tion,  which  appeared  with  the  March  18 
issue.  The  special  edition  carried  about 
fourteen  and  a  half  pages  of  advertising 
from  realtors,  builders,  title  guaranty 
companies,  investment  concerns,  furniture 
dealers,  paint  concerns  and  heating  plant 
manufacturers.  The  editorial  sections  of 
the  edition  were  given  over  to  news  of 
the  home  show  ai^  household  hints  and 
home  building  information. 

The  Des  Moines  Sunday  Register  car¬ 
ried  the  regular  Iowa  Farm  Register  sec¬ 
tion  which  appears  in  the  Register  every 
Sunday  and  Wednesday.  The  March  18 
edition  contained  about  one  and  three 
quarter  pages  of  poultry  advertising  from 
feed  houses  and  chick  hatcheries. 

The  St.  Louis  Post-Dispatch,  in  its 
March  18  issue,  carried  about  200  classi¬ 
fied  advertisements  offering  to  buy  or  sell 
baby  chicks,  in  addition  to  14  pages  of 
classified  under  city,  suburban  and  farm 
real  estate  for  sale.  The  Post-Dispatch 
also  welcomed  spring  with  a  picture  of 
a  prize  hyacinth  garden  at  the  top  of  page 
one  of  its  rotogravure  section. 

.\  home  builder’s  page  in  the  Indian¬ 
apolis  Sunday  Star  for  Alarch  18  brought 
better  than  a  half-page  of  advertising 
from  builder’s  supply  concerns,  paint 
stores  and  title  insurance  companies. 


Ttie  North  American  Flower  Show  at 
Detroit  was  given  special  notice  in  both 
the  Detroit  News  and  the  Detroit  Sunday 
Times.  The  News  carried  the  flower 
show  news  in  its  regular  garden  news 
I)age  and  ran  nearly  a  full  page  of  adver¬ 
tising  from  seed  and  garden  tool  houses. 
The  garden  news  page  was  included  in 
the  Sunday  home  builder’s  section  which 
carried  about  four  pages  of  realty  and 
building  supply  advertising.  The  Sunday 
Times  also  carried  the  flower  show  news 
in  its  regular  home  section  which  carried 
about  two  pages  of  advertising,  one-half 
page  of  which  was  from  flower  concerns. 

The  St.  Paul  Pioneer  Press  published 
a  home  builder’s  page  March  18,  which 
brought  about  one  and  a  half  pages  of 
advertising.  In  addition  to  this  the 
Pioneer  Press  carried  ten  and  three  quar¬ 
ter  columns  of  real  estate  for  sale  adver¬ 
tisements. 

A  double  truck  advertisement  for  Nu- 
trena  Chick  Mash  heralded  spring  in  last 
Sunday’s  edition  of  the  Kansas  City  Star. 
The  Star  also  carried  about  three  pages 
of  real  estate,  building  material  and  fur¬ 
niture  advertising,  together  with  an  ad¬ 
vertisement  for  the  Better  Homes  and 
Building  Exposition  which  held  sway  in 
Kansas  City  the  week  of  March  26. 

In  Cincinnati,  the  Enquirer  devoted  a 
12  page  section,  March  18,  to  real  esate 
and  building  news  and  advertising.  The 
advertising  in  this  section  totaled  ten 
pages,  one  page  of  which  was  display  and 
the  rest  classified. 

The  Indianapolis  Stmday  Star  printed  a 
six  page  section  devoted  to  the  interests 
of  home  builders.  The  news  portion  of 
this  section  contained  pictures  of  the 
members  of  the  Indianapolis  Home  Build¬ 
ers’  Association,  and  articles  on  the  Real¬ 
tors’  Home  Show,  which  will  open  in 
Indianapolis,  .\pril  7.  The  section  car¬ 
ried  about  three  pages  of  display  adver¬ 
tising  from  building  supply  and  equip¬ 
ment  houses. 

\  _ _ _ 

AD-WRITING  CONTEST 

Three  thousand  dollars  in  cash  and  mer¬ 
chandise  will  be  awarded  to  readers  of 
the  Binghamton  (N.  Y.)  Press  in  an 
amateur  ad-writing  contest  which  was 
begun  this  week  with  more  than  a  thou¬ 
sand  entries  in  the  first  day’s  returns. 
The  contest  will  run  for  ten  weeks. 

CORRECTION 

In  a  previous  issue  of  Editor  &  Pub- 
i.ishkr  it  was  stated  that  The  Quinlan 
Company,  Chicago  advertising  agents 
were  placing  contracts  for  Senreco  Tooth 
paste  on  the  Pacific  Coast.  It  should 
have  read,  Strasska’s  Tooth  Paste,  manu¬ 
factured  by  Dr.  Johann  Strasska  Labora¬ 
tories  of  Los  Angeles. 


A  FAVORITE  FOR  22  YEARS 

“HAIRBREADTH  HARRY” 


LEDGER  S 

Independence  Square 


Daily  Strip  And 
Four-Color  Page 

“We  have  no  hesitancy  in 
saying  that  we  believe  our 
readers  turn  to  HAIR¬ 
BREADTH  HARRY  first.” 

—ST.  PAUL  PIONEER 
PRESS. 

YNDICATE 

Philadelphia.  Pa. 


INSURANCE  MEN  ADVERTISING 

Members  of  the  Quincy  Life  Under¬ 
writers  .Association  last  week  decided 
upon  a  local  newspaper  campaign  to  further 
sales.  Copy  will  appear  weekly  for  an 
extended  period  dealing  with  topics  of  fire 
prevention  and  insurance. 


OIL  COMPANY  TRYING 
FREE  PUFF  DRIVE 

Texas  Company  Making  Capital  Out 
of  Iowa  Daily’s  Gift  of  Space — 
Tells  Dealers  Newspapers  Are 
Easy 


An  effort  is  being  made  by  the  Texas 
Company,  makers  of  Texaco  gas  and  mo¬ 
tor  oil,  to  get  free  publicity  from  the 
newspapers,  making  capital  out  of  some 
very  generous  treatment  they  claim  to 
have  received  recently  from  the  Clinton 
(la.)  Herald. 

The  advertiser  exults  over  the  Herald’s 
generosity  in  Motor  Oil  Medium,  a  dealer 
house  organ,  as  follows : 

“Here  is  one  of  the  finest  pieces  of  free 
publicity  tieups  ever  put  over. 

“The  Jan.  14  issue  of  the  Clinton  (la.) 
Herald  carried  the  regular  Texas  Com¬ 
pany  advertisement  announcing  the  open¬ 
ing  of  a  new  Texaco  service  station  in 
that  city. 

“The  remaining  two-thirds  of  this  page 
was  completely  filled  with  free  news  items 
announcing  the  opening,  and  other  news 
articles  of  interest  to  motorists. 

“To  show  the  unlimited  possibilities 
for  this  form  of  advertising,  we  are  citing 
the  number  of  subjects  covered  in  these 
free  publicity  articles. 


“1.  Announcement  of  the  service  sta¬ 
tion  opening. 

“2.  Story  of  Texaco  development  of  the 
New  and  Better  gasoline. 

“3.  Importance  of  quality  gasoline. 

“4.  History  of  the  beginning  of  The 
Texas  Company  in  Beaumont,  Texas. 

“5.  A  story  about  carbon. 

“6.  ‘Dont’s’  for  motorists. 

“W’e  hereby  congratulate  the  individuals 
in  the  Chicago  District  who  have  demon¬ 
strated  by  this  effort  their  fine  conception 
of  the  value  of  this  form  of  publicity. 

“And,  naturally,  the  reason  for  re¬ 
counting  this  storv  is  to  show  that  it  can 
be  done,  and  should  be  done  more  often.” 


SPECIAL  REAL  ESTATE  RATE 

K.  C.  Journal-Post  Selling  at  IS  Cents 
a  Line  for  Limited  Period 

For  the  purpose  of  stimulating  greater 
activity  in  Kansas  City  real  estate  for 
the  benefit  of  all  taxpayers  the  Kansas 
City  Journal-Post  is  temporarily  offering 
a  rate  of  15  cents  a  line  for  real  estate 
advertising — display  or  classified. 

Announcement  of  this  offer  was  made 
by  Jason  Rogers,  general  manager  of  the 
paper  in  the  Sunday  issue,  March  18,  of 
the  Journal-Post. 

Mr.  Rogers  contends  that  real  estate 
can  be  compared  with  general  business,  in 
which  the  absence  of  courageous  adver¬ 
tising  by  merchants  and  manufacturers 
would  cause  a  decline  to  proportions  that 
would  justify  but  a  small  part  of  the 
present  payrolls  and  rents. 

The  offer  has  resulted  in  a  great  in¬ 
crease  of  the  amount  of  real  estate  ad¬ 
vertising  carried  by  the  paper. 


85% 

Home 
Ownership 

a  factor  which  makes  Ann  Arbor 
and  its  trading  territory  sound 
ground  for  the  National  Advertiser 

Immediately  you  will  ask: 

“But  what  is  the  value  of  this  territory  to 
the  profitable  marketing  of  my  product?’* 

And  we  will  answer: 

“Out  of  the  some  6,500  homes  in  Ann  Arbor. 
5,500  have  an  average  value  of  between  $8,- 
000  and  $10,000 — an  average  which  will 
readily  portray  the  class  of  consumers,  and 
give  an  idea  of  the  buying  power  of  this 
market.”  Ann  Arbor  is  the  richest  city  of 
its  size  in  the  State  of  Michigan  and  is  the 
buying  center  for  over  50,000  people. 

The  Ann  Arbor  Daily  News 

is  the  only  daily  in  the  city.  It  is  an  evening  newspaper,  and 
covers  Ann  Arbor  and  the  county  of  which  it  is  the  seat  with  a 
net  paid  daily  average  circulation  of 

10,251 

(A.  B.  C.,  3  monthsending  Sept.  30,  1927.) 

I  This  is  the  eighth  of  a  series  of  advertisements  fea-'n 
turing  the  principal  cities  of  the  Booth  Newspaper  I 
Area.  Watch  for  announcement  in  next  week’s  issue.  JJ 

THE  BOOTH  PUBU8HING  CO. 

Graid  Rapids  Pros  Sagiiaw  Daily  News  JacksMCtueiPatriat  Muketei  CkraBide 
Hilt  Daily  Jatnal  KalaaazK  Gazette  Bay  Gty  Daily  Tnes  Au  Arbor  Daily  News 

I.  A.  KLEIN,  Casearn  ReprasMieaffM  J.  E.  LUTZ.  WasCani  RapraaaNCaMws 
BO  East  42nd  St.,  Naw  York  6  North  Michigan  Ava.,  Chicago 
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DOES  YOUR  ADVERTISING 


REACH  THESE  WOMEN? 


Below  is  pictured  the  largest  crowd  in  the  history  of  the  Elmwood  Music  Hall — the  sec¬ 
ond  largest  auditorium  in  Buffalo.  The  occasion  uns  The  Buffalo  Times  Cooking  School. 


4200  women  attended  the  Cooking  School  conducted  hy  The 
Buffalo  Times,  on  February  17th,  the  fourth  and  final  day.  This 
is,  indeed,  a  remarkable  demonstration  of  the  faith  that  Buffalo 
housewives  have  in  their  favorite  newspaper,  and  what  it  presents. 

Of  course,  these  women  wanted  to  learn  something  new  about 
food  and  its  preparation,  but  there  are  innumerable  other  import¬ 
ant  things  in  which  they  are  interested  .  .  .  beauty,  appearance, 
apparel,  home,  comfort,  luxuries  ...  all  of  which  require  the 
great  hulk  of  advertised  products  for  fulfillment. 

It  is  because  of  this  responsive  readership  that  the  Buffalo  Times, 
for  years,  has  been  and  continues  to  be,  FIRST  in  Department 
Store  Advertising  .  .  .  women  who  will  respond  to  your  adver¬ 
tising  just  as  earnestly  as  they  filled  the  Cooking  School  hall,  if 
they  see  it  in  their  favorite  newspaper. 

THE  BUFFALO  TIMES 

EVENING  Buffalo,  N.  Y.  SUNDAY 


1» 
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righteousness  of  the  miners’  cause.  The 
News  accepted  his  coiKlusions,  he  said, 
and  decided  to  fight  for  a  correction  of 
conditions  in  the  field,  being  the  first  to 
enter  the  fight. 

Limpus  told  th-  committe  scores  of  in¬ 
cidents  showing  the  plight  of  strikers 
and  strikebreakers  alike.  He  furnished 
names,  dates,  and  in  many  cases,  photo¬ 
graphic  evidence  to  support  his  state¬ 
ments. 

INDIA  TEA  GROWERS 
PICK  U.  S.  AGENCY 


Paris  &  Peart  Will  Handle  Account 
Formerly  with  Sir  Charles 
Higham — C  ontinuing 
Campaign 


L.  Beling,  manager  of  the  India  Tea 
Bureau,  American  agency  of  the  India 
Tea  Growers  Association,  this  week  an¬ 
nounced  the  appointment  of  Paris  & 
Peart,  Lexington  Tower,  369  Lexington 
.\venue,  New  York,  as  their  advertising 
agents. 

Paris  &  Peart  will  place  advertising 
amounting  to  $200,000  in  a  twelve 
months’  campai^  for  their  clients,  which 
will  be  a  continuation  of  the  schedule 
formerly  placed  by  Sir  Charles  F.  Hig- 
ham,  British  advertising  agent.  News¬ 
papers  and  magazines  will  be  used,  and 
the  new  schedule  will  start  June  1.  The 
four-year  campaign  originally  launched 
by  the  tea  growers,  came  to  a  conclusion 
a  short  time  ago. 

-Mthough  the  newspaper  schedule  will 


remain  virtually  the  same  as  it  has  liecu 
for  the  past  year,  the  style  of  copy  use<i 
for  the  India  Tea  Growers’  advertising 
will  be  completely  revolutionized.  All 
copy  will  be  centered  around  a  definite 
trade  mark,  adopted  by  the  association 
as  a  means  of  identifying  India  Tea 
wherever  it  is  sold.  The  trade  mark 
will  be  carried  on  all  packages  of  packers 
of  India  Tea,  who  sell  under  various 
brand  names.  A  trade  paper  campaign 
is  now  under  way  to  acquaint  packers 
■with  this  emblem  and  induce  them  to 
use  it  extensively. 

The  new  trade  mark  is  in  the  form 
of  a  silhouette  map  of  India  in  a  white 
hexagonal  field  and  will  be  awarded  to 
packers  under  license. 

The  India  Tea  Growers’  advertising 
in  the  United  States  has  been  placed  for 
the  past  four  years  by  Sir  Charles  F. 
Higham,  and  during  this  time  approxi¬ 
mately  $800,000  was  expended  in  nation¬ 
wide  newspaper  and  trade  magazine 
advertising.  The  entire  campaign  was 
handled  from  the  London  office  of  Sir 
Charles.  This  year  all  activities  of  the 
India  Growers  in  America  will  be  han¬ 
dled  through  the  India  Tea  Bureau.  149 
Broadway,  X.  V. 

The  adoption  of  this  trade  mark  was 
decided  upon  because  of  the  fact  that 
India  Tea  is  packed  under  hundreds  of 
brand  names  and  labels.  To  this  confus¬ 
ing  element  is  added  another,  that  of 
trade  name  for  grades  and  blends,  the 
significance  of  which  is  totally  unknown 
to  the  buying  public.  The  presence  of 
this  label  in  advertising  copy  and  on  all 
tins  and  packages  containing  India  Tea 
will  be  immediately  to  identify  the  prod¬ 
uct,  its  sponsors  declare. 


Lowell  Limpus,  Neu;  York  Daily  News  reporter,  jdaces  the  fruits  of  his  coal 
field  investigation  before  Senator  Burton  K.  Wheeler. 


'^PESTIFYING  before  the  Senate  com- 
mitte  which  is  investigating  conditions 
in  the  bituminous  coal  fields  of  Pennsyd- 
V  a  n  i  a,  Lowell 
Limpus,  reporter 
or  the  New  York 
Daily  News,  told 
members  of  the 
committee  that  he 
found  “untold 
.suffering,  people 
evicted  from 
their  homes,  ma¬ 
chine  gun  rule, 
industrial  slavery, 
hunger  and  filth’’ 
in  the  strike-rid¬ 
den  regions,  dur¬ 
ing  a  three 
months’  investi-  Hesbf.rt  T.  McCorv 
gation  carried  on 

for  the  News.  Limpus’s  testimony  was 
given  "March  19  and  occupied  four  hours. 

He  was  followed  March  20  by  Herbert 
J.  McCory,  the  photographer  who  ac¬ 
companied  him. 

Limpus’s  investigation  began  in  Novem¬ 
ber.  According  to  his  own  statement, 
he  went  into  the  coal  fields  prejudiced 
against  the  miners,  because  of  a  con¬ 
fusion  in  his  mind  between  the  United 
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Mine  Workers  and  the  I.W.W.,  which 
he  had  seen  in  action  in  Colorado  some 
years  ago. 

.\fter  a  month,  Limpus  said,  he  re¬ 
turned  to  New  York  convinced  of  the 
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Cleveland,  Ohio 

The  Worid*s  Greatest  Newspaper  Feature  Service — Backed  by  35  Years*  Experience 


First  Again  to  Cover  the  Country! 


From  coast  to  coast  and  border  to  border  came  the  flood  of  telegrams  and  letters — NEA 
first  again  in  covering  the  country  with  newspictures — this  time  with  photos  of  the  collapse  of 
the  St.  Francis  dam  in  California. 

When  big  news  breaks,  NEA  client  papers  are  secure  in  the  knowledge  that  their  inter^ 
ests  are  being  zealously  protected  by  the  world’s  greatest  newspicture  and  feature  organization 
— an  organization  that  commands  and  uses  the  full  complement  of  modern  picture  trans- 
mission  equipment,  including  radiophoto,  telephoto  and  airplane. — Read  some  of  the  widely 
scattered  returns  from  the  latest  NEA  picture  beat. 


DAYTON  DAILY  NEWS— “Your  tele¬ 
photo  service  on  the  California  dam  dis¬ 
aster  was  splendid.  You  are  to  be  con- 
!;ratulated  on  both  the  excellent  time 
made  in  transmission  and  on  the  unusu¬ 
ally  Kood  quality  of  the  pictures.” — 
—  Richard  Cull,  Editorial  Director. 


PORTLAND  EVENING  NEWS— “Broke 
very  well.  Special  delivery  did  the  trick.” 
— Ernest  Gruening. 


SACRAMENTO  BEE— “We  were  able  to 
publish  in  our  Home  Edition  yesterday 
the  picture  of  the  broken  dam  wbicb 
morning  papers  of  San  Francisco  coming 
into  our  territory  today  published.  It 
was  a  clear  beat  and  we  had  it  12  hours 
ahead  of  everybody.” — J.  Earl  Langdon, 
Managing  Editor. 


SAN  DIEGO  SUN — “Your  flood  pictures 
vastly  superior  in  quality." — P.  C.  Ed- 
irards. 


CHESTER  TIMES— “We  published  sev¬ 
eral  views  simultaneously  with  Philadel¬ 
phia  evening  papers  and  beat  opposition. 
Our  readers  testify  to  NEA  speed.” — 
James  .-I.  Glenney,  Managing  Editor. 


DENVER  EVENING  NEWS— “Thanks 
for  protection  on  dam  pictures.  Fast 
service.” — E.  T.  Leech,  Editor. 


CLEVELAND  PRESS— “Again  we  had 
a  clean  picture  beat,  due  to  NEA  speed 
and  effectiveness.” — Ted  O.  Thackrey, 
Editor. 


PORT  WORTH  PRESS— “Pictures  Cali¬ 
fornia  flood  arrived  in  time  noon  edition 
today.  A  beat  here.  Great  stuff  and 
many  thanks.” — John  i^orrels.  Editor. 


PHOENIX  REPUBLICAN  —  “Congratu¬ 
lations  on  picture  beat.  Right  on  job 
with  perfect  mats.  Came  by  airplane  to 
Phoenix.  Great  work  by  great  associa¬ 
tion.” — Harrington.  Xeirs  Editor. 


MEMPHIS  PRESS-SCIMITAR  — “Please 
accept  our  thanks  for  your  splendid  ser¬ 
vice  on  telephoto  pictures  from  the  St. 
Francis  dam  disaster.” — James  E.  .Mills. 
Managing  Editor. 


MIAMI  DAILY  NEWS— "You  beat  all 
other  services  into  Miami.” — Hal  Ley- 
shon.  Xeirs  Editor. 


SAN  FRANCISCO  NEWS— “NEA  was 
first  again  in  San  Francisco  with  St. 
Francis  telephotos.” — W.  .1/.  Rurkhardt. 
Editor. 


From  an  editorial  in  the  ANDERSON  (S. 
C.)  INDEPENDENT;  “This  is  an  out¬ 
standing  example  of  modern  speed.  .  .  . 
The  Independent  is  proud  of  its  member¬ 
ship  in  the  Newspaper  Enterprise  Associ¬ 
ation,  which  gives  it  exclusive  rights  to 
its  marvelous  service  in  Anderson.” 
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“RED”  DOLAN,  N.  Y.  DAILY  NEWS,  DARED 
DEATH  OFTEN  TO  GET  A  STORY 

Wounded  Foot  in  Brawl  with  Bootlegger,  Is  Only  Mark  He  Has 
to  Show  for  Number  of  Times  He’s  Risked  Life — Fatal 
Ice  on  Airplane  Once  Nearly  Brought  Reporter  Down 

By  PHILIP  SCHUYLER 


■U  E’S  the  kind  of  newspaper  man  fiction 
stories  are  written-about,  is  Frank 
“Red”  Dolan  of  the  Nczv  York  Daily 
News.  Tall,  witli,  of  course,  a  flame  of 
curly  hair,  he  swaggers  in  and  out  of 
scalp  tingling  adventures  with  all  the 
verve  and  luck  of  a  dime  novel  hero. 
“Red”  Dolan  has  dared  death  often  and 
in  strange  places  to  get  a  newspaper  story. 
He  is  31  now. 

“Ikly  life  is  charmed,”  he  has  said. 
“Every  newspaper  man’s  ought  to  be.” 

Not  every  newspaper  man,  how'ever, 
harbors  that  fondness  for  e.xcitement 
which  has  led  Dolan  into  situations  the 
recounting  of  which  sounds  more  like 
romance  than  fact. 

Back  in  1922,  for  instance.  In  those 
days  Nassau  in  the  Bahamas  was  the 
Klondike  of  Bootleggery.  It  has  since 
been  moved  to  Canada.  Phil  Payne,  lost 
last  summer  with  the  airplane  “Old 
Glory,”  was  then  managing  editor  of  the 
Daily  News.  He  assigned  Dolan  to  go  to 
the  Bahamas,  and,  disguised  as  a  sailor, 
to  hobnob  with  rum  runners,  gathering 
material  for  a  series  of  stories  on  how 
British  rum  reached  the  United  States. 

Everything  went  well,  until,  as  usual, 
‘Red”  needed  mere  money.  The  arrange¬ 
ment  had  been  for  the  reporter  to  cable 
Payne  at  his  home  in  West  New  York. 
It  was  figured  that  this  simple  subterfuge 
would  steer  the  runners  off  the  trail,  if, 
by  any  chance,  they  had  pipelines  into  the 
cable  office  and  were  suspicious  of  the 
friendly  red  headed  sailor  who  had  asked 
so  many  questions,  about  matters  which 
were  none  of  his  business.  Dolan  re¬ 
membered  his  end  of  the  plan,  but  Payne 
sent  a  draft  for  $100  on  the  Irving 
National  Bank  through  th  Royal  Bank 
of  Canada,  waiving  identification  on  the 
order  of  the  New  York  Daily  News. 

The  bootleggers  had  a  friend  in  the 
bank.  That  made  matters  unhealthy  for 
D'olan  when  he  strolled  in,  dressed  in  his 
ragged  sailor’s  togs  and  walked  out  with 
$100  without  having  to  identify  himself. 

As  usual  that  night,  Dolan  went  over  to 
the  Lucern  Hotel,  then  headquarters  for 
the  rtmners,  and  a  good  source  of  in¬ 
formation  for  the  reporter.  No  sooner 
was  he  in  the  lobby  of  the  place  when  one 
of  the  gang  leaders,  a  giant  of  a  man 
stepped  forward. 

“So  you’re  goin’  to  squeal  on  us.  eh?” 
he  growled. 

.\nd  Dolan  felt  the  muzzle  of  a  revolver 
against  his  ribs. 

“For  God’s  sake,”  he  cried.  “Give 
me  a  break.  ...” 

The  gang  leader  started  to  leer.  His 
eyes  became  narrow  slits.  Then,  like  a 
flash,  a  woman  dashed  across  the  room 
and  flung  herself  between  the  two  men. 
Knocked  from  his  hand  by  the  force  of 
the  impact,  the  gangster’s  gun  clattered 
to  the  floor,  where  someone  kicked  it 
spinning  under  the  hotel  counter. 

“There’ll  be  no  shooting  in  my  place.” 
the  woman  screamed.  With  eyes  flashing 
she  made  the  gang  leader  leave  the  hotel. 
The  woman  was  Mrs.  Dunnell,  wife  of 
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the  hotel  proprietor,  and  known  then  in 
Nassau  as  “Mother  of  the  Bootleggers.” 
Her  word  was  law  to  a  lawless  gang. 

The  same  story  brought  “Red”  a  second 
and  closer  call.  It  was  after  he  had  re¬ 
turned  to  New  York.  He  was  in  a 
restaurant  when  he  saw  a  man  who  had 
owned  one  of  the  boats  in  the  Nassau 
rum  trade.  This  runner  had  left  Nassau 
before  it  had  been  discovered  that  Dolan 
was  a  newspaper  man  and  not  a  rather 
dumb  sailor  lad.  Red  thought  he  was 
safe.  The  man  came  over  to  the  re¬ 
porter’s  table  and  shook  his  hand,  pre¬ 
tending  friendship. 

Later  in  the  evening  the  two  were  in  a 
taxi  bound  for  the  uptown  headquarters 
of  the  bootleg  gang.  Dolan  thought  the 
ride  might  turn  into  a  story  for  the  paper. 
He  was  not  prepared  for  what  actually 
did  happen.  In  the  close  quarters  of  the 
swiftly  moving  taxi  the  man  pulled  a  gun 
and  aimed  it  at  Red’s  chest.  He  was  not 
quick  enough  for  the  reporter,  however, 
who  saw  the  draw  in  time  and  grabbed 
the  man’s  wrist.  In  the  ensuing  struggle 
the  gun  exploded  and  a  bullet  entered 
Dolan’s  foot. 

But  Dolan  had  the  gun.  He  got  the 
bootlegger  out  of  the  cab  and  had  the 
driver  to  go  the  Harlem  hospital  where 
he  had  the  slight  wound  treated.  Police 
tried  to  check  up  on  the  cause  of  the 
wound,  but  Dolan  never  told. 

“That  bootlegger  who  tried  to  kill  me 
is  a  friend  of  mine  now,”  Dolan  said  the 
other  day.  “He  runs  a  speakeasy  here.” 

Dolan  first  tasted  newspaper  work  in 
Boston  while  he  was  still  going  to  school. 
In  the  war  he  enlisted  in  the  motor  trans¬ 
port,  but  that  furnished  no  adventure 
since  his  company  never  left  the  United 
States.  'When  peace  came  therefore  he 
decided  to  stir  up  some  trouble  for  him¬ 
self.  He  “bummed”  his  way  to  San 
Francisco  where  he  got  himself  a  job  as 
deck  yeo^n  on  the  Madawaska  bound 
for  Siberia  to  pick  up  some  troops  which 
had  fought  the  war  at  Vladivostock  and 
were  now  to  be  transported  to  Manila. 
The  refrigerating  machinery  of  the 
Madawaska  broke  down  and  at  Christobal 
the  crew  mutinied,  demanding  better  grub. 
There  was  a  battle  of  blackjacks  which 
the  officers  finally  won.  Dolan  tried  to 
keep  a  safe  distance. 

“I  suppose  I  might  have  helped  out  the 
officers,”  he  has  said.  ‘‘But  it  wasn’t  bad 
fun  watching.” 

The  Madawaska  put  back  for  ’Frisco, 
where  she  laid  up  for  repairs  and  later 
went  to  Siberia.  Dolan  bribed  the  steward 
of  the  U.  S.  Transp<jrt  Logan  and  got  a 
job  as  cabin  boy  on  a  cruise  to  Manila. 
Leaving  the  Logan  at  Manila,  his  first  call 
was  at  the  newspaper  office.  Roy  Ben¬ 
nett,  then  in  charge  of  the  Manila  Btille- 
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tin  gave  him  a  job  as  reporter,  and  D'olan 
spent  a  year  on  the  islands  before  ship¬ 
ping  to  China.  In  Shanghai  he  worked 
for  the  Shanghai  Gazette,  a  paper  financed 
by  Dr.  Sun  Yat  Sen.  It  was  there  in 
1920  that  Red  drank  tea  with  the  late 
President  of  the  Chinese  Republic.  In 
that  year  he  returned  to  the  United 
States,  where  he  worked  successfully  on 
the  Philadelphia  Record,  Inquirer  and 
North  American.  He  came  to  New  York 
in  1922  and  after  two  weeks  on  the  .Mail 
joined  the  staff  of  the  Daily  News. 

One  of  “Red’s”  most  thrilling  adven¬ 
tures  happened  early  this  year.  News  of 
the  Vermont  flood  broke  on  a  Saturday 
early  in  January.  Dolan’s  assignment 
was  to  fly  over  the  flooded  area  with  two 
photographers  in  a  big  Fairchild  mono¬ 
plane  leaving  early  Sunday  morning. 
The  cameramen  with  him  were  Tommy 
Hogan  of  Pathe  News  and  Eddie 
Dowling  of  the  News.  The  pilot’s  name 
was  Merrill. 

Taking  off  as  plamied  the  first  part  of 
:he  flight  was  uneventful,  but  reaching  the 
Hoosac  mountains  the  cold  air  and  snow 
made  the  flying  dangerous.  Looking  out 
from  the  cabin  the  passengers  could  see 
the  usually  fatal  ice  forming  on  the  wings. 
Merrill  spiraled  the  ship  down  through 
the  clouds.  That  in  itself  was  risky. 
They  couldn’t  see  the  mountain  tops  in 
the  mist  and  any  moment,  they  felt,  they 
might  crash  into  the  mountain  side. 
From  3,000  to  600  they  came  down 
through  the  clouds  and  into  clear  weather 
just  above  the  hills.  But  then  they  flew 
into  a  blizzard. 

“None  of  us  cared  to  see  that  ice 
glistening  on  the  wings,”  Dolan  has  re¬ 
called.  “We  got  as  far  as  Bennington 
where  the  ceiling  was  very  low  and  we 


turned  back  wobbling  like  a  wounded 
sparrow.  We  had  to  fly  40  miles  over 
flooded  ground  before  we  could  find  a 
patch  of  stubble  field  big  enough  to  land 
on.  This  was  at  Coatesfield,  Mass,  near 
Pittsfield.  We  waited  there  until  the 
skies  cleared  a  little  when  we  took  oft 
again  and  flew  almost  to  Montpelier 
where  we  swung  back  by  way  of  Hart¬ 
ford,  flying  through  a  snow  storm. 

“The  New  York  landing  field  was  a 
welcome  sight.  We  had  had  not  an  alto¬ 
gether  pleasant  trip  of  about  900  miles, 
made  in  8  hours  flying  time. 

“Merrill  told  us  afterwards  how  clo« 
we  liad  come  to  crashing.”  i 

- I 

WATERBURY  VETERAN  HONORED  | 

Benjamin  Hunter  Dupuy,  superintea-  ! 
dent  of  the  stereotyping  and  press  roona 
of  the  IVatcrbury  (Conn.)  Re  publican 
and  American,  was  honored  at  a  banquet 
on  March  14  by  his  newspaper  associatei 
William  J.  Pape,  publisher  of  the  two 
papers  and  second  vice-president  of  tht 
Associated  Press,  was  host.  The  veteran 
pressman  had  completed  25  years  with 
the  organization.  Mr.  Pape  announced 
that  the  directors  of  the  papers  had  voted 
Dupuy  a  substantial  gift  of  money, 
which  the  latter  has  elected  to  turn  back 
into  the  company  for  preferred  stock. 

ARKANSAS  MERGER 

The  Magnolia  (.\rk.)  Xeivs  and  the 
Magnolia  Columbia  Banner  have  been 
merged  as  the  Banner-News,  the  more 
than  30  stockholders  of  the  papers  join¬ 
ing  to  form  a  new  company.  New  offi¬ 
cers  are :  J.  O.  Hutcheson,  president; 
Wade  Kitchens,  vice  president;  R.  L 
Turner,  manager;  F.  B.  Turner,  editor. 
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INTERTYPE  CORPORATION :  New  York  1440  Broadway ;  Chicago  130  North  Franklin  Street;  New  Orleans  816  Howard 
Avenue;  San  Francisco  152  Fremont  Street;  Los  Angeles  1240  South  Main  Street;  Boston  80  Federal  Street;  London;  Berlin 
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NEW  THREE-STORY  PLANT  COMPLETED 
BY  FORT  WAYNE  JOURNAL-GAZETTE 


.Sixty-five  Year  Old  Daily  Has  Its  Own  Specially  Designed 
Building  for  First  Time — Stands  on  Plot  50  by  150 
Feet — Formal  Opening  March  26 


^PHE  Fort  U’aync  (Ind.)  Jountal- 
Gacette,  morning  newspaper,  has  just 
completed  and  occupied  its  new  building. 
In  the  65  years  of  its  history  this  is  the 
first  time  the  Journal-Gazette  has  ever 
Irecn  sheltered  by  a  home  of  its  own  or 
installed  in  a  building  precisely  designed 
and  constructed  for  the  needs  of  a  news¬ 
paper.  The  new  building  cost  $400,000. 

The  Journal-Gazette’s  new  building 
stands  on  a  plot  50  by  150  feet  at  the 


lobby  that  runs  the  length  of  the  room. 
.\t  the  south  end  of  the  room  is  the 
department  of  display  advertising.  The 
executive  offices  are  enclosed  by  steel 
partitions  seven  feet  high.  The  president, 
the  secretary  and  the  auditor  of  the 
company  have  accommodations  there. 
Similar  partitions  enclose  the  executive 
offices  of  the  advertising  department. 
The  several  departments  of  the  business 
office  are  separated  by  solid  steel  railing 


New  Fort  Waytie  Journal-Gazette  plant. 


southeast  corner  of  Clinton  and  Main 
streets,  and  the  structure  occupies  the 
entire  ground  space  of  7,500  square  feet. 
The  longer  frontage  of  150  feet  is  on 
Clinton  street,  upon  which  side  are  the 
entrances  to  the  building.  It  is  in  the 
business  center  of  Fort  Wayne  and  con¬ 
venient  to  all  railroads  as  well  as  to 
the  postal  headquarters. 

The  Journal-Gazette  building  has  three 
floors,  each  50  by  150  feet,  and  a  base¬ 
ment  which  is  70  by  150  feet.  The  base¬ 
ment  extends  under  the  sidewalk.  The 
new  building  is  rather  severe  in  exterior 
design,  but  of  stately  and  pleasing  ap¬ 
pearance  and  distinctly  commercial  in 
character.  The  walls  are  faced  with  red 
stippled  brick,  having  Indiana  lime.stone 
trimming.  Within  the  walls  the  building 
is  steel  and  reinforced  concrete. 

There  has  been  an  extensive  use  of 
copper  wherever  sheet  metal  was  neces¬ 
sary.  Door  and  window  casements  are 
of  this  metal  and  it  has  been  applied  to 
other  parts  which  are  exposed  and  will 
become  weathered.  There  is  pleasing 
variation  of  types  in  the  designing  of 
windows,  either  to  gain  diverse  effect 
or  to  serve  special  ne^s.  The  first  floor 
has  two  ranges  of  casement  windows, 
making  a  broad  display  of  glass  from 
a  few  feet  above  the  sidewalk  level  to 
the  height  of  the  story  and  affording 
a  flood  of  natural  light.  Elach  of  the 
two  entrances  on  Clinton  street  is 
sheltered  by  a  marquee  of  moulded 
copper  with  pendant  glass  panels.  For 
the  natural  lighting  of  the  second  and 
third  floors  French  windows  swinging 
inward  have  been  employed. 

For  all  interior  detail  where  wood  is 
employed  red  gumwood  with  walnut 
finish  is  the  material. 

The  first  floor  of  the  building  is  shared 
by  the  business  and  circulation  depart¬ 
ments  and  the  second  floor  by  the  edi¬ 
torial  staff,  the  composing  room  and  the 
stereotj'pe  foundry.  The  third  floor  ac¬ 
commodates  the  photographic  depart¬ 
ment  and  affords  much  space  for  the 
recreation  r<x>ms  of  employees. 

The  main  business  office  occupies  the 
greater  part  of  the  first  floor,  extending 
almost  100  feet  from  the  executive  offices, 
which  are  placed  on  the  Main  street 
side,  to  the  wall  at  the  south  end.  There 
is  a  small  vestibule  at  the  main  entrance. 
This  opens  both  ways  into  the  public 


about  a  yard  in  height  and  having  con¬ 
venient  gates.  Inter-communication  by 
all  departments  is  immediate  and  easy. 
Convenient  to  the  auditor’s  office  is  a 
commodious  fireproof  vault  built  up  from 
the  basement  floor. 

Separated  from  the  main  office  by  a 
heavy  wall  is  the  circulation  department. 
On  the  mezzanine  floor  above  is  the  mail¬ 
ing  department  and  in  the  rear  of  both 
departments  is  the  pressroom. 

Across  the  business  office  a  lane 
separating  the  auditing  from  the  several 
other  main  office  departments  leads  to 
a  large  stairw’ay  which  carries  to  the 
second  floor  and  the  editorial  and  com¬ 
posing  departments.  The  news  room  has 
dimensions  of  36  by  50  feet,  .\long  the 
west  side  are  offices  for  the  managing 
editor,  the  editorial  writer  and  the  staff 
artist  and  cartoonist.  These  offices,  like 
the  executive  offices  on  the  first  floor, 
are  formed  by  partitions  seven  feet  in 
height  and  composed  of  steel  and  opaque 
glass,  and  all  of  them  have  the  windows 
on  the  Clinton  street  side.  In  the  north 
center  of  the  news  room  is  a  large  horse¬ 
shoe  desk  for  the  city  and  night  editors, 
the  telegraph  and  state  editors  and  the 
copy-readers.  Grouped  in  front  are  the 
desks  of  the  city  staff.  The  furniture 
for  the  city  room  is.  like  that  in  the 
main  business  office,  of  steel.  Along  the 
east  side  of  the  room  heavy  sound-proof 
walls  cut  off  the  rooms  in  which  tele¬ 
graph  printing  machines  and  the  tele¬ 
graph  operators  are  placed.  The  same 
partition  also  forms  the  large  “morgue” 
of  the  city  room. 

The  composing  room  is  entered  by  » 
door  from  the  city  room.  There  is 
great  spaciousness  in  the  composing 
room.  It  has  a  length  of  about  ^  feet 
and  occupies  the  full  width  of  the  build¬ 
ing.  Its  natural  light  for  the  day  forces 
is  abundant.  There  are  13  Merganthaler 
linotypes  in  the  battery,  eight  of  them 
in  groups  of  four  on  the  west  side  of 
the  room  for  exclusively  news  composi¬ 
tion,  and  five  on  the  opposite  side  of 
the  room  for  advertising  composition. 
.Ml  linotypes  are  equipped  with  Margasch 
automatic  metal  feeders  and  the  five 
advertising  machines  are  equipped  with 
line  saws  for  conveniently  dimensioning 
slugs.  There  are  three  Ludlow  line¬ 
casting  macliines  for  heavy  display  and 
an  Elrod  machine  for  leads,  slugs  and 


the  like.  .\11  other  devices  for  the  com¬ 
plete  equipment  of  a  composing'  room 
are  installed. 

\  steel  and  glass  partition  separates 
the  composing  room  from  the  stereotype 
foundry.  Wide  steel  doors  on  slides 
furnish  communication  between  the  two 
departments.  The  foundry  is  equipped 
with  everything  the  labor  of  that  depart¬ 
ment  requires.  Heat  for  the  great 
crucible  is  furnished  by  electricity.  The 
dry-mat  process  is  now  employed  alto¬ 
gether  in  the  stereotype  foundry. 

In  both  the  composing  and  the 
stereotyping  rooms  the  floors  have  been 
extensively  reinforced  not  only  to  insure 
all  possible  .strength,  but  to  prevent  vi¬ 
bration.  In  both  rooms,  also,  each 
machine  unit  has  its  individual  motor. 

The  press  room  begins  on  the  base¬ 
ment  level  in  the  rear  of  the  circulation 
department.  Two  large  Goss  straight- 
line  presses  are  installed,  one  of  them 
with  equipment  for  color  printing.  The 
larger  of  the  two  carries  the  general 
burden  of  delivering  the  completed  paper 
and  is  one  of  the  latest  of  the  Goss 
models.  Carriers  deliver  the  papers  to 
the  mailing  department  and  the  city  cir¬ 
culation  department. 

Paper  storage  is  in  the  large  basement 
and  there  is  capacity  for  ten  full  car¬ 
loads  of  newsprint.  The  rolls  are  stored 
in  double  tiers,  with  mechanical  conveni¬ 
ences  for  easy  and  rapid  delivery  to  the 
press  room,  where  a  fast  electric  hoist 
delivers  the  rolls  to  the  presses. 

The  basement  also  holds  a  specially 
constructed  room  for  the  big  transformer 
by  which  electric  current  used  in  the 
Journal-Gazette  plant  is  taken  from  the 
trunk-line  and  delivered  where  needed. 
Another  compartment  holds  the  meters. 
All  this  is  of  fireproof  construction. 
Other  compartments  furnish  storage  for 
ink  and  for  other  materials  needed  in 
quantity. 

Throughout  the  Journal-Gazette  the 
arrangements  for  artificial  light  employ 
the  indirect  system.  In  all  departments, 
save  the  executive  offices  on  the  first  and 
second  floors,  the  furniture  is  of  steel 
in  attractive  designs  of  art  metal  work. 


The  Journal-Gazelte  is,  as  its  hyphen¬ 
ated  name  indicates,  a  merger.  In  its 
dual  character  is  goes  back  to  a  day 
more  than  two-thirds  of  rt  century  gone. 
The  Fort  IVayiie  Gazette  was  establislied 
in  1862  and  the  Journal  in  1868.  When 
the  merger  took  place  the  absorption  was 
by  the  Journal.  The  Gazette  was  a  Re¬ 
publican  newspaper  during  the  37  years 
of  its  separate  career.  The  Journal  was 
a  Democratic  newspaper  from  the  time 
of  its  establishment.  Both  newspapers 
had  careers  of  much  vicissitude,  making 
their  history,  respectively,  under  many 
owners.  The  Journal’s  better  day  came 
40  years  ago  when  it  was  purchased  by 
the  Messrs.  W.  W.  and  H.  C.  Rockhill 
and  J.  Moynihan.  Slowly  and  labori¬ 
ously  they  created  its  first  prosperity. 
In  1899  they  bought  and  merged  the 
Gazette.  Early  in  the  present  century 
the  Rockhills  retired  and  Mr.  Moynihan 
became  the  controlling  voice. 

It  was  in  May,  1916,  that  Messrs. 
L  G.  Ellingham  and  E.  G.  Hoffman  ac¬ 
quired  the  major  interest  in  the  Journal- 
Gazette  company.  Mr.  Ellingham  was 
a  practical  newspaper  man  of  long  ex¬ 
perience.  Mr.  Hoffman  was  a  lawyer 
with  no  newspaper  experience.  Mr.  El¬ 
lingham  has  just  finished  his  second  term 
as  secretary  of  state.  Four  years  ago 
Mr.  Ellingham  purchased  Mr.  Hoffman’s’ 
interest  and  since  that  time  has  been  in 
complete  control  of  the  property. 

Of  the  publishing  corporation  Lew  G. 
Ellingham  is  president  and  general- 
manager  and  his  son.  Miller  M.  Elling¬ 
ham,  is  secretary-treasurer  and  assistant 
general-manager.  In  addition  to  these 
the  business  and  editorial  staffs  are  thus 
organized :  Auditor,  Arnold  F,  Scherer ; 
advertising  manager,  A.  Scliaefer;  man¬ 
aging  editor,  Ross  S.  Nelson;  editor, 
H.  ^I.  Williams;  city  editor,  Eugene  F. 
Williams;  manager  of  circulation,  Wil¬ 
liam  G.  l^Iercier. 

The  formal  opening  will  take  place 
Monday  evening,  March  26.  Arrange¬ 
ments  have  been  made  to  take  moving 
pictures  of  all  the  departments  in  opera¬ 
tion.  These  pictures  will  afterwards  be 
shown  at  the  Jefferson  Theatre. 


I  Want  to  Work 
For  $x.  a  Week 


I  can  afford  to  risk  a  couple  of  months  of  my 
time  if  necessary,  to  prove  that  I  ought  to  be  the 
editorial  cartoonist  of  some  vigorous  independent 
newspaper. 

Marlen  Pew  tells  me  that  in  all  newspaperdom 
the  hardest  job  to  connect  with  is  that  of  edi¬ 
torial  cartoonist.  But  the  presidential  campaign 
is  warming  up  and  I  suspect  more  than  one  news¬ 
paper  would  like  to  speak  out  with  cartoons  that 

carry  a  wallop . If  after  looking  over  my 

New  York  magazine  and  newspaper  work  an 
editor  still  remains  skeptical  as  to  my  ability,  let 
him  try  me  out  at  a  dollar  a  week. 

Now  earning  better  than  ^8,000  yearly  as  a 
promotion  idea  man,  but  might  get  along  on  half 
that  if  I  could  fill  my  usual  3  cols,  the  morning 
after  Mr.  Heflin  erupts  or  Mr.  Hays  has  his 
memory  improved.  Address, 

Editorial  Cartoonist 

Box  B-937  care  of  Editor  &  PabBsher 


Newark  Ledger 
Makes  Record 

CIRCULATION 

The  average  Daily  and  Sunday  Newark  Ledger  circulation  increase  for 
the  year  1927  over  1926  was  in  round  figures,  Daily  25%,  Sunday  40%. 

This  means  that  approximately  11,000  citizens  of  Newark  and  Essex 
County  who  had  not  been  readers  of  the  Daily  Ledger  and  approximately 
12,000  who  had  not  been  readers  of  the  Sunday  Ledger  broke  away  from 
’’habit”  and  bought  these  two  papers  every  weekday  and  Sunday  during  1927. 

ADVERTISING 

The  year  1927  fell  well  below  1926  in  advertising  lineage  throughout 
the  country,  and  the  month  of  February  just  closed,  according  to  Editor  SC 
Publisher,  showed  twenty-seven  key  cities  with  a  loss  in  advertising  lineage, 
including  Newark,  of  4,154,781,  while  the  Newark  Ledger  had  an  increase 
of  73,514  over  February  a  year  ago,  and  the  advertising  revenue  for  1927 
over  1926  showed  an  increase  of  13%. 

The  number  of  national  accounts  and  total  national  lineage  in  the  New¬ 
ark  Ledger  for  the  past  six  months  is  more  than  double  that  of  the  correspond¬ 
ing  six  months  a  year  ago. 

PLANT  EXPANSION 

The  Ledger  Plant  is  being  expanded  in  the  Composing  Room,  Stereo¬ 
type  and  Pressroom  with  a  general  increased  average  capacity  output  ap¬ 
proximately  50%  above  the  capacity  of  our  new  plant  installed  only  eighteen 
months  ago. 

THE  NEWARK  LEDGER 

L.  T.  RUSSELL,  Pub. 

ADVERTISING  REPRESENTATIVES 

GILMAN,  NICOLL  &  RUTHMAN 

NEW  YORK  CHICAGO  BOSTON  SAN  FRANaSCO 

19  West  44th  St.  410  No.  Michigan  Ave.  73  Tremont  St.  507  Montgomery  St. 
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THE  PONY  AUTCPI 

AGAIN  SPEAie  I 


THE  DECATUR  DAILY  REVIEW 

February  10,  1928 

We  have  your  letter  of  February  7  in  regard  to  our  use  of  your  Pony 
Autoplate.  That  we  are  well  satisfied  with  its  performance  should  be 
shown  by  this  fact :  For  several  years  we  have  felt  that  as  a  matter  of 
safety  and  for  occasional  use  during  rush  days,  a  duplicate  stereotyping 
outfit  should  be  installed.  As  this  would  not  be  in  regular  use,  we  have 
been  watching  for  an  opportunity  to  purchase  a  second  hand  Pony  Auto¬ 
plate  in  good  condition. 

A  number  of  firms  and  individuals  have  offered  us  other  stereotyping 
equipment  at  very  good  prices,  but  we  have  refused  to  consider  any  of 
them  as  we  would  be  satisfied  only  with  another  Pony  Autoplate. 

REVIEW  PUBLISHING  COMPANY 

F.  W.  Schaub 

Business  Manager 


THE  NEWS-JOURNAL  CO. 

WILMINGTON,  DELAWARE 

February  15,  1928 

We  wish  to  take  this  opportunity  to  tell  you  what  satisfaction  we  have 
had  in  using  your  Pony  Autoplate  Machine.  For  two  years  we  have  been 
using  the  Pony  and  we  often  wonder  how  we  ever  got  along  without  it. 

THE  NEWS- JOURNAL  CO. 

Clarence  J.  Pyle 

Manager 


EDMONTON  JOURNAL 

EDMONTON,  ALBERTA,  CANADA 

February  14,  1928 

We  are  only  too  pleased  to  give  our  testimonial  regarding  the  operation 
of  the  Pony  Autoplate  which  has  been  installed  in  our  Stereotype  Depart¬ 
ment  a  little  over  a  year.  During  the  whole  of  this  time  it  has  been 
operating  daily  and  we  have  had  practically  no  trouble  with  it.  It  is,  of 
course,  much  quicker  than  the  old  system  and  gives  us  a  first  class  fin¬ 
ished  plate.  In  short  we  are  thoroughly  satisfied  with  our  purchase. 

EDMONTON  JOURNAL 

A.  Yockncy 

Business  Manager 


THE  DAILY I^AHOr 

We  operate  two  Pony  Autoplate  nie^s.  We 
suits  from  both  of  these  machines  Aave  no 
make.  j 

the  OlilOMA  1 

Edgi 


THE  TWIN  PONY  AlilPLAl 

Comprises  two  casting  mechanisms  andfcishing 
worked  simultaneously.  Two  mats  ii|be  use( 
speed  attained  which  is  double  that  of  i*^-*ony  A 

Price,  |i,75( 


THE  AKRON  WEST 

We  have  had  in  use  for  approxinU’  seven 
Autoplate  Machines. 

We  are  turning  out  an  average  of  nine 
satisfaction. 

The  machines  are,  even  after  a  periolkonsta 
for  them. 


WOOD  NEWSPAPER  MACHINERY  CORI^A 


-4 
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LATE  MACHINE 


FOR  ITSELF 


lahoman 

February  17,  1928 

s.  We  are  getting  splendid  re¬ 
ave  no  criticism  whatsoever  to 

OMA  PUBLISHING  CO. 

Edgar  T.  Bell,  Business  Manager 


PLATE  MACHINE 

ishing  mechanism,  which  may  be 
e  us^  at  the  same  time,  and  a 
ony  Autoplate  Machine. 


,750 


WES-PRESS 
j  February  16,  1928 

naaseven  years  two  of  your  Pony 

eig^o  ninety  plates  a  day  with  entire 

rio^onstant  use,  all  that  you  claim 

j;  L.  E.  HERMAN 

1  Business  Manager 


THE  WILLIAMSPORT  SUN 

February  17,  1928 

Two  years  ago  we  installed  one  of  your  Pony  Autoplate  machines  and 
after  this  period  of  testing  we  are  convinced  that  it  is  all  you  claimed  it 
to  be.  I  ts  labor  and  time-saving  qualities  are  very  evident,  while  uniformity 
and  quality  of  the  plates  produced  have  been  such  that  there  has  been  be¬ 
yond  a  doubt  a  marked  improvement  in  the  appearance  of  our  paper. 

Really  one  of  the  most  pleasing  things  in  connection  with  this  machine 
has  been  your  service.  Your  quickness  in  responding  to  any  request  of 
ours  has  been  very  greatly  above  the  average  of  our  experience  with  man¬ 
ufacturers  from  whom  we  have  bought  equipment. 

THE  SUN-GAZETTE  COMPANY 
E.  M.  Case 

Business  Manager 


HUNTINGTON  PUBLISHING  COMPANY 

HUNTINGTON,  WEST  VIRGINIA 

February  27,  1928 

We  are  now  using  two  of  your  Pony  Autoplates,  which  arc  giving  us  very 
good  service.  We  would  not  think  of  publishing  a  newspaper  with  stereo¬ 
typing  equipment  without  the  Pony  Autoplate.  We  are  well  pleased  with 
the  outfit,  and  you  have  our  hearty  recommendation  on  these  machines. 

I  HUNTINGTON  PUBLISHING  COMPANY 

J.  H.  Long 

President 


THE  KALAMAZOO  GAZETTE 

February  28,  1928 

In  reference  to  our  Pony  Autoplate  machine  which  we  have  used  now  for 
approximately  two  years,  we  are  very  well  pleased  with  it,  as  we  find  it 
much  faster  than  the  former  machine  we  were  operating.  It  gives  us 
better  plates  and  requires  very  little  attention. 

We  are  also  glad  to  know  that  you  do  not  forget  us  after  having  purchased 
a  machine  but  send  an  inspector  through  to  see  that  it  is  working  properly. 

THE  KALAMAZOO  GAZETTE 

E.  R.  Chapman 

Manager 
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ERIE  CLARK  HOPWOOD 

r)  the  friends  and  intimate  acquaintances  of 
Erie  C.  Hopwood  the  news  of  his  death  seems 
incredible,  a  vital  figure  with  everything  to  live 
tor  tut  down  in  the  full  flower  of  professional  de- 
velojMnent.  His  passing  will  be  a  blow  to  the 
American  Society  of  Newspaper  Editors,  which 
recognized  his  spirited  efforts  in  laying  the  first 
stones  of  the  present  structure  by  electing  him  to 
the  presidency.  Through  that  connection  and  also 
because  of  his  able  editorship  of  Cleveland  Plain 
Dealer  since  1920,  Mr.  Hopwood  exerted  an  influence 
on  .-\merican  journalism  which  reflected  his  fine  mind 
and  nobility  of  character.  In  Cleveland  his  sudden 
leave-taking  brought  grief  to  a  wide  circle,  the 
hundreds  of  thousands  who  knew  him  as  a  writer 
and  as  the  directing  force  of  a  clean,  progressive  and 
public-spirited  newspaper  and  the  smaller  circle  of 
civic,  professional  and  commercial  leaders  who 
through  itersonal  contact  had  come  to  love  him  for 
rare  and  beautiful  qualities  of  heart  and  mind.  It 
is  not  too  much  to  say  that  his  death  brought  to 
ortice  colleagues  poignant  pangs  of  sorrow  as 
through  the  loss  of  a  father  or  brother. 

It  was  tlie  present  writer’s  privilege  to  have  known 
Erie  Hopwood  for  more  than  20  years.  He  was  one 
of  our  ideals  in  American  journalism,  the  almost 
)>erfect  type  of  shirt-sleeve  worker  in  the  newspaper 
vineyard.  There  was  no  pretense  in  his  make-up, 
no  flashy  brilliance,  no  boast,  no  harshness,  no  play¬ 
acting.  He  was  true  to  his  own  character,  faithful 
to  his  own  simplicity,  striving  for  soimd  achieve¬ 
ment  by  means  of  hard  work  at  a  job  that  he 
reverenced  because  of  its  power  to  serve  a  vast, 
throbbing  community.  Erie  Hopwood  was  one  to 
whom  professional  ethics  were  to  be  taken  literally 
and  day  by  day  his  newspaper  mirrored  principles 
that  were  ingrained  in  his  nature.  He  was  a  man 
of  courage  and  deliberate,  thought-out  action. 
Steadfast  friend,  patient  co-worker,  unerring  execu¬ 
tive,  broad-minded  citizen  and  unselfish  neighbor,  his 
life  was  rich  in  rewards  because  he  so  lavishly  gave. 
One  of  the  trials  of  life  is  to  part  from  such  a  one 
as  he. 


I^rd  Rothermere  asked  for  $15,000,000  and 
the  British  investing  public  offered  $125,000,000, 
eloquent  tribute  to  the  journalistic  skill  of  the 
brothers  who  within  the  memory  of  middle- 
aged  folk  started  publishing  Answers. 

BLOOM  LIKE  THE  ROSE 

HE  value  of  advance  planning,  particularly  in 
reference  to  fixed  or  seasonal  events,  is  again 
well  illustrated  by  the  fine  showing  that  some 
newspapers  are  making  this  month  with  sections  de¬ 
voted  to  the  interest  of  the  gardener,  the  chicken 
raiser,  the  dog  fancier — in  fact  all  those  who  indulge 
the  luxury  of  life  in  city  suburb,  village  or  country¬ 
side.  When  this  huge  and  growing  department  of 
public  interest  is  tackled  In  IDecember  or  January 
by  staff  men  working  on  a  well-considered  editorial 
and  advertising  program  it  blooms  in  March  as  fair 
as  any  of  the  subjects  pictured  for  the  man  or  lady 
with  the  hoe. 

Tliat  a  section  of  a  inetrojtolitan  newspaper  is 
made  to  look  like  a  farm  magazine,  with  stories 
and  paid  space  on  such  matters  as  baby  chick  feed, 
watering  troughs,  cold  frames,  seeds,  implements, 
fencing,  building  materials,  saddles,  cream  separators, 
garden  ornaments  and  so  forth,  testifies  again  to  the 
tremendous  shift  of  first-class  buying  power  from  the 
cities  to  the  surburbs.  It  is  also  another  proof  that, 
thanks  to  rapid  means  of  communication,  the  dirt 
fanner  no  longer  awaits  delivery  of  a  weak  weekly 
but  is  abreast  of  the  day  and  the  hour  with  his  daily 
paper  delivered  at  the  gate  by  postman  or  special 
carrier.  Some  live  newspapers  made  wonderful 
linage  in  March  on  this  business  and  managements 
that  overlooked  the  bet  may  very  well  mark  their  1929 
calendars  now. 


That  they  prefer  death  to  obscurity  is  the 
only  rational  explanation  of  the  psychology  of 
Aiers  who  attempt  feats  which  could  proz’e 
nothing  but  their  daring. 


e  r  and  The  Fourth  Estate  for 


To  do  justice  and  judgment  is  more  accept¬ 
able  to  the  Lord  than  sacrifice. — Proverbs,  XXI ; 
3. 


NOTHING  NEW 

VER  in  Pennsylvania  the  other  da\'  some  400 
citizens  of  the  fair  city  of  Chester  signed  and 
solemnly  presented  to  the  editor  of  the  Times, 
which  is  edited  by  Charles  R.  Long,  a  petition  pro¬ 
testing  against  the  publication  of  crime  news.  It 
was  not  that  the  "rimes  had  printed  anything  in 
particular  to  prompt  such  action,  nor  that  Mr.  Long 
is  a  sensationalist,  which  he  is  far  from  being,  but 
simply  as  a  general  gesture  of  virtuous  pretension 
these  petitioners  asked  for  the  suppression  of  the 
“graphic  details”  of  unpleasant  news  concerning  the 
failures  of  stumbling  mankind  to  conserve  the  social 
order. 

There  is  nothing  strange  in  the  fact  that  400 
citizens  would  so  pledge  themselves  and  we  dare  say 
that  if  the  individual  who  engineered  this  project 
would  travel  far  enough  and  work  diligently  enough 
he  might  get  4,000,  or  40,000  or  perhaps  40,000,000 
names  to  his  paper  and  roll  it  up  like  a  Dakota  straw 
stack.  But  it  wouldn’t  mean  anything.  Anyone 
who  enjoys  that  tickling  sensation  known  as  self- 
righteousness  will  gladly  sign  any  paper  that  purports 
to  advocate  holiness  among  men.  Nothing  that  is 
helpful  comes  of  it — it  does  not  boost  man  an  inch 
on  his  wearisome  climb  from  the  four-footed  nature 
of  the  brute  to  the  upright  image  of  civilization 
envisioned  by  Jesus  Christ. 

For  many  years  newspaper  men  have  contended 
against  this  self-exalting  demand  by  thoughtless 
people  to  distort  the  picture  of  life  in  favor  of  a 
flattering  preconception.  The  argument  that  news¬ 
papers  “deliberately  pander  to  the  depraved  appetites 
of  the  multitude”  is  old  stuff,  the  effort  to  suppress 
crime  news  having  been  even  more  urgently  pressed 
in  New  York  a  century  ago  than  it  is  today.  In 
1840  Horace  Greeley  fell  into  tlie  error  of  denouncing 
his  rivals  for  their  alleged  recklessness  in  “fanning 
the  flames  of  hellish  passions  which  now  slumber  in 
the  bosom  of  Society,  for  the  sake  of  private  gain." 
He  called  the  Nezv  York  Sun  a  “depraved  and  filthy 
sheet,”  but  the  Sun  and  tlie  Tribune  alike  went  on 
reflecting  the  truth  about  society,  whether  good  or 
bad,  as  they  do  to  this  hour  and  as  they  must  con¬ 
tinue  to  do  if  they  are  to  function  according  to  the 
nature  of  the  press  in  a  democracy. 

Thoughtful  people  do  not  want  a  distorted,  untrue, 
prejudiced,  varnished  story  of  life,  but  wish  to  know 
things  as  they  are,  the  good  to  be  appreciated  and 
w'rong  to  be  corrected.  Little  do  those  400  well- 
meaning  petitioners  of  Chester,  Pa.,  realize  what 
chaos  might  follow  a  deliberate  acceptance  by  the 
press  of  their  foolish  demand.  A  free  and  courageous 
press  is  all  that  unnumbered  thousands  of  greed- 
crazed  individuals  now  fear;  silence  it  for  a  single 
week  and  criminal  elements  that  are  now  only  vaguely 
suspected  would  stage  Saturnalia  and  put  to  flight  for 
their  very  lives  those  innocent  purity  petitioners. 
The  obvious  fact  is  that  even  under  the  watchful 
eyes  of  the  American  press  the  country  has  seen  in 
the  post-war  era  a  wave  of  criminality,  from  local 
bootlegging  and  petty  official  hijacking  to  the  national 
oil  monstrosity,  unexampled  for  audacity  and  murder¬ 
ous  lust.  Imagine,  if  you  please,  in  the  light  of  the 
current  news  from  Washington,  what  a  year  of  sup¬ 
pression  of  crime  reporting  would  do  to  national 
institutions ! 

Much  is  said  of  the  “corrupting  influence”  on  child- 
life  of  criminal  news  publication.  It  is  a  matter 
for  parents  to  decide  for  themselves.  They  may 
control  habits  of  reading,  even  as  they  control  habits 
of  eating.  Some  will  rear  their  children  on  the 
theory  that  blissful  “innocence"  is  most  to  be  desired. 
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They  will  perpetuate  the  fairy  story  until  the  intelli¬ 
gence  of  their  youngsters  rejects  it  and  they  start 
their  own  investigations  and  develop  their  own  sorry 
disillusioiinieiits.  More  fortunate  is  the  child  who 
matures  under  parenthood  that  gradually  prepares 
the  pathway  of  life  and  particularly  sees  to  it  tliat 
all  Mf  the  snares  and  pitfalls  are  unmasked  that  they 
iiiay  be  avoided. 

There  is  a  section  of  the  .American  press  which, 
by  eertair.  elements  of  society,  may  be  reg;arded  as 
sensationally  exploiting  crime.  We  hold  no  brief  for 
it  and  experience  teaches  us  that  it  is  by  no  means 
soundly  intrenched  or  capable  of  long  life.  It  springs 
up  and  declines.  But  even  at  its  worst,  it  probably 
does  more  good  than  evil,  since  there  are  so  many 
in  the  human  herd  that  are  only  conscious  of  blows 
delivered  by  the  axe.  E'or  people  of  refinement, 
sensibly  desirous  of  knowing  the  truth  of  life  and 
willing  that  their  children  should  also  absorb  it  as 
the  basis  of  social  understanding,  there  is  a  dignified 
and  responsible  press  in  every  community,  day  by 
day  presenting  the  news  that  is  decent  to  print, 
unfaltering  even  when  the  subject  brings  blushes  to 
sensitive  faces  or  shudders  to  hearts  that  love  justice, 
honor  and  beauty. 

Suppression  means  ignorance,  and  ignorance  is  the 
jjrcat  unpreparedness  in  human  existence. 


In  Atish  times  it  is  well  enough  to  buy  "pretty 
pictures"  for  prestige  and  all  that  sort  o’  thing, 
but  zvhen  production  and  sales  managers  are 
strk’ing  to  maintain  the  high  levels  of  a  boom 
year  advertising  managers  naturally  turn  to 
the  newspaper  that  brings  results  which  show 
in  dollars  at  the  bank. 


LUMBER  STEPS  OUT 

This  is  the  year  to  follow  grand-dad’s  homely 
maxim — “don’t  believe  all  you  hear,  my  son, 
and  only  half  of.  what  you  see.”  This  is  a 
Iiolitical  year  and  hokum  is  even  now  selling  above 
par.  A  case  in  point:  Almost  any  glib  wiseacre 
will  tell  you  that  the  bottom  has  fallen  out  of  the 
building  trade,  there  isn’t  any  building  and  there 
isn’t  going  to  be  any.  But — there  is  sufficient  vitality 
and  faith  in  American  institutions  left  in  the  lumber 
industry  to  warrant  the  largest  co-operative  adver¬ 
tising  campaign  in  history,  $16,000,000  having  been 
appropriated  for  a  campaign  to  start  in  mid-summer 
to  stimulate  new  home  and  business  building  and 
induce  property  owners  to  repair  drab  old  structures 
and  bring  them  up  to  date.  This  is  a  wonderful 
movement  in  a  long-neglected  field  and  deserves  con¬ 
gratulations  and  the  best  assistance  of  the  press.  It 
is  particularly  timely  as  an  offset  for  dismal  rumors 
incident  to  political  gossip. 

If  it  is  true  that  advertising  is  an  accurate 
barometer  of  trade,  the  business  slump  is  being  most 
outrageously  exaggerated.  Advertishig  is  holding  as 
well  as  was  expected  in  1928.  There  has  been  a 
decline  in  store  buying  and  there  is  a  situation  of 
unemployment  that  must  be  dealt  with,  but  this  is 
wonderful  America  in  which  we  are  living  and  to 
lack  faith  in  it  is  like  rubbing  the  Hope  diamond  to 
find  coal  dust. 


Writing  that  goes  to  the  hearts  of  the  men 
and  women  who  are  striving  to  live  well  and 
honorably  and  rear  their  children  to  a  plane 
higher  than  their  own  continues  to  be  the  best 
newspaper  stuff. 

THE  GREAT  MYSTERY 

E  still  maintain  that  the  big  news  mystery  of 
the  day  is  Mr.  Coolidge’s  decision,  without 
stated  reason,  to  withdraw  from  the  Presi¬ 
dential  competition.  He  has  this  week  reasserted  his 
determination,  but  without  explanation.  It  is  prob¬ 
able  that  he  has  never  discussed  the  matter  outside  of 
his  family  or  bosom  advisers,  else  by  this  time  there 
would  at  least  be  some  open  suggestion  of  the  cause. 
Washington  correspondents  have  even  stopped  guess¬ 
ing  about  it.  When  revealed,  the  President’s  motive 
will  make  tremendous  copy.  Who  will  put  that  scoop 
to  his  belt? 


Editor  &  Publisher  and  The  Fourth  Estate  for  March 
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PURELY  PERSONAL 


Simeon  K.  Winch,  business  manager 
of  the  Portland  (Ore.)  Journal,  has 
left  for  a  three  months  cruise  of  the 


* - r>'ju  '^^editerranean  accompanied  by  Dr.  J.  B. 

Mr.  and  Mrs.  Ogden  Reid  have  rented  Bilderback.  He  is  e.xpected  to  return 

Otto  Kahns  cottage  Oheka  at  shortly  after  the  first  of  May.  (ortlattd  (N._ 

ilm  Beach  for  a  month,  and  are  there  „  u  ir  „  u  u  newly  elected  presi 

th  then  family.  .  promot^  Associa- 

tn  tncir  .  to  manager  of  the  merchandising  depart-  aiu,av« 

Philip  L-  Jackson,  publisher  ot  the  ^j^^t  of  the  Sioux  City  (la.)  Tribune.  K,.ln  artivelv 

yrtland  (Ore.)  Journal,  underwent  a  ^  ,  i  r  j  ,  actively 

Sr  operation  on  Monday.  March  S.  ,■  identified  w  1 1  h 

e  is  r^orted  as  recovering  rapidly  t'smg  staff  of  the French  the  affairs  ,  of 
d  it  is  S^cted  that  within  two  weeks  ‘.^at  organiza- 

“  11  L  trw  leavp  the  hosnital  joined  the  Boston  (Mass.)  American  tion,  serving  as  a 

will  be  able  to  lea^e  the  hospitah  in  the  advertising  department.  member  of  the 


Palm  Beach  for  a  month,  and  are  there 
with  their  family. 


FOLKS  WORTH  KNOWING 


rAY  C.  P.VRSONS,  publisher  of  the 
Cortland  (N.  Y.)  Democrat,  and 


Pffrt/oMd  (OreO  5  Oscar  Joncas,  formerly  of  the  adver-  identified  with 

Sris  r%rted  as  recovering^  rapidly  tising  staff  of  the  _LVnde/>et^en^  French  the  affairs  ,  of 

a?d  it  is  S^cted  that  within  two  weeks  ‘.^at  organiza- 

,  11  L  trw  leavp  the  hosnital  joined  the  Boston  (Mass.)  American  tion,  serving  as  a 

he  will  be  able  to  lea^e  the  hospitah  in  the  advertising  department.  member  of  the 

D-  and  Texe^hma  Colbert,  formerly  advertising  Executive  Com- 

kana  returned  from  a  hnsi-  manager  on  the  Ogden  (Utah)  Post,  mittee  for  six 

Evening  S  eie,  rviamnaien  Til  become  advertising  manager  on  the  years  and  vice- 

ness  trip  to  Chicago  and  Champaign,  Ill.  (jdaho)  State  Journal.  president  for  the 

Sherman  H.  Dick  Potter-Harris  has  gone  from  the  two  years  prior 

of  the  Sprmgheld  News^rs  of  S^mg-  Chronicle  to  the  desk  of 

field.  Mass.,  and  Mrs.  Bowles  are  parents  advertising  manager  of  the  Salina  (Cal.)  *he  presidency 
of  a  son  born  last  week  at  Long  Beach,  .  .  is  ^  v  /  jjje  Cortland 

Democrat  is  one 
of  the  outstand- 


newly  elected  president  of  the  New  York 
Ih-ess  Associa¬ 
tion,  has  always  - 

been  actively 


I  H  DeSilva,  editor  of  the  Stamford  ■  c  o  j-  j  t'  d  u  r-  1  ''* 

TN  Y  )  Mirror-Recorder,  is  spending  a  1"  Bernardino  and  Long  Beach,  CM.,  i^g  weekly  newspapers  of  the  state  and 

vacation  at  Coral  Gables.  Horida.  few  ^ 1^28.  Mr.  Parsons  started 

D - „.»11  n^ivlc  Pditnr  of  thi*  Hnllv  ,  .  his  30th  year  as  owner  and  pub- 


Index. 

L.  Doran,  formerly  on  new’spapers 


Fay  C.  Paisons 


Bramwell  Davis,  editor  of  the  Holly 


rMUc  'i  ‘TouiA  Rfbnrier  is  re-  Gossett,  former  business  man-  iisncr.  ror  several  successive  years, 

fmerfng  fiom'\niuries  he  ^received  the  Muskogee  Daily  News,  is  a  the  I^mocrat  received  the  blue  _  ribbons 


For  several  successive  years. 


covering  from  injuries  he  received  the 
night  of  March  16,  when  a  tram  on  n 
which  his  wife  was  riding  struck  his  car  • 

as  he  was  returning  home  from  Memphis. 

Mrs.  Davis  did  not  learn  of  the  accident 
until  she  reached  home. 

Harris  Turner,  editor  of  the  Western 


candidate  for  city  councilman  of  Mus- 


IN  THE  EDITORIAL  ROOMS 


awarded  by  (Tomell  University  for 
make-up,  content  and  the  front  page. 

Mr.  Parsons  has  always  taken  great 
interest  in  local  affairs.  He  is  past- 


AhrrLXd  hoine  F  UGENE  ROPER  is  the  new  telegraph  president  of  the  Cortland  Chamber  of 

rU  ^  editor  of  the  AWA«  Commerrfo/-  Commerce  and  pa^-president  of  the 

p  \ha  ^  haT  S  Appeal,  succeeding  Sam  Bledsoe,  who  Cortland  Rotary  Oub  and  now  its 

Producer,  SaskatTOn,  Alta.,  has  been  Associated  Press  at  Wash-  secretary. 

^'‘oH^rienVshi^  was  tri-state  The  Democrat  plant  is  equipped  with 

mg  old  iriendships  he  made  be_tore  the  pjjjtor  of  the  Commercial-Appeal.  <he  latest  printing  machinery.  The 


?ton.  Roper  formerly  was  tri-state  The  Democrat  plant  is  equipped  with 
“  th..  Prn,dtu-o  ™‘‘or  of  the  Commercial-Appeal.  latest  printing  machinery.  The 

war  while  on  the  V(mcouz>^  Pr^^e.  c, ..i:  ^*'*1  Miehle  Vertical  to  be  erected  in 

Turner  was  rendered  comple  ely  blind  by  Tom  ^immon^  forrn^  i^^^  York  State,  and  likewise  the 

wounds  suffered  m  the  Great  War.  For  tor  of  \nt  Knoxville  Senttnel,  is  now  a  thirteenth  one  to  be  built  was  installed 

several  years  he  was  leader  of  the  oppo-  sj^cial  assi^ent  man  on  the  Memphis  Cortland  DemcKrS 

sitinn  in  tVip  Alberta  legislature.  rress-bcnmtar.  t, _  .  _ _ _ _ , 


several  years  he  was  leader  of  the  oppo-  sf^cial  assi^ent  man  on  the  Cortland  Democrat, 

sition  in  the  Alberta  legislature.  i-  , ,  .  .  Parsons  is  an  energetic  man  and 

James  Kerney,  editor  and  publisher  of  Ihomas  r.  Waldron,  managing  editor  believes  strongly  in  the  value  of  trade 
the  Trenton  Times  Newspapers,  has  re-  of  the  Trenton^  Times, ^  accompanied  by  organizations.  Whatever  success  he  has 
turned  from  a  trip  to  Florida.  his  brother,  William  aldron,  has  been  made  in  the  printing  business,  he 

E.  Lansing  Ray,  president  and  editor  spending  a  few  days  in  Florida.  attributes  to  the  cost  finding  system 

of  the  St.  Louis  Globe-Democrat,  and  Nat  Fowler,  telegraph  editor  of  the  which  he  installed  in  1914.  He  is  a 
director  of  the  .Associated  Press,  is  in  -Memphis  Evening  Appeal,  plans  to  enter  president  who  did  not  “choose  to  run,” 
Cuba  with  Mrs.  Ray  and  their  son,  E.  the  profession  of  law.  He  recently  but  was  elected  over  his  protests. 
Lansing  Ray,  Jr.  passed  the  Tennessee  Bar  examination.  Mr.  Parsons  is  active  in  all  Masonic 


Lansing  Ray,  Jr.  passed  the  Tennessee  Bar  examination. 

A.  L.  Miller,  editor  and  manager  of  B.  G.  Creager,  former  city  editor  of  bodies  and  is  a  33rd  Degree  Mason, 
the  Battle  Creek  (Mich.)  Eenquirer  and  the  Tulsa  World,  has  resigned  as  pub- 
News,  spoke  at  the  Medill  School  of  licity  secretary  of  the  chamber  of  com- 
Journalism,  Northwestern  University,  merce  to  become  editor  of  the  Southwest 
Monday  night  on  “Newspaper  Income,  .Air  News.  > 

Sources  and  Volume.  Harrv  F.  Coune.  citv  rHitor  nf  tVi.* 


Mr.  Parsons  is  active  in  all  Masonic 


L.  W.  Makovsky,  editorial  writer  of 
the  Vancouver  Star,  has  resigned  to  edit 
a  weekly  newspaper  in  Vancouver. 

Frank  J.  Delaney,  court  reporter  for 


Sources  and  Volume."  Harry  F.  Coupe,  city  editor  of  the  “  newspaper  Vancouver. 

John  Walter,  M.  A.,  co-proprietor  with  Utica  (N.  Y.)  Daily  Press,  has  resigned  J*  reporter  for 

Major  the  Hon.  J.  J.  Asto,  M.  P.,  of  the  to  begin  his  clerkship  in  a  law  office  with  *  Sioux  City  (Iowa)  Trifnoi^  smee  last 
London  Times,  arrived  at  St.  John,  N.  B.,  the  hope  of  being  admitted  to  the  bar  y^sust.  formerly  with  the  Dubuque 
March  11,  on  the  liner  Montcalm,  to  be-  three  years  hence.  Fellow  newswriters  flows)  Telegraph-Herald  and  Times- 
gin  a  speaking  tour  of  Canada,  under  the  on  the  Press  gave  him  a  rousing  sendoff,  Jf^^rnal,  has  returned  to  Dulmque  as  as- 
auspices  of  the  National  Council  of  Edu-  and  a  shark-skin  brief  case.  sistant  secretary  to  the  (Thamber  of  Com- 

f.-,  Kenneth  McQure  has  been  promoted  Retafl  MeJ^hS^ureaJX'rT^ 

John  on  “The  Times,  Past  and  Present,  to  court  reporter  of  the  Sioux  City  *  Merchants  bureau  there. 

George  F.  Booth,  publisher  of  the  (Iowa)  news  staff.  He  succeeds  J^o  L.  Fletcher,  former  editor  of  Pfw 

Worcester  (Mass.)  Telegram-Gacette,  Frank  J.  Delaney  who  resigned  to  become  (Ar*c.)  A  m'r,  recently  became  Tri- 

has  donated  a  trophy  to  be  known  as  the  assistant  secretary  of  the  Dubuque  *be  Memphis  Press- 

Telegram-Gazette  Soccer  Cup  which  will  (Iowa)  Chamber  of  Commerce.  Ray- 

^  contested  for  by  ten  teams.  Mr.  mond  Olson  has  been  named  church  Raleigh  G.  Hoover  has  returned  to  the 

(Continued  on  page  28) 


be  contested  for  by  ten  teams.  Mr.  mond 
Booth  has  been  made  honorary  president  editor, 
of  the  competition. 

James  C.  Dayton,  former  publisher  of 
the  New  York  Evening  Journal,  returned 
this  week  from  a  vacation  trip  to  Florida.  ! 

(Charles  F.  Scott,  editor  of  the  Jola 
(Kan.)  Register,  has  announced  his  can¬ 
didacy  for  the  Republican  nomination  for 
governor. 

IN  THE  BUSINESS  OFFICE 

TJARRY  JENKINS  has  joined  the 
local  advertising  staff  of  the  New 
York  Telegram.  He  was  formerly  with 
the  New  York  Daily  Mirror,  and  prior 
to  that  was  assistant  to  Sheldon  Coons 
at  Gimbel’s  department  store  for  five 
years,  and  was  on  the  staffs  of  the  New 
York  Mail,  the  Telegram  and  the 
Mirror. 

William  F.  Rogers,  advertising  mana¬ 
ger  of  the  Boston  Transcript  on  March 
U  was  pre^nted  a  rosewood  gavel  in 
honor  of  his  10th  year  as  moderator 
of  the  Baintree,  Mass.,  town  meeting. 

Bert  J.  Abraham  has  been  appointed 
^ertising  manager  of  the  Long  Beach 
(^.)  5Mn.  George  D.  Wiley  has  been 
plac^  in  charge  of  the  Sun’s  foreign 
msplay  advertising,  local  sales  promo¬ 
tion  and  copy  planning  department. 


Brass  Tacks 

by  Edmund  Vance  Ox^e 

i»  one  of  the  most  interesting  new  ofTerinfs  in  the  syndicate  field.  Very 
short,  very  snappy — and  rememher  that  Cooke  is  one  of  the  hest-loved  poets 
America  has  produced.  Everybody  knows  Cooke. 

Fashionable  Folk 

by  Julia  Boyd 

a  daily  fashion  feature,  two  columns  wide,  all  in  the  mat.  Drawinf  and 
Clothes  sketched  on  prominent  fashionable  women  everywhere. 

Rainbow  Island 

by  Mark  Caywood 

is  a  South  Seas  mystery  and  adventure  serial,  about  60,000  words.  Mifhty 
cood — and  at  a  low  price,  too! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt. 
President 


TIMES  BUILDING, 
NEW  YORK,  N.  Y. 


Chaklxs  V.  McAoam, 
Vice-President 


©  1928.  Pnet  Studios,  Inc. 

NOW 

Kis  name  is  a  KouseKold  vJord 
across  (Ke  continent  because  of 
news  stories,  news  pictures, 
mo9ie  news  reels  and  (be  radio. 

NOW 

he’  s  in  America,  where  sceptics  J 
ha'Oe  seen  him  plain  and  found 
(hat  after  all  he  isn’t  just  too 
good  to  be  true — (he  real  char¬ 
acter,  who,  at  (he  age  of  seven- 
^'three,  turned  from  peddling 
gridirons  to  write  himself  into 
royalties  (hat  ha9e  run  up  lo 
$6,000  a  week. 

NOW 

d\e  story  of  his  Ivorj)  Coast  ad¬ 
ventures — (he  story  drat  Wil¬ 
liam  L:^on  Phelps  calls  “better 
(han  a  diamond  mine”  —  is 
still  available  in  teiritory  diat 
has  not  been  snapped  up. 

NOW 

is  (he  time  to  vJire  for  terms  for 

TRADER 

HORN 

42  installments,  ready  to  send  to  I 
the  composing  room. — Ample  ad-  'n 
vance  promotion  in  mimeograph 
form.  — 12  .Armstrong  Sperry 
illustrations;  mats  and  calendered 
proofs. — Release  on  or  after 
April  15. 

Metropolitan  Newspaper  j 
Service 

Maximilian  Elaer,  Jr.  Earl  J.  Hadley 
General  Manager  Aaaociate 

1 50  Nassau  St.,  New  York  Gty 
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Shri'r£f<ort  limes  after  working  for  five 
months  on  the  Pontiac  (Mich.)  Daily 
Press. 

Pcrcival  A.  Hachelder,  city  editor, 
Portland  (Me.)  Ezvning  li.vpress  and 
national  guard  captain,  collapsed  while 
drilling  last  week  and  was  saved  from 
death  by  a  physician.  .Acute  indigestion 
was  given  as  the  cause. 

Benny  X.  Leonard,  Associated  Press 
operator  in  Shreveport  for  22  years,  has 
been  named  telegraph  editor  of  the 
Shrcz'cport  Times. 

(ierard  Fruin  of  the  staff  of  the  Rome 
(N.  V.)  Daily  .S'entinel,  is  the  author  of 
an  article.  “Lost  and  Found,”  in  the  April 
issue  of  lueld  and  Stream. 

Jules  G.  Gingras,  formerly  assignment 
reporter  on  the  Xeze  Orleans  Item,  is  now 
court  reporter  for  the  Shreveport  Times. 

R.  \V.  Simpson,  managing  editor, 
Tampa  (F'la.)  Morning  Tribune,  has  re¬ 
turned  to  work  after  an  absence  of  two 
months,  due  to  illness. 

\V.  B.  -Abbott,  state  editor,  Tampa 
(Fla.)  Morning  Tribune,  has  been  made 
city  editor,  succeeding  J.  Irby  Koon,  re¬ 
signed.  H.  E.  Schaden  of  the  local  staff 
is  now'  assistant  city  editor  and  A'ernon 
,A.  .Arnold,  state  editor. 

Pierre  Denoyer,  a  French  journalist 
who  studied  the  .American  methods  of 
journalism  as  a  I'ellow  of  the  Rockefeller 
Memorial,  has  joined  Journal,  Paris, 
as  assistant  to  the  editor-in-chief.  Mr. 
Denoyer,  who  was  a  student  at  the 
Columbia  School  of  Journalism  in  1926, 
toureel  the  United  States  from  coast  to 
coast  investigating  the  conditions  of  the 
press. 

C.  Norton  Senior,  formerly  day  city 
editor  of  the  Vancouver  (B.  C.)  Star, 
has 'returned  to  the  J'ancottver  Sun  as 
political  writer. 

Jerome  L.  Smith,  political  writer  for 
the  Albany  (N.  Y.)  Knickerbocker  Press, 
and  Mrs.  Smith  are  parents  of  a  son 
March  14. 

William  A.  Lyon,  assistant  shipping 
editor  of  the  Kezv  York  Herald  Tribune, 
has  been  transferred  to  the  financial  edi¬ 
torial  department. 

J.  Hopkins  Moorehouse,  formerly  of 
the  Vancouver  Sun,  and  more  recently  in 
the  publicity  business,  has  rejoined  the 
Sun. 

Arthur  Folwell,  dramatic  editor  of  the 
New  York  Herald  Tribune,  has  returned 
after  an  illness  of  a  week. 

Philip  .A.  Lajoie,  former  editor  of  the 
LTndependent,  daily  French  language 
new'spaper  in  Fall  River,  Mass.,  has 
joined  Le  Prog  res,  F'rench  language 
newspaper  in  Nashua,  N.  IL.  as  editor. 

Joseph  G.  Mahar,  head  re-write  man, 
has  been  assigned  to  cover  the  Albany 
Eastern  League  training  camp  at  Hunts¬ 
ville,  .Ala.  for  the  Albany  (N.  Y.) 
Times-Union,  relieving  Bill  Glass. 

Lyall  Hill,  for  a  number  of  years  re¬ 
porter  on  the  IVaterbury  (Conn.)  Amer¬ 
ican,  has  been  placed  in  charge  of  a  new¬ 
ly  created  promotion  desk,  l.eo  Hanning 
of  Watertown  has  succeeded  Hill  on  the 
.American. 

Charles  B.  Coppen.  sports  columnist 
of  the  Prozndenee  (R.  L)  Journal  of 
which  he  was  formerly  sporting  editor, 
spoke  before  the  Providence  Lions  Club 
March  14. 

William  Coughlin  of  the  Buffalo 
Courier  and  Express  and  Victor  J. 
Sweeney  of  the  Buffalo  Evening  Nezvs 
are  with  the  Buffalo  International 
League  baseball  team  at  Palmetto,  Fla. 

Hal  M.  Bourland,  formerly  on  the 
copy  desk  and  picture  page  makeup  of 
the  Philadelphia  InCjUirer,  has  recently 
been  appointed  publicity  man  for  the 
Sears-Roebuck  .Agricultural  I'oundation 
and  radio  station  WLS. 

Don  J.  Kirkley,  formerly  of  the  Tex¬ 
arkana  Gazette  editorial  staff,  has  been 
appointed  publicity  director  of  the  joint 
convention  of  the  Texas  and  Arkansas 
departments  of  the  American  Legion 
which  will  convene  in  Texarkana  this 
summer. 

Mermon  Potter  has  joined  the  edi¬ 


torial  staff  of  the  Texarkana  Gazette 
and  I'e.varkana  Evening  .Xcies  as  general 
reporter. 

I'rederick  L.  Ferris,  editorial  writer 
on  the  Trenton  Times,  recently  under¬ 
went  an  operation  at  St.  Francis  Hos¬ 
pital.  in  that  city.  He  has  resumed  his 
wlitorial  work. 

Harry  B.  Hunt,  at  one  time  managing 
editor  of  the  Cleveland  Press  and  later 
Washington  correspondent  for  the  Ohio 
Scripps-Howard  newspapers,  has  been 
named  publicity  manager  of  the  Hoover- 
F'or-President  Committee  at  Columbus, 
O.  He  has  recently  been  with  Thomas 
R.  Shipp,  Inc. 

WEDDING  BELLS 

UAY  C.  REID,  associate  editor  of  the 
Conzvdy  (.Ark.)  Log  Cabin  Demo¬ 
crat,  to  Miss  Dula  Holmes  of  Conway,  in 
Little  Rock  recently. 

Kenneth  J.  Mollman,  editor  of  the 
Prairie  State  Tribune,  .Assumption,  Ill., 
to  Miss  Maurine  Farror  of  St.  Louis  in 
Bellevue.  111..  March  16. 


Hattiesburg  (Miss.)  .dmeriean,  to  night 
police  reporter  on  the  .Shreveport  Times. 

Thomas  Faherty,  from  Syracuse  (N. 
A’.)  Journal,  to  staff,  Albany  (N.  Y.) 
Times-Union. 


newspaperman,  has  purchased  the  Hunts¬ 
ville  (Mo.)  Herald  from  John  N.  Hamil¬ 
ton. 


SPECIAL  EDITIONS 

BOSTON  (Mass.)  EVENING 
TRANSCRIPT,  Automobile  sec¬ 
tion,  two  parts.  24  pages,  edited  by 
CTharles  F.  Marden,  March  10. 

Neivport  (R.  I.)  Daily  Neivs.  .Annual 
.Automobile  Show  number,  12  pages, 
March  10. 

Boston  (Mass.)  Sunday  .ddvertiser, 
.Automobile  edition,  March  11. 

Taunton  (Mass.)  Daily  Gazette,  Au¬ 
tomobile  Show  number,  10  pages,  March 
10. 

Boston  (Mass.)  Sunday  Globe,  26th 
.Annual  Boston  .Automobile  Show  edi¬ 
tion,  four  sections,  32  p^^es,  March  11, 
edited  by  James  T.  Sullivan. 

.VcTf  Bedford  (Mass.)  Sunday  Stan¬ 
dard,  Automobile  Number,  two  sections, 
24  pages,  March  11. 

Boston  (Mass.)  Sunday  Herald,  .Au¬ 
tomobile  Show  number,  three  sections, 
36  pages.  March  11. 

I.cnvcU  (Mass.)  Courier-Citizen,  Cob¬ 
ban  Bros.,  Inc.,  new  store  section,  five 
pages,  March  9. 

Buffalo  Times  issued  a  special  section 
prior  to  the  annual  Shrine  frolic  in  that 
city,  devoting  the  entir"  proceeds  to  the 
charitable  work  in  which  the  Masonic 
body  is  engaged. 

Great  A^eck  (N.  Y.)  A^eivs  celebrated 
its  third  anniversary  with  a  58-page  an¬ 
niversary  number,  March  17.  Hal  W. 
lanigan  is  editor  and  general  manager. 

.Attleboro  (Mass.)  Sun,  96-page  ta¬ 
bloid  1928  .Achievement  edition.  March 
10.  in  five  sections,  four  in  tabloid  form 
and  the  fifth  a  picture  section  on  heavy 
paper. 

Ottunnva  (la.)  Daily  Courier,  16-page 
Spring  Edition  March  13. 

Galesburg  (Ill.)  Daily  Register,  16- 
page  spring  fashion  section  March  13. 

Bridgeport  (Conn.)  Life,  weekly,  cele¬ 
brated  its  thirteenth  anniversary  March 
17,  with  a  64-page  issue  printed  on  India 
tint  coated  paper. 

Colorado  Strings  (Col.)  Gazette  and 
Telegraph  174-page  1928  annual  edition, 
12  sections,  March  11. 

Bloomington  C^-)  Daily  Pantagraph 
48-^ge  good  will  edition,  celebrating 
dedication  and  official  starting  of  new 
Goss  Sextuple  press;  four  sections,  48 
pages. 

U'alsonville  (Cal.)  Ez’ening  Pajaronian 
sixtieth  anniversary  edition,  five  sections, 
38  pages. 


NEW  PUBUCATIONS 

DECENTLY  established  papers  in  the 
state  of  Washington  include  the  Roy 
Recorder,  owned  by  H.  L.  Bowmer,  and 
the  Des  Moines  Journal,  with  E.  M. 
Greenwood  as  publisher  and  advertising 
manager. 

Scappoose  (Ore.)  Register,  edited  and 
published  by  Paul  Robinson,  formerly 
publisher  of  the  Vernonia  (Ore.)  Eagle, 
lias  made  its  appearance  as  a  weekly. 

Meredith  Garten,  editor  of  the  Ray- 
town  Missouri  News  and  the  Jackson 
County  Herald  at  Sugar  Creek,  Mo.,  has 
established  a  newspaper  in  Wellington, 
Mo. 

First  edition  of  the  Rushznlle  (N.  Y.) 
Community  Leader  has  appeared  in  that 
village,  under  the  editorship  of  Harry  J. 
Childs,  former  Williamsville,  N.  Y., 
newspaper  man. 

Grady  County  Nezvs,  Tuttle,  Okla.,  has 
begun  publication,  with  Col.  Anderson  A. 
Webb  as  editor.  Col.  Webb  has  been 
connected  with  various  Oklahoma  week¬ 
lies  over  a  period  of  20  years. 

Sipial  Hill  (Cal.)  Producer  started 
publication  with  the  March  10  issue.  It 
will  publish  both  local  and  Signal  Hill 
oil  news.  Roy  Shadle  is  publisher  and 
Emmet  F.  Riordan  is  editor. 

Mansfield  (Mo.)  Nezvs  was  launched 
recently  with  A.  C.  Roy  as  editor  and 
F.  E.  Bear  publisher. 

Walter  Ridgeway,  Columbia  (Mo.) 


It  is  possible  that  Dr.  Philip  G.  Pea¬ 
body,  who  has  just  completed  his  112th 
voyage  across  the  Atlantic,  has  found  out 
what  to  do  with  the  baskets  of  food  that 
are  always  sent  by  devoted  friends. — 
Edzvard  Hope  in  New  York  Herald 
Tribune. 


If  you  should  see  Diogenes  and  his 
flashlight,  he’s  probably  looking  for 
someone  who’s  interested  in  the  occan- 
to-ocean  footrace. — Cincinnati  Enquirer. 


We  are  a  little  relieved  to  hear  that 
there  is  another  revolution  brewing  in 
the  Balkans.  It  looked  for  a  while  as 
though  those  fellows  were  getting  into  a 
rut. — Russel  Crouse  in  New  York  Eve¬ 
ning  Post. 


There  has  not  been  an  eruption  of 
Vesuvius  for  a  long  time.  That  man 
Mussolini  is  certainly  a  wonder.— Jawci 
J.  Montague  in  Nezo  York  Hcrald- 
T  ribune. 


A  pneumatic  automobile  bumper  has 
just  been  placed  on  the  market,  and  the 
only  thing  now  needed  to  make  the  joys 
of  motoring  complete  is  a  pneumatic  tele¬ 
phone  pole. — Detroit  A'^ews. 

Experts  Consider  New  Style  Shoes 
for  Army. — Head-line.  Improved  dogs 
of  war? — Little  Rock  Arkansas  Gazette. 


HOLDING  NEW  POSTS 

TJARRY  NEIGHER,  Portland  (Me.) 

Evening  Nezvs,  to  staff,  Albany  (N. 
Y.)  Times-Union. 

Russell  Thackrey,  from  courthouse  re¬ 
porter,  Memphis  Press-Scimitar  to  Wi¬ 
chita  Eagle  staff. 

Pierre  de  Rohan,  from  dramatic  critic, 
Camden  (N.  T.)  Evening  Courier,  to 
copy  desk.  New  York  Herald  Tribune. 

Arthur  J.  Smith,  from  assistant  city 
editor.  Vancouver  Star,  to  staff.  Van¬ 
couver  Sun. 

Terrence  Greif,  from  staff,  Uniontown 
(Wash.)  Journal,  to  Wallace  (Idaho) 
Press-Times. 

Hansel  Ratten,  from  reporter  on  the 


Gained  more  lines  of  advertising  in  Feb¬ 
ruary  than  any  other  paper  listed  by  Editor 
&  Publisher. 

Neither  special  editions  nor  stunts  were  used 

This  largest  February  linage  followed  the 
best  January  record  in  The  Journal’s  life. 

FEBRUARY  ADVERTISING 


Local .... 
National.  . 
Classified . 


1928 

Lines 

773,367 

269,402 

178,145 


1927 

Lines 

665,696 

242,047 

166,025 


Gain 

Lines 

107,671 

27,355 

12,120 


1,220,914  1,073,768  147,146 

The  Journal’s  gain  contrasts  the  net  loss 
of  4,154,781  lines  for  the  whole  list  of 
papers. 

Advertising  in  The  Journal 
Sells  the  Goods 


.  .  .  INTRICATE  COPY,  such  as 

you  often  find  in  display  advertising — roman, 
italic,  small  caps  and  bold  face,  all  mixed  in  the 
same  paragraph  with  perhaps  some  two-line 
price  figures,  cut  lines  and  display.  The  Model 
26,  with  its  ability  to  change  instantly  from 
one  face  to  another  and  to  mix  faces  from  all 
magazines  in  the  same  line,  makes  quick  work 
of  what  was  once  a  tedious  job. 


MODEL  25 

Continuous  composition 
from  two  main  magazines 


MODEL  26 

Continuous  composition 
from  two  main  magazines 
and  two  auxiliary 

magazines  MERGENTHALER  LINOTYPE  CO.,  BROOKLYN,  N.  Y. 


lllltMnmittHWiM 


iTRAOe 


SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

All  magazines  quickly  removed 

from  front  and  interchange-  CANADIAN  LINOTYPE,  LIMITED,  TORONTO 

able  with  other  Linotypes — sup¬ 
plied  in  either  30  or  42  picas  R,ptmotstio,$  ia  tb*  Piiatipet  Ciii*.  of  tb*  Wottd 

maximum  measure  linottfcd  in  thi  ■cneoictinc  f«nilt  e,,  h  i.r 
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MAIL  AND  PRODUCTION  COSTS  OCCUPY 
CENTRAL  STATES  CIRCULATORS 


Horace  Payne  of  Muncie  Star  Elected  President — Eisenlord 

Tells  Results  of  Chicago  Daily  News  Price  Increase — 

18  New  Members  Admitted 


TXTliXSE  circulation  competition  be- 
-*■  tween  newspapers  which  is  sending 
production  costs  to  threatening  levels,  was 
one  of  the  chief  topics  considered  by 
members  of  the  Central  States  Circulation 
Managers'  Association  at  their  two-day 
spring  meeting  in  Chicago  Tuesday  and 
Wednesday  of  this  week.  Postal  costs 
and  salaries  of  circulation  men  were  other 
outstanding  topics. 

Because  of  the  marked  success  of  the 
two-day  meeting  it  was  decided  to  con¬ 
tinue  to  make  the  conference  a  two-day 
session.  Semi-annual  meetings  of  the 
organization  will  continue  to  be  held. 

Horace  Payne  of  the  Muncie  (Ind.) 
Star  was  elected  president  of  the  associa¬ 
tion  and  W.  C.  Mercier  of  the  Fort 
IVayne  (Ind.)  Journcd-Ga::ette,  was 
elected  vice  president.  Other  officers  are : 
H.  W.  Stodghill,  Louisville  Courier- 
Journal  and  Times  re-elected  secretary- 
treasurer  ;  Board  of  Directors,  James  J. 
Morrisey,  Joliet  (Ill.)  Herald  News,  re¬ 
elected  ;  Roy  Hatton,  Detroit  Free  Press; 
James  Matthews,  St.  Paul  (Minn.) 
Pioneer-Press  and  Dispatch. 

Mr.  Mercier  discussed  the  problem  of 
postal  costs  to  newspapers. 

“My  contention  is  that  inasmuch  as  the 
newspaper  pays  for  the  transportation  of 
the  mail  to  the  point  of  distribution, 
hese  newspapers  should  be  handled  on  the 
same  basis  as  the  free  in  county  mail,” 
he  said,  “and  that  the  Post  Office  Depart¬ 
ment  should  refund  to  us  the  cost  of  the 
transportation  service  and  adjust  the  rate 
on  these  newspapers  on  the  same  basis 
that  free  in  county  of  publication  mail  is 
handled.’’ 

He  also  went  into  the  problem  of  undue 
competition  which  is  costly  and  injurious 
to  all  papers  concerned. 

“Competition  among  newspapers  for 
large  circulation  is  creating  a  menace  to 
the  publishers  themselves  in  that  the 
larger  the  circulation  the  bigger  the  pro¬ 
duction  expense.  In  addition  the  reduc¬ 
tion  of  profits  due  to  the  fact  that  the 
increases  in  the  consumption  of  white 
paper,  postage,  twines,  delivery,  mailroom 
and  pressroom  expense  must  be  con¬ 
sidered.  not  to  speak  of  the  addition  of 
necessary  road  men  and  supervision  of  the 
city  and  country  dealers,  carriers  and 
street  sellers,  whose  salaries  and  expenses 
are  not  a  mean  item  of  expense.  .\11  this 
eats  into  the  revenue  derived  from  the 
sale  of  white  space  to  advertisers.” 

An  interesting  feature  of  the  program 
was  a  talk  by  J.  N.  Eisenlord,  circulation 
manager  of  the  Chicago  Daily  News,  who 
showed  that  the  increase  in  price  of  the 
paper  from  two  to  three  cents,  rather  than 
proving  disastrous,  was  highly  successful. 
The  circulation  of  the  daily  news  in 
December  was  451,873,  he  said.  The 
change  in  price  was  made  on  Jan.  3,  the 
first  publication  day  of  the  New  Year. 
During  the  month  of  January,  he  ex¬ 
plained,  the  paper  lost  15,682,  dropping 
down  to  an  average  figure  of  436,191.  In 
the  month  of  February  the  circulation 
dropped  still  further,  averaging  426.534. 

“There  are  two  interesting  points  in 
this.”  he  said.  “One  is.  the  loss  was  very 
slight.  The  second,  the  turn  for  the 
better  came  a  little  after  the  middle  of, 
February,  and  we  are  going  .steadily  and 
slowly  upward.  In  former  cases  in  (Chi¬ 
cago,  when  price  changes  were  made,  it 
took  six  months  to  reco\er  and  start 
going  upward  again.” 

.According  to  the  members  of  the  asso¬ 
ciation,  circulation  of  newspapers  is  in- 
•reasing  generally  throughout  the  country, 
and  circulation  men  are  gaining  steadily 
in  importance  because  of  the  growing 
importance  of  circulation. 

J.  M.  Schmid,  circulation  director  of 
the  Hearst  newspapers,  in  his  address 
took  issue  with  the  statement  that  adver¬ 
tising  men  are  better  paid  than  circulation 
men.  The  personal  element  decides  the 


respective  salaries  of  circulation  and  ad¬ 
vertising  men,  he  said,  while  it  may  be 
that  on  the  whole  advertising  men  are 
better  paid,  he  pointed  out  that  their  ex¬ 
penses  are  necessarily  greater  because  of 
their  greater  contact  in  a  business  way 
with  men  in  all  walks  of  life.  They 
must  be  better  dressed  than  the  circulation 
man  whose  work  does  not  bring  him  into 
as  direct  contact  with  his  patrons,  Mr. 
Schmid  declared. 

Vattier  Snyder,  of  the  Pittsburgh  Sun- 
Telegraph  representing  the  Pittsburgh 
newspapers  extended  a  cordial  invitation 
for  members  of  the  Central  Association 
to  attend  the  I.  C.  M.  A.  meeting  in  that 
city  in  June. 

A  resolution  was  passed  expressing  re- 
?ret  over  the  death  of  Birch  W.  Reasoner, 
formerly  of  Terre  Haute,  Ind.,  and  a  copy 
of  the  resolution  was  sent  to  his  wife 
together  with  written  expressions  of  re¬ 
gret  by  individual  members. 

Because  of  the  inability  of  J.  Paul 
Kienzle  of  the  Springfield  (Ill.)  State 
Journal,  outgoing  president  of  the  associa¬ 
tion  to  attend  the  meeting,  the  former 
vice-president,  Horace  Payne,  presided. 

The  meeting  was  featured  by  the  larg¬ 
est  attendance  in  the  history  of  the  group. 
50  members  being  present.  Eighteen  new 
nembers  were  admitted,  bringing  the  total 
membership  to  80.  Circulation  men  from 
newspapers  in  Illinois,  Indiana,  Kentucky, 
Iowa,  Michigan,  Minnesota  and  Wiscon¬ 
sin  are  eligible  for  admittance. 

The  new  members  are:  Walter  Hoots, 
Chicago  Herald  and  Examiner;  Walter  J. 
Ritchie,  Rockford  (Ill.)  Morning  Star; 
Michael  F.  Mergen,  IVisconsin  State 
Jourtud,  Madison,  Franklin  Rook,  Minne¬ 
apolis  (Minn.)  Jounuxl;  William  C.  Tracy 
Chicago  Daily  Journal;  Harry  M.  Van 
Dusen,  Chicago  Evening  Post;  Homer  J. 
Tyayer,  Vincefines  (Ind.)  Commercial; 
Clarence  J.  Foot,  Grand  Rapids  (Mich.) 
Herald;  John  M.  Dunn,  Logansport 
(Ind.)  Pharos-Tribune;  Paul  S.  Baehm, 
Chicago  Daily  News;  John  M.  Canny, 
Ottumwa  (la.)  Courier;  A.  E.  Meyer, 
Clinton  (la.)  Herald;  Ray  S.  South, 
Chicago  Herald  and  Examiner;  James 
J.  Dalzell,  Chicago  Herald  and  Examiner  ; 
J.  W.  Kenney,  Detroit  (Mich.)  Tima; 
George  Dewey  Bender,  Kokomo  ( Ind. ) 
Tribune.  O.  V.  Fragstein,  Milwaukee 
Journal;  James  M.  Ragan,  Chicago 
Herald  and  Examiner. 

Committee  chairmen  appointed  by 
President  Payne  are :  Membership,  W.  C. 
Mercier;  Program,  James  Matthews; 
Bulletin,  H.  W.  Stodghill ;  Legislative. 
James  J.  Morrisey;  Welfare,  C.  K.  Jef¬ 
ferson  :  .Audit,  Ray  Hatton. 


VETERAN  MANAGER  RETIRES 


Hennessy  Leave*  Brooklyn  Standard 
Union  After  45  Year*  of  Service 

James  Hennessy,  circulation  manager, 
has  left  the  Brooklyn  Standard  Union 
after  nearly  45  years  of  service. 

“Jim”  as  he  is  known  to  nearly  every 
newsdealer  and  newsboy  in  New  York 
was  the  circulation  manager  of  the 
Standard  Union  under  R.  F.  R.  Hunts¬ 
man  and  William  Berri.  He  began  as 
route  boy  on  the  Brooklyn  Daily  Stemd- 
ard  in  1884  when  that  paper  was  started 
by  John  A.  Halton.  Later  when  the 
consolidation  of  the  Standard  and  Union 
was  effected,  be  became  assistant  circula¬ 
tion  manager  under  William  F.  Reynolds. 
When  Reynolds  went  into  the  advertis¬ 
ing  department,  the  late  William  Berri 
w’ho  berame  owner  of  the  Standard 
Union  picked  Hennessy  for  the  manager 
of  the  circulation  department,  in  which 
capacity  he  continued  during  R.  F.  R. 
Huntsman’s  administration. 


Why  Advertising 
Agencies  say: 

^^Use  The  NEWS 

Exclusively  in 
Indianapolis” 

Over  83%  coverage  of  all  Indian¬ 
apolis  and  Marion  County  families 
daily — remarkably  thorough  cover¬ 
age  throughout  the  entire  70-mile 
Indianapolis  Radius — advertising 
prestige  and  responsiveness  obtain¬ 
able  from  no  other  source  .... 
these  are  logical  reasons  why  The 
INDIANAPOLIS  NEWS  is  recom¬ 
mended  by  advertising  agencies  as 
the  one  medium  for  a  concentrated 
advertising  schedule  in  this 
market. 

In  some  cities  it  is  essential  to  use 
two,  three  or  even  more  news¬ 
papers  to  obtain  an  adequate 
coverage  of  families.  In  Indian¬ 
apolis,  an  exclusive  schedule  in 
The  NEWS  accomplishes  maxi¬ 
mum  results  at  minimum  cost! 
...  In  1927,  447  National  Adver¬ 
tisers  used  The  NEWS  exclusively 
— the  number  increases  every  year! 


9Vie  Indianapolis  News 

97ie  Indianapolis  Radius 

DON  BRIDGE.  Advertising  Manager 


,  DAN  A.  CARROLL 
New  York:  ,,o  St. 


.  J.  E.  LUfZ 

Chicago:  The  Tower  Bldg. 


REtVS  1927  CIRCULATION  IVAS  LARGEST  IN  NEWS  S5  YEAR  HISTQRY 
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Member  Audit  Bureau'  of  Circulations  Member  Associated  Business  Papers 

You  Can’t  Reach  Any  More 

Than— ALL! 

When  your  newspaper  advertises  in  a  trade  journal,  you  hope  you 
reach  all  those  who  buy  newspaper  space  in  the  national  field. 

But  you  cannot  reach  any  more  than  ALL  OF  THESE. 

A  careful  study  of  EDITOR  &  PUBLISHER’S  lists  shows  that 
EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  readers 
placed  95.5%  of  the  known  appropriations  for  national  news¬ 
paper  advertising  in  1927. 

Through  EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE 
— alone — you  reach  practically  your  entire  objective — at  one  cost. 

With  a  million  circulation  you  could  hardly  do  more! 

Concentrating  your  advertising  in  EDITOR  &  PUBLISHER  and 
THE  FOURTH  ESTATE  is  a  policy  with  several  advantages. 

You  have  a  LARGE  page  on  which  to  tell  your  complete  story — 
and  a  harmonious  newspaper  atmosphere  in  which  to  tell  it. 

And  think  of  the  superior  reader-interest  in  a  publication  which 
gets  its  news  by  telegraph  and  which  scoops  the  field  on  important 
stories  every  week  it  is  published  1 

Pick  your*  Medium!  You  wouldn’t  advertise  meat  in 
a  vegetarian’s  magazine — nor  would  you  advertise  horses 
in  an  automobile  journal.  Should  a  newspaper  be  adver¬ 
tised  in  a  journal  whose  editor  seems  chiefly  interested  in 
magazines,  street  car  cards,  radio  advertising  or  bill¬ 
boards? 

Aim  for  a  real  gain  in  national  advertising  in  1  928  through  a  con¬ 
sistent,  exclusive  campaign  in  the  columns  of  your  newspaper 
advocate— EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE. 


Editor  &  publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 


woman  is  the  purchasinj 
^a^ent  of  the  home  , 
le  Journal  is  her  papers 


Because  the  Journal  reaches  the  largest 
reader  audience  of  women  in  the  Port¬ 
land  trading  area — and  is  the  proven 
medium  to  sell  merchandise  to  the 
women:  the  purchasing  agents  of  the 
home. 


The  Journal’s  dominant  lead  in  woman 
appeal  advertising  linage  is  consistent 
with  the  results  obtained  by  both  lo¬ 
cal  and  national  advertisers  in  the  sale 
of  products  used  in  homes  and  bought 
by  women. 


MEN  ALSO  READ  the 
JOURNAL — because  it 
gives  them  all  the  news 
the  day  it  happens! 


Ofve 


Vortiand, Oregon 


benjamin  &.  KENTNOR  COMPANY  Special  Representatives  / 

»«  SANFRANCISCO  LOS  ANGELES  PHILADELPHIA 

S28  2  West  45  th  St.  203  North  Wabash  Av.  58  Sutter  Street  117  West  Ninth  St.  1524CheMnut  Street 

( The  Journal  maintains  an  efficient  Merchandising  Service  Bureau,  at  your  disposal  for  surveys,  charts,  data,  etc.) 

THE  LARGEST  AFTERNOON  NEWSPAPER  IN  THE  PACIFIC  NORTHWEST! 


AGENCY  MEN  TO  HEAR 
NEW  MARKET  SURVEY 

New  York  Council  of  A.  A.  A.  A.  to 
Question  Cawl  on  Philadelphia  News¬ 
paper  Census  and  Buying  Power 
Survey  March  26 

Agency  executives  will  be  the  first  to 
receive  detailed  information  of  the  news¬ 
paper  census  and  buying  power  survey  of 
Philadelphia,  a  promotion  venture  spon¬ 
sored  by  the  Curtis-Martin  Newspapers. 

Franklin  R.  Cawl,  assistant  professor 
of  merchandising  of  the  Wharton  School 
of  Finance  and  Commerce  of  the  Univer¬ 
sity  of  Pennsylvania,  who  made  the  sur¬ 
vey  at  a  reported  cost  of  $90,000  to  the 
newspaper,  will  speak  before  a  dinner 
meeting  of  the  New  York  Council  of  the 
.American  .Association  of  .Advertising 
Agencies  at  the  Pennsylvania  Hotel, 
March  26.  James  Mackay,  vice-presi¬ 
dent  and  general  manager  of  the  11.  E. 
Lesan  Advertising  .Agency,  and  council 
chairman,  will  preside. 

The  idea  behind  the  survey  will  be 
given  general  publicity  at  a  luncheon 
meeting  the  Philadcll’hia  Public  Ledger 
is  giving  March  27  at  the  Roosevelt 
Hotel. 

At  the  first  private  presentation  be¬ 
fore  the  agents,  the  A.  .A.  A.  .A.  mem¬ 
bers  will  devote  considerable  time  to 
questioning  Mr.  Cawl  on  methods  used 
in  obtainting  data.  Mr.  Mackay  has  been 
told  that  the  survey  represents  the  most 
exhaustive  and  comprehensive  collection 
of  market  information  that  has  ever  been 
compiled.  Among  other  things  the  news¬ 
paper  census  takes  up  regular  incomes 
of  newspaper  readers,  auto  ownership, 
rents  paid,  and  newspaper  preference. 

NEW  PHILADELPHIA  AGENCY 

N.  W.  Geare,  C.  H.  Marston  and  J. 

Ro*»  Pilling  Open  Own  OfBce 

.A  new  advertising  agency  organization 
has  been  formed  in  Philadelphia  by  Nor¬ 


man  W.  Geare,  C.  Harold  Marston  and  J. 
Ross  Pilling.  The  new  firm  will  be 
known  as  Geare,  Marston  &  Pilling,  Inc., 
and  will  have  offices  at  1600  Arch  Street, 
Philadelphia. 

Mr.  Geare  was  formerly  vice-president 
of  Eugene  McGuckin  Company,  Philadel¬ 
phia,  as  was  Mr.  Marston. 

Joins  Batten  Agency 

J.  B.  McConnell  has  joined  the  George 
Batten  Company,  Inc.,  York  City,  as  out¬ 
door  space  buyer.  Mr.  McConnell  was 
with  the  Thomas  Cusack  Company,  Chi¬ 
cago  and  General  Outdoor  .Advertising 
Company  for  several  years.  For  the  last 
two  years  he  has  been  assistant  director 
of  the  outdoor  advertising  department  of 
the  Campbell  Ewald  Company. 

New  Gould  Accounts 

Xogar  Clothing  Manufacturing  Com¬ 
pany  of  Reading,  Pa.,  has  appointed  M.  P. 
Gould  Company,  advertising  agency  of 
New  A'ork  City,  to  direct  its  account. 
Scutan  Company,  Inc.,  of  Brooklyn,  X.  Y’., 
manufacturers  of  waterproof  i>aper,  has 
also  appointed  the  M.  P.  Gould  Company. 


Buys  Interest  in  Agency 

John  Markle,  formerly  business  and 
advertising  manager  for  the  Olympia 
(Wash.)  Daily  Olympian,  is  now  con¬ 
nected  with  the  Daken  .Advertising 
.Agency'  of  Seattle.  He  has  purchased 
an  interest  in  the  company. 


Carson  with  Batten 

Gerald  Carson  joined  George  Batten 
Company,  Inc.,  March  10,  as  a  member  of 
the  copy  department.  He  w'as  formerly 
with  J.  Walter  Thompson  and  previous  to 
that  with  Calkins  &  Holden. 


Shriver  on  Frank  Staff 

Qiarles  F.  Shriver  has  joined  the  staff 
of  the  Chicago  office  of  Albert  Frank 
&  Co.  He  formerly  was  with  Liberty 


in  the  advertising  department,  western 
office,  Chicago,  and  previously  with  the 
Xational  Biscuit  Company. 

Herbert  with  Kramer 

Stanley  E.  Herbert,  formerly  account 
e.xecutive  with  the  Frank  D.  Webb  ad¬ 
vertising  agency  of  Baltimore,  Md.,  has 
joined  the  staff  of  Kramer  .Associates, 
Inc.,  direct  advertising,  Xew  York. 

Places  Account 

The  Master  Package  Corporation  of 
Owen,  Wis.,  has  appointed  Klau-Van 
Pictersom-Dunlap-Younggreen,  Inc.,  of 
Milwaukee,  as  its  advertising  agency. 


Opens  Chicago  Agency 

John  Chace,  formerly  with  .Albert 
Frank  Co.,  has  opened  an  office  in  the 
Borland  Building,  105  South  La  Salle 
street,  Chicago. 


Joins  St  Louis  Agency 

J.  L.  Ruebel  has  joined  the  production 
staff  of  Brockland  &  Moore,  Inc.,  St. 
Louis  agency. 


RUNS  LARGEST  DAILY 

American  Woman,  Widow  of  French 
Publisher,  Directs  from  Sickbed 

Mme.  Paul  Dupuy,  the  former  Helen 
Browne,  daughter  of  William  H.  Browne 
of  Xew  York,  is  now  one  of  the  most 
important  publishers  in  the  world,  hav¬ 
ing  resumed  management  of  her  late 
husband’s  enterprises.  Petit  Parisien, 
Excelsior,  Dimanche  Ilustre,  and  a  num¬ 
ber  of  magazines,  while  she  is  still  con¬ 
valescing  from  a  recent  operation. 

The  publications  have  a  combined  cir¬ 
culation  of  more  than  2,5(X),(XX)  c^ies 
daily,  by  far  the  largest  being  Petit 
Parisien,  which  is  reputed  to  have  the 
largest  circulation  in  the  world — 2,000,- 
(XK)  daily.  Petit  Parisien  is  known 


among  French  newspapermen  as  Li 
Bonne  Maison,  the  good  house,  becau* 
of  its  attitude  toward  its  employes. 

Mme.  Dupuy  says  that  she  has  a  nat 
ural  leaning  toward  papers. 

“I  am  training  my  two  sons  to  tab 
over  the  property  when  I  am  too  old,' 
she  says.  “My  policy  as  a  publisher  a 
based  on  the  iron  rules  my  husband  fol¬ 
lowed;  .Accurate  and  brightly  presentee 
news  and  pictures,  a  well-printed  pape 
and  good  and  truthful  advertising. 
Mme.  Dupuy  assisted  in  the  manage 
ment  of  her  husband’s  papers  even  be 
fore  his  death  last  year. 


Manage*  Model  Home 

Dorothy  Xeighbors  is  the  new  hom 
economics  expert  in  charge  of  the  Seatth 
Times’  latest  department.  Dorothy  pre 
sides  over  the  model  bungalow  on  tht 
third  floor  of  the  Times  Building,  an 
each  day  serves  tea  and  conducts  visitor- 
through  her  domain.  She  also  giv^ 
advice  on  household  problems. 


Mrs.  Miller  in  Florida 

Mrs.  Robert  Miller,  who  writes  featun 
articles  under  the  pen  name  of  Qiarlt® 
Wharton  Ayres  is  spending  the  monti; 
of  March  at  Pass-a-Grille,  Ha.,  with  he 
husband  and  daughter.  Mrs.  Miller  »as 
formerly  editor  of  the  woman’s  page  of 
the  Brooklyn  Standard  Union. 

Re-enters  University 

Miss  Dorotha  Garvan,  for  the  par 
seven  months  a  member  of  the  editorial 
department  of  the  Nezo  York  Herdi 
Tribune,  has  returned  to  Missoula 
Mont,  to  complete  her  academic  studie 
at  the  University  of  Montana. 

Woman  Buys  Paper 

Miss  Florence  Marriott  last  week  pur¬ 
chased  the  RockzHlle  (Md.)  Leada 
from  Ralph  Dyer.  Miss  Marriott  Ibs 
been  local  editor  of  the  paper  for  ser 
eral  years. 


If  you  have  merchandise  that  women  want  ♦  ♦ . 
you  want  the  JOURNAL! 
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WHAT  OUR  READERS  SAY 


(would  receive  four  pounds  of  straw  for  interested  in  showing  advertising  results 
bedding.  Of  course,  I  was  mighty  sorry  than  in  "beating  the  other  fellow’s  linage.” 
we  overlooked  this  item — it  was  really  In  support  of  that  feeling,  I  submit 
...  worth  a  streamer  across  the  front  page,  that  the  man  who  felt  gleeful  the  day 

PROFIT  IN  “$  PULLERS  tree  advertisements  labeled  as  such,  as  it  Qne  release  from  the  Health  department  before  Christmas  because  he  was  going 

PniTOR  &•  PuBUSHER :  I  read  vour  '''o***^  almost  completely  destroy  the  ef-  to  the  effect  that  the  devasting  epidemics  to  have  "ten  solid  pages  of  greetings 

..rTiior  Pullers”  and  coneratulate  vou  on  f^ctiveness  of  them  The  press  agents  of  typhus  fever  which  swept  Russia  dur-  all  in  one  section,”  as  he  put  it,  also 

^^°  Hea  as  I  have  used  no  less  than  12  would  very  shortly  vanish  if  this  ing  the  world  war  have  definitely  passed,  told  me  “The - in - has  a  solid 

f  them  since  the  first  of  November,  1927,  strictly  enforced  all  over  .Another  release  gave  the  information  page  of  classified  greetings  at  60c  each, 

.  »vtr>nt  nf  not  less  than  a  oaM  and  .  .  fi'^t  the  Statue  of  Liberty  was  to  have  but  when  that  proposition  was  put  up  to 

timrs  double  truck.  ,  publishers  should  welcome  the  cn-  a  wash,  was  foimd  in  the  bull  sent  out  me.  1  passed  it  up — that  was  too  raw 

Kroger  B.\bb  forcement  of  this  regulation  because  it  by  the  War  Department.  even  for  me” ! 

Aavertisintr  Manager  lyUimnstori  (O  )  woi’ld,  enable  them  to  discourage  free  ad-  There  was  not  one  item  in  the  whole  And  three  other  newspaper  men  have 
Inuriial  '  \  vertising  by  telling  those  who  asked  for  46  pounds,  that  was  worth  a  tinker’s  told  me,  all  in  similar  words  “That  was 

^  't  .that  the  Post  Office  Department  re-  damn,  so  why  should  a  man  be  forced  good  stuff  in  the  Editor  &  Publisher, 

TULSA  LINAGE  quircd  that  such  advertising  be  labeled,  to  wade  through  it.  Harry — the  only  difficulty  is  those  greet- 

.  I  hope  this  subject  will  be  referred  to  The  solution  of  solving  the  problem  ing  pages  sure  bring  iii  the  kale,  and 

To  Editor  &  Publish^:  I  enjoyed  frequently  until  it  reaches  the  ears  of  the  might  be  easily  found  if  all  the  publishers  they’re  all  fat.”  And  isn't  that,  after  all 

reading  your  excellent  article  about  our  Postmaster  General  and  he  puts  the  of  the  country  would  simplv  mark  these  Miss  McKen/ie,  the  one  real  reason  for 

good  friend  E.  K.  Gaylord,  publisher  of  regulation  into  actual  and  effective  opera-  letters  “refused”  or  “return  to  writer”  them— they  "bring  in  the  kale  and  they're 


;f  them  since  the  first  of  November,  1927 

to  the  extent  of  not  less  than  a  page  and  .j.,  .■'j 

T.L,  b.„b.  '““"-“Vi 

.Advertising  Manager  WUmington  (O.) 

Journal.  ' 


the  Daily  Oklahoman  &  Times,  in  your  tion. 
issue  of  March  10,  but  there  is  a  slight 


issue  of  March  10,  but  there  is  a  slight  ^  Prentiss  Bailey,  sent  them  out.  Some,  however,  are  now 

discrepancy  in  the  article  which  1  cannot  Vice-president,  Utica  Obserz^er-Dis patch,  so  clever  that  they  have  discontinued  the  One  constructive  suggestion,  and  I  am 

refrain  from  calling  to  your  attention  be-  .  -  practice  of  placing  a  return  card  on  their  through:  If  the  newspapers  are  not  yet 

cause  it  is  a  matter  of  some  importance  DEBIT  FREE  SPACE  envelopes.  But  it  is  an  easv  matter  to  ready  to  discontinue  putting  girls  on  the 

in  this  storv  bv  To  Editor  &  Publisher:  Tabulation  f^nd  them  a  card  requesting  the  name  of  phones  the  week  before  Christmas  solicit- 
R^h  AndersoTl  ewTs  that^^^^  of  linage  of  daily  newspapers  and  the  ever  Paper  be  removed  from  their  mailing  ing  one-  to  four-inch  greeting  cards  from 

cHy  Times  IS  the  leading  afternoon  news-  ^  ''  ''  Very  truly  yours. 


and  let  them  return  to  the  grafter  who  all  .fat” !  How  many  papers  would  pub- 
sent  them  out.  Some,  however,  are  now  lish  them,  otherwise? 


"'?./TrOklaho^rToth“Yn‘ad7m^^^^  discussed  in  the  most  recent  issue  of  Very  truly  yours  coucession.insieaa  oisoiiapagesor.sec- 

‘^H  rirrulaibn  This  is  true  in  referenc?  Editor  &  Publisher  brings  a  suggestion  -  ,  .^Fred  Massexcill  tions  of  nothing  but  cards  run  every  card 

and  circulation,  i ms  is  true  in  reierence  .  •  .  ®  General  Manager,  Terrell  (lex.)  Daxlx  next  to  live  reading  matter  so  they  will 

to  circulation  totals  but  if  you  wil  con-  a  Tribune.  '  have  a  chance  of  being  read? 

lull  the  table  ot  1927  newspaper  linage  Afany  wonderful  newspapers  from  a  Harry  Clatfelter 

records  on  page  14  of  March  10  Editor  &  mage  point  of  view  carry  free  advertis-  -  ^  Qatfelter"  Advertising 

Publisher  you  will  see  that  the  Tulsa  mg  as  sop  to  advertisers,  which  I  suggest,  MR.  CLATFELTER  REPLIES  Peoria  jji 

Tribune  led  the  Oklahoma  City  Times  in  shoi^d  ^placed  as  a  debit  item  against  ^  Publisher:  Please,  mav  - - - ' 

6-day  advertisi^volume  for  1927  by  a^  image  cremt  ih.  I  have  a  little  space  for  “rebuttal”?  I  COLUNS  CORRECTS  HIS  AGE 

oroximately  50,000  lines.  Incidentally,  the  1  have  before  me  a  bulletin  from  the  c  marripH  lono-  pnouoVi  to  rpali7p 

Tribune’s  7-day  volume  also  exceeded  the  Wyoming  Press  Association  that  points  fhe  fo^y  of  attemptini  to  “tffk  back”  to  c  Editor  &  Publisher  :  mile  I 

linage  totals  of  both  the  leading  morning  out  a  newspaper  publishing  in  a  recent  have  no  dispute  with  Mr.  Walter 

inT  Sunday  newspapers  of  Oklahoma  issue  $10  worth  of  publicity  for  a  theater  ^eTr^Y^HneToicafi^^^^^^^^  WincheU’s  contention  that  I  am  a 

during  1927.  ^nd  $14  worth  for  a  motor  car  against  $9  "!  wcasiona  ly .  comer,  I  must  seriously  take  issue  with 


all  and  sundry,”  can’t  they  make  this 
concession :  Instead  of  solid  pages  or  .sec¬ 
tions  of  nothing  but  cards,  run  every  card 


MR.  CLATFELTER  REPLIES 


Harry  Cl.atfelter 
Harry  Qatfelter,  Advertising, 
Peoria,  111. 

COLUNS  CORRECTS  HIS  AGE 

To  Editor  &  Publisher:  While  I 


fliirinff  1927  and  $14  worth  for  a  motor  car  acrainst  $9  \  •  ’  u  i  “comer,”  I  must  seriously  take  issue  with 

during  192/.  worth  of  paid  space  for  both  advertisers,  ^o  mv  “aulc^’^on  ’^Sg”  sLI  mate  E.  Roche 

Business  Manager,  Tulsa  Tribune.  Under  the  rule  that  I  suggest,  the  news-  :YerDreta\ions  1  did  not  fnteiid’  to  make  ^ 

_ -  -  paper  would  be  entitled  in  your  annual  '“‘erpretations  1  did  not  intend  to  make  ^  j  J7 

BALKING  SPACE  GRAFTERS  linage  tabulation  to  just  nine  twenty-  ^  n^retore  this  attempted  ex- 

,  fourths  the  actual  linage.  ^  .  n  •  i.  .  23  in  less  than  two  months. 

To  Editor  &  Publishqi:  Certainly  Certainly  a  newspaper  that  carries  ,  •  McKenzie  is  talking  ateit  j  write  this,  as  I  said  before,  not  to 

Editor  &  Publisher  is  doing  a  wonder-  i  o(X)  lines  of  paid  space  and  1,000  lines  greeting  space;— and  I  thought  it  Zilch’s  estimate  of  my  ability, 

fully  constructive  work  in  its  warfare  publicity  should  be  fair  in  its  report  P  talking  alwut  another,  records  straight.  It  is 

against  the  free  publicity  which  floods  Editor  &  Publisher  in  its  annual  re-  -i  ^5’  little  errors  like  that,  as  Walter  says, 

the  mail  of  every  publisher  of  a  news-  include  the  debit  item.  ^  daily  newspa^r.  It  make  big  paragrajvhs  like  these, 

paper.  If  the  mem^rs  of  the  A.  N.  P.  \Vhy  not  ask  reporting  newspapers  the  seven  sections— and  Section  been  a  growing  suspicion  in 

A  can  coTO^rate  by  agreeing  on  some  .jj„g  compile  statistics  as  im-  Y  I”-?*®!*’  1*’  that  I  am  somewhat  more 

method  of  handling  this  question  and  portant  as  the  annual  linage  tabulation  to  *  .  ,  back  page,  entirely  filled  university  than  necessary,  despite  the 

show  their  strength  by  continuous  con-  include  “free”  advertising,  which  not  with  nothing  but  Greeting  cards— from  j  attended  £n  agricultural 

arted  action,  this  business  of  free  pub-  .ivould  be  interesting,  but  educational.  ^  school;  and,  as  jobs  are  none  too  plenti- 

licity  seeking  will  die.  It  has  continued  might  bring  us  to  the  realization  that  ^“cve  that  the  e  £yj  right  now,  I  prefer  to  retain  my  own. 

to  live  because  of  the  lack  of  a  united  ^re  far  too  generous.  a  profitable  number  of  women  (and  Xow  that  your  readers  are  interested 


linage  tabulation  to  just  nine  twenty-  , 
fourths  the  actual  linage. 

Certainly  a  newspaper  that  carries  ,  .  r 


Miss  McKenzie  is  talking  about  one 


1922,  and  will,  as  one  may  easily  deduce, 
be  23  in  less  than  two  months. 

I  write  this,  as  I  said  before,  not  to 


^wCiictiiiiv  a  llcw^u<lucl  iiictL  Acii  1  icd  1  •  j  r  j  T  aI_  I-...  ‘a.  ^  wijic  IIII3,  as  a  saiu  uciv/ic,  iiui  iv 

1,000  lines  of  paid  space  and  1,000  lines  greeting  space^— and  I  thought  it  Zilch’s  estimate  of  my  ability, 

of  publicity  should  be  fair  in  its  report  P  talking  alwut  another,  records  straight.  It  is 


was  Plain  1  was  la.K.ng  ai^ui  a.iou.ei .  straight.  It  is 

\  wnte.  the  Dec  ^3  3^y3 

_3,  1927,  issue  of  a  daily  newspa^r.  It  make  big  paragrajvhs  like  these. 


front  in  any  counter  attack  the  news¬ 
papers  have  made. 

It  has  always  seemed  to  me  that  throw’- 
ing  free  publicity  in  the  waste-basket  is 


XI  iiiiKiii  uiiiii;  US  lo  me  icaiixaiioii  mai  .  ui  i.  r  _ 

■A  0..0  fo,.  Js  a  profitable  number  of  women  (and 

e  are  tar  too  generous.  ‘  .  j' 

If  we  could  see  in  cold  black  and  white  n?cn)  readers  who  have  so  little  to  do  on 
-and  red-figures,  the  donations  to  ad-  Christmas  as  to  read  these  hundreds  of 


Now  that  your  readers  are  interested 
in  me,  I  might  say  that  I  started  news¬ 
paper  work  Feb.  7,  1924,  in  Stamford, 


,  ,,  A  r  .  X  a  more  important  ...  v....  x..- 

a  half-way  measure.  A  refusal  to  pub-  £,gp3 

li,®.h  he  followed  to  its  logical  end.  credit  where  credit  is  due — but 

Either  the  matter  should  be_  refused  at  ,g,  ^3  overlook  the  debit  item. 


we  might  give  the  waste  basket  Greetings  with  nothing  else  to  the  Corn.,  and  was  fired  but  twice  in  the 
iportant  spSt  in  our  business  of-  f  I  m  sold  on  .Advertising-^lear  up  ^g^t  year  and  a  half. 


the  post  office  or  upon  delivery,  or  a 
letter  should  be  written  to  the  sender. 

In  our  office  I  have  had  a  rule  for 
years  that  nothing  free  shall  be  used,  no 
matter  how  innocent  it  appears.  I  set 
aside  some  week  about  every  so  often  and 
during  this  time  all  publicity  matter  is 
refused  at  the  local  post  office,  since  we 


Many  of  us  are  giving  and  giving — 
until  it  hurts. 

L.  M.  Nichols, 

Bristow  (Okla.)  Daily  Record. 

A  TOTAL  LOSS 


to  my  top-most  use  for  Listerine— but  f  ^ave  been  fired  sooner,  be- 

1 11  bet  a  whole  dune  that  these  people  cause  editors  are  only  jieople  and  I  used 

would  read  the  dictionary  on  Christmas  them  know  that 

as  soon  as  they  d  wade  (or  browse  !)  Since  June  15,  1925  (accuracy,  tersc- 
through  these  Greetings.  And  that  is  ^^ess,  dates),  I  have  been  a  district  man, 
the  kiihI  of^  space  selling  to  beat  the  rewrite  boy,  feature  writer  and  desk  lord 
other  fellow  s  linage  that  I  dt^plc^c.  I  yj^re  on  the  Jersey  Jonrnal.  (Not  all  at 

hapi^ned  to  ask  several  women  during  c,ncc,  of  course.)  I  have  also  filled  in  as 

holiday  week  about  that  section.  Some  copv  boy  at  times. 

were  mothers  who  had  been  partially  May  I  have  a  stick  or  so  more  to  say 


were  mothers  who  had  been  partially 
To  Editor  &  Publisher:  Just  a  line  occupied  in  picking  up  toys  and  washing 


you  are  listing  newspapermen 


get  our  mail  in  a  box  at  the  Federal  fo  extend  to  you  my  sincere  thanks  for  baby  faces  on  Christmas;  others  were  contributors  to  F.  P  A’s  galley  you 
building  which  is  situated  in  the  next  the  wonderful  work  you  are  doing  in  stenographers  and  such  “with  nothing  to  „,jght  add  that  seven  of  my  rhymed 
block.  Then  again  I  set  aside  another  >our  efforts  to  eliminate  the  free  space  do  ’til  tomorrow”;  but,  without  excep-  efforts  led  the  Tower  last  year,  with  two 


week  and  return  every  envelope  or  grafters. 


tion,  they  assured  me  that,  as  soon  a.s  ,„ore  making  the  grade.  One,  “Copy,” 


wrapper  we  receive  with  this  remark  As  a  concrete  example  of  the  work  of  they  discovered  there  was  nothing  in  that  you  reprinted  in  Editor  &  Publisher. 


typewritten  on  it — “Please  take  our  name  *he  "puff  seekers”  permit  me  to  say  that  section  but  “Greeting”  ads,  they  discarded 
from  your  Easy-Mark  list.  We  use  recently  Sam  P.  Harben,  secretary  of  the  section. 

nothing  that  is  free.”  Texas  Press  Association,  was  a  visitor  I  will  not  purposely  misconstrue  Miss 


ction  but  Greeting  ads,  they  discarded  T^e  number  of  pieces  that  Mr.  Adams 
e  section.  _  ditched  was  also  quite  large.  It  is  true, 

I  will  not  purposely  misconstrue  Miss  then,  Walter,  that  I  am  a  comer,  but  as 


Our  mail  has  been  very  materially  re-  the  Tribune  office.  Noting  a  large  McKenzie’s  argument.  Manifestly,  she  one  old  friend  to  another,  I  ask  you  to 
duced  in  this  way  but  the  tide  begins  to  hatch  of  unopened  mail  on  one  of  the  refers  to  a  different  situation.  She  is  lay  off  that  Tarkington  stuff,  because  if 
rise  about  every  so  often  and  our  plan  desks,  he  inquired  concerning  the  same,  talking  about  the  larger  advertisers—  you  don’t  lay  off.  I’ll  take  it  out  on  Toe 
has  to  be  again  put  in  action.  ^  informed  him  that  I  knew  every  item  department  stores  etc.,  who  have  a  real  Zilch. 

I  would  like  to  suggest  a  week  during  "ss  from  a  space  grafter ;  that  I  knew  Christmas  greeting  to  publish — a  sizable  Genially, 

which  every  member  of  the  A.  N.  P.  A.  ^he  envelopes  and  it  was  unnecessary  to  ad  that  seems  to  really  express  a  sincere  ’  En  Collins. 

shall  return  all  envelopes  and  wrappers  them.  He  told  me  it  was 'a  bad  greeting.  These  ads  are  not  solicited  Jersey  City  Jersey  Journal. 

to  the  source  of  this  evil _ to  the  desks  policy,  that  I  might  overlook  something  over  the  phone — most  of  them  come  in.  '  ' _ 

of  the  free  publicity  agents.  "’as  really  worth  while.  His  state-  They  are  not  published  on  solid  pages  of  TEACHES  NEWS  WRITING 

Mrs.  Zell  Hart  Deming.  to  thinking;  that  probably  greetings— they  appear  two  to  four  to  the  „  ,  AT„A.„,tr  .u..  i _  _ _ 


Eli  I\-es  Collins. 


of  the  free  publicity  agents. 

Mrs.  Zell  Hart  Deming, 


TEACHES  NEWS  WRI^nNC 


,  MRS.  LELL  tlART  UEMING,  uux  ...x  ix,  ixx  ixxui  ivx  x..x  „  ,  Metcalf  of  tbp  Tnwa  Atrri’cnltiiral 

President  and  Manager  IVarren  (O  )  I  had  passed  up  a  bet  in  some  of  them,  page— and  next  to  live  reading  matter.  ^  n'  ^  -  letcaii  oi  ine  lowa  Agricultural 

Tribune  Chrome  The  following  day  being  a  rainy  Sunday.  These  greetings  are  read-these  ads  are  College  recently  conducted  a  news  writ- 

_  I  decided  to  wade  through  the  batch  in  good  advertising  (or  can  be)  but  they  a 

,  _  order  to  see  what  T  could  find  are  not  nnhlished  in  the  “Greeting  Sec-  respondents  of  the _  Orrf  (Neb.)  Qui^.  3 


“ADV.”  LABEL  FOR  PUFFS 


order  to  see  what  I  could  find. 


are  not  published  in  the  “Greeting  Sec 


In  short,  the  batch  weighed  46  pounds,  tion.”  They  are  usually  “on  or  opposite  n  ^ 


in  diiui  i,  me  uaieii  wcigiicu  nu  jK^uiiua,  iiuii,  i  iicv  aic  u^uaiiy  uii  ui  pv-j  *4.  ,  i  ii  yr  Xf  *  ir  u 

To  Editor  &  Publisher  :  A  recent  there  were  exactly  614  from  various  society”  or  “on  or  opposite  editorial.”  ,  ,  ‘  .*  nas  con- 

num^r  of  Editor  &  Publisher  contains  space-grafting  concerns  in  addition  to  91  I  don’t  believe  I  am  “like  the  old-  ^  ^‘^hools  in  various  sections 

an  editorial  gratifying  to  me  in  that  it  mailed  out  from  six  governmental  de-  fashioned  editor.”  Rather,  I  am  new-  _ 

^tains  a  suggestion  that  the  Postmaster  partments.  Out  of  the  entire  batch  sent  fashioned  enough  to  believe  that  fake  in-  cprriAi  rrHuvpiuTirkwi  tdaim 
v^eral  might  be  requested  to  enforce  out  by  the  government  one  from  the  vestment  and  patent  medicine  advertising  ^  i  iuin  ikain 

'  h‘  Eost  Office  reflation.  Agricultural  Department  was  especially  is  not  all  that  will  be  considered  “objec-  The  Corsicana  (Tex.)  Daily  Sun  will 

which  requires  written  notices  given  be-  interesting.  It  was  release  No.  122,  series  tionable”  in  the  future.  I  believe  that  sponsor  a  special  train  for  local  dele- 
cause  of  advertising  orders,  p^t,  present  of  1927,  in  which  it  was  stated  that  we  are  not  far  from  the  day  when,  with  gates  to  the  National  Democratic  Con- 
or  promised,  either  actual  or  implied.  softer  beds  had  been  authorized  for  army  the  help  of  Better  Business  Bureaus  and  vention  in  Houston  in  June,  L.  A. 

Mo  advertiser  would  want  to*  see  his  mules;  that  in  the  future  each  mule  othet  influences,  newspapers  will  be  more  Wortham,  editor,  has  announced. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  24,  1  928 


JOURNALISM  MOURNS  DEATH 
OF  E.  C.  HOPWOOD 


{Continued  from  page  7) 


(lid  not  take  into  account  the  necessity  of 
the  saved  labor  having  to  go  on  living.  He 
had  some  grave  doubts  over  how  the 
situation  would  work  through,  and  he 
touched  at  one  time  upon  a  foreboding 
of  trouble  which  had  induced  him  to  get 
his  own  affairs  as  much  under  cover  as 
possible.  On  his  death  it  occurred  to  some 
of  those  who  had  talked  with  him  that 
he  may  have  been  experiencing  at  that 
time  the  effects  of  a  physical  condition  of 
which  he  had  no  other  W'arning.  The 
infection  which  led  to  his  death  may  have 
l)een  projecting  itself  outward  upon  the 
screen  of  things  as  he  saw  them.” 

Funeral  services  were  held  at  the  late 
editor’s  home  at  3  p.  m.  Wednesday. 
Outstanding  figures  in  American  jour¬ 
nalism  by  wire  paid  high  tribute  to  Mr. 
Hopwotxl  and  telegrams  of  condolence 
to  his  former  newspaper  associates  and 
family  came  from  all  sections. 

The  City  Council  adopted  a  resolution 
paying  tribute  to  his  usefulness  as  a  lead¬ 
ing  citizen. 

The  Qeveland  Board  ©f  Education  also 
adopted  resolutions  of  regret  saying  edu¬ 
cators  had  lost  a  valued  friend. 

The  services  were  marked  with  a  sim¬ 
plicity  in  keeping  with  his  life.  Dr.  A.  B. 
Storms,  president  of  Baldwin  Wallace 
College,  and  Rev.  C.  J.  McCombe,  pastor 
of  the  Methodist  Church  of  Our  Savmur, 
officiated.  Burial  was  in  Lake  View 
Cemetery. 

-Almost  all  of  the  honorary  pallbearers 
are  members  of  the  Plain  Dealer  Old 
Timers'  Oub,  of  which  Mr.  Hopwood 
was  a  former  president.  The  Old  Timers 
are  men  and  women  who  have  worked  on 
the  Plain  Dealer  20  years  or  more,  which 
means  that  those  chosen  for  honorar> 
pallbearers  have  served  a  term  nearly  co- 
e.xistent  with  that  of  the  late  editor. 

They  were  Elbert  H.  Baker,  president 
of  the  Plain  Dealer  Publishing  Company ; 
Ben  P.  Bole,  vice-president  of  the  com¬ 
pany;  Guerdon  S.  Holden,  secretary  and 
treasurer  of  the  company ;  Henry  D.  Ash¬ 
by,  mechanical  superintendent ;  Richard 
T.  F.  Harding,  editor  of  the  Sunday 
Magazine ;  Guy  T.  Rockwell,  financial 
editor;  E.  N.  Moore,  night  editor;  Joseph 
H.  Zuker,  long  a  member  of  the  staff; 
William  C.  Howells,  legislative  corre¬ 
spondent  at  Columbus;  George  V.  Calla¬ 
han,  marine  editor;  Carl  T.  Robertson, 
associate  editor,  and  Harry  J.  Graham, 
superintendent  of  maintenance. 

The  active  pallbearers  and  most  of 
them  also  old  timers,  were  largely  the 
men  in  several  departments  with  whom 
Mr.  Hopwcxxl  came  into  closest  contact 
in  the  publication  of  the  Plain  Dealer. 

They  were  George  M.  Rogers,  general 
manager;  John  S.  McCarrens,  business 
manager ;  W.  G.  Vorpe,  Sunday  and  fea¬ 
ture  editor ;  Paul  Bellamy,  managing  edi¬ 
tor;  J.  H.  Donahey,  cartoonist;  Archer 
H.  Shaw,  associate  editor  and  chief  edi¬ 
torial  writer;  Walker  S.  Buell,  Washing¬ 
ton  correspondent;  and  John  J.  Kirk, 
circulation  manager. 

Casper  S.  Yost  of  the  St.  Louis  Globe- 
Democrat,  first  president  of  the  Society 
of  Editors,  attended  the  funeral.  Among 
the  telegrams  of  condolence  received  were 
messages  from  Karl  A.  Bickel,  president. 
United  Press;  Julian  S.  Mason,  editor. 
New  York  Evening  Post;  Kent  Cooper, 
general  manager.  Associated  Press ; 


Newspaper  Engineering 

An  organization  spcdalizing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

NfmtHPtr  BMtUinps. 

Production,  Otoratum 
Surutyt.  Valuutions. 

420  Lexington  Avenue,  New  York 


Grove  Patterson,  editor,  Toledo  Blade ; 
David  E.  Smiley,  general  manager.  North 
American  Newspaper  Alliance. 

Alton  F.  Baker,  publisher,  Eugene 
(Ore.)  Guard;  Charles  H.  Dennis,  editor, 
Chicago  Daily  News;  William  T.  De¬ 
wart,  president.  New  York  Sun;  Frank 
E.  Noyes,  president.  Associated  Press; 
Casper  S.  Yost,  chief  editorial  writer, 
St.  Louis  Globe-Democrat. 

Roy  Roberts,  Washington  correspond¬ 
ent,  Kcuvsas  City  Star;  Walter  M.  Harri¬ 
son,  managing  editor,  Oklalwma  City 
Oklahoman;  Arthur  T.  Robb,  managing 
editor.  Editor  &  Publisher;  Walter 
Williams,  dean  of  the  University  of  Mis¬ 
souri  School  of  Journalism;  George  E. 
Miller,  editor,  Detroit  News. 

Arthur  J.  Sinnott,  managing  editor, 
Newark  (N.  J.)  News;  Herbert  S. 
Houston,  president.  Cosmos  Newspaper 
Syndicate,  New  York;  Arthur  C.  Toner, 
President,  Portland  Cement  Association, 
Pittsburgh ;  E.  B.  Doran,  managing  edi- 
or  Dallas  (Tex.)  News;  Tom  Wallace, 
chief  editorial  writer,  Louisville  Times. 

Edgar  T.  Cutter,  superintendent,  cen¬ 
tral  division  Associated  Press,  Chicago; 
H.  B.  Baker,  president.  Pacific  &  Atlantic 
Photos,  Inc.;  Guy  T.  Viskniskki,  general 
manager.  King  Features  Syndicate;  Ed¬ 
gar  B.  Piper,  editor,  Portland  Ore¬ 
gonian;  J.  Fred  Essary,  Baltimore  Sun. 

Louis  H.  Brush,  Brush-Moore  News¬ 
papers,  Inc.;  Ralph  Hayes,  formerly  of 
the  Cleveland  Foundation. 


HONOR  PUUTZER’S  MEMORY 


Memorial  Banquet  Held  at  U.  of  Mil- 
louri  School  of  Joumaliim 

Bart  B.  Howard,  editorial  writer  for 
the  St.  Louis  Post-Dispatch,  paid  tribute 
to  the  code  of  Joseph  Pulitzer  at  a 
memorial  banquet  given  by  the  University 
of  Missouri  Sch(X)l  of  Journalism,  March 
14. 

“If  there  were  a  pattern  for  jour¬ 
nalistic  success,”  said  Mr.  Howard,  “all 
could  be  Pulitzers,  but  journalistic  suc¬ 
cess  is  not  found  in  any  formula.” 

Dean  Walter  Williams  of  the  School 
of  Journalism  spoke  on  “The  Faith  of  a 
Journalist.” 

A  feature  of  the  program  was  the 
reading  of  a  cable  sent  from  Kingston, 
Jamaica,  by  Joseph  Pulitzer,  son  of  the 
noted  publisher,  w'ho  was  unable  to  at¬ 
tend. 


DISTRICT  MEN  TO  FROUC 

The  District  Reporters’  Association  of 
New  York  City  will  hold  its  annual 
supper  and  dance  on  March  31.  at  the 
Hotel  Mc.Alpin.  The  arrangements  com¬ 
mittee  consists  of  Henry  Kurfz  of  the 
New  York  Times,  chairman,  James 
Lewis,  Nezv  York  World,  and  Louis 
Mindell,  New  York  American. 


A.  S.  N.  E.  OFFICERS  PAY  TRIBUTE  TO  LEADER 


ADVOCATED  HIGH  STANDARDS 

By  George  E.  Miller 

Editor,  Detroit  News,  and  First  Vice-President, 
Society  of  Editors. 

'T’HOSE  of  US  who  were  associated 
^  with  Erie  C.  Hopwood  in  the  or¬ 
ganization  of  the  .American  Society  of 
Newspaper  Editors  had  a  better  oppor¬ 
tunity,  perhaps,  than  any  others  outside 
of  his  immediate  associates  in  Qeveland 
to  understand  and  appreciate  his  high 
character  and  the  nobility  of  his  impulses. 

His  unfailing  ambition  was  to  con¬ 
tribute  in  every  way  to  the  establishment 
and  maintenance  of  journalistic  standards 
and  ethical  principles  commensurate  with 
his  lofty  conception  of  the  dignity  of 
his  profession.  And  what  he  preached 
he  practiced.  His  loss  at  the  height  of 
his  career  is  a  loss  which  the  entire  pro¬ 
fession  must  share,  for  it  is  a  loss  to 
every  one  of  us. 


A  FAITHFUL  WORKER 

By  Marvin  H.  Creager 
Managing  Editor,  Mitwaukee  Journal,  and  Seen, 
tary.  Society  of  Editors. 

T^ROM  the  day  of  its  organization  Erit 
C.  Hopwood  gave  the  best  that  wi; 
in  him  for  the  American  Society  oj 
Newspaper  Editors.  As  its  secretary  t 
the  first  years  he  did  an  immense  amoot 
of  thankless  detail  work  and  as  its  presi¬ 
dent  the  past  two  years  he  had  its  in- 
terest  always  nearest  his  heart.  To  hit 
must  go  much  of  the  credit  for  what 
ever  the  Society  has  accomplished  for 
American  journalism.  His  devotion  ti 
the  highest  newspaper  ideals  should  bt 
an  inspiration  to  the  entire  profession. 


PUT  IDEALS  INTO  ACTION 

Resolution  Adopted  by  Society  of 
Editors 


PRODUCED  A  CLEAN  PAPER 

By  Walter  M.  Harrison 
Managing  Editor,  Oklahoma  City  Oklahoman. 
and  Second  \‘ice-President.  Society  of  Editors. 

l^ROM  the  time  Erie  Hopwood  first 
became  a  reporter  he  has  held  the 
highest  ideals  of  the  newspaper  profession. 
Few  man  have  been  of  greater  service 
in  newspaper  work  in  the  last  decade 
than  has  Hopwood.  From  his  position 
as  editor  of  the  Clez'eland  Plain  Dealer 
he  has  demonstrated  his  faith  in  clean 
journalism  by  producing  a  clean,  out¬ 
standing  product  noted  for  its  construc¬ 
tive  news. 

By  his  active  interest  in  the  American 
Society  of  Newspaper  Editors  from  its 
organization  meeting  until  he  was  elected 
jiresident,  he  gave  unsparingly  of  his 
time  and  ability  to  improve  the  profes¬ 
sion  of  which  he  has  been  an  outstanding 
example. 


AN  INSPIRING  LEADER 

By  E.  S.  Beck 

Managing  Editor.  Chicago  Tribune  and 
Treasurer.  Society  of  Editors. 

TN  common  with  newspaper  men 
throughout  the  country  I  mourn  the 
death  of  Erie  Hopwexid.  He  was  one  of 
the  foremost  men  in  the  craft,  his  leader¬ 
ship  in  the  American  Society  of  News¬ 
paper  Editors  has  inspired  all  of  us  to 
aim  at  better  work.  Through  the  society 
which  he  helped  to  found  his  fine  influ¬ 
ence  has  had  wider  scope  and  for  that 
we  are  thankful.  He  was  a  staunch  and 
devoted  upholder  of  the  profession  and 
1  am  happy  to  have  had  the  privilege  of 
assDciation  with  him. 


pRIE  C.  HOPWOOD  made  upon  the 
newspaper  profession  the  mark  of  i 
man  to  whom  ideals  are  justified  onh 
when  they  are  translated  into  action.  Hi 
believed  the  profession  could  be  madt 
better  and  its  service  greater.  Therefon 
he  set  about  doing  it. 

No  one  worked  more  enthusiasticalh 
or  devotedly  to  organize  the  .\mericai 
.Society  of  Newspaper  Editors  of  whid 
he  was  chosen  president.  No  one  had 
more  definite  ideas  of  what  ought  to  bt 
done,  or  expressed  them  more  energetic¬ 
ally.  But  strong  as  he  was  in  his  owt 
convictions  he  put  them  forward  always 
with  good  humor  and  understanding  sc 
that  he  was  able  to  get  more  to  work 
witli  him — no  light  or  easy  task  witk 
newspaper  editors. 

“He  held  to  his  conviction,  thereby 
commanding  the  respect  of  his  fellow 
editors.  But  because  he  held  also  their 
regard  and  affection,  they  liked  to  work 
with  him  and  his  life  was  one  of  accom¬ 
plishment 

His  death  takes  from  the  Society  oi 
Newspaper  Editors  a  leader  who  had 
since  its  founding  given  it  the  best  ht 
had,  arid  whose  enthusiasm  and  willing 
help  will  be  missed  from  every  field  of 
its  activities. 


K.  C.  STAR  “GRADS”  TO  DINE 

The  New  York  Alumni  of  the  Katms 
City  Star  will  hold  a  dinner  at  the  Wal¬ 
dorf  Astoria  at  seven  p.m.  on  .\pril  1’ 
All  men  who  have  ever  worked  on  the 
Kan.sas  City  Star  are  being  urged  to  at¬ 
tend.  Russel  Crouse  of  tlie  Neie  Vori 
Evening  I’osI  is  receiving  aiiplicatiora. 
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AVOID  OVER-SELLING 

That  U  Adrice  of  Blanchard  of  Omaha  t( 

(Neb.)  World  Herald  a 

Avoid  overselling  any  account  is  sound  " 
classified  advice  which  Edwin  Blanch-  ^ 
ard,  classified  advertising  manager  of 
the  Onuiha  (Neb.)  World-Herald,  re-  ’ 
cently  gave  salesmen  on  his  staff. 

“Successful  classified  mediums  were  e 
not  built  by  overselling  advertisers,”  he 
said.  “They  have  increased  their  busi¬ 
ness  by  meeting  the  advertiser’s  daily 
needs  and  increasing  the  business  when 
results  obtained  from  linage  placed  in¬ 
creased  the  demand  and  the  need  of  the  ^ 
advertiser  for  more  ads  and  linage.  ^ 
“Secondly,  avoid  promising  advertisers  ] 
the  improbable  in  service  and  results.  « 
Give  him  the  utmost  in  service  within  [ 
your  power,  but  do  not  exceed  your  < 
limit.  Do  not  guarantee  advertisers  re-  j 
suits.  Guarantee  them  circulation.  A  j 
newspaper  creates  reader  interest  and  ; 
confidence,  thus  inviting  buying  power,  but 
cannot  guarantee  the  actual  presence  of 
a  buyer.” 

Letter  Contest  on  Coast  < 

S’eu’  York  Evening  Telegram’s  recent  J 
success  with  a  letter-writing  contest  to  , 
boost  classified  advertising  is  being  re¬ 
peated  on  the  Pacific  coast  by  the  classi¬ 
fied  advertising  department  of  the  Long 
Beach  (Cal.)  Morning  Sun.  Thirty 
theatre  tickets  are  being  given  away  each 
week  to  30  people  who  write  the  best 
50- word  letter  on  the  subject  “How  a 
Sun  Want-.\d  Helped  Me.” 

Scrambled  Ad  Contest 

Omaha  (Neb.)  World-Herald  is  pro¬ 
moting  its  classified  section  with  a 
“Scrambled  .\d  Contest.”  Words  in  an 
advertisement  published  in  the  World- 
Herald  are  mixed  up  and  carried  in  the 
display  section  of  the  paper.  Readers 
are  asked  to  unscramble  the  words  and 
supply  the  last  line  of  a  jingle.  Thirty 
best  answers  receive  prizes. 

WRITING  NEW  A.  P.  FEATURE 

DeWitt  Mackenzie,  London  Chief  Au-  ' 

thor  of  “Yankee  at  Large” 

DeWitt  Mackenzie,  chief  of  the  Lon¬ 
don  bureau  of  the  Associated  Press,  has 
started  writing  a  series  under  his  by-line 
which  the  A.  P. 

Feature  Service  r  - - 

is  distributing  to 
members  a 

weekly  feature 
under  the  general  - 
heading  “.A 

Yankee  at  Large.” 

The  series 
designed  for  Sun- 
day  publication, 
and  articles 
some  of  the  per- 
'onality,  anecdotal  -  A 

and  human  in-  _ i  X  yW/Ktt 

terest  sidelights 

taken  from  Mr.  DeWitt  m.sckenzie 
Mackenzie's  re- 

portorial  adventures,  covering  world  news 
for  the  A.  P.  since  1910. 

In  January  1916,  Mr.  Mackenzie  be¬ 
came  a  member  of  the  London  bureau’s 
staff  after  service  in  the  New  Y’ork 
office.  He  was  correspondent  in  Ireland 
for  “Bloody  Easter  Week”  and  toured 
Egypt  and  India  for  six  months  in 
1916-17  interviewing  rulers  and  other 
notable  people  and  writing  on  the  war 
situation  at  the  invitation  of  the  British 
India  office.  _He  was  the  accredited  cor¬ 
respondent  with  the  British  and  Belgian 
armies  in  France  from  July,  1917,  to  the 
end  of  the  war.  He  was  with  the  British 
Md  Belgian  armies  of  occupation  on  the 
Rhine  and  w’as  a  member  of  the  Asso¬ 
ciated  Press  staff  at  the  Peace  Con¬ 
ference  in  Paris.  Rejoining  the  London 
staff,  he  made  a  special  trip  to  Prague 
and  Vienna  as  a  guest  of  the  Czecho¬ 
slovakian  government. 

Mr.  MacKenzie  visited  this  country 
last  summer.  _  He  was  in  New  York  when 
appointed  chief  of  the  London  bureau, 
returning^  early  last  fall  to  London  to 
assume  his  new  duties. 


Child  Problem  Feature 

The  All-.American  Syndicate  of  Day- 
ton,  Ohio,  is  handling  a  question  and 
answer  feature  by  Prof.  Frank  D.  Slutz, 
nationally  known  educator  and  child  ex¬ 
pert.  The  feature  is  called  “Our  Boys 
and  Girls,”  is  made  up  of  answers  to 
questions  sent  in  by  readers.  Publica¬ 
tion  starts  April  16.  Prof.  Slutz  also 
gives  a  series  of  weekly  radio  talks,  and 
his  services  are  available  to  papers  using 
the  new  feature. 

Spender  Writes  of  U.  S.  Trip 

J.  .Alfred  Spender,  former  editor  of 
the  Westminster  Gazette  and  first  holder 
of  the  Walter  Hines  Page  Memorial 
Fellowship  in  Journalism,  has  written  a 
series  of  ten  articles  on  his  impressions 
of  .America  for  the  Cosmos  Newspaper 
Syndicate  of  which  Herbert  S.  Houston 
is  president.  Mr.  Spender  has  returned 
to  England  after  a  visit  of  several  months 
in  this  country. 

New  Comic  Strip 

F.  Courtney  Dunkel,  formerly  cartoon¬ 
ist  for  the  Baltimore  News  and  Ameri¬ 
can,  is  now  doing  a  comic  strip  entitled 
the  “Fumble  Family,”  for  the  Auto¬ 
caster  News  Service,  issued  by  the 
.American  Press  Association. 

New  Packard  Serial 

Frank  L.  Packard  has  written  a  new 
serial,  called  “The  Devil’s  Mantle,”  for 
the  Ledger  Syndicate.  The  serial  ap¬ 
pears  in  33  installments,  21  of  which  are 
illustrated. 

Mike  Ryan  Writes  of  Olympics 

Mike  Ryan,  American  Olympic  Team 
trainer  and  coach  at  Colby  College,  has 
prepared  a  series  of  articles  on  the  Olym¬ 
pic  meet  for  the  McClure  Newspaper 
Syndicate. 

Barbour  on  Business  Trip 

Irwin  Barbour,  general  manager  of  the 
McOure  Newspaper  Syndicate,  has  left 
on  a  business  trip  to  (California. 

I  - 

Lait  on  Vacation 

Jack  Lait,  short  story  writer  of  King 
Features  Syndicate,  is  spending  two 
weeks’  vacation  in  ITorida. 


Wood  Dry  Mats 


REPRESENTS  MERGED  DAILY 

The  Poplar  Bluff  (Mo.)  American  Re¬ 
public,  recently  formed  by  the  merger  of 
the  Republiccm  and  the  Interstate  Ameri¬ 
can,  will  be  represented  in  the  national 
advertising  field  by  George  B.  David 
Company,  New  York  and  (Chicago. 

Appoint  RepresentatiTes 

The  Fresno  (Cal.)  Republican  has  ap¬ 
pointed  Williams,  Lawrence  &  Cresmer, 
New  York,  as  National  advertising  rep¬ 
resentatives.  The  appointment  is  effective 
.April  1. 

E.  M.  Burke  Appointed 

E.  M.  Burke,  Inc.,  New  York,  has 
been  appointed  national  advertising  rep¬ 
resentative  by  the  Eastland  (Tex.) 
.-Irgtts-Trihune. 

Beckwith  Adds  to  Staff 

The  S.  C.  Beckwith  Special  Agency  has 
added  J.  E.  Dumars  to  its  sales  staff  in 
the  New  York  office  and  Edgar  1.  Van- 
Si  yke  to  the  (Chicago  office. 

MAILERS  HONOR  SMITH 

Charles  N.  Smith  was  the  ^est  of 
honor  at  a  testimonial  dinner  given  by 
Mailers’  Union  6  at  the  Hotel  Astor, 
New  York,  on  Sunday  evening,  March 
18.  More  than  2,5(X)  were  present.  Mr. 
Smith  has  been  president  of  the  union  for 
17  years,  and  is  vice  president  of  the 
International  Typographical  Union.  He 
received  a  check  for  $2,5(X).  E^legations 
from  Cleveland,  St.  Louis,  Indianapolis, 
Pittsburgh,  Philadelphia  and  Boston  were 
present. 


Humidified  and  seasoned  at  the  mill 
and  ready  to  be  molded  without  any 
preparation  in  the  newspaper  plant.  Re¬ 
main  in  perfect  condition  indefinitely. 

Dry  mats  so  treated  insure  better 
printing.  They  take  a  deeper  impres¬ 
sion  with  less  pressure.  Type  cannot  be 
crushed.  They  require  less  packing  in 
the  blanks.  The  shrinkage  of  each  mat 
is  uniform  to  a  hair  and  the  greater 
shrinkage  saves  more  paper. 

Watch  carefully  the  printing  of  yoiur 
paper  if  you  are  conditioning  dry  mats 
in  your  plant  by  the  now  almost  obsolete 
humidor  and  mat  moistening  methods. 
You  will  observe  it’s  sometimes  good, 
again  fair,  and  very  often  poor. 

Inferior  dry  mats,  treated  in  a  hap¬ 
hazard,  never-twice-alike  way  before 
molding,  make  it  impossible  to  print  a 
uniformly  sharp  and  clean  paper. 

Your  stereotyper  is  not  to  blame. 
He  is  not  a  paper  maker  and  cannot  be 
expected  to  obtain  the  same  results  in 
conditioning  mats  that  are  got  with 
mechanical  precision  in  our  mill.  And 
why  should  he  have  to  do  the  mat 
maker’s  work? 

Wood  Mill  Conditioned  Dry  Mats 
and  our  No.  64  Parting  Powder  make 
the  most  uniformly  satisfactory  dry  mat 
process,  and  the  simplest  yet  devised. 

And  it’s  so  easy  and  comforting  for 
your  stereotypers. 


Wood  Flong  Corporation 

Stillwater,  New  York 
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PERFECTION  STOVE  CONTINUING  DRIVE 
WITH  1,000  NEWSPAPERS  ON  LIST 


division,  decided  that  newspapers  are  the 
best  medium  for  the  campaign.  Copy 
will  run  in  about  50  New  England  papers. 


Company  Making  Strong  Effort  to  Get  Tie-up  Copy  from 
Local  Dealers,  Which  Last  Year  Totalled  30  Per  Cent 
of  Its  Own  Space 


TtT'HAT  is  described  as  a  “130  per  cent 
’’  advertising  program”  on  Perfection 
Oil  stoves  has  again  been  scheduled  to 
appear  in  more  than  1,000  newspapers. 

“The  newspapers  on  this  schedule  have 
an  exceptional  opportunity  to  sell  space 
not  only  for  direct  tie-up  advertising  but 
also  for  the  advertising  of  correlated 
household  equipment,”  N.  E.  Olds,  ad¬ 
vertising  manager  of  the  Perfection  Stove 
Company,  Cleveland,  declared. 

“Our  schedule  anticipates  the  use  of 
11  insertions,  amounting  to  450  inches  in 
approximately  one-half  of  the  thousand- 
odd  newspapers  and  seven  insertions 
aggregating  290  inches  in  the  remainder, 
but  as  in  the  past,  this  space  will  be  in¬ 
creased  by  30  to  50  per  cent  by  many 
progressive  dealers  through  the  use  of 
tie-up  advertising,  and  another  feature 
of  our  campaign  will  pave  the  way  for 
the  sale  of  much  additional  space  devoted 
to  the  advertising  of  products  other  than 
ours. 

“I^st  year  the  direct  tie-up  advertising 
sold  by  approximately  the  same  number 
of  newspapers  as  we  are  using  this  year 
amounted  to  30  per  cent  of  the  space 
occupied  by  our  advertising.  This  extra 
space  was  sold  by  80.5  per  cent  of  the 
newspapers.  Comparing  this  with  25.6 
per  cent  of  the  preceding  year,  this  in¬ 
dicates  that  there  is  a  growing  apprecia¬ 
tion  of  the  opportunity  our  schedule 
offers. 

“This  year  these  dealers  will  be  more 
receptive  than  ever  to  the  suggestion  that 
they  tie  up  with  our  advertising,  for  new 
interest  has  been  created  in  oil  stoves  by 
the  redesigning  of  the  Perfection  line  to 
include  many  models  in  light  colors,  in 
keeping  with  the  trend  toward  household 
equipment  that  is  not  only  more  con¬ 
venient  but  also  more  cheerful  in  ap¬ 
pearance  ;  in  fact,  our  line  now  includes 
what  we  call,  with  justifiable  pride,  I 
think,  the  finest  oil  ranges  ever  built — 
snow-white  full-porcelain  enameled  ranges 
with  built-in  ovens  that  are  as  beautiful 
as  the  finest  gas  or  electric  ranges. 

“Another  modern  feature  of  our  line 
of  products  that  has  already  created  wide 
interest  is  the  use  of  lacquer  finish  on  a 
number  of  the  models.  Twenty-four  of 
the  new  models  are  finished  in  cither  full- 
porcelain  enamel  or  a  combination  of  that 
and  lacquer  finish. 

“There  will  be  a  large  replacement 
business  this  year  for  the  merchant  who 


concerning  neighbors’  bad  boys,  flapper 
daughters,  and  the  marrying-off  of  too- 
independent  daughters.  In  addition  to 
these  human  interest  stories,  each  of  the 
installments  includes  one  or  two  recipes. 

Mats  or  stereotypes  of  “Adventures  In 
A  Kitchen”  will  be  furnished  tree  to 
newspapers  on  the  Perfection  company’s 
advertising  schedule.  Their  use,  how¬ 
ever,  is  optional,  Mr.  Olds  said. 

The  first  insertion  dates  of  the  Per¬ 
fection  advertising  vary  in  different  parts 
of  the  country,  depending  upon  weather 
conditions  in  each  territory,  but  in  the 
majority  of  cases  it  will  be  during  .\pril 
and  May.  The  insertions  will  be  made 
weekly  in  30  and  50  inch  sizes. 

COPPER  &  BRASS  OPENS 
SPRING  CAMPAIGN 

80  Dailies  Being  Used — Foundation 
Still  Retains  Ivy  Lee  in  Pub¬ 
licity  Capacity — To  Pick 
Up  in  Fall 

Copper  &  Brass  Research  Foundation  is 
now  running  a  spring  campaign  using 
about  80  newspapers,  with  the  copy 
placed  through  Dorrance,  Sullivan  &  Co., 
New  York  agency. 

Selection  of  newspapers  on  the  list  is 
based  almost  entirely  on  reports  of  build¬ 
ing  activity.  Editor  &  Publisher  was 
told.  In  the  present  drive  there  is  not 
an  even  spread  over  the  country,  the  copy 
going  where  the  agency  executives  believe 
it  is  needed.  The  present  series  will  run 
to  the  second  week  in  May,  when  it  will 
be  discontinued  to  be  picked  up  again  in 
the  fall. 

Special  interest  attaches  to  the  adver¬ 
tising  plans  of  the  Foundation,  since  it 
began  as  an  exclusive  press  agent  account 
with  Ivy  Lee  at  the  helm.  Mr.  Lee,  as  a 
matter  of  fact,  is  still  being  retained  in  a 
publicity  capacity. 

I'nder  the  direction  of  Dorrance.  Sul¬ 
livan  &  Co.,  the  advertising  plans  in  paid 
space  are  being  broadened.  It  is  expected 
additional  newspapers  will  be  used  this 
fall.  This  spring  women's  publications 
are  being  used  for  the  first  time,  with  the 
copy  stressing  the 'idea  that  installation 
of  brass  pipe  fixtures  is  an  essential  to 
health  protection. 


ADVERTISE  SODA  WATER 

Carbonated  Beverage  Makers  to  Use 
800  Newspapers — Spend  $1,500,000 

Approximately  800  daily  newspapers 
will  be  used  during  the  coming  summer 
in  a  national  advertising  campaign,  aimed 
to  educate  the  public  on  the  food  and 
health  values  of  carbonated  bottled  bev¬ 
erages,  according  to  C.  B.  Chesterman  of 
Sioux  City.  la.,  president  of  the  Ameri¬ 
can  Bottlers  of  Carbonated  Beverages, 
who  was  in  Indianapolis  last  week  to  ad¬ 
dress  the  annual  convention  of  the  Indiana 
State  Bottlers’  Protective  .\ssociation. 

The  campaign  will  begin  in  May  and 
will  continue  throughout  the  summer  with 
weekly  newspaper  advertisements  as  well 
as  billboards  and  other  media,  .‘\bout 
one  and  a  half  million  dollars  will  be 
raised  to  finance  a  four-year  campaign 
through  the  press,  which  follows  a  na¬ 
tional  magazine  advertising  campaign 
during  the  last  year. 

Approximately  10!)  bottlers  from  all 
parts  of  Indiana  attended  the  convention. 
George  Kremp  of  Washington,  state 
president,  presided. 

“Yummy"  in  Newspapers 

Some  newspapers  are  being  used  by  the 
makers  of  “Yummy.”  a  summer  drink, 
in  a  campaign  now  being  placed  by  Moser 
&  Cotins,  Utica,  N.  Y. 


Walter  A.  Alien  Agency,  Inc.,  43  Farming- 
ton  avenue,  Hartford,  Conn.  Placing  the  adver¬ 
tising  of  the  Goodell-Pratt  Company,  Greenfield, 
Maes.,  manufacturers  of  tools. 

Barton.  Duretine  ft  Osborn,  Inc.,  3S3  Madison 
avenue.  New  York.  Placing  the  account  of  the 
Minute  Jelly,  Inc.,  342  Madison  avenue,  New 
York,  manufacturers  “Minute  Jelly.” 

Bissell  ft  Land,  Inc.,  339  Boulevard  of  the 
Allies,  Pittsburgh.  Now  bandiing  the  account 
of  Republic  Iron  &  Steel  Company,  Youngs¬ 
town,  Ohio. 

Blackett  ft  Sample,  Inc.,  5S  E.  Washington 
street,  Chicago.  Arranging  schedules  for  news¬ 
papers.  general  and  rural  mall  orders  publica¬ 
tions  for  Paris  Toilet  Company,  toilet  prepara¬ 
tions,  Paris,  Tenn.  This  agency  will  also  start 
a  newspaper  campaign  on  Quaker  Milk  Maca¬ 
roni  and  Quaker  Milk  Spaghetti  for  the  Quaker 
Oats  Company.  Chicago. 

Adolph  L.  Bloch  Advertising  Agency,  Graphic 
.\rts  Building,  Portland,  Ore.  Handling  the 
following  accounts:  Cosmetique  laiboratories, 
Davidson  Baking  Company,  Columbia  Knitting 
Mills,  Alaska  Junk  Cbmpany,  Huntington  Rub¬ 
ber  Mills,  Matot  Construction  Company,  Nicolai 
Door  Manufacturing  Company,  Oregon  Manufac¬ 
turers  Association,  Red  ft  White  Chain  Stores, 
United  Manufacturing  Company,  R.  M.  Wade 
ft  Co.,  Henry  Weinhard  Plant,  all  of  Portland, 
Oregon. 

Buchen  Company,  Chicago.  Have  been  ap¬ 


pointed  to  place  the  advertisiug  of  the  Metal 
Specialties  M.inufacturing  Company.  338  North 
Ktslaie  avenue.  Chicago,  manufacturers  of  aut(K 
motive  electrical  spe<’laltle8.  Presto  Junior 
Vacuum  Cleaners,  and  Presto  Paint  Spray  Gun. 

Churchill-Hall,  Inc.,  50  Union  Square.  New 
York.  Will  handle  tlie  advertisliv;  of  mouse 
seed  for  the  W.  G.  Reardon  Lftboratories,  Inc., 
Port  Chester,  N.  Y. 

Critchfield  ft  Co.,  Lytton  Building,  Chicago. 
Sending  orders  to  magazines  for  O'Cedar  Com¬ 
pany,  mops  and  oils,  Chicago,  and  making  up 
newspaper  lists  for  Lincoln  Motor  Company, 
Detroit,  Mich. 

Eastman,  Scott  ft  Co.,  Inc.,  1106  Wynne- 
Claiighton  Building.  -Vtlanta,  Ga.  Placing  the 
advertising  of  Morris.  Inc..  .Vtlanta,  Ga..  man¬ 
ufacturers  of  fine  liox  candies. 

Paul  A.  Florian  Advertising  Agency,  Inc.,  122 
South  Michigan  avenue.  Chicago.  Placintj  the 
advertising  and  making  up  lists  for  the  .\merl- 
cau  Well  Works.  100  No.  Broadway,  Aurora, 
ill.,  manufacturers  pumping  machinery. 

Frizzell  Advertising  Agency,  Guardian  Life 
Building.  St.  Paul,  Minn.  Issuing  orders  to 
newspapers  for  Home  Drug  Company,  .Minne- 
upidis. 

Greenleaf  Company,  SO  Federal  street,  Boston, 
Mass.  Has  aecure<l  tlie  accounts  of  Lydia  E. 
I’inkliam  Medicine  Company,  Lynn.  Mass. 

Walter  E.  Hardy,  Inc.,  0  N.  Michigan  avenue, 
Chicago.  Issuing  orders  to  newspapers  for 
Western  Sliade  Cloth  Company,  Chicago. 

O.  Howard  Harmon,  Inc,,  420  Lexington 
avenue.  New  York  City.  Placing  copy  with 
newspapers  for  Mattia  IjOcatelll,  Importer  of 
Italian  cheeses  and  Barthold  Michels'  Sons 
Company,  "Bel  Poise  Cheesv*,”  New  York  City. 

H.  W.  Kastor  ft  Sons  Advertising  Co.,  Lytton 
Suilding,  Chicago.  Placing  a  campaign  in  news- 
paiiers  and  magazines  for  Nachman  Spring 
Filled  Company,  mattresses.  Chicago. 

Lord  ft  Thomas  and  Logan,  Inc.,  22.'  Bosh 
ttreet,  San  Francisco,  Cal.  Will  direct  the  ad¬ 
vertising  of  California  Deciduous  Fruit  .\sso- 
?iatlon  and  California  Vineyardists'  .\ssocia- 
tion,  San  Francisco. 

J.  Horace  Lytle  Company,  Harries  Building, 
Dayton.  O.  Placing  the  account  of  the  Day- 
Fan  Electric  Company,  1320  Wisconsin  Itoulo- 
yard.  Dayton. 

Mantemach  Company,  55  Allyn  street,  Hart¬ 
ford,  Conn.  Placing  the  advertising  of  Turner 
fc  Seymour  Manufacturing  Company,  Torring- 
toii.  Conn.,  maiiufactuers  egg  beaters,  can 
openers,  and  knife  sharpeners. 

Mitchell  Advertising  Agency,  Inc.,  1018  Niofi- 
let  avenue,  Minneapolis.  Preparing  a  campaiga 
for  newspapers  and  magazines  for  Ten  ThousaM 
Lakes  Association,  Minnesota,  St.  Paul. 

Humm  Bomer  Jaycox  Company,  Inc.,  314  A 
Broad  street,  Columbus,  Ohio.  Sending  copy  to 
newspapers  for  John  Swisher  Cigar  Co.,  New¬ 
ark,  O. 

Maurice  H.  Needham  Company,  360  No. 
Michigan  avenue.  Chicago.  Handling  the  ac¬ 
count  of  the  Victor  Adding  Machine  Company, 
3900  North  Rockwell  street,  Chicago. 

Stack  Goble  Advertising  Agency,  29  E.  Madi¬ 
son  street,  Chicago.  Has  secured  the  accooat 
of  the  White  Bear  Corporation,  electric  dish¬ 
washers  and  dryers,  Indianapolis. 

Street  ft  Finney,  Inc.,  40  W.  40th  street.  New 
York  City.  Placing  orders  with  newspapers  for 
Mello-GIo  Company,  face  powder,  Boston,  Masa 
L.  H.  Waldron  Advertising  Agency,  Monad- 
nock  Building,  San  Francisco,  Cal.  Sending 
copy  to  newspapers,  etc.,  for  E.  T.  Cunning¬ 
ham,  Inc.,  Radio,  San  Francisco. 

J.  Walter  Thompson  Company,  Kohl  Building, 
San  Francisco  and  420  Lexington  avenvie.  New 
York  City,  has  secured  the  account  of  the  Shell 
Company  of  California. 

Whipple  ft  Black,  Inc,,  2010  Washington 
iwulevard,  Detroit,  Mich.  Preparing  list  of 
magazines  for  Brooks  Lawn  Sprinkling  System, 
Detroit. 


goes  after  it — many  housewives  will 
desire  to  get  rid  of  the  old  and  rather 
gloomy  oil  stoves  and  modernize  their 
kitchens.  They  have  been  reading  about  Dodge  Brothers  Arrange  Second  Na- 
the  modern  colorful  kitchen  that  prac-  tion-Wide  Hook-Up  for  March  29 
tically  every  household  editor  has  been  .  r.  ,,  •„  , 

writing  about  and  they  will  be  interested  ■  again  use  the  na- 

in  seeing  the  new  stoves  ”  tion-wide  radio  chain,  used  m  their  recent 

In  connection  with  its  advertising  the  Program,  to  broadcast 

company  is  offering  a  serial  feature  ^  1’“'^  'S  '  x'-  Fairbanks,  D. 

gratis,  in  mat  or  stereo  form,  to  the  p'  ^J^iffith,  Norma  ^Im^ge,  John 
newspapers  in  which  Perfection  adver-  jq and  Dolores  Del  Rio,  ^^arch 
tising  will  appear.  ^^hlteman  and  his  band  will 

“There  are  no  strings  to  this  offer  and  program.  More  than 

it  does  not  constitute  an  effort  to  foist  s^t'ons  will  be  used.  ,  .  , 

advertising  or  ‘free  publicitv’  upon  the  program  will  be  co-ordinated  with 

newspaper ;  rather,  it  is  an  'atmosphere-  '.’•^"’^Pape'-  and  other  advertising  accord- 
creating  feature  that  will  focus  attention  ^nmuncement  of  the  press 

on  the  kitchen  and  will  interest  women  ^8Ciit  employed  by  Dodge  Brothers  to 
in  modernizing  their  kitchens,”  Mr.  Olds  Promo^  the  arrangement.  Other  nurri- 
52,'^  ners  have  not  yet  been  announced. 

Mr.  Olds  exhibited  a  14-page  “news-  and  costs  of  mechanical  fa- 

paper,”  the  Perfection  Oil  Rang,e  News,  riot  been  made  public, 

a  copy  of  which  will  be  supplied  to  all  „  ^ 

publishers  on  the  advertising  schedu’e.  Campaign 

in  which  this  serial  as  well  as  the  adver-  Details  of  the  co-operative  advertising 
tisements  and  suggested  copy  for  tie-up  campaign  of  the  New  England  Gas  As- 
advertising  are  printed  for  the  purpose  sociation  by  which  $200,000  is  to  be 
of  aiding  the  publishers  in  their  efforts  expended  in  New  England  newspapers 
to  obtain  the  co-operation  of  local  during  the  eight  months  beginning  .\pril 
merchants.  L  were  outlined  at  the  meeting  of  gas 

The  adventures  of  the  Club  members  company  and  appliance  manufacturers’ 
consist  of  making  old  kitchens  look  like  representatives  at  the  Boston  Chamber 
new,  planning  attractive  color  schemes,  of  Commerce  recently.  The  executive 
and  other  interesting  kitchen  improve-  committee  of  the  association,  according 
ment  ideas,  interspersed  by  discussions  to  M.  B.  Webber,  governor  of  the  sales 


FILM  STARS  TO  BROADCAST 


LINOTYPE 


TRADE 


Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
d  or  too  slow.  Requires  little  attention. 

Order  from  the  Neorest  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

J  SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE.  LIMITED.  TORONTO 
RepresfnUlivts  in  lie  frinciptl  Cities  of  the  WorU 


F-431J — Linotype  Metal  Feeder*  for  all  models  (except 
42  em)  without  electric  pot . $40.00 

F-4314 — Linotype  Metal  Feeder  for  electric  pot.  All  models 
except  42  em . $40.00 

F-431$ — Linotype  Metal  Feeder,  for  all  42  em  models 
without  electric  pot . $30.00 

F*4316 — ^Linotype  Metal  Feeder  for  electric  pot.  All  42 
em  models . .  ,  «  $30.00 

(All  prices  ssshfect  to  ehenge  without  notice) 
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Editor  &  Publisher  and  The  Fourth  Estate  for  March  24.  1  928 

ONYX  POINTEX  NEWSPAPER  DRIVE  SOLD 
3,500,000  PAIRS  HOSIERY  IN  WEEK 


Nearly  All  Retail  Stores  Tied  Up  With  Manufacturers’  $300,* 
000  Drive — Company  Reports  Orders  Beyond  Capacity 
— Did  $4,000,000  Gross  Business 


HOVV'^  a  corporation  went  about  dispos¬ 
ing  of  3,500,000  pairs  of  a  former 
nationally  advertised  brand  of  hosiery 
valued  at  approximately  $4,000,000,  ob¬ 
tained  more  than  5,000,000  new  customers 
for  its  product,  swept  aside  competition 
and  paved  the  way  for  future  sales  in 
cities  and  hamlets  throughout  the  country, 
embodies  a  tale  in  which  an  intense  news¬ 
paper  advertising  campaign  of  a  single 
week’s  duration  played  a  conspicuous  and 
almost  the  sole  part. 

Onyx  Pointex  Week,  heralded  in 
nearly  700  cities  by  a  strong  advertising 
program  in  which  the  Gotham  Silk 
Hosiery  Co.,  Inc.,  the  manufacturer, 
joined  with  its  10,000  retail  accounts, 
ended  last  Saturday  with  only  a  few  odd 
sizes  and  colors  left  of  the  vast  assort¬ 
ment  shipped  from  the  14  mills  of  the 
concern  prior  to  the  week  of  March  5. 
For  three  months  these  mills  had  been 
operating  on  an  overtime  schedule  in 
preparation  for  the  event,  but  scarcely 
had  the  week  got  under  way  before  mer¬ 
chants  in  widely  scattered  sections  of  the 
country  began  to  wire  urgent  requests 
for  more  merchandise.  They  had  been 
allotted  the  goods  on  a  basis  of  past  sales, 
and  were  not  wholly  prepared  for  the  rush 
that  followed.  Some  asked  for  depleted 
styles,  others  for  broken  sizes,  and  still 
others  for  colors  that  had  been  sold  out. 
More  stated  they  could  use  twice  the 
amount  sent  them,  while  others  were  kept 
so  busy  they  had  not  the  time  to  fill  in 
before  they  realized  it  was  too  late  for 
further  deliveries. 

Toward  the  end  of  last  week  letters 
from  stores  in  the  East  and  wires  from 
the  West,  congratulating  the  company  on 
its  initiative  in  conceiving  the  event,  be¬ 
gan  to  pour  into  Gotham’s  headquarters 
at  389  Fifth  Avenue,  New  York.  Early 
this  week  there  were  numerous  additional 
messages,  the  majority  of  which  came 
with  clippings  of  advertisements  at¬ 
tached.  "These  advertisements,  ranging 
all  the  way  from  quarter-page  to  full- 


page  layouts,  contained  in  most  instances 
the  reproductions  of  one  or  more  of  the 
168  mats  mailed  to  each  of  the  stores  by 
the  manufacturer.  They  werq  prepared 
by  Marschalk  &  Pratt,  Inc.,  the  New 
York  agency  that  prepared  the  Onyx 
Pointex  campaign. 

A  checkup  on  the  drive  was  still  in 
progress  at  the  concern  when  an  Editor 
&  Publisher  representative  called  on 
Wednesday  of  this  week,  and  consequently 
a  complete  analysis  of  the  result  was  not 
available.  It  was  learned,  however,  that 
the  $400,000,000  consignment  had  been  ab¬ 
sorbed  by  the  public  with  the  exception, 
as  previously  mentioned,  of  some  odd  col¬ 
ors  and  sizes.  It  was  further  found  that 
the  company’s  expectations,  as  outlined 
in  these  columns  March  3,  had  been  fully 
realized. 

Previous  estimates  had  placed  the  ad¬ 
vertising  expenditure  at  $300,000  for  the 
week  of  March  5-10  alone.  Roy  E. 
Tilles,  vice-president  of  the  manufactur¬ 
ing  concern,  stated  that  virtually  all  the 
stores  had  co-operated  with  individual  ad¬ 
vertisements  in  a  tie-up  with  the  firm’s 
rotogravure  layouts  that  appeared  in 
newspapers  of  “key”  cities  on  Sunday, 
March  4.  Gotham  also  announced  Onyx 
Pointex  Week  in  a  number  of  dailies 
March  5,  following  those  advertisements 
with  reminders  on  the  7th,  and  in  each 
instance  had  the  co-operation  of  a  large 
majority  of  its  accounts.  An  impressive 
file  containing  clippings  of  the  various 
advertisements  used  in  daily  newspapers 
by  the  retail  stores  during  the  week  told 
a  story  of  co-operation,  which  Mr.  Tilles 
indicated  as  evidence  of  the  success  of 
the  event. 

“The  fact  that  many  of  the  stores 
sought  more  merchandise  than  we  could 
send  them  is  indicative  of  the  week’s 
result,”  he  remarked.  “Our  newspaper 
advertising  covered  such  a  wide  area  that 
there  was  no  question  in  our  minds  on  that 
point,  however.  The  dailies  unquestion¬ 
ably  made  the  sale  a  success.” 


ARKANSAS-TEX.  GROUPS 
TO  MEET  JOINTLY 


Editors  Will  Convene  in  Texarkana, 
May  24-25 — Many  Entertainments 
Planned — Will  Proceed  to 
N.  E.  A.  Meeting 


Arrangements  for  the  entertainment  of 
delegates  to  the  joint  conference  of  the 
Texas  Press  Association  and  the  Ar¬ 
kansas  Press  Association  at  Texarkana, 
Ark.-Tex.,  May  24-25,  have  been  com¬ 
pleted,  and  about  800  delegates  are  ex¬ 
pected  to  attend.  This  is  the  first  joint 
convention  of  the  two  associations. 

Upon  completion  of  business  sessions 
the  first  day,  the  delegates  will  make  an 
automobile  tour  of  Texarkana,  after 
which  a  golf  tournament  will  be  held.  A 
banquet  will  be  given  in  the  evening. 

The  morning  session  on  the  second 
^y  will  be  given  over  to  a  general  meet¬ 
ing,  and  the  afternoon  sessions  will  be 
separate.  Elections  will  be  held,  and  1929 
meeting  places  chosen. 

Following  adjournment,  many  of  the 
delegates  will  proceed  to  Memphis,  Tenn., 
for  the  National  Editorial  Association 
meeting.  A  special  train  will  carry  them 
to  Mena,  Ark.,  May  26,  for  a  visit  to 
^achita  National  Park.  After  leaving 
Mena,  the  party  will  make  an  automobile 
tour  of  Hot  Springs  National  Park,  and 
will  be  the  guests  of  the  Hot  Springs 
Qiamber  of  Commerce  at  a  dinner  at  the 
Hotel  Arlington. 

T  27,  delegates  will  go  to 

Rock  on  a  special  train  where  they 
will  be  received  by  the  Governor  of 
Arkansas  and  will  attend  a  luncheon  as 
w  guests  of  the  Little  Rock  Arkansas 
Gazette,  the  Little  Rock  Arkansas  Demo¬ 


crat  and  the  Chamber  of  Commerce. 
Delegates  to  the  N.  E.  .A.  convention  will 
leave  Little  Rock  at  3 :30  p.  m.  the 
same  day  and  arrive  in  Memphis  at 
7 :45  p.  m. 

Ed  A.  Carlock  is  president  of  the 
Texas  group,  and  Charles  Goslee  of  the 
Arkansas  Association.  The  entertainment 
program  in  Texarkana  was  arranged  by 
Clio  Harper,  secretary,  Arkansas  Press 
Association ;  Henry  Humphrey,  managing 
editor,  Texarkana  Gazette',  Charles  Gos¬ 
lee,  president,  .Arkansas  Press  Associa¬ 
tion;  Sam  Harbin,  secretary,  Te.xas 
Press  Association ;  and  M.  E.  Melton, 
secretary,  Texarkana  Chamber  of  Com¬ 
merce. 
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FORT  WORTH 
WEST  TEXAS 
TERRITORY 


‘TARM  PROSPECTS  IN 
SOUTHWEST  BRIGHTENS” 

“CATTLE  AT  HIGHEST 
PRICES  SINCE  THE  WAR” 

“BUILDING  PERMITS  IN 
FORT  WORTH  PASS  THE 
MILLION  DOLLAR  MARK 
IN  JANUARY  AND  FEBRUARY” 

“FORT  WORTH  P.  O.  RECEIPTS 
FOR  FEBRUARY  SHOW 
ALMOST  S200.000  INCREASE 
OVER  SAME  MONTH  LAST  YEAR’ 


This  wonderful  market  is  dominated  by  the 
STAR  TELEGRAM— RECORD  TELE¬ 
GRAM  with  a  circulation  of  over  125,000 
daily  or  Sunday.  This  is  a  larger  circulation 
than  any  three  or  four  papers  in  the  Trade 
Territory. 


Jusl  a  Newspaper  covering  more  than  1,100  Towns 


Reco^ 

Daily 
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CRIST  TO  SPEAK 

As  a  result  of  the  Brooklyn  Daily 
Eagle’s  campaign  against  “ambulance 
chasers,”  Harris  M.  Crist,  managing  edi¬ 
tor  of  the  Eagle,  has  been  invited  to 
speak  before  the  American  Society  of 
Medical  Jurisprudence.  April  9,  on  the 
evils  of  ambulance  chasing. 


Obituary 


-  tor  a  tew  days.  K.  VV.  ™pps  was  yi.itor  Steal.  Blank  Check,  and  Ob- 

»M00  by  o,  D.p«.iU 

lislicr,  di^  at  IS  ome  Kokomo,  Ind.,  where  his  father  Danbridge  Bibb,  known,  according  to 

fafbo  r  ;’n  T  an  Pt'bl'shfd  a  newspaper,  and  since  that  authorities,  under  the  aliases  George  P. 

fn/In  FvprPtt  worked  as  a  printer  in  hun-  Mallory,  Barton  and  Brooks,  was  suc- 

inion,  v..neis  a.  -  e  dreds  of  cities  in  this  country  and  abroad,  cessful  in  obtaining  $6,000  from  the  bank 
.  Jerome  Plummer,  an  employe  of  the  account  of  William  Randolph  Hearst  by 
AIONTCOMERV,  Widely  Providence  (R.  I.)  Journal  for  more  than  means  of  a  forged  check,  it  was  charged 
Gather  pr^hecics^  o\er  ^  century,  died  at  his  home  March  7.  m  an  indictment  found  last  week, 
le  Cloud  Digger,  died  ^  stereotyper  at  the  time  of  his  Bibb  visited  Mr.  Hearst’s  apartment 

.entral  Vil^g^  i  ’  death.  He  started  in  work  for  the  Jour-  ^t  137  Riverside  Drive,  New  \ork  City, 

y  c  j"  nal  at  the  age  of  nine  carrying  news-  June  26,  and  sought  to  interview  the 

the  Bridgeport  Sunday  p^p^rs.  publisher.  While  Mr.  Hearst’s  secretary 

urs  before  his  death  he  ^  ,  was  absent,  the  visitor  vanished  with 

tuary  and  sent  it  to  the  William  McCoy,_  engraver  on  the  several  blank  checks  on  which  Mr. 

Arith  his  regular  copy.  Birnitngham  Netvs,  died  Thursday  March  Hearst’s  name  was  printed.  The  same 

per  work  when  he  was  15  at  his  home  in  Wylam  after  a  brief  day,  one  of  the  checks,  drawn  against 
writing  locals  for  the  illness  with  pneumonia.  the  Chase  National  Bank  for  $15,000, 

Aurora.  Cyrus  G.  Hurd,  46,  newspaper  corre-  was  deposited  in  the  Bank  of  the  Man- 

iNDY,  former  night  city  spondent  for  the  Boston  (Mass.)  Herald  hattan  Company. 

■nnngham  Age-Herald,  and  Post  and  other  newspapers  at  On  July  3,  $6,000  in  travelers’  checks 
ilarch  7,  at  his  home  in  Rochester,  N.  H.,  for  many  years,  died  were  withdrawn  from  this  deposit.  One 
owing  a  brief  illness,  at  his  home  in  Rochester  March  11  from  of  the  bank  officials  became  suspicious 
been  out  of  newspaper  pneumonia.  and  investigation  is  said  to  have  proved 

years.  He  is  survived  George  A.  Rowe,  55  years  old,  day  check  was  forged. 

1  Mandy  of  Ensley.  news  editor  of  The  San  Francisco  Citron-  AIDS  BORAH  FUND 

lYTER,  67.  founder  and  tele,  who  had  worked  on  eighty-five  dif-  •  .. 

adianapolis  Typesetting  ferent  newspapers  in  the  United  States,  The  Portlmtd  (Me.)  Evenmg  ^^s 
St  week  of  acute  indi-  died  in  San  Francisco,  March  17.  donated  $1(X)  toward  the  fund  which 

1  been  engaged  in  the  Frank  Morrison,  74,  for  30  years  con-  ’’T 

practically  all  his  life.  nected  with  the  circulation  department  of 
receive^l  in  Welland,  the  Salem  (Ore.)  Morning'^Statesntan.  fe^rv  F  Sair 

1  in  Birkenhead,  Eng-  died  March  2  from  injuries  received  while  •  ’  - : - 

ATHO,  former  editor  of  riding  on  an  automobile  truck.  His  head  CITY’S  FUND  OVERSUBSCRIBED 
t.)  Tribune.  He  was  struck  an  overhead  railway  bridge  as  the  The  Boulder  (Col.)  Chamber  of  Com- 

:  Northcliffe  papers  in  truck  passed  under  it.  merce  fund  of  $12,000  to  advertise  the 

ling  to  Ontario  to  take  Mrs.  Ryan  Walker,  wife  of  the  art  city  in  midwest  newspapers  was  recently 
torship  and  returned  to  director  of  the  New  York  Evening  oversubscribed,  nearly  $14,(XX)  being 

1923  when  ill  health  Graphic  died  in  Boston,  March  21.  Mrs.  pledged.  Copy  will  appeal  particularly  to 


PUBUSHER  AIDS  INJURED 

Rescue  work  directed  by  E.  M.  Frisbie, 
publisher  of  the  Scholtarie  (N.  Y.)  Re- 
publican,  when  a  bridge  on  the  Cherry 
Valley  turnpike  collapsed,  helped  save 
the  lives  of  eight  persons.  Among  the 
first  on  the  scene,  Mr.  Frisbie  assisted  in 
releasing  the  injured  from  bridge  wreck¬ 
age  commandeered  automobiles  to  rush 
them  to  Albany  Hospital. 

PRINTS  GREEN  EDITION 

The  Gahvston  Tribune,  including  comic 
and  magazine  sections,  was  printed  en¬ 
tirely  on  green  paper  on  March  17,  in 
recognition  of  St.  Patrick’s  Day. 


One  of  the  Reasons 


'WHY  advertisers 
have  found 
it  so  profitable  to  use 
The  Sun  is  that  it  is  a 
home  newspaper. 
Through  The  Sun  they 
reach  all  members  of  the 
family  six  days  a  week. 


NEW  YORK 


BuffsJo 


Th€  Wondar  City  of  Ammrica 


!•  ency  for  any  mIm- 
man  to  coyer,  if  he 
work*  from  the  district 
route*  and  map*  giren 
him  hy  the 
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Daily 
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440.000 
Sunday 


BUFFALO  EVENING  NEWS 

Romd  in  4  out  of  5  Buffalo  Homoo 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Represents  tire* 

Graybar  Bid*.  Tribuna  Tower 

New  York,  N.  Y.  Cbicafo,  IB 

Atlantic  Bldg.  Waterman  Udg, 

Philadelphia  Boston 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  hy 

THE  DAILY  ARGUS 


AGAIN! 
in  1927 


the  Dispatch  led  all 
Ohio  newspaper*  in 
yolume  of  paid  adrerti*- 
ing. 

The  Dispatch  lead  over  the 
second  Ohio  paper  in  1927 
was  3,593,205  lines. 

The  Dispatch  carried  54% 
of  all  Colnmbus  newspaper 
adverti-^ing  in  1927,  exceed¬ 
ing  the  other  two  Columbus 
papers  combined  by  1,094,296 
lines. 


BOSTON 

POST 

Year  of  1927 


Monnt  Vernon 

THE  STANDARD  STAR 


Gross  Circulation  Averages 


Philadef^ia*8 / Second 
Largest  mormng  Ddily 


New  Roefa^e 
Both  Members  of  A.  B.  C. 

Weetchester  Newspaper*,  Inc. 
Ersaklia  A.  Ksrrism,  Pr**. 
Xennt  Tenion— Vow  RooholU 


DAILY  POST 
SUNDAY  POST 


444,682 

385,965 
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Spaolsl  Beproeontatlre 
Orsybsr  Bnlldiiig,  VEW  TORE 
Tribnna  Tower,  Chicago 


OHIO’S  GREATEST 
HOME  DAILY 
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MONTGOMERY  DAILY 
SPANS  100  YEARS 

Adrertiser  ltfue»  64>Page  Edition 
March  15  Celebrating  Anni¬ 
versary — Frank  P.  Glass 
Is  Publisher 


and  to  create  his  own  distributing  sys¬ 
tem.  A  movement  to  boycott  the  Cop’ 
perfumes  has  already  been  started  in 
Germany,  because  of  Figaro’s  opposition 
to  the  present  Berlin  administration. 


BLADE  M.  E.  PROMOTED 


W.  E.  Hedrick  Now  Associate  Editor 
- -  in  Charge  of  Promotion 

The  one  hundredth  anniversary  of  the  William  E.  Hedrick,  for  the  last  10 
Montgomery  (.Ma.)  Advertiser  was  years  managing  editor  of  the  ro/edo  (O.) 
celebrated  March  15  with  a  Blade,  has  been  appointed  associate  edi¬ 

tion  of  64  pages,  tor,  in  charge  of  promotion,  it  was  an- 
The  Advertiser  nounced  by  Grove  Patterson,  editor,  at 
IS  an  outCTOwth  ^  meeting  of  the  editorial  staff  March  9. 
of  the  Plantes  Charles  R.  Corbin,  who  has  been  assis- 
tant  managing  editor  of  the  Blade  the 
in  1828,  which  be-  j^jt  two  and  a  half  years,  succeeded  Hed- 
came  the  rick  as  managing  editor.  Mr.  Corbi..  has 

gomery  Adver-  the  Blade  nine  years  and  Mr. 

User  and  Planter’s  Hedrick  23  years. 


FSASS  P.  Glass 


Case  tie  in  1833. 
In  1836  the  paper 
appeared  as  the 
Iilontgomery  Ad¬ 
vertiser,  but 
1850  it  was 
changed  to  the 


FRATERNITY  HONORS  LUDLOW 


President  William  L.  Bryan  of  Indiana 
in  University  and  Louis  Ludlow,  Washing¬ 
ton  correspondent  of  the  Columbus  (O.) 
Dispatch,  were  initiated  into  the  Indiana 
MonJgotnery  Ad-  University  chapter  of  Sigma  Delta  Chi 
I’ertiser  and  Mail,  at  a  banquet  in  Bloomington,  March  18, 
having  absorbed  the  Montgotnery  Moil,  attended  by  a  score  of  Indiana  editors. 
In  1872  the  paper  again  became  the 
Montgomery  Advertiser,  and  the  name 
has  never  changed  since. 

The  Advertiser  passed  through  the 
hands  of  a  long  list  of  owners  and  pub¬ 
lishers,  until,  in  1885,  Frank  P.  Glass, 
the  present  president  and  Publisher,  to- 


CANTON  NEWS  PLANT 
MELLETT  MEMORIAL 


(Continued  from  page  5) 


gether  with  Chappell  Coix  ®  large  consultation  and  assembly  room. 

joint  half-mterest  from  Major  William  ^ . 

Wallace  Screws.  In  1889  Mr.  Cory  sold 
his  fourth  interest  to  Mr.  Glass.  In  1915 
William  T.  Sheehan  and  Charles  H. 

Allen  bought  Mr.  Glass’  interest,  Mr. 

Sheehan  becoming  publisher,  and  Mr. 

Allen  continuing  as  editor,  to  which  post 
he  had  been  appointed  upon  the  death 
of  Major  Screws  in  1913. 

Victor  H.  Hanson  became  publisher 
of  the  Advertiser  in  1923  through  the 


.Adjoining  the  publisher’s  office  at  the 
rear  is  the  library.  A  floor  of  red  oak 
and  bookcases,  built  in,  of  quarter-sawed 
red  oak,  give  a  sense  of  complete  dignity 
and  artistry.  A  massive  oak  table  in  the 
center  of  the  room  rests  on  a  great,  deep- 
napped  rug.  A  pair  of  over-stuffed 
chairs  adds  to  the  homelike  atmosphere. 
Although  the  collection  of  books  at  the 
inception  is  limited,  new  additions  daily 


purehaje  of  .  throe^iuartors  interest  from 
5,.  esute  of  Maim  Screws  ^  frmn  » 


Charles  H.  Allen.  On  July  1,  1926,  Mr, 
Hanson  purchased  the  remaining  quarter 
interest  from  Mr.  Sheehan. 

On  Dec.  1,  1927  Frank  P.  Glass  and 
Richard  Furman  Hudson  purchased  the 
entire  property  from  Mr.  Hanson,  Mr. 
Glass  taking  a  controlling  interest  and 
becoming  publisher. 

In  the  early  days  of  the  Advertiser’s 
existence,  during  the  Civil  War,  the 


umes.  The  stereotyping  room  is  at  the 
rear  of  the  library.  Down  the  stairway 
is  the  pressrewm  where  a  new  Scott 
double-sextuple  press  grinds  out  its  daily 
grist  of  newspapers.  Automatic  cmi- 
veyors  take  the  soldierly  line  of  news¬ 
papers  overhead  to  the  mailing  tables  on 
the  opposite  side  of  the  room  where 
they  are  bundled  for  shipment.  The 
bundles  are  tossed  onto  a  moving  belt, 


f  plant  of  the  paper  was  burned  by  Wil-  which  carries  them  to  the  waiting  trucks 
{  son’s  Union  Raiders.  The  paper  was  re-  ^he  loading  platform  outside.  An 


vived  shortly  after,  but  was  suppressed 
by  military  order  and  did  not  appear  for 
a  period  of  three  months.  This  was  the 
only  break  in  publication  during  the  100 
years. 


automatic  conveyor  brings  the  casts  from 
the  stereotyper.  These  pages,  cast, 
trimmed  and  marked,  descend  to  the 
pressroom  on  high  speed  elevators.  The 
plates,  automatically  discharged,  move  by 


The  Advertiser  was  the  first  news-  gravity  down  a  roller  runway,  and  are 


pajwr  in  Alabama  to  get  out  an  “extra.’ 
This  was  a  small  dodger  relating  the 
news  of  the  fall  of  Monterey  during  the 
Mexican  War. 

The  present  officers  of  the  Advertiser 
are  Frank  P.  Glass,  president  and  pub¬ 
lisher;  R.  F.  Hudson,  secretary-treasurer 
and  business  manager ;  P.  W.  Walsh,  na¬ 
tional  advertising  manager;  Jack  Young, 
manj^ing  editor;  and  H.  C  Brown,  cir- 
f.  culation  manager. 


automatically  stopped  by  an  electrical  ap 
paratus  when  they  reach  their  proper 
place  alongside  the  press. 

The  editorial  rooms  are  on  the  second 
floor,  rrached  by  a  marble  stairway  whose 
beauty  is  enhanced  by  an  iron  grating  of 
dull  black,  topped  with  a  brass  rail. 

The  entire  front  of  the  building  on  this 
floor  is  given  to  the  editorial  offices. 
The  front  and  north  sides  are  glassed, 
affording  a  profusion  of  light.  An  over¬ 
head  skylight  assures  plenty  of  ventila- 
ticMi.  The  telegraph  room,  quipped  with 
six  keys  and  four  automatic  printers,  is 
partitioned  off  by  steel  and  plate  glass. 
Perfumer-PubKsker’s  Action  in  Cut-  walls  of  the  editorial  rooms  are 

s.,  lUh  C—  b, 

Anxiety  to  defeat  the  Communists  in  The  rear  portion  of  the  structure 
the  approaching  elections,  has  led  Fran-  houses  the  mechanical  department  proper. 
“'*  Par'S  perfumer,  and  publisher  Here  are  installed  two  Ludlows,  a  bat- 
f  attempt  the  establishment  tery  of  Linotypes,  Intertypes  and  Mono- 

ot  a  15-centime  newspaper  devoted  to  a  types.  Here  the  pages  are  made  up  on 
w  on  the  Communists,  according  to  a  the  trucks,  and  roIM  through  the  large 
T  fbc  New  York  Herald  doors  into  the  stereotyping  room,  where 


PARIS  NEWSPAPERS  WAR 


a  twin  pony  autoplate  caster  casts  the 


ki*  u*  of  h's  attempt,  leading  pages 

publishers  in  Paris,  most  of  whom  are  Augmenting  this  equipment  is  the  newly 
25  centimes,  have  installed  Shaw-Walker  filing  system,  or 
u- u  printers  and  distrib-  “mcM-gue,”  which  permits  the  rapid 

Which  has  already  caused  the  post-  tracing  of  cuts,  mats  and  other  filed 
^^ent  of  the  first  issue  of  the  new  material. 

Other  features  of  the  building  are 
^ fight  back,  threatening  drinking  fountains,  large  locker  and  wash 
MO  presses  to  the  Figaro’s  equipment  rooms  and  shower  baths. 


These  Two  Newspapers 
^^Say  It  With  Imperial” 


IN  Columbia,  South  Carolina,  both  The  State 
and  the  Columhia  ^ecort^  two  splendid  news¬ 
papers,  are  “Imperialized”. 

By  an  “Imperialized”  paper,  we  mean  one  that 
uses  Imperial  Metal  serviced  by  the  nationally 
known  Imperial  Plus  Metal  Plan. 


Thousands  of  newspapers  all  over  the  United 
States  have  “Imperialized”  their  plants.  They  have 
found  that  it’s  the  most  efficient. method  known 
to  the  publishing  held  for  keeping  type  meta]  in 
perfect  working  condition  at  all  times,  for  avoid¬ 
ing  metal  troubles,  for  making  better  looking 
papers  and  for  keeping  metal  costs  at  a  minimum. 

If  your  shop  is  not  "Imperialized” 

send  today  for  a  cot>y  of  the  Plus  Plan. 


Imperial  Type  Metal  Company 

Manufacturing  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 

Cleveland 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 
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pENE  FOWLER  sap 

newspaper  men  are  funny,  with  their 
walking-sticks,  cock-sure  manners  and 
school-boy  enthusiasms.  “We  are  funny; 
let’s  laugh  at  ourselves,”  said  he.  News¬ 
paper  men  have  always  been  funny.  We 
see  no  striking  change  in  minor  matters 
among  them  in  our  generation  of  ob¬ 
servation.  The  flowing  Windsor  tie  is 
not  now  often  seen,  and  it  is  many  a  day 
since  we  have  noticed  a  newspaper  man 
carrying  his  copy-paper  in  his  hip- 
pocket  and  cutting  pencils  to  stub- 
lengths,  but  they  have  always  supported 
nature  with  canes  and  have  never  lacked 
self-confidence  and  schoolboy  enthusiasm. 
— Editors  are  often  even  funnier  than 
reporters. 

♦  ♦  ♦ 

TRVIN  SHREWSBURY  COBB  tells 
the  story  best,  but  claims  no  copy¬ 
right  and  he  would  be  glad  to  have 
it  known  to  all  members  of  this  federa¬ 
tion.  Charlie  Chapin  was  once  the  iiard- 
boiled  city  editor  of  the  Nczv  York  Eve¬ 
ning  World  and  as  merciless  a  zealot  as 
ever  wrote  an  assignment  sheet.  soft 
youngster  from  the  interior  had  landed 
a  job  on  the  paper  and  Chapin  sent  him 
out  to  interview  the  husband  of  a  lady 
w'ho  had  just  filed  a  divorce  action  on 
scandalous  grounds.  When  the  reporter 
rang  the  defendant’s  house  bell  the  gen¬ 
tleman  loomed  broad  and  high  in  the 
doorway.  Glaring  down  at  the  caller  he 
demanded  his  business.  With  no  tact, 
the  World  man  put  a  leading  question 
and  “how  about  it,  if  you  please.”  The 
door  crashed  shut  and  the  cub  reported 
by  telephone  that  the  quarry  had  refused 
to  talk.  Chapin  was  indignant.  “Go 
back  and  interview  that  man,  or  you 
needn’t  return  to  the  ofiice,”  he  said. 
Courageously  the  reporter  rang  the  bell 
again,  and  promntly  was  thrown  oiit 
on  his  head. 

“He  kicked  me  out,”  he  reported  to 
Chapin.  “What,”  cried  the  latter, 
‘“kicked  a  World  man  out  of  his  house, 
did  he?  You  go  back  there  and  tell  that 
big  bum  he  can’t  intimidate  me.” 

♦  ♦  * 

A  WESTERN  editor  whose  life-long 
boast  was  that  he  had  never  visited 
New  York  and  never  wanted  to,  once 
wired  the  newspaper’s  correspondent  in 
this  city,  as  follows :  “Want  illustrate 
Thaw-Nesbit  feature  with  picture  of  New 
York  tenderloin.  Rush  photograph.”  The 
correspondent,  fed-up  on  the  editor’s  con¬ 
tempt  of  the  metropolis,  replied  with  a 
query  which  read:  “Do  you  want  an  in¬ 
terior  or  exterior  view?” 

♦  ♦  * 

QSCAR  R.  ALESHIRE  of  Cleveland 
tells  of  Allen  Albert,  well  known 
Chautauqua  lecturer,  at  one  time  editor 
of  a  Columbus  newspaper.  Among  his 
first  acts,  following  his  editorial  appoint¬ 
ment,  was  to  post  a  bulletin  in  the  city 
room,  reading  as  follows: 

“Notice  to  Staff. 

“No  man  or  woman  on  the  staff  will 
be  allowed  to  use  intoxicating  liquors 
during  working  hours  hereafter  and  the 
odor  of  intoxicants  on  the  breath  will  be 
sufficient  excuse  for  dismissal.  It  will 
also  be  well  to  use  little  or  no  drink  out¬ 
side  of  working  hours. 

(Signed)  “Allen  Albert, 
“Editor.” 

Mr.  Allen  realized  that  such  a  revolu¬ 
tionary  decree,  especially  in  a  state  capi¬ 
tal  where  drink  flowed  quite  freely,  could 
not  be  enforced  immediately,  and  was 
prepared  to  give  the  boys  a  reasonable 
amount  of  time  to  climb  aboard  the 
wagon.  His  office  faced  a  narrow  hall 
that  all  members  of  the  staff  had  to  pass 
to  reach  the  editorial  room,  and  each 
morning  he  would  call  them  one  by  one 
into  conference,  advising  them  as  to  indi¬ 
vidual  assignments.  Incidentally,  he  took 
note  of  how  the  new  rule  was  being  ob¬ 
served.  A  few  days  after  he  had  posted 


By  MARLEN  PEW 

that  modern  the  notice  Mr.  Albert  added  to  it  a  foot¬ 
note,  which  read  as  follows  : 

“And  I  would  just  as  soon  smell  good 
whiskey  as  spearmint  gum.” 


^NCE  we  knew  an  able  editor  who, 
however,  was  so  emotional  on  the 
job  that  he  would  actually  weep  salt  tears 
when  the  opposition  beat  and  would  in¬ 
dulge  ludicrous  flights  of  delight  when 
some  member  of  his  own  staff  scored 
conspicuously.  He  believed  in  frequent 
staff  meetings  and  as  a  coach  would  rank 
with  Ty  Cobb.  An  incident  will  illus¬ 
trate  the  amazing  fluctuations  of  his 
humor.  It  was  at  the  time  of  the  Boxer 
uprising  in  China,  at  the  opening  of  the 
new  century.  The  world  knew  of  the 
tragic  event,  but  no  newspaper  had  car¬ 
ried  the  details.  A  member  of  the  edi¬ 
tor's  staff  chanced  to  be  the  son  of  a 
prominent  American  who  happened  to  be 
traveling  in  China  and  had  actually  wit¬ 
nessed  the  bloody  scene.  So  impressed 
was  he  that  he  immediately  composed  a 
long,  detailed  letter,  reciting  the  facts, 
and  addressed  it  to  his  son.  He  had  no 
thought  that  his  information  would  be 
suitable  for  newspaper  publication,  in¬ 
deed  his  only  motive  was  to  confide  his 
thrilling  experiences  to  his  son.  The 
letter  had  quick  transmission  and  when 
the  boy  read  it  he  instantly  realized  that 
it  was  news  of  world-wide  importance. 
He  rushed  to  the  office.  The  excitable 
editor  was  overjoyed.  He  was  a  master 
of  make-up  and  the  first  page  of  the 
newspaper  carrying  this  story  remains  in 
my  memory  as  one  of  the  livest  news 
presentations  I  ever  saw.  Of  course,  the 
press  associations  picked  it  up  and  car¬ 
ried  it  with  credit  to  the  newspaper.  At 
“thirty”  the  editor,  ablaze  with  the  glory 
of  the  achievement,  called  his  staff  to¬ 
gether  and  made  a  speech.  Said  he : 
“Boys,  this  day  we  have  scored  the  high- 
water  mark  in  the  journalism  of  our 
times.  We  were  beaten  on  a  couple  of 
good  stories  last  Monday  and  I  want  you 
to  know  that  I  felt  badly  about  it,  but 
today  you  boys  have  wiped  out  all  that. 
The  name  of  our  paper  is  at  this  minute 
on  the  lips  of  the  civilized  world.  We 
are  famous  wherever  newspapers  are 
read.  I  congratulate  and  with  all  my 
heart  thank  the  member  of  this  staff 
who  brought  in  this  great  story.  Now, 
boys,  we  have  a  running  start.  There 
is  nothing  to  prevent  us  from  scoring 
some  big  achievement  every  day.  To¬ 
day’s  issue  is  in  history  and  we  must 
now  think  of  tomorrow.  I  want  sugges¬ 
tions  that  will  put  a  story  onto  our  first 
page  that  will  merit  as  much  display  as 
we  have  given  our  beat  today.  Come  on, 
now',  what  shall  we  do  tomorrow?” 

Ifi 

'T'O  illuminate  the  popular  conception 
that  the  modern  American  newspaper 
is  a  weak  and  watery  product,  lacking 
dignity  and  ethics,  compared  with  the 
solemn  papers  of  previous  generations, 
the  Kansas  University  department  of 
journalism  recently  issued  a  pamphlet 
which  contained  excerpts  from  early- 
day  newspapers  of  that  state.  Here  are 
two  quotations  from  the  more  serious 
editorials  of  those  days  of  sweetness  and 
light: 

“We  are  ‘onto’  the  lop-earned,  lantern- 
jawed  half-bred  and  half-born  whisky- 
soaked,  pox-eaten  pup  who  pretends  to 
edit  that  worthless  wad  of  subdued  paper 
known  as  the  Ingalls  Messenger.  He  is 
just  starting  out  to  climb  the  journalistic 
banister  and  wants  us  to  knock  the  hay¬ 
seed  out  of  his  hair.  We’ll  fool  him.  No 
free  advertising  from  us.” — Cimarron 
(Kan.)  Jacksonian,  August  2,  1880. 

“The  low,  silly,  garrulous  numbskull 
of  the  Squatter  Sovereign,  yclept  Kelley, 
the  contemptible,  whining  blind  puppy  of 
Atchison,  that  answers  to  the  mme  of 
‘Bob,’  continues  to  pour  forth  his  tirade 
of  abuse  upon  us  with  unrelenting  fury. 


.  .  .  The  Sovereign,  in  speaking  of  our 
‘low-flung  language,’  says  ‘He  can  assail 
no  one  but  in  the  language  of  the  dog¬ 
gery’  suitable  to  the  occasion.  ...  In  the 
peroration  of  the  Sovereign’s  article  Kel¬ 
ley  becomes  exceedingly  bellicose,  and 
gives  us  to  understand  that  he  ‘will  fight.’ 
This  does  not  frighten  us ;  if  Kelley 
wishes  to  fight  and  will  designate  some 
time  and  place  for  that  puri)ose,  we  will 
meet  him.  .  .  .” — Leavenworth  (Kan.) 
Herald,  June  1,  1855.” 

♦  ♦  * 

A  SHOP-TALKER  asks  this  curious 
question:  “If  the  staffs  of  New  York 
ll'orld  and  .Vew  Y’ork  Times  on  a  given 
day  were  to  be  e.xchanged,  would  the 
ne.xt  issues  of  both  papers  be  the  Times 
and  the  World?  In  other  words,  since 
men  make  newspapers  what  they  are, 
from  day  to  day,  would  it  be  possible  for 
the  staffs  of  any  two  competing  dailies,  if 
suddenly  transferred,  to  do  the  rival  job 
so  well  that  the  public  would  not  notice 
the  change.  I  am  of  the  opinion  that  in 
neither  case  could  the  staff  immediately 
make  a  Times  or  a  World,  but  in  the 
attempt  would  make  something  totally 
unlike  both  papers.  What  say  you?” 

You  have  specified  two  remarkable 
newspaper  organizations,  composed  of 
versatile  men.  I  believe  the  World  and 
Times  staffs  would  be  able  to  imitate 
the  policies  and  the  styles  of  the  other 
and  produce  papers  which  would  not  be 
detected  by  the  public.  But  it  would  be 
an  unwholesome  and  short-lived  stunt,  on 
the  whole.  Both  papers  would  decline  in 
quality.  Natural  and  spontaneous  action, 
not  imitation,  is  what  counts.  We  know 
of  a  few  cities  in  the  United  States 
where  the  staffs  of  two  daily  papers 
might  trade  jobs  over  night  without  the 
possibility  of  detection  by  the  public,  as 
those  newspapers  have  developed  so  little 
distinction  through  local  enterprise  or 
characterful  editorship,  depending  for 
sparkle  upon  syndicate  material. 

The  organization  of  “the  perfect”  staff 
requires  time  and  genuine  executive  skill. 
Men  may  pretend  an  ability  instantly  to 
comprehend  and  measure  up  to  the  rules 
and  idealisms  of  a  shop,  but  the  truth  is 
that  every  man  jack  of  us  must  be  ac¬ 
climated  to  any  new  office.  Then,  again, 
we  must  determine  through  experience 
that  we  fit  the  job  and  belong  to  the 
staff,  temperamentally  as  well  as  tech¬ 
nically.  We  have  seen  small  and  well 
organized  newspaper  forces,  working  in 
harmony  and  in  great  zeal  because  of 
love  for  their  leader  or  devotion  to  their 
cause,  beat  to  a  frazzle  larger  rival  staffs 
which  lacked  enthusiasm  or  direction. 
Building  a  newspaper  staff  is  in  principle 
the  same  as  organizing  the  well  articu¬ 
lated  baseball  club,  steamship  crew, 
military  unit,  sales  force  or  theatrical 
company.  When  it  delivers  its  product 
smoothly,  harmoniously,  happily,  all  for 
one  and  one  for  all,  it  is  a  joy  forever 
and  capable  of  extraordinary  feats. 


PEORIA  DAILY  EXPANDS 


GIVEN  SIX  CENTS  IN 
$100,000  LIBEL  SUIT 


R.  J.  Cotton  Claimed  New  York 
Herald  Tribune  Story  Linked 
Him  with  Pottoffice 
Robbery 

I  - — 


-A  verdict  awarding  six  cents  to  Rich- 
ard  J.  Coston,  who  sued  the  New  York 
Herald  Tribune  for  $100,000  in  a  libel 
action  started  in  1926,  was  brought  in 
by  a  jury  in  the  New  York  County  Su¬ 
preme  Court,  March  21. 

The  action  was  based  on  a  story  ap¬ 
pearing  in  the  Herald  Tribune,  Feb.  13, 
1926,  giving  an  account  of  the  arrest  of 
Norbit  A.  Peterson,  charged  with  being  ) 
one  of  a  gang  of  postal  robbers.  Coston 
was  in  the  company  of  Peterson  when 
the  arrest  was  made,  and  was  arrested 
also.  The  Herald  Tribune  printed  the 
story  of  the  arrest  of  both  men.  Coston  ' 
was  later  acquitted  and  brought  suit  ! 
against  the  Herald  Tribune,  claiming  that  i 
the  story  which  the  paper  printed  charged  f 
that  he  was  guilty  of  postofike  robbery.  ! 
The  defendant  said  that  the  story  merely  | 
gave  the  facts  of  the  arrest  and  was  true  | 
as  published.  Coston  then  contended  that  f 
the  paper  had  made  it  appear  that  he  I 
was  an  accomplice  of  Gerald  Chapman, 
with  whom  Peterson  had  associated. 

The  case  came  up  for  appeal  before 
Judge  Henry  L.  Sherman,  March  20. 
The  trial  lasted  two  days,  and  at  its  com¬ 
pletion,  Martin  Conboy,  trial  counsel,  who 
is  also  counsel  for  Mrs.  Frances  Hall 
and  William  and  Henry  Stevens  in  a 
libel  action  against  the  Hearst  publica¬ 
tions  in  New  York,  arising  out  of  the 
Hall-AIills  murder  case,  asked  that  the  i 
judge  instruct  the  jury  for  the  plaintiff.  | 
The  judge  refused  this  request,  and  the  i 
jury  returned  a  verdict  awarding  the  f 
plaintiff  six  cents.  1 

Griggs,  Baldwin  &  Baldwin  were  the  ! 
attorneys  for  the  plaintiff,  and  DeWitt  4  ' 
VanAken  were  attorneys  for  the  defence 
MacDonald  DeWitt  was  trial  counsel  for  i 
the  defendant. 


268,579 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of  ' 

March,  1928 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN  j 
per  Sunday  for  the  month  of  ! 
March,  1928,  was  200,136. 

Everything  in  Baltimore 
Revolves  Around  ! 


A  $40,000  addition  to  the  Peoria  (Ill.) 
Journal-Transcript  plant  has  just  been 
completed,  which  gives  6,300  square  feet 
more  floor  space,  allowing  for  an  en¬ 
larged  “daylight”  composing  room  and 
larger  editorial  rooms. 


Special  Editions 

Leading  Newspapers  of 
the  country  have  endorsed 
the  dependability  of  our  or¬ 
ganization  by  giving  us  re¬ 
peat  orders. 

On  request  we  will  send  a 
representative  to  outline 
what  we  can  offer  you.  This 
is  part  of  our  service  and 
entails  no  obligation  on  your 
part. 


John  B.  Gallagher  Company 

45  West  45tli  Street 
New  York  City 


THE  SUN 

Morning  Evening  Sunday 


Selling  then 

BILLING 


As  part  of  our  service,  we 
bill  and  collect,  without 
extra  charge,  for  the  pub¬ 
lishers  we  represent.  Send 
for  a  sample  of  our  billing 
form  and  see  how  easy  it 
is  to  keep  your  records  on 
national  lineage  and 
profits. 

GEO.  B.  DAVID  CO. 

National  Advertising  RepresentativM 
for  the 

Publishers  of  Daily  Newspapers 

9  E.  42nd  St.  1900  Wrigley  Bldg. 
New  York  Chicago 


S^iio  1 


7 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  24,  1  928 


41 


UR  OVN  VOQ!X> 

or  LmTtRS 


By  JAMES  MELVIN  LEE 


OF  all  army  newspapers  the  one  that 
had  the  largest  circulation  and,  in¬ 
cidentally.  the  greatest  influence  was  The 
Stars  and  Strit>es,  the  official  organ  of 
the  American  boys  overseas  in  the  Great 
War.  When  Alexander  W'oollcott  was 
lecturer  on  dramatic  criticism  in  the  De¬ 
partment  of  Journalism  at  New  York 
University  he  invariably  found  an  oppor¬ 
tunity  to  discuss  this  newspaper  before 
his  class.  Students  used  to  say  that 
Woollcott  was  more  interested  in  The 
Stars  and  Stripes  then  he  was  in  dramatic 
criticism. 

The  substance  of  Woollcott’s  lectures 
on  The  Stars  and  Stripes  now  appears 
in  magazine  form  in  the  Saturday  Ei'cning 
Post  for  March  17.  Woollcott  was  one  of 
the  six  enlisted  men  who  constituted  the 
editorial  council  of  the  paper  during  the 
greater  part  of  its  history.  During  its 
first  year  it  achieved  a  paid  circulation 
of  more  than  550,000  copies.  When  it 
ended  its  brief  career  its  books  showed 
a  profit  of  3,500,(XX)  francs.  Toward  the 
last  it  kept  the  presses  of  Petit  Jmtrnal 
running  overtime  to  make  editions. 

The  honor  of  launching  The  Stars  and 
Stripes  belongs  to  Guy  T.  Viskniskki.  For 
its  success  in  mechanical  production  and 
wonderful  distribution  credit  should  be 
given  to  Richard  H.  Waldo,  who  before 
his  enlistment,  had  been  business  manager 
of  the  Xeti'  York  Tribune. 

Of  Waldo.  Woollcott  writes : 

Rut  the  most  important  contribution  made  to 
The  Stars  and  Stripes  by  any  of  those  passint! 
officers  was  the  work  done  l)y  Capt.  Richard  If. 
Waldo,  sometime  business  manaRer  of  the  then 
nnamalgamated  New  York  Tribune  and.  more 
latterly,  advertising  manager  of  the  Wanamaker 
store  in  New  York.  Waldo  was  up  to  some 
such  mischief  as  recruiting  Americans  in  Lon¬ 
don— a  t.ask  that  must  have  left  him  a  good 
deal  of  .leisure — when,  in  March.  1918.  he  was 
suddenly  summoned  to  pilot  and  disentangle  the 
already  alarmingly  jumbled  business  affairs  of 
the  nascent  Stars  and  Stripes,  lie  was  the  first 
officer  we  ever  had  that  looked  like  one. 

His  first  move  was  to  gather  the  motley  staff 
of  the  circulation  personnel  around  him,  and 
standing  beside  his  desk  in  the  attitude  of  a 
magnate  in  a  Wall  Street  play,  he  said — in  a 
kind  of  hushed  baritone:  “Paris  gets  men.” 

His  next  move  was  to  bedizen  the  walls  of 
his  wing  of  our  new  offices  over  the  CTuaranty 
Trust  quarters  in  the  Rue  des  Italiens  with 
huge  hortatory  placards  urging  his  minions  on 
to  riviiiTv!  AccvR.scy!  Pcnctuality!  and 
the  like.  Stunned  bv  this  outburst,  the  editorial 
staff,  moody  with  the  immemorial  hostility  of 
every  editorial  staff  for  every  business  office, 
retaliaterl  a  few  days  later  with  such  placards 
of  its  own — these  in  type  at  least  as  exclamatory 
— recommending  fiENTt.ENESs!  Refinement! 

When  the  Rig  Bertha  broke  loose  mem¬ 
bers  of  the  staff  went  out  to  investigate. 
When  they  returned  they  found  they  had 
quite  innocently  locked  Capt.  Waldo  in 
and  “that  he  had  been  a  lone  and  unfed 
prisoner  for  three  or  four  hours.”  W'hat 
happened  ?  I>et  Woollcott  tell ; 

“It  might  have  been  serious,”  he  said  se¬ 
verely. 

‘Yes.  sir!”  we  chorused,  and  ail  five  saluted 
as  one  man,  except  Private  Hawley,  who  saluted 
as  two  men.  Thereafter  it  was  our  grim 
slogan  that  we  were  fighting  the  Germans  with 
our  back  to  the  Waldo. 

Woollcott  frankly  admits  that  the 
scheme  which  made  The  Stars  and  Stripes 
-of  use  to  the  very  men  it  was  meant  to 
serve  was  Waldo’s.  The  problem  that 
•confronted  him  was  complicated  and  with¬ 
out  precedent.  The  clamor  for  the  paper 
was  so  deafening  that  solicitation  was  un. 
neCKsary.  But  the  location  of  sub¬ 
scribers  was  most  uncertaiin.  No  one 
could  tell  where  he  was  going  to  go  on 
pin  of  l^ing  shot  for  imparting  valuable 
information  to  the  enemy. 

To  meet  the  situation  Waldo  devised 
the  scheme  of  a  sheet  of  20  coupons  which 
could  be  bought  by  the  doughboy.  Every 
coupon — cost  ten  cents — was  to  be  good 
for  a  copy  of  The  Stars  and  Stripes.  In 
each  division  Waldo  put  an  agent  who 
^ow  just  how  many  such  coupons 
Tk-  purchased  for  that  division, 
this  agent  each  week  would  wire  head- 
the  code  name  for  the  railhead 
■at  which  his  truck  would  be  waiting  on 


Friday  morning  and  the  number  of  copies 
to  send.  Editor  &  Publisher  ran  a 
series  of  two  articles  on  The  Stars  and 
Stripes  by  Maj.  Donald  L.  Stone,  a  staff 
member,  April  23-30,  1927. 

*  *  * 

V17HEN  ground  was  broken  for  the 
new  home  of  the  Chicago  Daily 
Xews,  Fred  A.  Chappell,  the  associate 
editor,  was  asked  to  set  down  his  recol¬ 
lections  of  the  building  on  Wells  Street. 
His  story,  printed  in  the  News  on  Dec. 
30,  1927,  has  now  been  issued  in  pamphlet 
form.  In  it  he  traces  the  development 
from  the  small  beginnings  through  five 
decades  of  growth  down  to  the  time  when 
the  News  is  to  be  housed  in  one  of  the 
finest  newspaper  buildings  in  America. 

Mr.  Chappell  has  told  his  story  well. 
Especially  interesting  is  his  account  of  the 
cradle-and-crib  days  when  the  News,  in 
1876,  had  small  quarters  at  123  Fifth 
Avenue.  Later  this  number  was  changed 
by  the  city  to  15  N.  Fifth  Avenue  which 
in  later  years  came  to  be  designated  as 
Wells  Street.  Cramped  as  were  the 
quarters,  a  rather  remarkable  newspaper 
for  its  day  was  produced.  Gradually  the 
News  grew  out  of  its  clothes  until  finally 
it  was  occupying  one  four-story  building 
from  basement  to  roof.  Then  it  over¬ 
flowed  into  three  stories  of  a  second  build¬ 
ing  and  two  stories  of  a  third.  With  the 
growth  in  the  circulation,  room  for 
presses  became  a  real  problem.  This  was 
solved  by  obtaining  all  the  basements  to 
be  had  within  a  reasonable  distance  of  the 
main  axis. 

On  Oct.  12,  1891,  the  Daily  News 
moved  into  its  new  building  which  is 
still  its  central  location  on  Wells  Street. 
In  this  the  editorial  and  the  composing 
rooms  had  the  fourth  floor ;  the  library, 
etching  room,  etc.,  were  on  the  third ;  the 
newsboys  had  a  large  hall  and  a  lunch 
room  on  the  second;  the  business  depart¬ 
ment  and  the  circulation  staff  occupied 
the  first  floor. 

From  “The  Daily  News  building  Yes¬ 
terday  and  Today” — the  title  Mr.  Chap¬ 
pell  has  given  to  his  pamphlet — space  can 
be  found  only  for  this  quotation  about  the 
old  time  newsboy: 

The  story  of  the  new  building  of  the  Daily 
News  in  1891  is  interwoven  with  the  story  of 
the  newsboy  of  that  era.  Swift  of  foot,  shrill 
of  voice,  persistent  and  self-reliant,  he  was  by 
far  the  most  important  factor  in  the  circulation 
of  the  newspaper.  There  were  then  no  corner 
stands,  and  the  ubiquitous  newsboy  was  the 
main  medium  in  reaching  the  individual  con¬ 
sumer.  There  was.  of  course,  a  house-to-house 
delivery  by  wagon,  but  those  accustomed  to  buy¬ 
ing  their  paoers  on  the  streets  depended  utk  n 
the  active  youngsters  who  ran  yelling  through 
the  highways  and  byways,  flipped  the  street 
cars,  made  change  with  grimy  paws  and  com¬ 
mendable  accuracy  and  served  the  community 
faithfully  and  well.  These  the  Daily  News 
supplied  with  a  hall  and  a  warm  basement  for 
protection  from  the  wintry  blasts  of  Calhoun 
alley. 

Mr.  Chappell  then  takes  up  some  of 
the  distinguished  newspaper  men  who 
achieved  success  on  the  News.  As  many 
of  these  celebrities  have  already  been 
mentioned  in  a  review  of  a  pamphlet  put 
out  by  Henry  Justin  Smith,  the  present 
managing  editor  of  the  News,  no 
additional  comment  is  necessary  in  “Our 
Own  World  of  Letters.” 

Mr.  Chappell  concludes  his  story  with 
a  few  remarks  about  yesterday  and 
tomorrow.  Usually  the  Chicago  Daily 
Xcu’s  charges  for  its  pamphlets  but  this 
one  may  be  obtained  gratis  upon  applica¬ 
tion  to  that  newspaper. 


TRENTON  WRITER  HONORED 

Henry  C.  Buchanan,  veteran  editorial 
writer  on  the  Trenton  (N.  J.)  Times, 
was  tendered  a  dinner  recently  by  ihe 
Trenton  Press  Qub  to  mark  his  77th 
birthday.  He  is  president  of  the  organi¬ 
zation.  Dean  John  E.  Gill,  of  Rider 
College  served  as  toastmaster. 


successful  newspapers 
use  Cooper  Hewitts 


PROBABLY  you  often  have  wondered  why  so  many 
of  the  successful  newspapers  are  using  Cooper 
Hewitt  illumination.  The  reasons  are  many,  but  they 
always  boil  down  to  one  simple  truth — men  who  work 
under  Cooper  Hewitts  can  see  better. 

In  1902  Peter  Cooper  Hewitt  developed  the  first  prac' 
deal  mercury  arc.  This  invention,  since  greatly  improved, 
produces  a  light  rich  in  yellow  and  green  rays.  These 
colors  are  (as  later  scientific  investigation  proved)  the  very 
ones  under  which  the  eye  is  able  to  see  most  clearly  and 
with  least  strain.  Blue  and  violet,  also  present  in  Cooper 
Hewitt  light,  but  in  lesser  amounts,  blend  with  the  yellow 
and  green  to  produce  apparent  whiteness. 

These  scientific  facts  merely  mean  that  users  of  Cooper 
Hewitts  have  a  light  which  actually  is  better  to  work 
under  than  daylight  itself — a  light  which  is  cool  and  easy 
on  the  eyes  and  which  casts  no  deep  shadows.  This  light 
makes  details  stand  out  as  clearly  and  sharply  as  if  mag' 
nified  and  is  so  penetrating  that  it  gets  everywhere. 

I 

These  are  some  reasons  why  Cooper  Hewitts  are 
worthy  of  your  consideration.  They  can  be  used  to  real 
advantage  in  your  own  plant.  A  trial  installation  can  be 
had  without  obligation.  Or,  if  you  prefer,  we  will  send 
descriptive  literature.  Cooper  Hewitt  Electric  Company, 
863  Adams  St.,  Hoboken,  N.  J. 


COOPER  HEWITT 
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Statistical  Rating  of  Ohio  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1928  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduetion  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Company, 
tvill  constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  OHIO 

Notb;  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


r  t  h  Estate  for 

March  24 , 

1928 

Counties  in  bold 

face  capitals — Cities 

in  capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

LICKING  . 

481 

442 

403 

364 

325 

230 

Newark  . 

267 

265 

263 

260 

258 

179 

LOGAN  . 

251 

224 

197 

170 

143 

51 

Bellefcntaine  . 

91 

95 

99 

102 

106 

31 

LORAINE  . 

906 

978 

1049 

1120 

1193 

408 

Elyria  . 

235 

286 

337 

388 

439 

141 

Lorain  . 

393 

434 

475 

516 

557 

189 

LUCAS  . 

2962 

3208 

3455 

3702 

3951 

3590 

Toledo  . 

2634 

2843 

3052 

3261 

3470 

3154 

MADISON  . 

169 

142 

115 

87 

60 

33 

MAHONING  . 

2288 

2886 

3485 

4084 

4684 

1776 

East  Youngstown  .. 

143 

146 

150 

154 

157 

64 

Youngstown  . 

1616 

2034 

2452 

2869 

3287 

1245 

MARION  . 

394 

364 

334 

303 

273 

214 

Mar.on  . 

282 

274 

267 

259 

251 

194 

MEDINA  . 

233 

215 

197 

178 

160 

81 

MEIGS  . 

217 

184 

152 

120 

8/ 

4.S 

MERCER  . 

231 

193 

155 

117 

79 

64 

MIAMI  . 

433 

413 

394 

374 

354 

298 

Piqua  . 

141 

142 

143 

143 

144 

120 

MONROE  . 

177 

147 

117 

86 

56 

19 

MONTGOMERY  ... 

2142 

2284 

2426 

2568 

2712 

2497 

Dayton  . 

1633 

1856 

2080 

2304 

2527 

2322 

(Continued  on  page  43) 


OHIO  . 

ADAMS  . 

ALLEN  . 

Lima  . 

ASHLAND  . 

Ashland  . 

ASHTABULA  .... 

Ashtabula  . 

Conneaut  . 

ATHENS  . 

AUGLAIZE  . 

BELMONT  . 

Bellaire  . 

Martins  Ferry  . . . 

BROWN  . 

BUTLER  . 

Hamilton  . 

Middletown  . 

CARROLL  . 

CHAMPAIGN  .... 

CLARK  . 

Springfield  . 

CLERMONT  . 

CLINTON  . 

COLUMBIANA  .. 
East  Liverpool  .... 

Salem  . 

COSHOCTON  . 

Coshocton  . 

CRAWFORD  . 

Bucyrus  . 

CUYAHOGA  . 

Cleveland  . 

E.  Cleveland  . 

Cleveland  Heights 

Lakewood  . 

DARKE  . 

DEFIANCE  . 

DELAW/ RE  . 

ERIE  . 

Sandusl  v  . 

FAIRFIELD  . 

Lancaster  . 

FAYETTE  . 

FRANKLIN  . 

Columbus  . 

FULTON  . 

GALLIA  . 

GEAUGA  . 

GREENE  . 

Xenia  . 

GUERNSEY  . 

Cambridge  . 

HAMILTON  . 

Cincinnati  . 

Norwood  . . 

HANCOCK  . 

Findlav  . 

HARDIN  . 

HARRISON  . 

HENRY  . 

HIGHLAND  . 

HOCKING  . 

HOLMES  . 

HURON  . 

JACKSON  . 

JEFFERSON  . 

Steubenville  . 

KNOX  . 

LAKE  . 

LAWRENCE  . 

Ironton  . . . 


55770 

56099 

56428 

56758 

57087 

54930 

190 

151 

113 

75 

36 

39 

646 

621 

595 

571 

546 

456 

415 

422 

430 

437 

444 

452 

212 

187 

162 

136 

111 

142 

92 

91 

90 

88 

87 

116 

610 

617 

623 

631 

638 

216 

240 

280 

321 

361 

401 

125 

101 

117 

133 

149 

165 

52 

427 

368 

308 

248 

189 

145 

258 

223 

189 

154 

119 

70 

869 

804 

740 

677 

613 

285 

145 

148 

152 

155 

158 

67 

136 

134 

132 

129 

127 

,  56 

196 

165 

134 

103 

72 

45 

866 

900 

934 

969 

1004 

691 

3% 

441 

487 

532 

577 

394 

279 

294 

310 

325 

340 

235 

131 

112 

93 

73 

54 

36 

218 

187 

156 

125 

94 

77 

775 

763 

750 

738 

726 

494 

614 

631 

648 

665 

682 

459 

249 

219 

189 

159 

129 

76 

204 

181 

159 

137 

114 

60 

768 

777 

784 

793 

802 

478 

210 

244 

278 

311 

345 

199 

96 

95 

94 

92 

91 

56 

258 

223 

187 

151 

116 

112 

100 

99 

97 

94 

92 

88 

324 

317 

310 

303 

296 

97 

103 

104 

105 

106 

107 

35 

9909 

10080 

10252 

10423 

10596 

16494 

8231 

8218 

8206 

8193 

8180 

12697 

327 

321 

315 

308 

302 

453 

192 

187 

181 

175 

170 

263 

495 

487 

479 

471 

463 

717 

370 

311 

251 

191 

132 

128 

202 

173 

145 

116 

87 

60 

226 

193 

161 

128 

95 

81 

361 

368 

375 

382 

389 

286 

226 

245 

265 

284 

303 

220 

343 

305 

267 

229 

191 

185 

140 

139 

138 

136 

135 

130 

190 

169 

149 

128 

107 

90 

2847 

2921 

2996 

3071 

3148 

3784 

2525 

2654 

2782 

2910 

3039 

3662 

201 

168 

135 

102 

69 

36 

197 

1.57 

111 

77 

37 

46 

123 

102 

81 

59 

38 

45 

272 

251 

231 

211 

190 

113 

91 

95 

99 

103 

107 

58 

393 

354 

316 

277 

238 

87 

125 

130 

134 

138 

143 

44 

4862 

5575 

6287 

7000 

7714 

11149 

3829 

4286 

4742 

5198 

5655 

8158 

302 

379 

456 

533 

610 

884 

324 

291 

258 

225 

192 

203 

160 

160 

160 

159 

159 

168 

253 

216 

179 

142 

105 

105 

169 

156 

143 

130 

117 

39 

204 

176 

149 

121 

93 

43 

241 

208 

175 

142 

109 

128 

203 

174 

146 

118 

89 

29 

150 

134 

118 

101 

85 

47 

298 

291 

284 

277 

270 

111 

237 

200 

163 

126 

89 

57 

746 

751 

756 

763 

768 

532 

309 

364 

419 

474 

529 

360 

260 

229 

197 

165 

134 

130 

302 

345 

387 

429 

472 

440 

326 

283 

239 

195 

152 

109 

126 

123 

120 

117 

114 

77 

of 

>tC7. 

30  Z 

207. 

W7. 

107. 

207. 

307. 

V07. 

S07. 
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This  chart  shows  the  relative  variation  of  the  State  of  Ohio  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 
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Counties  in  bold  face  capitals — Cities  in  capitals 

and  lower 

case 

CL  No.  1  CL 

No.  2  CL 

No.  3  CL 

N».  4  CL 

No.  5  CL 

No.  6 

MORGAN  . 

125 

102 

79 

56 

33 

32 

morrow  . 

132 

107 

82 

56 

31 

36 

MUSKINGUM  .... 

..  502 

483 

464 

444 

425 

327 

Zanesville  . 

..  277 

295 

313 

330 

348 

264 

NOBLE  . 

..  151 

122 

92 

62 

33 

20 

OTTAWA  . 

. .  201 

189 

177 

165 

153 

45 

PAULDING  . 

..  161 

132 

103 

74 

45 

21 

PERRY  . 

..  300 

257 

215 

172 

129 

47 

PICKAWAY  . 

..  222 

185 

149 

112 

75 

3. 

> 

PIKE  . 

..  120 

95 

71 

46 

21 

17 

PORTAGE  . 

..  347 

344 

341 

337 

334 

162 

PREBLE  . 

..  202 

173 

145 

117 

88 

29 

PUTNAM  . 

..  237 

194 

150 

106 

63 

48 

RICHLAND  . 

..  513 

492 

471 

450 

429 

570 

Mansfield  . 

..  287 

300 

314 

327 

340 

458 

ROSS  . 

..  354 

317 

279 

241 

204 

157 

Cbillicothe  . 

..  148 

153 

158 

163 

168 

124 

SANDUSKY  . 

..  323 

296 

269 

242 

215 

157 

Tremont  . 

...  122 

122 

122 

122 

122 

86 

SCIOTO  . 

..  608 

575 

540 

507 

474 

401 

Portsmouth  . 

..  351 

364 

378 

392 

405 

338 

SENECA  . 

...  374 

355 

336 

316 

297 

215 

Fostoria  . 

91 

93 

95 

% 

98 

69 

Tiffin  . 

..  138 

141 

144 

146 

149 

106 

SHELBY  . 

..  219 

188 

157 

126 

95 

62 

STARK  . 

..  1860 

1922 

1985 

2048 

2111 

1650 

.Alliance  . 

..  236 

267 

299 

330 

361 

280 

Canton  . 

..  983 

1079 

1175 

1270 

1366 

1064 

Massillon  . 

..  178 

195 

211 

227 

244 

190 

SUMMIT  . 

. .  2795 

3094 

33% 

3696 

4000 

1901 

Akron  . 

. .  1928 

2117 

2307 

2497 

2686 

1280 

Barberton  . 

. . .  243 

319 

395 

471 

547 

250 

Cuyahoga  Falls  . 

...  116 

106 

97 

87 

77 

40 

Kenmore  . 

. . .  163 

150 

137 

123 

no 

59 

TRUMBULL  .... 

...  872 

829 

787 

744 

701 

504 

Niles  . 

. . .  146 

145 

145 

145 

144 

103 

Warren  . 

...  304 

303 

301 

299 

298 

211 

TUSCARAWAS  . 

. . .  575 

542 

508 

474 

441 

204 

New  Philadelphia 

106 

105 

105 

105 

104 

46 

UNION  . 

179 

148 

117 

86 

55 

51 

VAN  WERT  .... 

...  247 

215 

184 

152 

120 

72 

VINTON  . 

...  102 

83 

64 

45 

26 

26 

WARREN  . 

...  220 

197 

173 

149 

126 

87 

WASHINGTON 

...  378 

331 

285 

239 

192 

248 

Marietta  . 

...  135 

137 

140 

142 

144 

193 

WAYNE  . 

...  378 

373 

369 

365 

360 

161 

WILLIAMS  .... 

...  214 

184 

154 

124 

94 

51 

WOOD  . 

...  396 

351 

307 

263 

218 

163 

WYANDOT  .... 

. . . .  169 

146 

123 

100 

77 

33 

TFieGateway 
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POSTAL  RATES  OF  1921 
EXPECTED  TO  PREVAIL 


Newspaper  Publishers  Will  Get  “Half 
of  What  They  Want”  Rep. 
Griest  Says — Little  Hope 
For  1920  Schedule 


Newspaper  publishing  interests  will 
probably  receive  from  the  present  G)n- 
gress  a  reduction  in  second  class  rates 
based  upon  the  so-called  1921  schedules, 
not  upon  those  of  1920,  according  to  state¬ 
ments  made  to  Editor  &  Publisher  by 
Senator  George  H.  Moses,  Republican, 
New  Hampshire,  chairman  of  the  Senate 
Post  Offices  and  Post  Roads  Committee, 
and  Representative  William  W.  Griest, 
Republican,  Pennsylvania,  chairman  of  the 
House  Post  Offices  and  Post  Roads  Com¬ 
mittee. 

In  administration  circles  it  was  also 
stated  authoritatively  to  Editor  &  Pub¬ 
lisher  that  President  Coolidge  would  be 
expected  to  support  with  a  veto  the  op¬ 
position  of  the  Post  Office  Department 
to  the  1920  schedules,  which  the  news¬ 
paper  publishing  interests  are  demanding 


Senator  Kenneth  McKellar,  Democrat, 
of  Tennessee,  ranking  minority  member 
of  the  Senate  committee,  is  again  to  join 
in  the  movement  for  the  restoration  of 
the  1920  rates. 

It  is  the  judgment  of  Senator  Moses 
and  Representative  Griest  that  the  news¬ 
paper  interests  should  be  satisfied  with 
the  restoration  of  the  1921  schedules  un¬ 
der  present  postal  conditions.  Mr.  Griest 
stat^  to  Editor  &  Pubusher  that  these 
interests  are  “getting  one-half  of  what 
they  want,  which  is  considerably  more 
than  they  have  received  since  the  existing 
second  class  rates  went  into  effect.” 

Both  Senator  Moses  and  Mr.  Griest  are 
predicting  that  insofar  as  second  class 
rates  are  concerned  the  Griest  bill  will 
pss  Congress  in  its  present  form,  if  it 
is  to  become  a  law  with  the  President’s 
approval. 


NEW  YORKERS  TO  MEET 


Spring  meeting  of  the  New  York  State 
Circulation  Managers’  Association  will 
be  held  April  17  and  18,  at  Rochester, 
.\lfred  W.  Cockerill,  of  the  Utica  Press, 
secretary  of  the  association,  notified 
members  this  week.  The  program  com¬ 
be  restore<l.  and  which  are  being  written  mittee  has  asked  for  suggestions  on  topics 
into  the  pending  Griest  bill  providing  for  ior  discussion,  to  be  sent  to  William  F. 
postal  rate  revision.  Baldwin,  New  York  World,  chairman  of 

The  Griest  bill  has  been  reported  to  the  program  committee, 
the  House  by  the  House  Committee  - 


on  Post  Offices  and  Post  Roads  and  is 
expected  soon  to  be  passed  by  that  body 
with  the  1921  schedules  adopted  by  the 
committee  still  embodied  in  it. 


PUBLISHER  BUILDS  PLANE 

E.  K.  Williams,  publisher  of  the 
Temple  (Tex.)  Daily  Telegram,  last 
week  flew  an  airplane  of  his  own  manu- 


V^tle  representatives  of  the  newspaper  facture  from  Dallas  to  Chicago.  The 
publishing  interests  are  prepared  to  carry  new  machine,  called  the  Temple  Mono- 
their  fight  for  the  restoration  of  the  1920  plane,  was  designed  by  Mr.  Williams’ 
rates  to  the  House  floor,  the  real  battle  brother,  George  Williamj.  It  is  the  first 
over  this  issue  will  be  waged  in  the  to  have  been  manufactured  by  the  Wil- 
Senate  Post  Offices  and  Post  Roads  Com-  Hams  brothers  according  to  the  present 
•nittee  and  on  the  Senate  floor.  design. 


Illinois  newspapers  are  the  gateway  to  Illi¬ 
nois  homes.  Through  them  you  reach  one 
of  the  greatest  and  richest  consuming  mar¬ 
kets  in  the  entire  country.  To  be  more 
specific — through  these  newspapers  you  will 
influence  the  buying  power  of  over  seven 
million  prosperous  inhabitants,  or  over  one 
million  two  hundred  thousand  native  white 
families — 62%  of  whom  live  in  and  around 
the  large  cities.  Ninety-three  percent  of 
these  families  filed  income  tax  returns  last 
year  which  is  conclusive  evidence  that  they 
belong  to  the  earning  classes. 

These  Illinois  papers  are  the  shopping 
guides  to  these  prosperous  families,  most  of 
whom  are  home  owners  in  this  responsive 
market,  and  all  can  be  reached  by  the  power¬ 
ful  influence  of  these  great  daily  newspapers 
-  listed  below. - 


Rates 

Rates 

for 

for 

g.MM 

10.000 

Circulation 

Lines 

lines 

•Alton  Telegraph . 

..(E) 

10,962 

.05 

.05 

•Aurora  Beacon-News . 

..(E) 

19,667 

.07 

.07 

•Belleville  Advocate  . 

..(E) 

6,942 

.03 

.03 

tChicago  Daily  Journal . 

..(E) 

125,007 

.26 

.24 

•Freeport-Journal  Standard  . . 

...(E) 

9,905 

.05 

.05 

•Joliet  Herald  News . 

...(E) 

20,213 

.07 

.07 

Mattoon  Journal  Gazette - 

...(E) 

5,813 

.04 

.04 

•Moline  Dispatch  . 

...(E) 

12,680 

.05 

.05 

•Monmouth  Daily  Review  .\tlas.(E) 

5,424 

.035 

.035 

•Peoria  Star _ (S)  24,819.. 

...(E) 

30,957 

.085 

.07 

•Waukegan  Daily  Sun  . 

...(E) 

6,200 

.035 

.035 

tGovemment  Statement, 

March  31,  1927. 

•A.  B.  C,  Publishers’  Statement. 

,  October  1, 

1927. 
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SEEK  LIBEL  JUROR  ON 
CONTEMPT  CHARGE 


U.  S.  MAY  INVESTIGATE 
COPLEY  PAPER  BUYS 


ADVERTISING  WOMEN  HOLD  ANNUAL  FROLIC 


Hui^h  L.  Nott  Cited  in  Connection  with 
$1,000,000  Press-Scimitar  Suit 
Against  Commercial-Ap¬ 
peal — Warrant  Out 


Norris  Reads  Letter  Before  Senate 
Charging  Public  Utilities  Behind  Re¬ 
cent  Purchases — Utility  Support 
Denied  by  Publishers 


Charges  made  before  the  Senate  la't 
week  that  public  utility  interests  are  Ik  - 
hiiKl  the  Copley  purchases  of  papers  in 
Illinois  and  California,  may  result  in  an 
investigation  of  the  transactions  by  the 
Federal  Trade  Commission,  now  inquir¬ 
ing  into  the  linancing  of  public  utility 
corporations.  The  charges  were  read  by 
Senator  Xorris  of  Nebraska  from  a 
letter  written  by  Willis  J.  Spaulding  of 
the  Springfield,  111.,  Department  of  Pub¬ 
lic  Properties. 

The  Senator  suggested  that  the  Com¬ 
mission  consider  the  letter  in  its  further 
investigations.  Tlie  letter  brought  a 
prompt  denial  from  publishers  concerned, 
and  from  John  Callan  O’l-aughlin,  vice- 
president  of  the  Copley  Press,  Inc.  Mr. 
Copley  is  not  now  in  the  country.  Sena¬ 
tor  Norris’s  reply  was  again  to  ask  the 
Senate  to  probe  Copley  financing. 

Commissioner  Spaulding’s  letter  said 
that  Mr.  Copley  was  buying  newspapers 
in  Illinois  and  California  “as  a  defense 
measure  on  the  part  of  the  public  utility 
interests  who  are  providing  funds  for 
these  purchases.”  It  characterized  as 
“absolutely  untrue”  Mr.  Copley’s  declara¬ 
tion  that  he  was  no  longer  interested  in 
public  utilities. 

Mr.  Spaulding  said  that  the  price  of 
$900,000  paid  for  the  lllinms  State 
Journal  recently,  was  $300,000  more  than 
the  paper  was  worth.  The  letter  also 
stated  that  negotiations  were  on  foot  for 
the  addition  of  tlie  I. os  Angeles  Express 
to  the  papers  of  the  Kellogg  chain,  re¬ 
cently  purchased  bv  Copley. 

“It  is  rumored  the  chain  is  to  be  ex¬ 
tended  up  the  Pacific  Chast,  including  the 
cities  of  Oakland,  San  Francisco,  Seattle 
and  Tacoma.”  the  letter  said. 

Edward  A.  Dickson  and  Guy  C.  Earle, 
Jr.,  publishers  of  the  Los  Angeles  Ex¬ 
press,  immediately  denied  that  negotia¬ 
tions  for  the  purchase  of  the  Express 
were  on  foot.  They  stated  that  last  year 
Mr.  Copley  had  negotiated  for  stock  in 
the  paper,  but  that  the  negotiations  had 
fallen  through. 

Mr.  O’l^ughlin’s  denial  said,  “There 
is  no  connection  whatsoever  between  the 
acquisition  of  newsi)apers  by  Ira  C. 
Copley,  and  any  industry  or  interest,  save 
that  of  the  public.” 


Miss  Florence  Dart,  space  buyer  for 
McLain-Simpers,  Inc.,  Philadelphia, 
photographed  at  Ad  Women’s  Ball. 


Harriette  Fallon,  Providence  Jour¬ 
nal,  and  B.  M.  Bryant,  advertising 
director,  Seattle  Star. 


W.  F.  Walsh.  Marcia  Mayer,  P.  H. 
Weyl,  and  Katherine  Farrell  (seated). 


Katherine  Parker,  space  buyer,  Len¬ 
non  &  Mitchell,  Minerva  Harris, 
space  buyer,  Sherman  &  Lebair. 


charge  of  a  committee  headed  by  Flor-  WAITE  HEADS  NEWS-PILOT 

ence  Ficke,  chairman,  and  including  Mrs.  - 

Minna  Hall  Carothers,  Ida  Clarke,  Emily  Reorganization  Foliowring  San  Pedro 
E.  Connor.  Kathleen  Goldsmith,  Mildred  „  ,  ^  i  ,  • 

Kallfelz,  Marcia  Meyers.  Anna  M.  Me-  Merger  I.  Completed 

Lean,  Helen  Rockey,  and  Elsie  E.  Wilson.  Reorganization  of  the  executive  staff 
The  League  of  Advertising  Women  is  of  the  San  Pedro  (Cal.)  News-Pilot  has 
a  pioneer  organization  of  women  in  ad-  been  completed,  following  the  merger  of 
vertising,  organized  in  1912.  Among  its  the  San  Pedro  Nexvs  and  the  San  Pedro 
activities  are  the  creation  of  scholarships  Pilot  last  week.  The  properties  of  both 
for  young  women  in  advertising,  the  companies  have  been  consolidated  under 
maintenance  of  an  employment  depart-  the  name  of  the  San  Pedro  Printing  and 

Publishing  Co.,  the  owners  of  both  prop¬ 
erties  taking  stock  in  the  new  firm. 

Clark  F.  Waite,  former  editor  of  the 
Pilot  will  be  president  and  general  man¬ 
ager  of  the  News-Pilot,  and  the  execu¬ 
tive  staff  of  the  editorial  department  will 
include  Lowell  E.  Jensen,  former  city 
editor  of  the  News ;  Thomas  R.  Evans, 
former  city  "ditor  of  the  Pilot ;  and 
James  Lee,  sports  editor  of  the  News. 
Everett  A.  Powell,  who  recently  became 
advertising  manager  of  the  Pilot,  will 
be  advertising  manager. 

ISSUES  MARKET  BOOK  Stock  control  of  the  News-Pilot  will 

.  rest  in  the  Southern  California  News- 

Aew  1  ore  Nun  has  'ssuea  a  1928  papers,  .Associated,  a  holding  company 
of  Its  booklet  Valuable  Data  For  all  the  newspapers  known  as  the  Kel- 
pace  Buyer,  containing  advertising  string,  under  the  general  manage- 

,  ^l®®ses  of  newspaper  adyer-  ment  of  Samuel  G.  McClure,  former  pub- 
including  railrrad  and  religious  Us^er  of  the  Glendale  (Cal.)Nc7r,T. 


TRADER  HORN  WROTE  POETRY 


PASSAIC  NEWS  UNAGE 

In  reporting  its  linage  for  the  tabula¬ 
tion  of  1927  records  for  the  March  3 
issue  of  Editor  &  Publisher,  the  Passaic 
(N.  J.)  News  did  not  include  New  York 
City  advertising.  The  corrected  figures 
follow:  Total,  6,841,479  lines;  national, 
952.664  lines;  local.  5,134,054  lines;  classi¬ 
fied,  754,761  lines. 
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ROTHERMEKE  massing  MIL¬ 
LIONS  TO  EXPAND  CHAIN 


(Continued  from  page  11) 


the  lU-rrys.  In  1925  the  two  brothers 
mack  a  net  of  about  $1,250,000  on  their 
papers.  In  1926,  after  deducting  divi¬ 
dends  totalling  12  per  cent  on  ordinary 
stock,  interest  on  debentures  and  divi¬ 
dends  on  preferred  stock,  the  Berry  profit 
was  L13.5,753,  approximately  $1,032,000. 


Sir  Comer  Berrv 


.And  a  large  part  of  the  organism  which 
pnxluces  these  profits  is  engaged  in  pub¬ 
lishing  enterprises  which  will  not  be  af¬ 
fected  by  Lord  Rothermere’s  schemes,  in 
magazines,  weeklies,  and  dailies  in  non¬ 
competitive  cities. 

The  papers  which  confront  each  other 
would  not  satisfy  American  notions  of 
enterprise  in  mo.st  respects.  Both  sand¬ 
wich  news  between  pages  of  advertis¬ 
ing  ;  both  place  the  go<Kl  and  the  bad 
alike  under  small  heads,  except  that  the 
Mail  cKcasionally  uses  a  two  column 
spread  on  items  of  importance. 

The  Mail  uses,  in  effect,  a  tabloid  ty|)e 
of  journalism.  There  is  an  indefinable 
personal  flavor  to  most  of  the  items;  few 
stories  run  more  than  two  sticks,  and  the 
figure  of  Lord  Rothermere  emerges  as 
frequently  from  behind  the  curtains  of 
journalistic  anonymity,  almost,  as  does 
that  of  Bernarr  Macfadden  in  America. 

The  Mail  indulges  largely  in  prize  con¬ 
tests,  crossword  contests,  advertising 
puzzles,  insurance  offers,  and  a  variety  of 
promotion  features — mostly  familiar  in 
-America.  .-Xonouncement  of  most  of  these 
are  carried  in  the  ears  of  the  paper. 

The  Telegraph  does  not  indulge  in 
“stunts”  and  does  not  go  to  pictures  to 


anything  like  the  extent  that  the  Mail 
dues,  the  Mail  carries  a  back  page  of 
pictures,  with  some  half-tones  inside. 

Politically  conservative,  the  Telegraph 
leans  a  little  toward  the  Left  in  selection 
of  news  and  in  its  concise  treatment  of 
heavier  topics,  foreign  policy,  etc. 

If  Lord  Rothermere’s  journalism  has 
not  shown  any  startling  advance  over  that 
of  his  brother.  Lord  Xorthcliffe,  still 
there  is  no  one  who  would  deny  his 
genius  in  the  field  of  finance.  Since  Lord 
Rothermere  bought  his  brother’s  papers, 
after  Xorthcliffe’s  death  in  1922,  t’.iere 
has  been  a  steady  and  rapid  appreciation 
of  the  value  of  his  holdings. 

One  of  his  most  profitable  strokes  was 
the  purcha.se  of  the  llulton  japers  and 
their  resale,  principally  to  the  Berrys. 
Lord  Rothermere’s  investment  was  about 
£6,000,000  and  his  profit  has  been  esti¬ 
mated  at  £1,000,000.  In  1924,  two  years 
after  Lord  Xorthcliffe’s  death,  it  was 
estimate<l  that  the  value  of  Lord  Rother¬ 
mere’s  proi)erties  had  trebled. 

The  present  project  has  demonstrated, 
again,  the  real  nature  of  I.ord  Rother- 
mcre’s  abilities.  Few  .\merican  pub¬ 
lishers — possibly  \V.  R.  Hearst  alone— 
have  used  the  advanced  financing  methods 
which  Rothermere  calls  to  his  assistance 
when  nothing  is  needed  but  ready  money. 
The  response  to  his  stock  offer  shown 
how  well  he  has  educated  his  public  to 
participate  in  his  ventures,  for  a  not 
undue  prospect  of  profits. 

Xearly  every  day  of  the  10  days  be¬ 
tween  his  announcement  and  the  sale  of 
stocks,  little  stories  on  the  issue  appeared 
in  the  Rothermere  newspapers.  They 
formed  a  splendidly  calculated  series,  ar¬ 
riving  at  the  stunning  climax  of  Feb.  23. 
The  issue  of  $1S,000,(KIO  was  sold  at  99. 
It  pays  5V2  per  cent.  For  a  day  or 
two,  the  reverberations  continued.  Lord 
Rothermere  was  now  turning  the  success 
of  the  is.sue  back  to  the  advantage  of  his 
enterprises.  The  paper  rejwrted  that  Lord 
Rothermcre’s  loan  was  the  transcendent 
news  on  .-Xmerican  front  pages  for  two 
successive  days. 

The  London  press  in  general  refused  to 
join  the  ballyhoo.  The  Times  foresaw 
an  epoch  when  the  British  public  would 
be  reduced  to  purchasing  one  of  two 
opinions— Rothermere’s  or  Berry’s. 

“They  buy  and  sell  their  newspapers  as 
though  they  were  so  many  pounds  of 
cheese,”  another  contemporary  said.  “Of 
interest  in  newsoapers  as  newspapers, 
as  honest  organs  of  opinions;  of  a 
sense  of  responsibility  to  the  public 


whom  they  serve,  they  show  no  sign.” 

The  public  took  their  opinions  lightly, 
this  editor  added,  so  that  when  the  IJaily 
Mail  fought  I.abor  in  an  election  some 
time  ago,  Latx>r  swept  the  country. 

.■\s  a  matter  of  fact.  Lord  Rothermere 
rarely  indulges  in  sharp  |>artisan  attitudes. 

If  yueen  \  ictoria  had  said  it,  instead  of 
Decatur,  he  might  even  be  running,  “My 
country,  right  or  wrong,”  at  the  masthead 
of  his  paiiers. 

Lord  Xorthcliffe  had  little  better  suc¬ 
cess  with  public  opinion  than  Lord 
Rothermere.  Xorthcliffe  concentrated  op¬ 
position  to  Bannerman  in  l‘H)6,  and  Ban- 
nerman  set  a  new  record  in  majorities,  and 
Liberalism  suddenly  gained  a  solid  foot¬ 
ing  in  British  psilitics. 

But  however  insignificant  Lord  Rother¬ 
mere’s  partisan  political  opinions,  the 
Daily  Mirror  Xewspai>ers,  Ltd.,  has 
shown  an  average  profit  for  the  past  five 
years  of  nearly  $1,500,000  per  year,  and 
the  Associated  Xewspapers  for  the  same 
period  have  shown  an  average  profit  of 
about  $5,200,0(X).  The  excess  assets  of 
the  former  amount  to  nearly  $40,(K)0,0()0 
and  those  of  the  latter  to  nearlv  $45,000,- 
000. 

Most  of  this  "financial  power  is  in  the 
liands  of  Lord  Rothermere — the  former 
Harold  Harms  worth,  his  brothers,  Cecil 
Bisshop,  Sir  Hildebrand  .\ubrey,  and  Sir 
Robert  Leicester  Harmsworth,  or  other 
connections.  I-fird  Rothermere’s  son.  Es¬ 
mond  Cecil,  who  will  be  30  in  May,  is  the 
heir  apparent. 

Rothermere  him.self  will  be  60  on  .\pril 
26.  That  may  enter  into  the  present 
battle,  for  his  adversaries  are  much 
younger,  and  Welsh.  (Ir.mer  Berry  is  45 
and  William  will  he  49  in  June. 

The  present  generation  of  Harms- 
worths.  all  sprung  from  Alfred  Harms¬ 
worth.  barrister,  who  died  some  years 
ago,  are  stubbornly  upper-middle  class, 
for  all  the  rain  of  titles  that  has  fallen  on 
the  family  since  it  became  influential. 
Golf,  tennis,  motoring,  fly-fi.shing- -one  of 
them  rai.ses  breed  cattle — no  frills,  and 
British  products  are  the  only  ones  that 


amount  to  anything.  .\t  present  the  Daily 
Mail  is  still  knee  to  knee  and  sword  to 
sword  with  the  Bolshevik  aaul  the  Zinoviev 
note. 

Harold.  Bart.  1910,  Baron.  1914.  Pri\y 
Councillor,  1917,  Viscount.  1919.  is  not 
reluctant  to  appear  in  the  public  eye 
and  that  is  another  point  of  contrast  with 
the  Berrys.  The  two  sons  of  a  Welsh 
alderman,  whose  brother  is  a  dominating 
figure  in  the  Welsh  coal  industry,  are  hard 
to  catch  in  print.  Taciturn,  efficient,  re¬ 
tiring,  they  keep  quiet,  follow  their  pro¬ 
grams,  and  build  up  their  chain  of  pub¬ 
lications  which  already  includes  more 
than  a  score  of  dailies,  80  weekly  pub¬ 
lications.  and  nearly  100  monthlies  and 
annuals. 

OPENS  LOOP  OFFICE 

The  Chieago  Daily  Neivs  has  opened 
a  new  branch  office  at  State  and  Madison 
streets,  to  serve  as  the  new  loop  want-ad 
office  of  the  paper. 


57% 

of  all  local 
Rotogravure 


advertising  appearing 
in  Detroit  during  1927 
was  published  in  The 
Detroit  Free  Press. 


\ 


Betrolt 

"Starts  The  Day 
In  Detroit" 


Twenty 

consecutive 
months  of 
gains  in 

LOCAL 

Advertising 

for  the 

BALTIMORE 

NEWS 

for  a  total  of 

531,441 

lines 

Net  paid  circulation 
for  January,  1928 

150,490 

Largest  circulation  of  any  daily 
paper  in  the  South 


Cline-Westinghouse 
Double  Motor-Drive 
'with  full  automatic 
push  button  control 

is  used  by 

Des  Moines  Register 
Tribune 

De«  Moin«s,  la. 

Ask  them,  about  it 

CLINE  ELECTRIC  MFC.  CO. 
Chicaco:  111  West  Washiac- 
ton  Street 

New  York:  47  West  34th  St. 
San  Franeiaco:  First  National 
Bank  Building 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Ob*  newspaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  oTarwhelming 
laadership.  At  on*  cost,  through 
a  singla  nawspapar,  the  advar- 
tisar  quickly  and  thoroughly 
soils  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scrippt-Hotoard  Newspaper 

Represented  by  Allied 
Newspapers,  Inc. 

Vow  York  Ohlonso  Sotrolt  Atlanta 
•aa  Tnaelioo  lea  Ans«las  Beattlo 
Fsrtlaad 


Average  Net  Paid  Circulation 
for  lanuary 


Evening 

Morning 

Sunday 


254,180 

250,497 

293,217 


W  eekly  Star 473,0 1 7 

THE 

KANSAS  CITY 
STAR 


„  ROTO-„ 

Gravure 

Sections 

I 

Newspapers  | 
(^Magazines  I 

STANDARD 

GraVure  Corporation 

LOUISVILLE,  KENTUCKY 
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STARTS  EARLY  EDITION 


California  Papers  Bridge  Morning  Gap 
Caused  by  Merger 


A  way  to  "plug  the  morning  gap” 
caused  by  the  consolidation  of  morning 
and  evening  newspapers  into  an  evening 
l)ai>er  has  been  worked  out  by  the  Marys¬ 
ville  (Cal.)  Appeal-Democrat. 

The  Marysznlle  Democrat,  evening,  and 
the  Marysville  Appeal,  morning,  were 
merged  Sept.  1,  1927,  and  the  Appeal- 
Democrat  appeared  as  an  evening  paper. 

The  afternoon  edition,  however,  re¬ 
mained  in  the  postoffice  over  night  before 
going  out  on  the  six  rural  routes  of 
Slarysville  and  Yuba  City.  The  two 
towns,  each  a  county  seat,  are  separated 
only  by  a  river. 

The  Marysville  rural  routes  left  the 
postoffice  at  10 :30  a.m.  and  the  Yuba  City 
carriers  at  7 :30  a.m.  Patrons  of  the 
Yuba  City  routes  signed  petitions  asking 
for  a  change  in  the  time  of  departure  to 
10:30  to  correspond  to  the  Marysville 
routes  and  to  get  mid-morning  mails,  and 
the  Appeal-Democrat,  when  the  petition 
was  granted,  began  to  issue  a  9  a.m.  edi- 
tion. 

This  new  morning  edition  goes  to  press 
six  hours  later  than  did  The  Marysville 
Appeal  and  after  the  leased  wire  has  car¬ 


ried  4,500  words  of  the  day’s  news.  The 
Appeal-Democrat  makes  over  five  pages 
of  its  previous  afternoon’s  edition  for  the 
morning  sheet,  inserting  overnight  and 
early  morning  events.  The  experiment 
gives  the  boxholders  of  the  six  rural 
routes  a  later  edition  than  a  regular 
morning  paper,  and  the  newspaper,  by 
careful  shifting  of  its  force,  has  been  able 
to  add  the  edition  without  increasing  its 
costs. 


production,  resulting  from  constant  im-  BUSINESS  OPPORTUNITIES 

provement  and  expansion.  =  - -  --  .  --  ^ 

-  Brokers 


WINS  SAFETY  CERTIHCATE 


LEAVES  ONE  CENT  HELD 


The  Mergenthaler  Linotype  Company 
has  been  awarded  a  certificate  giving  it 
a  rating  of  99.49  per  cent  in  a  safety 
campaign  conducted  by  Associated  Indus¬ 
tries  of  New  York.  A.  M.  Fardee,  safety 
engineer  of  the  company,  attributes  the 
winning  of  the  certificate  to  the  fine  co¬ 
operation  of  Linotype  employes. 


An  Opportunitjr  for  on^  witb  experience  and 
limited  o-apital.  Available  one  trade  paper,  one 
iiiHirazine:  i>'itlal  ptiynient  $3,000  on  each;  both 
hreakiiiK  even,  but  in  need  of  better  raanai^. 
meiit,  eH|KM‘iiilly  in  the  advert ising  department, 
.1  B.  Shale.  Times  Rida-,  New  York. 
i.ouis  £ddy,  Marshall  Field  BuildliiK*  Chicago, 
Metruimlitun  Theatre  Uuilding,  Ixm  Angelot. 
Coufldentiul,  ijulck  handling  of  publlahing  prop- 
(Ttlet*.  Riiyer'i  and  sellera  ready  to  negotiate. 


113-Year-Old  Canton  Repository  Was 
One  of  Few  Penny  Dailies 


When  the  Canton  (O.)  Repository 
raises  its  price  from  one  to  two  cents  on 
April  2,  it  will  mark  the  passing  of  one 
of  the  few  remaining  penny  newspapers 
in  the  United  States.  The  announcement 
of  the  price  rise  was  reported  in  Editor 
&  Publisher  last  week. 

The  Repository  will  celebrate  its  113th 
birthday  on  March  30,  and  has  been  a 
penny  paper  since  1895.  Its  Sunday  pa¬ 
per  will  remain  at  five  cents. 

Heretofore,  subscribers  have  been  able 
to  get  the  daily  and  Sunday  Repository 
for  $5  a  year.  In  its  announcement,  the 
paper  explained  that  the  price  increase 
was  necessitated  by  the  rising  costs  of 


Classified 


Middle  West  Propertlee — ExcliielTe  lUtiDSt. 
.\u  daiiiHiriiiiy  iiiilillcity.  1‘eraonal  eerrlce  la 
every  deni.  Kverytblng  I'onOdeDtlal.  IIt|h 
yraile  new>|)n|>er  homlt  for  sale.  Clyde  H. 
Knox,  S.SI  llourd  of  Trade,  Kanana  City,  Mo. 


Newapapera  of  quality — High  claaa,  confidential 
service  to  aellera  and  buyers.  Quick  aetlun  for 
clients  In  sales,  consolidation  and  leasea.  Writs 
us  fully  what  you  want.  Wilbelm  dc  Holm, 
30»  12th.  N.  W.  Canton.  O. 


BUSINESS  OPPORTUNITIES 


A  Buainess-retter  who  has  aympstby  with  and 
knows  bow  to  sell  Inspirational  literature  both 
in  books  and  a  magazine,  can  buy  an  Interest, 
or  nnder  certain  conditions,  all  of  a  successful 
book  and  magazine  publlsbiug  business.  He 
should  have  not  leas  than  150,000  available. 
Harris-Dibble  Company,  345  Madison  Avenue, 
Sew  York  City. 


Omar  D,  Gray,  The  Sturgeon.  Mis^url.  newa- 
paper  broker,  who  has  consolidated  more  news¬ 
papers  than  an.T  man  who  ever  lived  on  this 
earth  writes:  “On  the  third  trip  to  Clarence, 
Mo.,  I  consolidated  the  two  newspapers  tl'ere, 
selling  the  Courier  to  Eugene  Maupln.  T  here 
are  too  many  newspapers  and  I  kill  one  every 
few  weeks.  I  have  a  Michigan  daily  I  can  sell 
for  $125,000.  with  building — $35.0ti0  down.  I 
liave  in  the  aggregate  seven  million  dollars’ 
worth  of  newspaper  property  listed  for  sale  la 
41  states.  Write  me  where  you  want  to  own  a 
newspaper  and  bow  much  money  you  have  foi* 
a  down  payment  and  trust  me  to  serve  you.’’ 


(Additional  Classified  Ads.  on  page  47) 


Supplies  and  Equipment 


HOE 


Day  and  Night 

Emergency 

Service 


Further  Satisfactory 
Service  brinyts  these 
JF ords  of  Commen¬ 
dation: 


“We  wish  to  thank  you  for 
the  extraordinary  prompt  at¬ 
tention  which  you  gave  our  or¬ 
der  for  four  cam  wheels.  Such 
service  is  certainly  to  be  com¬ 
mended.” 

The  Asheville  Times 
December  8,  1926 


TELEPHONE 

Day,  DRY-dock  8200,  New  York 
Night,  DRY-dock  8202,  New  York 
Sunday, DRY-dock  8200,  New  York, 
or  Sunday,  PLA-za  9224,  New  York 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 


N.  Y. 

Boston  Chicago  San  Francisco 
New  Orleans  Dunellen  London 


Syndicates,  Special 
Services,  Equipment 
Manufactures,  Supply 
Dealers  can  sell  economi¬ 
cally  through  the  Classi¬ 
fied  page. 


BLANKETS 


of  all  kinds  for  all  makes  of 


Rotary  Newspaper  Printiog 
Machines 


Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 


Yon  can  save  watte  paper,  in. 
crease  prodnetion  and  obtain 
better  printing  when  yoor  ma* 
chines  are  properly  blanketed. 

We  specialise  in  the  mannfactnro 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  incln^ 
ing  all  widths  and  thicknesses. 


New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Maas. 


Modern 

Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  production  and  reduce 
costs — a  real  saving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
yonr  regular  dealer  in 
printers'  supplies  or 
write  ns  direct. 


Do  it  now! 


HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


DUPLEX -REBUILT  is  RIGHT- REBUILT 


"Yon  sold  us  a  pross  second  hand  but  wo 
might  have  thought  it  built  mow,  so  nicely 
did  it  run."  (From  a  recent  buyer’s  letter.) 


DUPLEX 

GOSS 

HOE 


USID  PRESSES 


of  various  types  and  capacity:  what  are  your  needs? 


Duplex  Printing  Press  Company,  Battle  Creek,  Mich. 


World  Bldg. 
Now  York 


77  WashingtoB  St. 
Chicago 


Do  Young  Bldg. 
San  Frm  Bcisco 


rSwJT  FINISHES.. IT  COOLS 


Enables  one  man  to  iinUh 
*‘a  plate  a  minute’*— 5  timet 
4t  fast!  Time  savings  soon 
pay  for  it.  For  full  partic¬ 
ulars  address: 


^SS  PRINTING  PRESS  CO. 

New  York  Chicago  San  Franclzco 
Selling  Agentz 


CLASSIFIED 


Points  out  the  opportunities  of  today  and 
makes  contacts  with  tomorrow’s  prospects. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  24,  1928 
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Employment 

1 

Equipment 

S 

Services 

business  opportunities  employment  employment  mechanical 


! 

i 


Idea  For  Sale 


A  Syndicated  Service  Idea — Simple  and  easy  to 
ftart.  Made  us  fo.OOO.  Good  full  or  part  time 
proposition  for  any  ad-man,  printer  ar  aaenoy. 
Oni.v  $d.  K.  D.  Trautman,  Tres.,  liox  tH8, 
Beading.  1*«.  _ 

New*  Service  For  Sale 

if.»Tnpolitan  News  Service  for  sale ;  lerving 
more  tUan  200  out-of-town  newspapers  on  spot 
news;  good  proi>osttion  for  one  or  two  live 
newspaper  men  witli  little  cash;  balance  terms. 
D-Wl.  Editor  *  Publisher. 


Newspapers  For  Sale 

Catholic  Weekly  for  sale;  official  Diocesan 
paper,  long  established,  in  large  Pennsylvania 
city.  D  tt47.  Editor  &  1‘iiblisher. 

Sale — New  York  State  county  se.it  weekly 
with  evcellent  e<iuipment.  Priced  at  #20.000 
one-half  cash.  Address  J.  W.  Shaw,  Secretar.v, 
Sew  York  Press  Association.  Elmira.  N.  Y’. 
'South  Virginia  Weekly  with  commercial  prlnt- 
Ing  plant.  Exclusive  in  city  of  2,000  popula¬ 
tion.  county  of  22,000.  Bona  flde  circnlr.tion 
excess  1.000.  Price:  #18,000  free  all  indebted¬ 
ness.  Terms.  Wire  or  write  Southern  Publish¬ 
ers  Exchange,  Inc.,  Hoorn  20.'!,  12  N.  0th  .-Ireet, 
Richmond.  Va. _ 

CIRCULATION 


_ Promotion _ 

Circulation — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor 
is  voiir  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service,  Bell 

BIo<'k.  Cincinnati.  Ohio. _ 

Circulation  Builders — Blair  *  Austin,  3.M5 
Perkiomen  avenue.  Reading,  Penn.  Originators 

of  Salesmanship  Club  Campaigns. _ 

Oreatost  Results  per  Dollar  expended  In  circu¬ 
lation  building  campaigns,  23  years  of  leader¬ 
ship.  Myero  Clrc.  Organlxatlon,  Box  288. 

Waterloo.  Iowa. _ 

Superior  Circulation  Builders — The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  aven.ie.  lawls- 
vllle,  Kentucky.  Tlie  cicculation  Iniilding  or¬ 
ganization  that  has  set  the  standard  for 
aggressive,  snecessful  circulation  campi'gns  for 
twenty  years. 

Th»  World’s  Largest  CirotalntioB  Bnildlng  Or- 
ganlsation — The  only  circulation  building  aorv- 
Ice  in  Newspaperdom  furnishing  publishers' 
aOdavlta  of  the  exact  results  of  its  every 
campaign.  The  Charles  Psrtlows  Company, 
Oecldentsl  Biilblinc.  Inillanapolla. 


EDITORIAL 


Political  Stories  Wanted 

Twenty-five  Dollart  for  ten  best  stories  on  odd¬ 
est  or  cleverest  political  stunt  or  coup  of  which 
you  have  personal  knowledge.  Any  length. 
Anything  from  township  to  national  politics. 
Must  be  authentic.  I>e\VItt  and  Henry,  Non¬ 
pareil.  Council  Hluffs,  lown. 


_ Manuscripts  For  Sale _ 

Two  Twelve  Thousand  word  maiiusc.’ipts  for 
sale.  If  Interested,  write  I.ayton  E.  Weiss,  278 
HuntiTdou  street.  Newark,  N.  J. 


EMPLOYMENT 


_ Help  Wanted _ 

Advertising  Salesman-  Only  Engliah  Catholic 
newspaper  in  city  with  400.000  Catholics,  offers 
opportunity  to  prHCtlcal  Catliollc  man  over  30 
ye.ars  of  age  wlio  hiis  sHccesafully  sold  space  for 
religious  or  cl.-isg  publication.  Paper  has  official 
hacking  and  excellent  riTiiitatlon.  If  interested 
in  permanent  connection,  detail  experience  and 
give  business  and  church  reference  in  first 
letter.  State  preference  for  salary  or  commis¬ 
sion.  Correspondence  confidential.  Write  D-048, 

Editor  A  Piihllsher. _ 

Claaiilled  Knnngsr  for  evening  newspaper  In 
midwestem  city  of  over  200,000  population. 
Want  man  who  knows  classified  promotion  and 
whose  ieaderslilp  will  develop  and  Inspire  sales 
force.  Give  detailed  information.  Including  ex- 
perleni’e.  salary  expected  and  former  connection! 
(In  confidence  If  desired).  D-032,  Editor  & 
Publisher. _ 

Clattified— Somewhere  there  Is  a  young  man  or 
young  woman  with  some  classified  experience 
who  wants  to  get  on  a  bang  up  morning  dally 
in  Middle  West  where  classified  has  never  l-ecn 
developed.  Want  hard  worker  who  hnows  what 
to  do,  willing  to  start  at  fair  wage,  and  share 
commission  on  business  developed.  Have  no 
money  to  spend  for  promotion.  Cannot  Idre 
help  at  the  beginning.  Give  reference.s,  full 
particulars  first  letter.  Address  D-933,  Editor  * 
Publisher. 

Ossified  Advertising  Mnnager  wanted  by 
Washington  (D.  C.)  newapaper.  Prefer  young 
man  under  2,'>  with  couple  years  of  classified 

exp.rlence.  P-9H>.  Editor  A  PuMIsher. _ 

Display — A  Washington  (D.  C.)  newspaper  baa 
a  splendid  opening  for  a  good  display  advertis¬ 
ing  man.  Detail  background,  salary,  etc.  In 
letter  to  0-^40,  Editor  &  Publisher. 


Help  Wantesl 


Newspaper  Advertising  Salesman — 

We  have  openlnge  for  a  few  real,  high  claea, 
experienced,  special  edition  and  special  page 
newapaper  advertising  salesmen  with  proven 
ability,  who  are  capable  of  earning  $10,000.(X)  or 
more  yearly  on  North  America's  best  newspaper 
special  propoaltlona.  Please  state  age,  experi¬ 
ence  and  references  in  first  letter.  Openings  in 
North,  Ihist,  South  and  West. 

Addreas,  Tbomaa  W.  Briggs  Company.  Hume 
Office,  Memphis,  Tenn.,  or  Eastern  Office,  44 
Broad  St.,  New  York  City. 


Reporter  and  Desk  Man — Experienced  reporter, 
capable  of  handling  any  desk  in  news  depart¬ 
ment  if  necessary,  for  Important  North  Caro¬ 
lina  afternoon  daily.  Must  be  capable  writer 
and  know  news.  Write  full  particulars,  salary 
expected  and  give  references.  D-923,  Editor  & 

Piihllalier. _ 

Salesman — Cnutual  opiiortunlty  open  to  salesman 
who  bat  following  with  tha  large  Newspaper 
Publlshera.  A  part  Interest  or  a  good  contract 
can  be  obtained.  State  full  particulars  about 
yourself.  Replies  will  be  strictly  confidential. 

Box  D-903.  Eidltor  A  Publisher. _ 

Society  Editor — Experienced  newspaper  woman 
of  tact  and  ability  for  afternoon  daily  in  North 
Carolina's  most  important  social  center.  Write 
particulars,  salary  expected  and  give  refer- 

cnces.  D-924.  Editor  A  Publisher. _ 

Sports  Editor — First  class  sports  editor  for 
afternoon  daily  in  most  important  sports  center 
in  Carol  inas.  Only  thoroughly  reliable  and  ex- 
lierlenced  men  need  apply.  Write  full  particu¬ 
lars.  salary  expected  and  give  referencea. 
D-022.  Editor  A  Publisher. 

Syndioats  Feature  Balstman  wanted,  with  nation¬ 
wide  followlag,  as  manager  of  a  New  York  syn¬ 
dicate.  Excellent  proposition  to  rlgbt  party,  ail 
replies  confidential.  D-887.  Editor  A  Publlsber. 
Wanted — man  mature  Judgment,  young  enungh 
to  have  plenty  of  pep  and  with  experience  in 
getting  the  most  out  of  himself  and  a  bmall 
force  on  a  morning  daily  in  Middle  West.  Want 
n  man  who  will  take  orders  willingly  and  try 
to  execute  them  intelligently,  and  work  iiaid. 
Fair  salary  to  start,  chance  for  more  as  p:']>er 
grows.  Want  u  man  who  intends  making  this 
his  last  stop  in  newspaper  work.  Give  refer- 
«-nres,  full  particulars,  salary  expected  first 
letter.  D  931,  Editor  &  Publisher. 


_ Situations  Wanted _ 

Advertising — Copy — College  graduate,  25,  with 
several  years'  newspaper  and  magazine  experl- 
eme.  wishes  position  with  newspaper,  magazine, 
nr  advertising  firm.  Good  worker  and  organizer. 
Best  of  references.  Middle  West  preferred. 

D-917.  Editor  A  Publisher. _ 

Advertising  Bolieitor — Can  build  misinesa  in 
face  of  any  kind  of  competition.  Y'onng  In 
years  but  have  made  good.  D-920,  Editor  A 
Publisher. 

Advertising  Manager — Age  3.3,  married,  now 
employed  on  one  of  nation's  leading  newspapers. 
Exceptional  ability,  fine  record,  excellent  per¬ 
sonality.  Wants  to  locate  in  growlrvi  city  of 
100,000  or  more.  Ohio  prcferre<l.  9  years  ex¬ 
perience.  If  you  are  Intereeted,  your  assurance 
is,  you  will  not  be  disappointed.  D-945,  Editor 
&  Piihlisher. 

Advertising  and  Assistant  Business  Manager- 
able  to  organize  and  direct,  nlso  plan  and  e»ll 
ndverflsing.  bnild  linage  reliably,  direct  clrcn- 
latlnn  promotion,  etc.  A  record  of  prodnetion 
on  large  group  and  small  dailies  past  ten  yean^ 
earning  over  #7.500.  Referencea  highest  grade. 
•Availnhle  almost  Iniinidiately.  directly  from 
reorganizing  job,  details  of  which  speak  well 
for  appliciint.  wliese  seasoned  training  should 
interest  any  publisher  who  wants  an  assistant 
manager  or  an  exceptional  advertising  sales¬ 
man.  American.  Protestant,  married.  Knows 
markets  N.  C.  W.,  South,  Bast:  travele<l  west. 
Mislerate  size  city  preferred  for  family,  but 
main  consideration  is  business  chance  with  re¬ 
putable  publisher  any  ioenlity.  Detail!  by  wire, 
interview  arranged.  D-951,  Editor  A  Publisher. 
Artist  at  once;  layouts,  lettering,  cartooning, 
sketching,  advertising  nrt.  Go  anywhere. 
Raymond  Calcey,  1137  12th  St.,  West  Park, 
McKees  Rocks,  Pa. 

Business  Manager  for  California  daily.  Give 
resiiltftil  supervision  to  business  departments  or 
fill  in.  until  better  job  materializes,  as  adver¬ 
tising  or  circulation  manager.  Good  copywriter 
and  advertising  business  producer.  Know  cir¬ 
culation  promotion,  service  and  record-keeping 
methods.  32.  married,  18  years  In  newspaper 
offices,  last  ten  years  in  executive  capacity. 
#75  a  we<*k.  Interview.  D-919.  Editor  A  Pub- 

llsher. _ 

Busineii  Manager-Editor— Has  had  unusual  rnc- 
cess  on  present  paper,  but  due  to  settling  estate 
must  seek  change.  Thoroughly  experieucc  I,  can 
org.anlze  ail  departments  to  a  Idgh  degree  of 
efficiency;  very  successful  In  selling  adver¬ 
tising.  especially  non-advertisers ;  large  weekly 
or  dally;  references  galore;  salary  dependt  on 
results  produced.  D-9.36,  Editor  A  Pnhllsher, 
Oirculatoi^-on  New  York  daily,  seeks  change. 
Well  known  to  the  trade.  Thirty  yeari  ex¬ 
perience,  beat  referencea.  Dealrea  New  York 
City  connection.  Good  record.  Pbytlcally  fit, 
under  45  years  of  age.  having  knowledge  of 
every  angle  in  the  distribution  of  large  metro¬ 
politan  dallies.  D-905,  Editor  A  Publisher. 


Situations  Wanted 


Business  Manager — Advertising  Manager  and 
•Salesman  of  exceptional  ability,  including  over 
fifteen  years'  successful  executive  experience 
with  well-known  Eastern  dailies,  13. .TOO  to  85,- 
000  circulation.  Thoroughly  experienced  every 
phase  of  advertising,  business  and  promotion 
work.  Age  39,  married,  unquestiona’de  record. 
Now  located  in  New  York.  Compensation  based 
on  actual  increase  preferred.  D-944.  Editor  A 
Publisher. 


Circulation  Manager,  tbonmghly  experienced. 
References.  Wheeler,  714  Washington,  Mobile, 
Ala. 


Circulation — Want  to  connect  as  Circulation 
Mnnager,  with  a  newspaper  that  desires  to  grow 
by  safe  and  sane  methods.  A  non-heilever  of 
premiums,  with  a  long  and  successful  career  as 
circulator,  from  newsboy  to  circulation  man¬ 
ager.  Office-owned  routes  is  my  forte  and  work¬ 
ing  witli  imys  is  niy  hobby.  More  than  doubled 
the  circiil.ition  for  the  newspn|>er  that  I  work 
on  now.  in  the  territory  I  cover.  Know  all 
phases  of  circulation.  My  best  references  are 
my  present  and  past  employers.  Age  31,  mar- 

rled.  Addresw  D-94fl,  Editor  A  Publisher. _ 

Circulation  Manager  available  at  once.  Fifteen 
years  experience.  A  thoroughly  capable  aggres¬ 
sive  worker.  Familiar  with  ail  detail  promo¬ 
tion  work  and  audit  records.  Reasonable  salary. 
References  furnished.  D-938.  Editor  A  Pub¬ 
lisher. 

Claasifted  Manager— Capable  executive,  seven 
years  classified  experience  leading  dally  New 
York  City.  Bursting  with  new,  linage-building 
Ideas.  Can  write  own  promotion — handle  all 
detail.  Go  anywhere.  Single,  29  years  old, 
college  trained.  Still  employed.  D  8®7,  Editor 

A  Ihibllsher. _ 

Composing  Room  Foreman  or  Superintendent, 
with  wide  ext'cutive  experience,  who  has  the 
ability  to  organize  and  manage  your  comimslng 
room  at  a  minimum  cost,  is  open  for  engage¬ 
ment.  Can  give  entire  aatlsfactlon  where  abil¬ 
ity  is  rtsiulred.  Go  anywhere.  Referencea. 

1)  918,  Editor  A  Publisher. _ 

Editor  and  Editorial  Writer  of  wi(k-  newspaper 
and  business  ni  ignzine  training  si-ekt  opening. 
Satisfactory  service  with  large  organizations. 
Conferern'c  can  iie  arrangetl.  Trial  offer  would 
he  aiaeptahle.  D-930.  Editor  A  Piiolislier. 
Editorial— Experleneed  and  capable  n.-w<piper 
man,  now  employed,  wants  imsition  as  reporter, 
city  “difor  or  managing  editor;  mo<l»rate  salary; 
go  anywliere.  D-942.  Editor  A  Piihlislier. 
Linotype  Operator — Position  wanted  for  summer. 
Limiteri  experience.  Can  write.  Cnlrersity 
graduate.  Box  181.  Oslo,  Minn. 

Managing  Editor,  tlioronghly  experienced,  cap¬ 
able  writer,  expert  make-up,  past  three  years 
snd  now  employed  executive  capacity  New  York 
morning  paper.  Married,  tbirty-aeven.  univer¬ 
sity  education.  Seeks  position  on  afternoon 
daily  where  ability  to  secure  resnlts  will 
mean  permanency  and  adeqnate  recognition. 
Report  on  two  weeks'  notice.  D-916,  Editor 
A  Publisher. 


Managing  Editor-  -New  York  City  dally  wants 
l>ositloiii  as  Mnnagning  Editor  or  Publisher's 
Assistant  on  small  city  dally  laitslde  metro- 
|H>Iitan  area,  20  years'  experience  on  big  and 
small  papers.  Seek  permanency  rather  than 
Inrce  salary.  D-tM9.  Editor  A  Publisher. 

Newspaper  Service  or  Advertising  Department — 
(Ydlege  man,  25;  three  years  all-roiind  advertis¬ 
ing  exp<Tience.  D-950.  Eiiltor  A  -Publisher. 

Nswspaper  Web-Presiman — Wants  position  as 
foreman.  Bzi>erienced  on  both  color  and  black 
work.  AH  type  presses,  Hoe,  Goss,  Scott,  etc. 
D-901,  Editor  A  Publisher. 

Newspaper  Man — 27  years  of  age  with  a  Cotltite 
Education  and  an  extensive  knowledge  of  road¬ 
work  for  circulation  department,  having  had 
six  years  experience,  deslri-s  \naklivr  connec¬ 
tion  with  a  newspaper  or  agency.  Will  give 
last  employer  as  reference.  D-933,  Editor  A 
Pnbllslicf. 


MECHANICAL 


Equipment  for  S«Ie 


Duplex  16  page  tubular  with  complete  stereo¬ 
type  equipment.  Duplex  Model  B,  Goss  Comet, 
Miehle  lA  and  other  desirable  printing  presaee 
and  general  newspaper  eqnlpment.  Griffiths 
Publishers  Exchange,  Inc.,  164  Nissan  street. 
New  York  City. 


For  Sale— Goss  Acme  Rotary  Web  I’reas,  7  col¬ 
umn.  13  em.  16  pages.  Will  print  In  multiples 
of  two  to  16  pages.  With  motor,  semi-casting 
box,  metal  pump  flnlahlng  block  and  shaver,  also 
one  doable  page  steam  table  with  gas  fired 
boiler.  Also  Goie  Quadruple  32-pace  press, 
decker  type  rotary  press  wltb  color  cylinder, 
two  foldera  and  formers.  Will  print  In  mnltl- 
plea  of  two  up  to  16  pages  and  mnltiples  of  four 
to  32  pages.  Eight  colnmn,  12  em,  length  of 
page  20  Inches.  Also  complete  with  doable  page 
steam  table  with  gas  fired  boiler,  two  aeml-caat- 
Ing  boxes.  Hoe  automatic  flntahing  machine  and 
finishing  block  and  fonr  ton  metal  pot  matrix 
roller.  Good  terms  or  cash.  Write  OIobe-Newa 
Publlablng  Company,  Wilbur  O.  Hawk,  General 
Manager,  Amarillo.  Texas. 


For  Bal^-Tood  monotypo  and  aeceasories. 
News-Index,  Bvanaton,  HI. 


Equipment  For  Sale 


For  Sale— 34  inch  power  paper  cutter.  First 
class.  Price  #115.  Hiram  E.  Piper,  Princeton. 
IllinoD. 

For  Bale  12  page  flat  bed  Duplex  press.  Re. 
newed  throngbont;  complete  with  28  chases, 
rollers  and  motor.  Now  printing  nearly  8.000 
papers  dully.  Installation  of  Rotary  equipment 
only  reason  for  selling.  A  bargain  for  someona. 

Tucson  Star,  Tneson,  Arizona. _ 

Job  Presses^  Papor  Cutters,  Wire  Btitshors, 
etc, — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy  terms, 
llolfman  Type  A  Bngravtng  Co.,  114  R.  13tb 
St.,  New  York  City. 


Used  Goss  Mat  Roller  for  wet  mate  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  163 
S.  Paulina  St.,  Chicago.  III. 


Equipment  Wanted 


"Cause  Why" — I  have  purciissed  at  least  two 
dally  papers  for  consolidation  purposes  and 
junked  one  stereotyping  press  and  sold  another 
at  bar, gain  day  price.  Y'et  when  1  attempt  to 
buy  a  good  second  hand  press,  whether  from  the 
manufacturer  or  publisher,  I  am  asked  practi¬ 
cally  new  press  prices.  Any  one  who  has  a 
good,  high-class,  24  page  or  32  page  stereo¬ 
typing  press  of  modern  vintage  will  please 
communicate  with  the  undersigned,  giving  price 
and  ail  other  details.  D-931,  IMitor  A  Pub¬ 
lisher. 


MISCELLANEOUS 


Newspaper  Copies  Wanted 


Circulation  Dopts, — We  want  few  copies  all 
Dailies  and  Bnndaya,  over  10.000  circulation: 
ail  States  and  Canada;  60-day  returnable  basts; 
after  that  will  place  orders.  Largest  news¬ 
stand  in  state  of  Pennsylvania.  Good,  bustling 
Induatriul  town,  large  tourist  trade.  "Mac's" 
Newsroom,  630  State  St.,  Erie,  Pa. 


ADVERTISING 


Metfia 


Full  Long  Island  Coverage.  Five  territorlee — 
4  Long  Island  papers — 8  townships.  Smith- 
town  Messenger,  Isllp  Messenger,  Kings  Park 
and  Huntington  Messenger.  Lake  Ronkonkoma 
Mirror.  Send  one  plate  only  for  all  papers  to 
The  Messenger  Prlntery,  Bmlthtown  Branch, 
Long  Island. 


Special  Pages 


A  Church  Page  will  add  character  and  dignity 
to  your  newspaper.  It  means  an  addition  of 
125.000  lines  of  advertising  from  present  non- 
advertisers.  Small  organization,  personally 
8iip<-rviKed,  and  experienced  with  church  page 
problems,  can  handle  another  paper  for  a  pub¬ 
lisher  who  appreciates  the  value  of  such  page. 
Eastern  territory.  Best  references.  Arrange  an 
Interview.  D-914.  Editor  A  Pnblisber. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Buainesa  Eitablishsd  In  1899 
350  MmtSaon  At*.  New  York 
Pacille  Coast  Bepresentative: 

M.  C.  Moors,  1983  WUthire  Boulavard, 
Beverly  Hills,  CsUf. 


THE  SOUTH 

Offers  great  opportnnitles  la  tha  news¬ 
paper  field.  That  it  why  we  have  opened 
a  Boutbera  office  at  17M  Comer  Bldg., 
Birmingham,  Alabama, 

For  Eaitom  or  Middle  Western  propor- 
ties  write  our  Mew  York  offico,  Timas 
Bldg,,  Mew  York. 

Newspapers  bonght,  sold,  oonsolidatad  ar 
appraised. 

Harwell  &  Rockwell 

Successors  to 

HARWELL  A  CANNON  (F*t  ini')) 
COMER  BLDG.  T”'''"'-  tl.DG. 

Birmiagham  N  «•  York 
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DOLLAR  » * 

**  PULLERS 


One  Dollar  tvill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


A  NXUALLY  for  five  years  I  have  sold 
a  double  truck  at  open  rate  based  on 
a  single  word,  “where."  It  holds  un¬ 
limited  opportunities.  Layout  your  spread 
with  3  X  10  black  box  top  center  and  in 
it  place  the  word  “where”  encircling 
with  any  nunrber  of  question  marks.  Sell 
remaining  space  on  basis  of  headlines 
(Where)  (3an  I  Find — Can  I  Get — Can 
I  Buy — Can  I  Have — etc.  It  will  work. 
— Kroger  Babb,  Wilmington,  O- 


A  theater  in  Worcester,  Mass.,  gave 
dollar  bank  checks  with  each  ticket  sold 
on  a  certain  day.  These  were  honored 
at  a  bank  in  the  city  as  a  part  of  a  new 
savings  account,  with  an  initial  deposit 
of  ^  or  more — L.  D.  Chamberlain. 


Portland  mercliants  and  a  notice  at  the 
top  invites  readers  to  write  a  letter  tell¬ 
ing  why  they  deal  at  the  store  listed  be¬ 
low.  A  different  store  is  chosen  each 
week.  Fifty  dollars  in  gold  and  free 
tickets  to  the  Maine  Theatre  in  Portland, 
which  is  co-operating  with  the  news¬ 
papers  in  the  stunt,  are  the  prizes  offered. 
— T.  F.  R. 


The  baby  chick  season  has  arrived. 
Progressive  newspapers  located  in  farm¬ 
ing  districts  can  get  chick  hatcheries 
supply  dealers  and  feed  stores  to  take 
extra  space  by  laying  out  special  poultry 
and  farrn  pages.  The  Sioux  City  (la.) 
Tribune  is  running  two  such  pages  every 
week. — C.  L.  Jr. 


The  week  of  March  24  to  31  has  been 
designated  as  “Spring  Neckwear”  week 
by  the  Association  of  Men’s  Neckwear 
Industries.  Undoubtedly  all  live_  wire 
men’s  furnishing  shops  will  join  in  the 
national  cravat  week  observance  and 
could  be  induced  to  take  more  newspaper 
advertising  space  than  usual  that  week. — 
C.  L.  Jr. 


The  Portland  (Me.)  Press  Herald  and 
the  Portland  Evening  Express  are  con¬ 
ducting  a  “Prize  Letter  Page.”  The  page 
contains  paid  announcements  from  17 


The  Worcester  (Mass.)  Sunday  Tele¬ 
gram  uses  in  its  classified  section  a  bus 
time  table  and  list  of  the  Worcester 
terminals.  Considerable  extra  advertis¬ 
ing  is  secured  each  week  in  this  way. — 
L.  D.  C. 

Try  for  a  page  of  early  spring  camp¬ 
ing  equipment.  At  the  head  of  the  page 
should  be  copy  urging  campers  and  out¬ 
door  lovers  to  buy  their  camping  outfits 
early  when  the  selections  are  the 
largest. — F.-  H.  W. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
far  payment. 


'T'HE  paragraphers  and  cartocmists  at 
this  time  of  year  have  a  lot  of  fun 
showing  what  the  man  of  the  house  does 
and  doesn’t  do  while  housecleaning  is  in 
progress.  Interview  husbands  and  also 
wives  as  to  what  men  do  to  help  with 
housecleaning.  Several  Indiana  news¬ 
papers  have  found  a  good  feature  in  this. 
— Vandell  C.  Oine. 


The  Boston  Traveler  has  a  new 
method  of  obtaining  editorials.  On  one 
day  each  week  it  opens  its  editorial 
columns  to  signed  articles  on  timely  sub¬ 
jects  written  by  representative  citizens. 
The  articles  prove  to  be  of  great  interest 
and  other  papers  might  stir  up  their 
readers  more  by  following  this  idea. — 
C.  E.  Pcllisier. 


Considerable  interest  is  shown  by 
housewives  and  readers  in  general  in  the 
“Household  Tips”  column  or  contest  of 
the  Boston  (Mass.)  Advertiser.  The 
paper  pays  $1  for  each  tip  printed,  re¬ 
questing  its  readers  to  send  in  their  con¬ 
tributions  on  postcards,  giving  their 
full  name  and  address.  Many  good  sug¬ 
gestions  of  value  to  the  women  in  the 
home  are  obtained  in  this  way. — D.  P. 


IF  YOU  HAYEN7  ADOPTED 

Lee  Pape’s 

Little  Benny** 

Your  Readers 

Are  Missing  Daily  Chuckles 
That  Will  Add  To  Your 
Paper’s  Circulation 

Men  Love  BENNY  Because 
He  Takes  Them  Back  To 
Boyhood 

Women  Love  BENNY  Because 
They  Love  The  Grownup  Little 
Boys  Men  Are 


A  Feature  For  Any  Place 

In  Your  Newspaper— -Daily  Sl  Sunday 


The 

George  Matthew  Adams 
Serrice 


250  Park  Ave..  New  York 


Every  city  has  hundre<ls,  some  thou¬ 
sands,  of  war  veterans  and  members  of 
military  organizations.  Every  one  is  a 
possible  reader.  Try  running  a  section  of 


MYRA 

The  Story  of  a  Girl  Too  Beau*- 
tiful  to  be  Safe 

Throbbing,  Absorbing  Tale  of  a 
Young  Girl’s  Life  Experience 

Beauty  of  women  has  often  been  fatal  to  them 
and  deadly  to  othera. 

For  the  fatal  beauty  of  Helen  of  Troy  men 
died  in  thouaandi.  For  the  glamour  of  Cleo¬ 
patra  empirei  were  exchanged. 

After  causing  the  deeth  of  many  braye  men 
the  beauty  of  Mary  of  Scotland  brought  her,  too, 
to  her  death. 

And  the  beauty  of  Myra  Brooks  was  in  line 
with  this  century-old  tradition.  , 

Beauty  is  a  dangerous  gift,  as  Myra  learned 
— dangerous  to  herself  and  to  others.  But  she 
had  brains  as  weU  as  beauty  and  she  used  both 
her  gifts. 

Both  were  needed  to  see  her  through  the 
amazirg  perils  of  an  unknown  world  into  which 
she  was  thrust  from  private  school  following  the 
loss  of  her  family  and  fortune. 

TWENTY-ONE  ABSORBING  CHAPTERS — 
RUNNING  FROM  1500  to  2000  Words. 
ILLUSTRATED — Matrices  furnished  without 
extra  cost. 

Graphic  Syndicate,  Inc. 

350  Hudson  St.,  New  York  City 


military  news  on  some  certain  day,  pos¬ 
sibly  every  Saturday  or  Sunday — R.  B.  S. 


Everyone  knows  how  a  newspaper 
ought  to  be  run.  Jot  down  a  list  of  the 
suggestions  received  in  any  one  single 
day  and  use  these  as  a  basis  for  a  feature 
story.  It  has  fine  possibilities. — Yandell 
C.  Cline,  Columbus,  Indiana. 

BURDICK  ASSOCIATES  MEET 

Former  City  Editor,  N.  Y.  Tribune, 
Honored  at  Dinner 

The  Ninth  annual  dinner  of  the  George 
Burdick  Associates  was  held  March  17  at 
the  Geneva,  143  West  Forty-fourth 
Street.  The  membership  consists  of 
members  of  the  New  York  Herald  Tri- 
bu>ie  and  former  members  of  the  staff  of 
the  Tribune  who  worked  with  George 
Burdick,  formerly  city  financial  editor  of 
the  Tribune. 

Those  present  were:  William  Orr, 
William  E.  Keohan,  Washington,  D.  C. ; 
L.  J.  de  Bekker,  Benjamin  Orcutt,  George 
Burdick,  Charles  S.  Salomon,  Isidor 
Lewi,  Dennis  Tilden  Lynch. 

Herbert  F.  Sherwood  of  P'all  River, 
Mass.,  Howard  L.  White,  society  editor, 
Herald  Tribune,  William  H.  Harrison, 
James  P.  Allen,  Charles  Millington,  Wil¬ 
liam  M.  Houghton,  editorial  writer,  Her¬ 
ald  Tribune;  Frederick  W.  Crone,  Wil¬ 
liam  L.  Curtin,  Louis  Topper. 

Harry  D.  Kingsbury,  Roswell  Hague. 
Wallace  W.  Powers,  of  Boston;  Charles 
Faske,  Frank  Kingston,  and  William  H. 
“Pop”  Miller  of  Pottsville,  Pa. 


POUTICAL  WRITERS  TO  TOUR 

Political  writers  attending  the  Repub¬ 
lican  national  convention  in  Kansas  City 
in  June  will  go  on  a  sight-seeing  trip 
through  the  Southwest  before  settling 
down  in  Houston,  Tex.,  to  cover  the  pro¬ 
ceedings  of  the  Democratic  convention, 
which  meets  June  26.  Two  special  trains 
have  been  arranged  to  take  the  5(X)  news¬ 
paper  correspondents  from  Kansas  City 
to  Houston. 


DAILY  FINDS  LOST  BOY 

When  a  former  patrolman  on  the 
Waterbury  police  force  failed  to  get  re¬ 
sults  from  the  local  police  department  in 
the  search  for  his  14-year-old  son,  who 
had  been  missing  for  a  week,  he  appealed 
to  the  Waterbury  Republican  to  help  hitn. 
The  paper  published  a  description  and 
cut  of  the  boy  and  within  six  hours  after 
the  press  run,  the  boy  had  been  found  in 
a  nearby  city. 


L.  1.  POST  CELEBRATES 

The  Long  Island  Post  celebrated  the 
third  anniversary  of  its  founding  March 
2.  Governor  A1  Smith  sent  a  message  of 
congratulation  to  Edward  T.  O’Louglilin, 
the  pii’nlisher. 


DONS  NEW  TYPE  DRESS 

The  Illinois  State  Journal,  Springfield 
Ill.,  appeared  March  7  in  new  type  dresi 
and  containing  new  editorial  features. 


“Today^s  News!  Today” 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papers  everywhere. 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“EAGER  LOVE,”  by  May  Chriatie. 
“LITTLE  SINS,”  by  Katharine  Bruab. 
“CRIME  IN  THE  CRYPT,”  by  Caro¬ 
lyn  Wella. 

“IMPATIENT  GRISELDA  ”  by  Doro¬ 
thy  Scarborough. 

“LINDA”  by  Virginia  Swain. 

“TWO  STOLEN  IDOLS,”  by  Frank 
Packard. . 

“TIGER  LOVE,”  by  Euatace  Hale 
Ball.. 

And  Other  assured  circulation 
builders,  wire  or  write 

Ring  Features 
*  Syndicate,  Inc. 
New  York  City 


A  DVERTISERS  who 
*yx  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 


IOWA  DAILY  PRESS  ASS’N 

DAVENPORT.  IOWA 


Ames  Trlhune 
Boone  Nevs-Republlcan 
Burlington  Gazette 
Burlington  Hawk-Eye 
Cedar  Rapids  Gazette 
Oenterrllle  lowrciaD  A 
Citizen 

Council  Bluffa  Non¬ 
pareil 

Darenport  Democrat  A 
Leader 

Darenport  TInwi 
Dubucpie  Telegrapb- 
Herald 

Fort  Dodge  MeaKnger 
A  Chronicle 
Fort  Madison  Democrat 


Iowa  City  Frees  Citizen 
Keokuk  Gate  City 
Marshalltown  Tlmes- 
Repuhltean 

Ma.son  City  Globe- 
Gaxette  A  Timet 
Museatlne  Journal  A 
News-Tribune 
Oelwein  Register 
Oskaloota  Herald 
Ottumwa  Conrlrr 
Slo<a  City  Journal 
Sioux  City  Tribune 
Washington  Jonmal 
Waterloo  Courier 
Waterloo  Tribune 


Pittsburgh 

Newspaper  map  has  changed 

The  Sun -Telegraph 

(Combining  aince  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Sun¬ 
day  Poat  and  Sunday  Gazette 
Timea  in  the  Sunday  morning 
field). 

is 

AMERICA’S  FASTEST 
GROWING  NEWSPAPER 

Largeat  Sunday  Circulation 
in  Weatem  Pennsylvania 

National  ndwertlaing  repreaentativea:  Paul 
Block,  Inc.,  247  Park  Avenue,  Mew  York; 
Century  Bids.,  Chicago;  General  Motora 
Bldg.,  Detroit;  Little  Bldg.,  Beaton;  OoBt* 
mon wealth  Truat  Bids,,  PUIadalpUa. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  Mves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  III. 

NO  CHARGE  TO 
EMPLOYERS 


